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eee “se War Ad Council Launches 


| 
him isn’t Virginia or Georgia or | 
falifornia, but good old New Eng- | 
land. 


| ' | | 
| More Magazines Yearly Would Aid | 


National Causes 


¢-class 
‘ =i tT setitll Boost Ad Rates New York, Sept. 13.—The War | 


- . Advertising Council announced 

d ( | { today its peacetime public serv- 
an ircu a ion ice program for American busi- 
|ness, with a goal of at least $30,- 


. 4 : mon ® |000,000 of advertising a year “to 
American Legion Plans jcip create public understanding 


2,000,000; Chilton, of important national problems.” 


4 . a wi ie 
a if } i . a s s 
A New York account executive | ea Rode | | p t S P| | 
arming $12,000 a year advertises | | ha] reper 6] | ecace ime erv ice an 
that he would be willing to take | ” = [sy | | 
less if he could return to God’s| wm | 4 [fe elie ‘ 
ay, And God’s country to| | bal BF ere: $30 Million in Ads 
| 
_ = 
travel 


vyv¥sey | 
Benton and Bowles are back in| 
Myartnership” working for Uncle | 
kam in Washington, but while the 
hours are almost as good, so far | 
here’s no 15%. 


| a a 
Readership studies of newspa- 

eae Hh | FOR FORMATION OF BistEVATiONs Prot RAndolph 7190 

perless cities bereaved by strikes | 


Ladics ‘ s SIS uneven aim unes | Projects selected, the council 
ee aes | CHICAGO AND SOUTHERN AIR LINES Macfadden Expand be ‘aecizea. “aad. Se 
ty be, “Oh, How I Miss You To- THEY'RE OFF—Chicago & Southern and other lines quickly reported the end |the public interest, and not solely 


might.” | of priority travel last week, and United's ad, one of several it has run in the New York, Sept. 14.—With cir- | 
pulpit t- 


past fortnight, hints fares will be chief copy theme from now on. culation already at an all-time ‘ 4] als asi 
vewyY peak of 1,250,000, the American The council also emphasized that 


Cc eee . , | : : . |“there must be adequate checks 
Ex-Commissioner Valentine Legion Magazine announced this eee 


e | : : F 
ran’t help being a _ success with | Pa e Wa Be 5 week an teereace of 55% 3 ad. | 224 balances, to prevent misuse 
Gang Busters,” for, as Fred Allen | I I gin Autry Returns ° = ae tol power. 


vertising rates, effective next 


in the interest of any one group.” 


mys, “How can anybody miss | W : “ ie , ‘PidieRTp Future campaigns will deal 
«4 kay, 5 ) April, based on an increase of} ..; : Pasar ; 

hen all he has to do is to read for rigley as 25% in circulation guarantee ri ni yee goin Phe we ite | 

the script?”’ as . an j}act o ongress requiring public 
y ee | Other Shows End gg ites iuek. 4 | understanding of action, “or prob- 
* ae , y . *, 1946, issue, | eM arta” i 
te fem Noting an advertiser’s reference | Chicago, Sept. 13—Wm. Wrig-|the American Legion Magazine | lems certified as aang Fier pe 
: Me the Biblical quotation, “They On rave Opy ley Jr. Company, which had three | wij] guarantee 2,000,000. The one- | pet — by aoe ped my 

shall beat their swords into plow- | | three-quarters of an advisory 


and white page rate P ere : : 
" ae ces : : ai pentane A : ENS Vp : , | CO ttee of informed and ju- 

hares,” a speculatively inclined | ° fe . Japan threw in the sponge, is re-| is being boosted from the present ee ain ee cated at ae 
mrrespondent wants to know if | Airlines Aggressive vamping its radio setup to include| g9500 to $3,075 in April and | dicious se hag a selected | 
p souls switch trom Hercules; iq Geena Gesiness; | % Ser Gune Auity Mow on CBS, | $4,150 next October. eo een | 
Powder to International Har-| g : |Sunday, 5:30-5:45 EWT, which 


| war-effort shows on CBS when |time black 
| 


of a submerged 
hk or damaged 


| R ‘| d St ‘ d bes As In recent months, 600,000 young 15-20 Man Committee 
vester. alroads ymie | will be launched Sept. 23. __|men veterans of this war have : 

i dail | Ruthrauff & Ryan, Chicago, will! joined the Legion, the magazine, The advisory committee would 
chek-Chart Corporation is now| Washington, Sept. 13.—The way | handle the new show, which brings | said, and the circulation expan-|Comprise 15 to 20 leaders from 
viding lubrication details On| was open for a knockdown and|Autry back to the Wrigley radio|sjon in the next year may be|such fields as _ business, labor, 
ycles for the use of filling sta- | drag out rate war between ambi-| Stable after an interlude of about | even larger than the guarantee. (agriculture, education, religion, 
s. Whatsamatter, are the kids | tious airlines and jealous rail-|two years during which the sing- ‘ : government and journalism. 
busy these days to squirt their|;9ads today, as ODT Chief J.|ing cowboy has been working for 1,000,000 Magazines Monthly In peace, as it was in war, the 
n oil cans? Monroe Johnson notified the car-| Uncle Sam. Meanwhile, Macfadden Publica-| council will be financed by all 
" i de ‘riers that he no longer has any “The First Line,” heard Thurs-|tions told its advertising sales-| branches of advertising. 
_Paramount Pictures,” the news| objection to resumption of adver-|days at 10-10:30 EWT, will be|men this week that “we are| A _ booklet, “From War to 
em says, “is spending more than tising programs which had been continued for the time being,| placing paper contracts with the| Peace: The New Challenge to 

/ 000,000 to promote “Incendiary | Voluntarily toned down during|through Arthur Meyerhoff & Co.| hope of securing enough paper to| Business and Advertising,” issued 
Bonde,’ “Love Letters’ and ‘You/the transportation crisis. “Service to the Front” and “Amer-| print a minimum of 90,000,000|this week by the council, cited 
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= Along. : | While the railroads said that|ica in the Air,” heard Tuesday | magazines in the next 12 ype cage 10 as projects which “might 
Yhen the right love letters | there probably will be no effort and Saturday evenings respec-| against the 66,000,000 we were! be submitted to the advisory com- 


ne along to an _ incendiary|t, match new reduced air rates (Continued on Page 73) (Continued on Page 75) mittee for screening: 
idequa- ponde, she can promote her own | during the next four or five “1 Circulation of authoritative | 
chology Hon, ‘months, receipt of the letters |medical information on tubercu- 


* oe 9 ‘ ‘ ian eenenia S sis ig es, infé ‘tality 
ns Every day America’s laying | T°™ ae: See WAS SLPRe Last Minute News Flashes Sa cee ce See 
Iw Noy 


|} to bring some change in the tone 


s produce six million dollars | ; ae Banish Trade Barriers 
: se of railroad advertising, and to . . : . 
attested h income,” the ad says. |; , wh Rg Miami Beach Schedules Postwar Vacation Series a 
n Weekly In this incubator age, are the| influence the 1946 program of the ree z Se < roe | “2. Encouragement of wide em- 
indlersee Hen still one eda - a : | Association of American Rail- Miami Beach, Fla., Sept. 14.—Miami Beach Chamber of Commerce, ployment and the free exchange 
paths — sic odiaiaaaa | roads, now in preparation. through Robert E. Clarke & Associates, will spend $15,000 in a pre-| 4¢ goods by eliminating interstate 
cle, F . ” ‘ i ‘ : A 
? >.F . season “Victory Vacationers” campaign running through Oct. 31, and | ¢,., at ; pe 
: » 7) P he ’ 4 5 Saige tat, : rade barriers and promoting an 
d in che The united printing industry, it | Rate Situation Reversed plans a similar expenditure on seasonal copy to run between Nov. 1 | understanding of the role played 
y astonish production men to| Over the past week-end, the]and April. The current drive, the first scheduled since 1942, includes aa ; 
of great “Mn, is planning a campaign to | Civil Aeronautics Board approved | Newsweek and Women’s Wear Daily, and insertions running to 327 
1 young “crease the demand for its serv-/ new airline rate schedules which | lines in 14 newspapers in major cities. The city has $175,000 accumu- | P 2 
ast. vad | in many Cases reduce flying costs | lated during the war earmarked for postwar advertising. Raleigh Bids 
Yell, the meat industry con-| below first-class rail rates, includ- | a . 
ied to advertise when there) ing lower berth. Growers Okay Million Dollar Lemon Campaign Smokers Mind 
id com nv any. For example, air fare from | Los Angeles, Sept. 14.—The California Fruit Growers Exchange has | a - p 
yreatest = Pe ee, lly : Washington to Pittsburgh 1s NOW | approved a $1,000,000 advertising campaign on Sunkist lemons for the | T heir Pp Ss & Q Ss 
the objective of practica ly all | $8.65, while first-class rail is| 1945-46 season. The drive will continue to promote lemons in maga- | - . 
ap and cosmetics advertis- (Continued on Page 74) zines, daily and Sunday newspapers and through outdoor and trans- Louisville, Sept. 12.—Brown & 
ve a penne See | portation advertising. Foote, Cone & Belding is the agency. Williamson Tobacco Corporation 
esn’t need them, but Palm- | a “ . has launched a newspaper cam- 
, perigee po vey 1k rege Editorials ... Drayton Joins Agency; Grant to London paign in New York and N Wad. 
e! sit of its sales talk to the} e ee a wns ae tcne .!on behalf of Raleigh cigarets. Ad- 
of 50. comment on proposed Chicago, Sept. 14. — Spence J. Drayton, special agent in charge of etheemin “ail ‘edie whelitie 
t ] . P the Chicago office of the FBI, has resigned to become vice-president funn mow until the end of Octaler 
You es alify > » old- | postal increases. age in charge of research for Grant Advertising, Inc., effective Oct. 1. art wine” wore. ia lean 750 lines 
_ ragpeen , mr rs Aten ete 12. Other features: Will C. Grant, president of the agency, Howard Jones, executive vice- ° Fig t dailie in New York and 
r a ia Miiawia” dunia of ae president, and Philip Kerby, who recently joined the New York office, til a Newark w iT carry the in 
gaye er aay Ad-libbing 12) have gone to England to open a London office for the agency Me Bas Mi ee, ale 
and put it down on the| Business Paper Linage 34 . ertions bearing ‘ opy theme, 
’ as “Corea” instead _ of | Chain Store Sales 38 NAB, Nets Set Nov 4-10 as Radio Week “Mind Your P’s and First 
” Farm Paper Linage 48 ‘ advertisement picture allor 
- “> Feature ‘Tees . 45 Washington, Sept. 14.—Broadcasters will set aside the week of Nov. 4 anq a gi) th capt é lain- 
en will be featured in a Getting Personal 56| as radio’s own special week, climaxing the year-long 25th anniver y the ele P fi ' a 
oa ; Information for Advertisers 12| celebration, the NAB public relations committee and representative d Q for Quality 
igazine to be called Gentle- In Washi : : ae al 1 . 
— ns ane og, | HA ashington 42 | of the four major networks announced today. The tag line + Raleigh 
le news release says, but it Magazine Linage 6 h f 7 Z 
sine y . ° ° = mean: Perfectior With Qui tv to 
ee er ee whether | Obituaries 77, Albert Gass Named Y&R Merchandising Head —e wah 
S an editorial rule requir- i i yurn 
- an ; Photographic Review 19 Chicago, Sept. 14. Albert W. Gass, formerly assistant director of 3atten. Barton. Durstine & Os- 
m to be ladies. Postwar Planning 58 eee ‘ a er _ eevien, . . , 
Rough Proofs | sales and advertising of Kroger Grocery & Baking Company, has joined born. New York. handles the 


Copy Cus. Voice of the Advertiser 50| Young & Rubicam, Chicago, as merchandising executive count 
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in our economy by foreign com- 
merce. 

“3. Conservation and develop- 
ment of basic natural resources 
through soil conservation, control 
of forest fires, revival of farm 
woodlots. 

“4. Promotion of more ade- 
quate housing for all Americans 
by encouraging maintenance of 
present housing as a means of 
avoiding slums; stimulation of a 
desire for home ownership. 

“5. Guidance of the nation’s 
spending and saving habits by 
continuing the fight against in- 
flation as long as needed; pro- 
moting the continued habit of 
sensible thrift already practiced 
by 85,000,000 Americans who own 
war bonds, 


International Cooperation 
“6. Maintenance of support for 
an international organization by 
continuing to spread the convic- 
tion that we must cooperate with 
other nations and be patient with 
temporary frictions. 


“un 


7. Assistance in the problems 
of returning veterans. 

“8. Continuance of the cam- 
paign to lower the national acci- 
dent toll in the four major classes: 
Industrial, traffic, home and farm. 

“9. Continuance of aid in fund 
raising drives such as the Red 
Cross and community chests. 

“10. Aid in correcting emer- 
gency or short-term government 
problems involving a legitimate 
need for information, such as 
changes in income tax laws, na- 
tional censuses and changes in 
the Social Security Act.” 


Could Use ‘Great Power’ 

In urging business men through- 
out the country to support the new 
public service program, the coun- 
cil declared: 

“It will offer us a chance to 
continue to use some of the great 
power of advertising in the inter- 
est of a better America.” 


| 


| 


The figure of $30,000,000 annu- | 


ally in contributed space and time 
was arrived at on the basis of an 


%, 


estimated need for at least 10 
campaigns, “each backed by an 
average volume of better than 
$2,500,000 annually.” 


Asks Support of Admen 

Advertisers should support the 
program, the council said, ‘“be- 
cause advertising is the public 
face of business, and whatever 
will enhance its effectiveness, in- 
fluence and prestige will do the 
same for business as a whole; be- 
cause many advertisers have in- 
dicated that they may want to 
continue using part of their space 
and time for public service, and 
will welcome leadership in the 
development of approved themes, 
and because many individual ad- 
vertisers or industries will find 
themes which will have a basic 
fertilizing effect for their busi- 
ness, . .” 

Media should support the pro- 
gram “because advertising is the 
life-blood of their business, and 
this program will benefit it; and 
because it will stimulate new uses 
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Veryfine New England Ap- 


ple Juice gets superior coverage of the 
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entire Hartford area market by con- 


sistent advertising in The Courant. 
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seen retailers increase their advertis- 
ing in The Courant by 58 per cent. 


Nationally Represented by 


Gilman, Nicoll & Ruthman 


|the ANA, 
| “offer practical suggestions about 
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of their product.” 

Agencies should support it “be- 
cause it will benefit advertising 
as a whole; because it will help 
agencies to help those clients who 
want to continue using part of 
their space and time for public 
service, and because it is good 
advertising based on the principle 
of enlightened self-interest.” 


Voluntary Basis Continues 


The creative work will continue 
to be handled on a volunteer basis 
by advertising agencies, nearly 
200 of which worked in the same 
way throughout the war. 

The council-paid staff hereafter 
will: 

“1. Handle original contacts 
with ‘clients’ on public service 
campaigns. 

“2. Promote the adoption of the 
council’s program as a whole, and 
in specific cases by advertisers, 
and to coordinate as far as prac- 
tical their efforts and contribu- 
tions. 

“3. Handle the scheduling of 
space and time contributed by 
media. 

“4. Handle the scheduling of 
messages on the scaled-down 
radio allocation plan. 

“5. Work with the sponsorship 
committees. 

“6. Stimulate the support of 
approved campaigns by local ad- 
vertising and community plans, 
to the extent permitted by budget 
and manpower. 

“7. Particularly, maintain the 
liaison with government.” 


ANA to Issue Study 


on Advertising Uses 


The Association of National Ad- 
vertisers is planning to issue a 
“comprehensive study of the cor- 
porate functions of advertising,” 
based on a cross-section examina- 
tion of ANA members by Mc- 
Kinsey & Co., management col- 
sultant. Paul West, president of 
said the study 


how management can bridge the 


|gap between public relations and 


will | 


Hooper to Repor; 
Brand Ratings, y 
Adds 2 Divisions 


New York, Sept. 13.—c. A) 
Hooper, Inc., radio  aiidiens : 
measurement company, wil) mov 
out of its specialized field tor QM S.-le« 
first time to offer Hooper gy) 
scribers a “brand rating” seryjgg 
Hooper also has announce: th, 
two new divisions have been gam / 
up—one to serve advertises, th 
other to serve stations. 

Brand ratings of an advertise 
product compared with compet 


WiLL IT 


ing brands will be reported ever , os 
60 days. Using a sample of 759MM. ed’ 
homes, Hooper plans to report eyifil pentotors 
dence of sales change in the adMMuse we 
vertiser’s own brand and in jm@iibnd senti 
portant competing brands withigiind foctu 


21 days of field measurement, 
The brand rating service is pg 
of a new advertiser’s service 4; 
vision, in charge of John C. Whi 
ridge Jr., vice-president, an 
which will “reveal the compara 
tive sales effectiveness of the ad 


American 
shall be h 
iof the ste 
ing heart! 


Americé 
f the \ 


iser’ i liny erati 

vertiser’s and his competitor's net - e] 
work radio programs.” pow, | 

The new station service divisiog™™® ' 


will employ the “diary” or fam 
ily listening record technique ofMMlarge p! 


listening area measurements. StadfMthan pe 
tion surveys will be made to shovwllo; low 
comparison of audience “insideTs meric 
with “outside” station city, spe pa 
cific program audience fiow i@, 
. q 1 War | 

and from other stations, sex an 
age composition of specific progm™®"’ oth 
gram and station audiences, freg™g use W 
quency of listening, economigjjmost p« 
breakdown of _ station _listeningfiearth. 
audiences, etc. Gordon and Te@ikan indi 
Buck are the executives in charg 
of this division, working ror 
Hooper’s Chicago office. . 
Named Fawcett Editor 

Roy A. Ald, recently with th@sto cha 
| Army, and formerly with the put stior 


lic relations staff of the War Deg,,. ,,, 
partment office of technical ee 
formation, New York, has beeg@S"0" 
appointed editor of three comi@jpsions 


advertising.” magazines of Fawcett Publicagiecement 

—S— tions, New York. 4 con 
Melamed-Hobbs Expands|.. ioe Sheed lies 
Melamed-Hobbs, Inc. Minne-|JOins ‘Sales Managemen ™. 

apolis and Chicago, has oper ~ William J. Carmichael, form... pr 
St. Paul office in the First Na-|merly with the sales staff of gg. 

tional Bank building. E. T. Holm-| RCA Victor division of the Rac! ii 
gren, formerly advertising man-|Corporation of America, in Cxgjgevelop 

ager of Wood Conversion Com-|cago and Kansas City, has joi0@ing stan 
pany, who joined the agency re-| Sales Management as western 2.. ..4 

cently, will head the new office.’ vertising representative. sa 
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A Chromart Artcopy Print, being on paper, gives you these editor 

important working advantages that are utterly lacking in a filo that ; 

transparency: sensec 
. Writ 

CLIENT SATISFACTION. Your customer can okay a print he can /ov pe 

at more intelligently than a film he must peek through. ; a 

COMPLETE FLEXIBILITY. Retouch, airbrush or letter-across a Chromar the a 

as desired. and « 
ECONOMY. Paste one or more Chromarts into final artwork ar 5! 4 

have but one set of plates made of the entire page. 7 x 
oO 

FINER REPRODUCTION. Your platemaker works with more certain‘ Burea 

from fine “flat copy” he can match, color-for-color. ‘ 
Big time advertisers from coast-to-coast use Our service regular! re 

Chromarts from your Kodachromes are priced from $44 to $10 from | 

depending upon the size ordered, and pay for themselves. Writ - 


Placing space through Harry M. Frost 


FORD en 


Co., Inc. and distributing through Photochrome ‘ty: 
846 N. Fairfax, Hollywood 4: The t 


Edwards-Golden Co., Inc., Ve a) He ‘au [ bss 


rides the trend which in six years has ' 
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A CONNECTICUT INSTITUTION SINCE 1764 
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£” servieg Modern Industry 
7. : For all management men concerned with making 
ti <n se nd marketing better products at lower cost. 
Seis 


officials for technical as- 
sistance in developing their 
industries; for the rest of 
the world is eager for Amer- 
ican industrial techniques. 
» » It applies to the study of 
markets. If we fail to con- 
sider world markets, we 
may not only pass up im- 
portant sales opportunities, 
but what is worse, we may 
miss an opportunity to aid 
a neighboring country to 
solve some economic or 


which may remove economic seeds 
of war. » » Today, American in- 
dustry stands in the center of the 
world stage and is exposed to the 


> ” 
woe. 
a 
\? oP A 
S41 
A ee eal 
approval and the disapproval of 
world public opinion. » » We 
believe that the skeptic danger- 
ously misjudges the temper of the 
public. Millions of mothers, wives, 


slavery—or which deny economic 
opportunity to any community. » » 
On the other hand, we believe that 
people will be eager to associate 
themselves—as employees, distrib- 
utors, dealers, customers, and 
stockholders — with that company 
which recognizes its global oppor- 
tunities and responsibilities and 
which makes widely known how its 
price policy, its wage policy, its 
technical assistance to other coun- 
tries, its importing, its exporting, 
and its cooperation internationally 


READER CO 2eeo 


. » I was personally very much 
interested in the whole story and 
realize what a lot of research you 
must have done to have gathered 
your material.” 


... Articles sionally 

in Modern Industry which we w | 
like to photostat for the 

of our own techr 11 pe 

gaged in research 

“. .. It would be highly useful to 
us if we could have reprints of ‘MI 
Finds Industry Long on Buying, Short 


ad\ ertised 


1 COMpeHH soarement by the editors on pages 
rted ever by and 33—was distributed to the nation’s 
© Of 7,50@Mbief ed'torial writers and radio com- 


report eyj 
Mm the ad 
nd in im 
ids withiy 


‘ement,. Americon industry from now on... . We 
ice is Dar hall be happy to supply a complete copy 
ervice gigge the statement from which the follow- 


1 C. Whit 


compara 
of the ad 
titor’s net 


ce divisiog 


Ol 
hnique large profits are more important 
ents than peace? Or full employment? 
le to showl0: low taxes? Or high wages? » 


> “inside 
city, spe 


> flow ¢f 


Py ee eny other country can, simply be- 

nces ause we are the strongest, richest, 
economi@™™most powerful economic force on 
listeningimearth. » » The first step that Ameri- 
and Te@@en industry can take, we believe, 
in charg 

ing from ( 


with th@isto challenge each policy with the 
h the uestion: “Will it help to keep 
Ste Defthe peace?” This imperative 
has becgmmucstion bears on scores of de- 
ree comi@™fsions in which American man- 
Put kement and labor have a deep 
end continuing interest. » » It 
kpplies to prices—the prices we 
pomen pay for the goods we import. Are 
a , “Bthese prices high enough to permit 
the Ra e peoples of other countries to 
1 in C évelop their industries and liv- 
— )OINCHng standards? Some of the prices 
estern 3 


these ‘torial staff is deeply grateful 
: filn t so many of our readers 
ensed the plus values of staff- 
loc Written, interpretive, pictorial 
rnalism as the means of ac- 
ring profitable information 
ymiar most enjoyable way ‘ 
an! elected to become fully 
. ar paid subscribers on invitation 
~\ us qualifying Modern Indus- 
tr. for membership in the Audit 
fain ¢ eau of Circulations. 
worthy of special note that 
lar! e has been no deviation 
te ) the principle of the origi- 
rit 


will iT HELP TO KEEP THE PEACE?”— 


mentators in advance of publication be- 
‘use we so sincerely feel that the aim 
snd sentiment expressed must spiritually 
nd factually become a working part of 


social problem by supplying the prod- 
uct. » » The question “Will it help to 
keep the peace?” invites us to study 
the conditions in and problems of 
other countries, to see what products 
or services American manufacturers 
can supply on a businesslike basis, 


soldiers, sailors, and airmen the 
world over want peace more pas- 
sionately than anything else in life. 
They will resent with fierce indig- 
nation the policies of any company 
which tend to keep people any- 
where in the world in economic 


destroyed. 


as well as domestically, how all 
these policies are working not only 
to build business, but to perpetu- 
ate world peace. » » 
the welfare of mankind as the first ings’ should prove a very 
order of business before we are all 


be of great interest. 


Let us accept - . ‘Planned Color for P 


guide for plant managers 


ing desired results with | 


on Selling Plans’ so that it could be 
circulated among the many people 
in——to whom it would I am sure, 


ing heartfelt lines are excerpted. . . 


American industry put the winning 
{the war above any other con- 
sideration. Who will dare to say, 
now, that anything could be 
more important than the keeping 
f the peace? Who will say that 


American industry can contribute 
to removing the economic causes 
f war more than the industry of 


-_. 
wi) 
\ 


(NE 


and other nations have paid 
materials we have imported 
m the Orient and Latin 
America have kept the living 
‘tandards of those countries at 
‘erbaric levels. » » It applies to 
é requests made of us by for- 
“gn businessmen and government 


SCORED . . . another of the 
goals set up long ago to be 
morkers of our progress! The 


and unique Modern Indus- 
concept of authentic plant 
erage unmatched by any 
lication specifically serving 
manufacturing industries. 
basic pattern of coverage 
not changed: More than 
00 copies in more than 
0) of the nation’s most im- 
tant plants. 

Modern Industry 


An Ant Hill... 


Had Its Top Kicked Off 


§ py ANDS OF INDUSTRIOUS ANTS, build- 
ing just one big hill. labored for a long 
time toward the same objective, each carry- 
ing its own part of the common load for a 
common cause. Then—a sudden event 
blew the lid off. In a flash one common pro- 
ductive goal became thousands of purely 
personal objectives. 


Just how many manufacturers were caught 
with their plants up when the galluses were 
cut may never be known, However. ad- 
vertisers in Modern Industry stole a march 
on the “tomorrow” which has already 
arrived. 


Through the war years their campaigns in 
Modern Industry etched their sponsors’ 
names and products on the minds of both 
their anticipated and unknown customer- 


\ 
* 


\ 


of peacetime. While these  advertiser- 
didn't know the names or the products of 
the destined-to-be-important) manufactur- 
ing plants of the future . . . they had 
figured, and rightly. that great companie- 
would evolve from the national nucleus of 
more than 31.500 of the country’s most 
important manufacturing plants served by 
Modern Industry. 


There advertisers knew that. unlike other 
“horizontal” publications, Modern Indu-- 
try does not serve merely one stratum of 
management. They recognized that Modern 


Industry is the one publication edited 
tersely and pictorially for all levels of 
management men—and all levels parties 
pate in buying. 


They could wateh and measure the faet 
that Modern Industry, (the only business 
magazine staffacritien by traveling editors 
who do their own field-research in person). 
was building and cultivating an avid-read 
ing. action-taking audience among manage 
ment men who are the voices of decision in 
their plants. And more than 50,000 respon 
sible management men in the nation’s most 
tnportant manufacturing plants receive 
this general industrial magazine every 
month, Ineluding the pass-along readers 
it is estimated that more than 200,000 
management men Cat all levels) read Mod 
ern Industry every month. 


Now it can be demonstrated that Modern 
Industry readers take action in three ways: 
They adapt what they read to their own 
operations for their own and the nation’- 
profit. They write to the editors of Modern 
Industry. They write to the advertisers in 
Modern Industry. So--if its action you 
want—Modern Industry, the base paper 
for selling to industry delivers all 3: The 
Plants. the Men, and the Markets. 


Modern Industry The Staf/-wuitten Magasine of Interpretive Journaliun 347 Madison Ave.,N.Y.17 
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CHEMICALS 

Fooo 

ROM & STEEL 

LEATHER 

MACHINERY 
NMON-FERROUS METALS 
PAPER & PULP 


PETROLEUM 4 
painting Industry 
RUBBER 

BASE PAPER 
STONE, CLAY & GLASS FOR SELLING 
TEXTILES TO IMDUSTRY 
TRANSPORTATION 
WOODWORKING 
MISCELLANEOUS 


Modern _ 


PLANTS 


—more than 31,500 which produce approaumately 


89% of all manufactured goods 


more than 50,000 of them, the responsuble manage 
ment men men with multiple responstaluces 


the nation's most umportant plants 


MARKETS 


—ALL the manufacturing industries — because all 
of them have a dramatic unuy of wterest im Lower 
Costs, Labor Relations, Industrial Economics and 
the other valuable services reported on by Modern 
Industry's taff-ediutors 
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4 
ested parties have other notions. 


Agency, Sponsor Ss | Kyser, with his representative, 

Music C ati ica, 
Huddle to Block _| nas seen in conterence here sines 
Kyser's End Run | Monday with executives of Amer- 


ican Tobacco Company and Col- 
sate-Palmolive- , sidedly 

New York, Sept. 13.—The “Kol- gate-Palmolive-Peet. A decidedly 
lege of Musical Knowledge” 


~ | interested on-looker is Foote, Cone 
will & Belding, advertising agency for 
continue on NBC, but its triple) American Tobacco. 
threat star, Kay Kyser, wants to| “[’ye been trying to do too 
turn in his suit. Kyser intends| much,” Kyser said recently. “I 
to quit the entertainment business | have a wonderful wife (Georgia 
entirely and “just fish and spit,’’| Carroll). I have financial secur- 
but his sponsors and other inter-|ity (Plenty). I’m young (40). I 


oe 
se 
“a _ 


AUVe y AGEe J 


tracts with RKO and Columbia 
Recording. 

If he succeeds in canceling the 
remainder of his radio contract, 
the most likely successor for the 
m.c. role on the NBC program 
appears to be Phil Harris. 


Heads College Inn Sales 


Paul F. Tevis, head of eastern 
Kyser. w ans ee /sales operations of College Inn 
his i ee See | Food Products Company, Chicago, 
: y : ” ainment) has been appointed sales manager 
commitments, has not mentioned | with headquarters in the main 
his plans regarding other con- | Chicago office. 


feel a fellow ought to enjoy life 
while he can.” 

The deal is complicated by the 
fact that Kyser is now under | 
contract on a lend-lease basis to 
Colgate for 14 months more, and 
the Lucky Strike contract ex- 
tends a year beyond the Colgate 
term. 


Continues Military Shows | 


A 


of lasting editorial usefulness. 


Long-term editorial reference 


advanced publishing ideas, the 


‘THORITATIVE coverage of the basic developments in the marine industry is one of 


the industry's library of working information .. . 


the outstanding features of Marine Engineering and Shipping Review's editorial 
service. Descriptions of new types of ships... thorough editorial treatment of new 
techniques and engineering developments . . . are some of the high-spots which distinc- 


tively identify Varine Engineering and Shipping Review as the marine business paper 


value explains why this publication forms a part of 


why it is consulted months and years 


after publication ... and why permanent files of copies are kept for reference. 
Varine Engineering and Shipping Review is a member of the A.B.P., a national organ- 
ization of business papers, dedicated to the constant improvements of editorial service: 


and helping advertisers get a bigger return on their investment. A clearing house of 


A.B.P. champions the highest standards of editorial 


and advertising usefulness in business papers. 


Goodall Outlines 
‘46 Ad Plans fo; 
Palm Beach Suits 


Cincinnati, Sept. 13.—T 
advertising plans for Paln 
suits, as well as an im 
campaign by the Goodall) 
pany’s Fabrics division, we: 
lined here yesterday at the ; 
facturer’s annual sales con: 

Palm Beach advertisin 
employ frequent seasonal ; 
Sunday rotogravure and sport s 
tions of newspapers in more { 
40 cities, plus New York 
cards. The same general | 
newspaper program will be {,) 
lowed for Goodall’s Sunfrost » 
Springweave Tropicals. In adg 
tion, dealer cooperative newsp, 
|per and radio promotion ij) 
continued, as well as an extens; 
assortment of traveling display 
window backgrounds, count, 
| signs and lithographed cards. 
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Direct Mail Emphasized 


The company will continue ; 
subsidize the cost of stateme 
stuffers, of which more than }. 
| 500,000 were sold to retailers fy 
the 1945 summer season, accord 
ing to Albert L. Morse, Goodal] 
advertising director. To stimula 
additional store use of direct maj 
largely sold by the company’ 
| salesmen, a war bond contes 
was announced to the sales foreé 

Although Goodall will dr 
magazines from its °46 Sunf 
Tropical list, a much more 
prehensive magazine drive wij 
be started later this fall by th 
fabrics division, covering aut 
motive upholstery, draperies, ca 
peting, woolens, bedspreads, coats 
and vinyl fabrics, etc. Details 
'this drive are to be announced ij 
six weeks, according to Ke 
Stewart, Ruthrauff & Ryan \ 
president in charge of the enti! 
Goodall account. 

Goodall will continue its deal 
|allotments next year, and sale 
men were told that summer clot 
ing in general may be relativel 
|scarce because of raw mate 
| shortages, certain mill situati 
the backlog of unfilled consu 
demand and returning 
men’s needs. 


service 


Newspapers 
Form Ad Bureau 


Syracuse, N. Y., Sept. 13 
|tional Editorial Association 
| formed a Weekly Newspaper B 
}reau as a “Bureau of Advertisi! 
|to conduct a four-point progral 
| based on research studies, inclu 
|ing approved readership surve} 
}and collecting of basic market 
formation. 
William J. Oertel, manage! 
| the New York Press Associal 
has been named acting direct 
|and C. Wesley Brewster asso 
director. Arthur E. Hob 
been appointed bureau con 
| Temporary quarters will Dé 
|the School of Journalism build! 
at Syracuse University. 


Food Editors’ Meetings 
s ’ 

to Be Resumed in ‘46 

J. H. Sawyer Jr., Sawyer-f 
guson-Walker Company, © 
|chairman of a group of ( 
|newspaper representative 
|nounced last week that the 
| paper food editor confe 
| halted last spring because 
ODT convention ban, will 
|sumed next January. 

The first meeting will 
at Cincinnati during the 


|Jan. 7 for editors from tl! 
west and South. Similar 
have already been condu 


Chicago and New York. 


‘Unser Promoted 
Howard W. Unser, ! 
| publicity manager of Mis! 
Rubber & Woolen Mfg. C: 
| Mishawaka, Ind., has b¢ 
| pointed manager of the sa 
‘motion department. 
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Newspapers Get 
1-Nofch Increase 
in Paper Oct. 1 


Washington, Sept. 
suggestion of 


13.—At the| 
its newspaper in- 


dustry advisory committee, WPB | 


prepared today to grant a “one 
notch” relaxation of newsprint | 
use restrictions on Oct. 1, and to 
lift its newsprint order entirely 
by Dec. 31. 

The action was 
of the printing 


in the hands | 


at which industry members ex- 


and publishing | out 
division, after a two-day meeting| ordering when the WPB control | 


| pressed their hope that the news- 
{print controls could be lifted 
| promptly. 

| The committee agreed on the 
Dec. 31 deadline after WPB offi- 
|cials pointed out that Canadian 
|suppliers would be unable to 
|handle the demand unless they 
were given three or four months 
in which to make an orderly and 
|equitable transition in handling 
their customers. 


Supply Problem Troublesome 


| As it was, the newspaper indus- 
| try heard far from optimistic re- 
| ports about future newsprint sup- 


| plies, and finally agreed that some | 


action, within the anti-trust laws, 
| would probably have to be worked 
in order to prevent over- 


is lifted. 


/use between 25 and 125 tons; 


|\tween 125 and 250; 


The one-notch Oct. 1 relaxation 
is the second change in news- 
print use quotas since V-J Day. 
Although all other consumers of 
paper are now able to operate in 
a free market, even with the new 
change newspaper publishers will 
be held to sliding scale reductions. 


New Scale Outlined 


Under the scale effective Oct. 
1, the most important benefit 
again falls to the large consum- 
ers, who have carried the brunt 
of the savings during the war, 
the required reduction for use ex- 
ceeding 1,000 tons a quarter be- 
ing changed from 18 to 12%. The 
scale will be: 2% instead of 3% 
reduction from base tonnage for 
4% 
instead of the current 6% be- 


5% instead 


of .9% between 250 and 500; 10% 
instead of 15% between 500 and 
1,000; and 12% instead of 18% 
over 1,000 tons. 

In addition to the newspaper 
publishers, other paper consumers 
were apparently destined for an 
easier paper situation with the 
lifting, effective Sept. 30, of the 
WPB order controlling the alloca- 
tion of pulp for use in paper. 


Weight Ban to Go 


Not only would this action in- 
crease the amount of paper pro- 


duced, but it is to be followed 
shortly by the _ revocation of 
L-120, the standardization order 


preventing manufacture of heavy 
weight papers. 

The newspaper industry was 
told at its meeting that Canada 
would be able to ship an addi- 


THERESA HELBURN 


“I like reading The Sun and 
Ward Morehouse’s drama col- 


umn because it reflects 


love for the theatre and a genu- 
ine respect for its traditions. I 


appreciate being spared 


gossipy trivia — and am grate- 
ful for The Sun’s thoroughness 


in presenting the news.” 


HOWARD LINDSAY 


“Being an inveterate bridge 
fan, I choose The Sun for 
its bridge column—I like 
to solve its problems. I en- 
joy The Sun’s “ernee 
“Hi 
is both 
amusing and profound.” 


column, too, and 


Phillip’s column 


MAX GORDON 


“I read the theatrical 


your paper with 


and I believe it to be one of the 
best of the theatrical pages ever 
published in a daily newspaper. 
Ward Morehouse 
brilliant column, entertaining and 


original.” 


a real 


all the 


age in 
great interest, 


writes a 


I ries hughhghting the acceptanc 


LEE SHUBERT 


“The Sun is reliable—it puts the 
emphasis on straight, factual re- 
porting. Its features are interest- 
ing and diversified—Ward More- 
house does a fine job of reporting 
theatre news, and I enjoy Dave 
Boone, too.” 


AMONG 


THEATRICAL PRODUCERS 


Like many thousands of 


well-informed 


New Yorkers, these theatrical producers 
laud The Sun’s extensive news coverage 


and diversified features. Their remarks 
further validate the findings of the L. M. 


Clark organization whose independent re- 
search rates The Sun “one of America’s 


NEW YORK 


Los —— by Wi 


BROCK PEMBERTON 


“The Sun is a fine, all-round 
newspaper and I like its fea- 
tures. “Hi” Phillips gets a 
daily chuckle from me, and 
Ward Morehouse is one of 
the best newspapermen I 
know. As far as your edi- 
torials are concerned, I am 
on your side.” 


Represented in ge Detrolt, San Francisco and 
liams, Lawrence & Cresmer 
ompany; in Boston, Tilton S. Bell 


best read metropolitan dailies.” 


Che sivbubin Sun 
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tional 30,000 tons of news) yj), , 
this country during the ; 
quarter, but that the m: ny 
turers were not equi; a 
handle orders on an yu 
basis. 

In fact, the purchasin; 
tion was reported to be 
muddled again, that the . 
tee recommended that all 
orders on manufacturers’ 
the end of September | 
celled to keep purchasing 
during the remaining mo 
WPB control. The commiti 
gested a monthly review anq 
justment of orders in li; wis 
available supply. 


U. S. Production Declining 


The committee was concern 
about reports of a long-term 
cline in U. S. production of ney, 
print, with statistics showing 4), 
/in 20 years, production 
/country has declined 44%. It 
| pointed out that instead of 
|newsprint mills operating in 19 
| the industry here has shi ink | 
a point where only 12 are noy 

and only five expect 


| business, 
| operate in 1948, 

Of the fourth quarter supp); 
Canada is to provide 690,000 to» 
of newsprint; domestic mills 197 
000 tons and Newfoundland 4 
/000 tons. Swedish pulp will ; 
| be useful to U. S. newsprint | 
|ducers, it was explained, becays 
|it is too expensive, and machiré 
are not adapted to its use. 


Grant Names S. A., 
Chicago Office Heads 


Thomas J. Fanning, who 
headed Grant Advertising op 
tions in Argentina, Brazil and { 
| west coast of 
| South America, 
| since their be- 
ginning, has re- 
turned to the 
| United States 
|; as executive 
| vice - president 
in charge of 
Grant’s Chi- 
cago office. 

Willard z, 
| Stocking, for- 
merly stationed 
in New York 
| with Grant’s International 
|sion, succeeds Mr. Fanning 
| vice-president and head of : 
Buenos Aires office. 
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Thomas J. Fann 


Ruppel Resigns 

Louis Ruppel, executive eit 
of the Chicago Herald-Ameritt 
has resigned effective Oct. 1 aft 
one year in that position. 
future plans have not been al 
nounced. Mr. Ruppel joined t 
paper while serving as a capta 
in the Marine Corps, and w 
previously with Crowell-Colll 
| Publishing Company, publicity 
'rector of CBS and managing ed 


‘tor of the Chicago Times. 


Joins Appliance Firm 

| E. M. Cotter, formerly a mé 
chandising manager with Cros 
Corporation, Cincinnati, h: 
|appointed general sales manag 
of Norman Young Appliance C 
| pany, Dallas. 


-Cimes Hers! 


si 

= 3 pane ie yocal ¥ © 

Sint ir OW 

— 4 yew SV ape 

—— : pe 

— syagelon! run 

a pila ores of 

=< =| parton ines 

—_—— 500, r 

p——~ a yes ty 

oo . cit 

= S gavertisind 4 ald- grea! 

| Tim c is 
—}  eglatl re ja pr” 
=| circ jadelpn! 


Represented Nationally °Y 
The JULIUS MATHEWS SPECI*\ 4 
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| What deodorants tel about Women 


PERCENTAGE OF WOMEN BUYING A GIVEN BRAND 10 TIMES OUT OF 10 


tm AGE 20 25 30 35 40 45 


— 67 


e now 64 
¢ 


a PERCENTAGE | 61 


will 1 WHO 
rint ; 
, becaus BUY 58 
machine 
se. 
55 
7 
rads 
oO 52 


A IN THE YEARS BETWEEN 20 AND 30 


= 

Avil 

2" | WOMEN ARE MOST SUSCEPTIBLE TO BRAND NAMES 

wt a NTERVIEWS with thousands of women between 16 Establish your brands in their minds in these first- 

— | and 50 in a Fawcett survey proved that 64% of the impressionable years. Introduce them to your prod- 

eng 20-year-olds consistently buy the same brand of deo- _—ucts then, so that as they grow older they will keep 
dorants. In the ten years between 20 and 30, women’s wanting and buying the product of yours they’ve 
loyalty to deodorants by specified brands never __ learned to like. Never forget that: 

Amer dropped below 62%: more than three out of five of | WOMEN OF 20 TO 30 have more buying years ahead; 

ct. 1 all those pope yn said they bought the same brand ten women sale 7 30 a experimenting with new brands, and 

been af times out of ten. picking their favorites; 

engee ‘ have used certain brands in their famil 

“and ” ve 9 go ton agen rade mugs the a Seaes anaes more likely to carry this more pr 

ing ere . ee eee oped pen ae ae ee home influence over into their own adult buying; 

8. This Fawcett survey studied women’s purchases of WOMEN OF 20 TO 30 have already been using certain brands for 
“convenience items” — gelatines, toilet soaps, soap years — a large percentage (as the interviews showed ) 


| flakes, face powders, sanitary napkins, deodorants, 
Bee canned soups, lipsticks, cold or all-purpose face creams. 


ance Co The results matter greatly to you. In their early | YOU can reach more women of eo 30 pag vine 
twenties, brand names make their first impression on  @@vertising dollar in the Fawcett Women's Group 


for ten solid years and more. Brand loyalty can be built 
and maintained surprisingly early. 


women. Women form their brand loyalties then. 
These loyalties persist, as you see from the chart. 
Women from 20 to 30 are most susceptible to brand 


than in any other major magazine in existence. 


More than 3,000,000 women — married, home- 
makers, mothers — go to their newsstands every month 
and pick out these magazines that help them live. 


all 
a names. 


TRUE CONFESSIONS 
MOTION PICTURE 
MOVIE STORY 


Reach women of 20 to 30 in the 


= | FAWCETT WOMEN’S GROUP 


FAWCETT PUBLICATIONS, INC., 295 Madison Avenue, New York 17, N. Y., World’s Largest Publishers of Monthly Magazines 
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NABET Strike 
Halts NBC, ABC 
Program Schedule 


New York, Sept. 13.—Broad- 
casting schedules of NBC and 
American Broadcasting Company, 
interrupted last night after 6 p.m. 
following a walkout by some 
members of the National Associa- 
tion of Broadcast Technicians and 
Engineers, went back in effect at 
7:45 tonight as the employes and 
company officials resumed contract 
negotiations. The strike, first to 
seriously hinder network opera- 
tions in their history, affected the 


six stations directly owned by 
NBC and the four owned by 
American. 


WEAF, NBC’s outlet in this city 
was off the air from 6 to 6:15 
p.m., canceling the locally broad- 
cast program “Serenade to Ameri- 
ca,” sponsored by Benson & 
Hedges, New York. During the 
next 45 minutes the station filled 
in with organ music and news, re- 


turning to normal at 7 p.m. Later 
in the evening, two NBC pro- 
grams, broadcast nationally, were 
canceled — Brown & Williamson 
Tobacco Corporation’s “Mrs. 


Featherstone,” and Bristol-Myers 
Company’s “Wednesday with 
You.” 


WJZ Cancels Shows 


American’s local outlet here, 
WJZ, was silent from 6 to 6:31 
p.m., causing the cancellation of 
the Esso news program and Wal- 
ter Kiernan’s news, both heard 
nationally. Music and news were 
presented by American until 8 
p.m. when ‘Lum ’n’ Abner,” spon- 
sored by Miles Laboratories, Elk- 
hart, Ind., came in from Chicago. 
At 10 p.m., American also had to 
cancel ‘“Counterspy,’ sponsored 
by  Pharma-Craft Corporation, 
Chicago, because of the complex 
engineering required to present it. 

Executives of both networks 
had to take over engineering con- 
trols at studio terminals during 
the one - day strike, or lock - out, 
as the employes termed it. The 
walkout occurred a half hour 


after the networks received tele- 
grams from E. T. Powley, presi- 
dent of NABET, giving notice 
that a strike would be called in 30 
days. Negotiations had been go- 
ing on previously for renewal of 
contracts between the union and 
the nets, with the union seeking 
40-60% wage increases, an eight- 
hour day and better working con- 
ditions. 

Both networks issued statements 
to the effect that the strike was 
“unauthorized and wild cat.” 


Quaker Oats Farm Show 
on WLS for 8th Year 


Quaker Oats Company, Chicago, 
effective with the program of 
Sept. 15, began its 8th consecu- 
tive year of sponsorship on WLS, 


Chicago, of the “Man on the 
Farm” program, 
The show originates on the 


Quaker Oats Ful-O-Pep experi- 
mental farm near Libertyville, IIl., 
in an especially-built studio. Tran- 
scribed by wire, the program is 
re-broadcast over 50 other sta- 
tions in the country. Sherman & 
Marquette, Chicago, is the agency. 


REPRESENTATIVES: 


@ Ancient Romans were thrilled by 
tilting contests. Fellows riding horses 
and jabbing spears at one another. 
This hilarity eventually evolved 
into a milder form of amusement 
consisting of a revolving platform 
mounted with wooden horses... 
which everybody could take a ride. 
The first Merry-Go-Round in America 


“Pop won't get off till he’s finished the News- 
Sentinel—he can’t read it in peace at home.” | 
| 


ment.. 
on 


The News-Sentinel is delivered by carrier every week day to 97.8% 
of all homes in Fort Wayne—Indiana’s second largest retail market. 


‘Che News-Sentinel 


Gort Wayne's “Good Evening” N en 
_ FORT WAYNE, INDIAN 
ALLEN-KLAPP CO, © NEW YORK—CHICAGO-—DETROIT 


was built about 1869. . 
time The News-Sentinel had been in 
business for 36 years. Just as the 
Merry-Go-Round is one of the oldest 
and most popular forms of entertain- 
. The News-Sentinel is one 
of the oldest and most popular news- 
papers in the Hoosier State. It dom- 
inates Northeastern Indiana. 
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| They demonstrated it by sponsor- | 
|ing official 
| grams, 


| fensively 


Advertising Age, September 17. 


Public Relations 
Effort Must Go On, 
West Maintains 


Pittsburgh, Sept. 11—Two vi- 
tally important jobs now face the 
advertising field, Paul B. West, 
president of the Association of 


National Advertisers, told the 
Pittsburgh Advertising Club to- 
day: 

“Your No. 1 job is to move 
your merchandise—as inexpen- 
sively as possible and as much 


of it as possible—from the fac- 
tory through to the ultimate con- 
sumer. . 

“Your second task is to main- 
tain and increase the growing 
confidence of the American people 
in American industry—and by so 
doing to increase the people’s faith 
in their own security. This con- 
fidence—this faith—will have more 
to do with product sales than all 
the figures on pent-up demand 
and dammed-up savings. People 
are markets—clear-eyed people 
with visions of better tomorrows 
—not gloomy people with dark 
forebodings about the security of 
their jobs.” 


Stresses Public Relations 


Declaring that business’ has 
achieved a new high point in pub- 
lic relations during the war years 
and that it must continue to do a 
job which was largely slighted 
before the war, Mr. West asserted 
that jointly sponsored public 
relations jobs can do much and 
should be continued, but “this 
method if used alone and not as 
a backdrop for individual efforts 
can never do the entire job that 
needs doing.” 

“There is one primary and in- 
dispensable way to inspire faith 
in American industry and in our 
system of industrial democracy,” 


Mr. West said. “It is the obvious 
way. It is for every industrial 
concern (1) to create a_ public 


understanding of its own contri- 
bution to the public welfare and 
(2) to demonstrate by its actions 
its concern for the general wel- 
fare.” 


Showed Public Interest 


“Why not continue in this post- 
war era,” he asked, “to use some 
of your advertising to tell 
company’s employes, to 
little perhaps about the 
which their company recog- 
their services, to explain 
provisions the company is | 
for employing veterans? 
when you talk about new 
why not suggest that 


a 
in 


ways 


And 
products, 


| these mean more jobs and better 


ones? . An important revolu- 
tion took place in business pub- 
lic relations during the war. 
Many businesses stopped using 
their advertising to protest de- 
that they were 
public interest and began dem- 
onstrating that they actually were. 


advertising pro- 
war bonds, con- 
in co- 
Adver- 


war 
such as 
|} servation and recruitment, 
| operation with the War 
| tising Council. 

“Those two objectives—first of 
telling people what we want them 
to know: and second, of telling 
them what they want to know 
are not mutually exclusive—they 
never have been.” 

Industry cannot perform its full 
function and the economy cannot 
reach the heights now possible 
unless the public relations activi- 
ties of industry are intelligently 
and aggressively carried out, said 
Mr. West, adding: 

“This business of being inter- 
ested in the friendship and wel- 
fare of our customers has too long 
been placed on a plane of altruism 
It should be placed where it be- 
longs—on a plane of profit.’ 


in the} 


1945 


Convention Ban 
Dropped by ODT: 
Fall Meetings Set 


Washington, Sept 12.—Th, Way 
was cleared today for the scheqy, 
ing of conventions postponed a; , 
result of government restriction; 
on meetings, adopted last Feb, 1 
to relieve hotel and travel ¢op, 
gestion. 

The ODT ban on meetings wag 
lifted at the request of War Mob. 
ilizer John Snyder, but the actioy 
was coupled with a plea fro 
ODT chief J. Monroe Johnsto 
that conventions should be kept 
small until the peak of  trog, 
movements has passed early next 
year. 

Meetings already set for this fajj 
include the following: 

Sept. 18-19. National Publish. 
ers Association, 28th annual meet. 
ing, Rye, N. Y. 

Sept. 28-29. Associated Business 
Papers, fall meeting of executive 
committee, advisory committe 
and committee chairmen, Edge. 
water Beach Hotel, Chicago. 

Oct. 15-16. Boston Conference 
on Distribution, Hotel Statler 
Boston. 

Oct. 17-18. Inland Daily Pres; 
Association, 61st annual meeting, 
Congress Hotel, Chicago. 

Oct. 18-19. Direct Mail Adver- 
tising Association, business meet- 
ing and annual conference, Hotel 
Roosevelt, New York. 

Oct. 19. Audit Bureau of Circu- 
lations, directors’ meeting, Ste- 
vens Hotel, Chicago. 

Nov. 12-14. Life Insurance A¢- 
vertisers Association, annual meet- 
ing, Hotel Pennsylvania, Ne 
York. 

Nov. 26-29. Financial Adver- 
tisers Association, annual meeting, 
The Homestead, Hot Springs, Va 


ANA, GMA SCHEDULE 
ANNUAL MEETINGS 

New York, Sept. 14.—Tw 
prominent groups of national ad- 
vertisers have scheduled anni 
meetings for November, follow 
the lifting by the ODT of its ba 
against conventions. 

The Association of National Ac- 
vertisers expects to hold its me 
be, here during the week of N 
11. Thomas M. Young, 
| U. S. Rubber Company, is 
gram chairman. The annual n 
ing of the Grocery Manufactur' 
of America will be held at 1 
| Waldorf-Astoria Nov. 7-7. 

Meanwhile, G. K. Dahl, co! 
| ant on conventions to the ODT anc 
member of the public relat 
lfirm of Ames & Norr, to 
monthly meeting of the Atlant 
| City Hotel Association last nigh’ 
| that 1946 will be the heaviest con- 
}vention year in American histo 
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Pore Names Lewin 


Para Mfg. Company, Ne 
|manufacturer of shower curta!! 
has appointed A. W. Lewin | 


pany as its agency. Consumé¢ 
|trade publications and direct 
| will be used. 


A FACT 


New designs demand "é 
materials ... new method 
A new editorial 


“MATERIALS & MET! HOD! 


begins in July. So 
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. oa 
a mes. The sudden collapse of Japan catches iain 
Adver America unprepared. Slashed war con- 
nas, Vs tracts threaten to throw 8,000,000 
: men on the streets before the year ends. 
al Demobilization, skyrocketing prices, 
low strikes and work stoppages all raise 
al A their heads in this reconversion vacuum. 
of N 
is pe All eyes are on Washington. Congress 
ctr cuts its recess short and the President 
— tackles these home front problems with 
relat renewed vigor... 2... see eeees 
Atlant 
est i News of national affairs takes on added 
significance. The United States News 
Heweis becomes more than ever important. For 
mea out of more than 19,000 publications, The 
—_ United States News is the one magazine 
CT devoted entirely to reporting, analyzing / 
et and forecasting important business trends. (200,000 GUARANTEE) 
METHOD vei ‘ 
raiser Listing seas taiteaocen | Uf you are seeking key Management a ale te 
ioc: souetde ence cium: readership for your advertising message eu soitibaii teaies 4 
Pte. ee The United States News is a natural. Co 
weet ES oluor, Jr. i 
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Commerce Steps Up 
Sales Efforts for 
Surplus War Goods 


‘Permanent’ Agency 
Still to Be Named; 
Some Ads Used 


Washington, Sept. 12.—Sale of 
surplus war goods moved into 
high gear this week, with the 
Department of Commerce Office of 
Surplus Property planning to 
shuttle close to a $1 billion worth 
of merchandise into regular trade 
channels before the first of the 
year. 

Working exclusively with ac- 
credited members of the trade, 


Commerce has programmed sales 
efforts for at least 40 different 
types of commodities for the 
month of September, ranging from 
shotguns and folding chairs to 
construction equipment, snow- 
shoes and shotguns. 

Although it requested presenta- 
tions from advertising agencies 
last March, Commerce is holding 
a decision on an agency in abey- 
ance for the present, according 
to Scott Smith Jr., assistant to 
William S. Bradley, head of the 
Surplus Property Office. 


Little Advertising Planned 


While the “seller’s” market re- 
mains, officials explain, it is felt 
that the direct mail to members 
of the trade, and a small amount 
of occasional newspaper or trade 
publication copy, will fill public- 
ity requirements. 

Eventually, as dealers find other 
sources for their supplies, Com- 
merce expects to work out more 


elaborate promotion plans, and 
will in all probability retain an 
agency for that purpose, it is ex- 
plained. 

How long the “seller’s” market 
will remain is an uncertainty, de- 
pending upon the speed with 
which regular suppliers of civil- 
ian goods restore production to 
a point where they are able to 
serve their regular distributors. 
Commerce people feel that until 
the end of 1945, they are likely to 
encounter little competition. Dur- 
ing September, Commerce is re- 
leasing an estimated $300,000,000 
worth of 40 different consumer 
goods items, Mr. Bradley has re- 
vealed. In addition, it is seeking 
markets for another $300,000,000 
worth of assorted automobile re- 
placement parts. 


Mailing Lists Ready 


The September programs were 
worked out after Commerce began 
to receive almost fantastic declar- 


Advertising Age, 


ations of surpluses from the armed 
forces, including half a billion in 
a single day from the Army. 

When the goods began to pile 
up, members of Commerce’s 
Washington and 11 regional pub- 
licity staffs went to work on mail- 
ing pieces and circulars offering 
the goods to the trade while a 
ready market existed. Mailing 
lists covering every trade level 
had been prepared earlier, in co- 
operation with industry consult- 
ants. 

Despite its interest in an ad- 
vertising program, Commerce has 
previously limited its activities to 
only scattered use of newspapers 
and business papers for its “spot” 
sales of construction equipment 
and trucks. 


Two Agencies Employed 
A few weeks ago it placed a 
newspaper schedule for auto re- 


pair parts through Albert J. Sil- 
berstein-Best Goldsmith, Inc., 


not merely new light and new life for farm families... but the dawn 


of a new dual market, industrial as well as domestic. 


The farm home needs all the appliances used by urban families . . . 


is also a prospect for range, food freezer, and various forms of power, 


New Dawn... The feeder line stringing down the side road signifies 


and a better kilowatt customer. 


The farm factory can profitably use extra illumination for barn and 
yard ... battery chargers, grinders, drills, lathes, cleaners, coolers, 


milking machines, hoists, ventilators, water heaters . . . and small motors 


for innumerable tasks. 


REA forecasts for the next five years 5,298,000 farms to be electrified . . . 
opening markets that stagger the imagination. And the load curve 

will leap fastest, mount highest in the farm areas already showing the 
highest electrification rate... the thirteen Heart states plus Pennsylvania 


and New York, the selected and selective territory of SuccEssFuL FARMING. | 


Five years of good crops and good prices have peaked savings and credit 


in these best farm states where 42% of the farm families are included 


in the more than a million SF subscribers . . . entitling this magazine 
to a prime place in any manufacturer’s plans and on national 

advertising schedules 
make the most out of a major marketing opportunity .. . 
turn prospects into profits soonest! ... Get the facts from 
any SF office . 


New York, Chicago, Atlanta, San Francisco, Los Angeles. 


as the major medium to meet and 


. . SUCCESSFUL FARMING, Des Moines, 


~é 
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New York. Currently it hag 
three-week schedule on c' assis, 
ads for auto parts in 22? ney, 
papers, through E. H. Broy 
Advertising Agency, Chica, an 
is planning auto parts ad: ip | 
automotive trade pub! catiy 
through Brown. 

Officials feel that this imi, 
amount of advertising adiireg 
to the trade is all that wil! be » 
quired for the present. [hp 
point out that under the rile; , 
the Surplus Property Boar‘, the 
are allowed to deal only with ¢, 
trade, so the utility of large-soyy 
newspaper advertising is reduce 
As it is, it is explained, the limit, 
amount of advertising and dire 
mail may exceed $200,000 in S@ 
tember. , 


Plans Merchandising Programs 


At the present Commerce ; 
concentrating on setting up mer 
chandising programs which yw; 
be directed only to the trad 
in terms the trade will unde 
stand. In its classified ads { 
auto parts, for instance, it appeal 
to distributors, dealers,  seryj 
garages and fleet operators, offer 
ing regular trade reductions fro 
list prices. 

For the first time, in its au 
parts sale, Commerce has sy 
mounted the difficulties raised } 
its status as a government de 
partment, and is able to offer 30 
day credit to qualifying dealer 
The parts, for all makes and a 
models from 1939 on, are to } 
sold in minimum lots of $500. 

As the program develops, Com 
merce hopes to extend the cred 
facilities to all programs, just ; 
it has extended the fixed pri 
sales method, with trade discounts 
It also hopes to open additiona 
district offices. 


, a aad chistonen 


RADIO STATIO 
OMAHA, NEBRASK 
«JOHN J. GILLIN, JR, PRES! 
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JOHN BLAIR & CO.; REPRESEN 
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BEHIND THIS HAWAIIAN SCENE... 


... iS @ promising picture for those who 


sell MEN’S and WOMEN’S CLOTHING 


$4,980.* In 1944 retail sales amounted to $389,000,000 — 
a 105 percent gain over 1941. 
As you view this prosperous picture, doesn’t it make sense 


: a for us to say —“Pin-up Hawaii on your sales map?” 
Ir you happened to land in Hawaii minus your luggage — P y P 


wi 


you'd have no trouble selecting a wardrobe. For you'd find 
all your favorite brands in clothing and haberdashery at the 
local stores. The same goes for the feminine members of the 
family. Style-conscious Hawaii prefers those fashions that 
bear the labels of well-known designers and manufacturers. 


Today, in spite of wartime activities, Hawaii remains a 
smart center where clothing needs are many and varied. These 
needs have increased with the tremendous rise in population. 
Today Hawaii has a civilian population of half a million, with 
65 percent concentrated in Honolulu City and County. The 
annual average gross income of working class families is 


If you need help in “‘looking behind the Hawaiian Scene” 
and information about sales representatives and distrib- 
utors in Hawaii, write to Special Service Department, 
Star-Bulletin, Honolulu, T. H., or O'Mara & Ormsbee, Inc., 
New York, Chicago, Detroit, San Francisco, Los Angeles. 


To reach this growing, profitable market use the Honolulu 
Star-Bulletin. That’s exactly what 290 National Advertisers 
did last year. For good reason! In Honolulu where the con- 
centrated population of Hawaii is, the Star-Bulletin has a 
carrier delivery to nearly every Honolulu home every evening. 


*U.S. Department of Labor Figures 
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—Ari Jackson in News Releases, Radio Craft 


“Lady, there's nothing wrong with your radio. You just have to stop listening 
to those soap programs!" 


Garfield Bidg., Walter S. Reilly, Manager. Ft. Lauderdale, Ha.: Eugene A. Smith, 
315 S. E. 17th Ave. 
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Boxes Available, Quickly 


For some reason which your 


Watch the Postal Situation 


conclusions that secona, third and 
fourth class mail is handled at a impress him with the fact that 
loss, and that each type of mail/the war is over was an adver- 
|should carry rates which would/tisement of Sullivan Box Fac- 


The drive to increase rates of 
postage on all but first class mail, 
inaugurated in the midst of the 
most prosperous period in Post 
Office history, has not been aban- 
doned. On the contrary, a sug- 
gested schedule of new rates for 
certain classes of third class mail 
has already been submitted to 
Congress, and _ similar recom- 
mendations for second and fourth 
class mail are almost sure to be 
forthcoming before long. 

The classes of mail which would 
be affected by the proposals to in- 
crease rates consist primarily of 
what is normally called “business 
mail,” and which we believe | 
might more accurately be de- 
scribed as “business-getting mail,” 
and as such the rate to be charged 


cost. 
Without debating the validity|it was able to offer “quick 
of the Post Office findings, which| livery, in any quantity,” 
are being seriously questioned as wooden boxes, pallets, crates and 
to fact, we believe it important shipping containers, rang the bell 
to point out again that any rate |° the war in our consciousness, 
‘ : : : | whereas all the proclamations, 
adjustment which might seriously | speeches, radio programs and cele- 
impede the flow of business-get- | pbrations failed to do so. 
ting mail may prove a great dis-| Since this has happened, we’ve 
service to the entire national | discovered that equally unimpor- 
economy. tant circumstances 
Postal rates are of real concern | 
to all business, which in normal|‘t® others. 
times puts more promotional dol- 
lars into direct mail than into any 
other advertising medium. They 


de- 
of 


Apparently, 


really make them felt. 


} 


Ad-libber is unable to define, the | ! 
one thing that really managed to| Where I cud shoot it off in the 


| theoretically enable it to pay its/ tory, Sullivan, Ill. This company’s | , bs 
|ad, shouting in boldface type that |C¥d you send me prices. 


/eon clubs 


pound or to, maybe only a half 
pound. 
“I have a big tree in my fieid 


top branches. I heard as how its 

pretty powerful stuff so maybe 

you better send instrukions to. 
“If you do not have eny now 


Jottings 

It looks as though all the Junch- 
will soon have their 
own “latest news flashes,” cour- 
tesy of one or another local radio 


station. Latest to announce a 
special news flash service for 
luncheon gatherings are KMBC, 


Kansas City, which will serve the 


have served | Advertising and Sales Executives 
'to bring home the same thought | Club, the Chamber of Commerce, 
momen-| Rotary and others; 
‘tous things can be known, but it| Oakland, Cal., which thus far is 
'takes some homely little piece of | Serving only the Athens Club, but | 
|information or circumstance to|expects to expand the service to 


and KROW, 


Lions, Rotary, Shrine and others. 


for it is the concern of everyone|are not merely the concern of| The Pacific Northwest Farm 
interested in the flow of trade} mail order houses or of the pub-| That Housing Problem | Trio says farmers in its territory 
and commerce. lishers, The shooting is over, but the|@xPect to pay about $200 on the 

The Post Office Department,) Efforts to prevent undue and _ housing shortage seems to be still |@Verage for electric refrigerators, 


perhaps unjustified increases in| with us, so perhaps the house- 
costs to users of the mail should/| hunting story passed on to us by 


under Frank Walker, undertook 
a long and complicated analysis 


of the costs of handling various|be vigorously supported by all|Itving Pierce, advertising man- 
classes of mail, and on the basis the interests of advertising and | 28°" of Byer-Rolnick one 
of these studies came to the twin | marketing. Garland, Tex., may still prove 


helpful. 

The house-hunter, identified as 
'a “desperate adman,” was Ernest 
| Lovan, and his househunting con- 
|sisted of distributing a simple 


An Orchid to Business Editors 


Presentation last week of 25! good business paper is edited with 


° * . i . 
aw: . - sig acre . s car and | : 
awards in Industrial Marketing’s| a degree of meticulous care an lterhead size sheet folded 
eighth a..nual competition for out-| exactitude seldom approached by | 


; ; |fourths, The outside showed a 
standing editoriul achievement by other media. /nouse with a “sold” sign, furni- 


'within the next 12 months. 


| 50% 


| planographed folder, a single let- | 
into | 


| that 


business papers, provides ADVER- The business paper editor puts/ture tastefully arranged on the 
TISING AGE with the pleasant op-|his ideas, his views and his con-|front lawn, and the message, 
portunity of tossing an orchid in| clusions on parade before a body | ‘Must it come to this?” The in-| 
the direction of all business paper | of readers who are experts in the|side spread told the so-usual | 


editors. subjects under discussion. He 


been sold and the subsequent in- 


If there be any who still believe 
that editing a business paper re- 
quires little more than reasonable 
finesse with pastepot and shears, 
even the most cursory glance at 
the entries in the Industrial Mar- 
keting competition would quickly 
disabuse them. The 419 articles, 
editorials, illustrations and studies 
submitted by 150 business papers 
covered an enormous range of sub- 
but they had 


jects and problems, 


one thing in common all were 
intelligently conceived, well ex- 
ecuted approaches to a _ funda- 
mental problem faced by the par- 
ticular field of business or indus- 
try covered by the individual 
papers 

Not only is the pastepot and 
shears conception of business 
paper editing completely erro- 
neous, but we believe it would 
not be too much to say that the 


can’t cover up half-baked think- 
ing, factual misinformation 
with elegant writing or journal- 
istic tricks. He must be an ex- 
pert in his own right, a 
student with a real gift for an- 
alytical and expository prose. 


or 


Ivory-tower business paper edi- 
tors practically non-existent. 
The and sinew of their 
papers stems from long and close 
and continuous contact with their 


are 
bone 


fields. They are searchers after 
knowledge, leaders of thought 
and pointers-of-the-way in their 
specialized fields. 

They deserve an orchid for the 
magnificent job they have done 
in assisting business and indus- 
try to perform stupendous war- 
time tasks, and for the job they 
are now doing in helping to 


smooth the path toward full pro- 
duction of civilian goods. 


serious | 


vitation to move out, and simply 
and humorously explained the 
family’s needs, adding that “it’s 
bad having the wolves at your 


door where they can gather.” 
According to Mr. Pierce, 
little circular worked so well that 


the advertiser had a choice of 
places to move himself and the 
missus. 


Atomic Order 

One of Salt Lake City’s depart- 
ment stores believes it is the first 
organization on earth to receive a 
commercial order for atomic 
power. A northern Utah potato 
grower wrote the store: 

“A feller at the drug store the 
other day tole me that this here 
atomic stuff there talking about 
would be good to kill the bugs in 
my spud crop. 

“Could you 
this stuff I 


some of 
want a 


send me 
wood only 


story of the rented house that had | 


and that more than 51,000 are 
likely to be bought by farmers in 
Washington, Oregon and Idaho 
The 
wife is going to decide which type 
and brand is bought in more than 
of the cases, while in about 
a third the husband will have just 
as much to say, and in about 12% 
the man hopes to be the dominat- 
ing influence. . . 

Our Paris correspondent tells 
us that visitors who notice more 
than 20 dailies on the stands in 
city may get an erroneous 
impression of the amount of news- 
print being used there. Despite 
all the Paris papers, there are 
now only 924 dailies in France, 


| as against 1,468 in 1939, he says... 


door, but it’s worse not having a| 


the | 


| Oakland, 


And our  London-ear-to-the- 
ground reports that the Florists 
Telegraph Delivery Association 


idea has been extended to Eng- 
land, under the same name. It 
will operate throughout the Brit- 
ish Isles, and advertising to pro- 
mote its use has already been 
started. . . 

And W. George L. Hughes of 
Cal., wonders, after 
wandering through the ads in the 
Aug. 20 issue of AA, how WWJ 
can be the “world’s first station,” 
celebrating its 25th birthday in 
Detroit, while KDKA in Pitts- 
burgh is “the nation’s first broad- 
casting station.” ... 

Over 2,000 books on printing, 
printing history and kindred sub- 
jects from the private library of 
the late Douglas C. McMurtrie, 
typographic authority, have been 
purchased by the University of 
Illinois library, giving it one of 
the best collections in the field... 


The following documeni; 
be secured without charg: fp, 


companies sponsoring them, : 
through ADVERTISING AGE, vy x he 
national advertiser of advertisiy ts 
agency executive writing on }; i 
business letterhead. ercury, 
40 and 
No. 2545. Inventory of Postygmiled tO 
Construction. at then 

Pacific Builder and  Enginejmpt compl 
has issued this booklet, whig™mls, but 
contains articles, tables, grap) inted 0} 
and illustrations dealing with cqjmtement 
struction projects planned for ,gggeding in 
Pacific Northwest and Alasggmmen cut. 
The more than 2,000  projeq™™mThe co 
listed in the inventory, costing gm ielt the 
excess of one and one-half }jjm™se WS 
lion dollars, indicate the mark In 
for heavy construction equipmegmyertisen 
and materials during the negmpoks fa! 
three years. pre abr 

mroduce 
No. 2546. The Housing Plans Folle 
Canadians. 

In addition to a detailed repogiThrous 
on present Canadian housing, thse co! 
32-page booklet, issued by Maifmpletel; 
lean-Hunter Publishing Compangises of ° 


Toronto, provides the answers { 
a survey of a cross-section of th 
Canadian population, urban ap 


tiseme! 
ridged,” 


rural, covering plans for buildin aia 
and buying new homes, and th Poi 
improvement and repair of pres 
ent homes. ied. 
A simil 
No. 2547. The Industrial West the co 
What Is Happening and Whilestwooc 
Is Ahead? Yor 
Western Industry has _ issue@ed tha 
this folder, which analyzes the inlay on f; 
dustrial development of the fa conspi 
West and outlines the reasor nt page 
why a continued growth and ex#- 
|pansion are indicated for thi 
| market. ° 
iN ppoin 
NO. 2548. The Importance 0 i aachiae 
Brand Names. vertisin 
| Tris folder, containing a reprilrgiq 7 
| temead the May, 1945, issue n app 
Crockery and Glass Journal, con lage 
tains a symposium by buyer - re: 
Mas 
une § 


|manufacturers, advertising «& 
‘ecutive and attorneys on the im 
portance of trademarks in mod 
ern merchandising. 


No. 2483. This Is Pittsburgh. 

The Pittsburgh Sun - Telegra 
has issued , this brochure, which! 
a collectior: of ads in the news 
paper’s na‘tional magazine cam 
paign, each of the series contail 
ing opinions and prophecies of om 
of the city’s industrial leaders. 


No. 2505. Padific Panorama. 
The Columbia Pacific Networ 
tells in this pla:stic-bound bookle 
‘how the regidn it serves hi 
| changed during’ the war and! 
| entering its most\ promising perid 
‘economically, an@ how the ne 
| work may be used to reach th 


‘entire West Coast market area. | 


|is handsomely illustrated by pho pke is 1 
| tographs, charts and maps. Junie 
mmun 
No. 2491. Cosmetic Usage am yn’'t buy 
Brand Preference. kira eX 
| Hillman Women’s Group h: em! | 
| Sued this report of @ survey o: th orth P 
'use and brand preference of Wij. sy 
letry items by readefs of Real Rag 
|mances, Movieland and eH 
Story. A specimen of the que a 
tionnaire is included, and the regpone * 
port contains detailed tabulat omggpmb ne: 
of the findings. m wis 
lle n 
No. 2526. The Firsi Fifteen A" pur ‘ 
Different in Worcester. ' 
Station WTAG, Worcester, ).25@, 
has issued this pamphlet, wwe ‘\ 
shows the local rating of net 0" 
programs compared with the "@ ws 
tional rating. The top 30 r 3h ; 
time network shows are listec. 2° > 
figures show how Worcester s# 
tions compare in over-all 1:2" + 


time Hooper figures. 
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neriising Age, september 1%, 19 


eprint Charges 
odged Against 
ercury’ by FTC 


Washington, Sept. 12—An FTC 
mpe.gn against a number of 
ok publishers for allegedly fail- 
ig tk disclose that their reprint 


esti Nations are abridged was ex- 
Aree fry today to the American 
bs “ ry and its officers, Lawrence 
‘Ey °Y Ql cpivak and Joseph W. Forman. 
AV e rtisiy 3 Saint oak ih 
its complaint agains e 

DS 00 We cury, FTC said that during 
and 1941 the respondents 

f Postygmiled to indicate in any manner 
“Bat their abridged books were 
Enginemt complete reprints of the origi- 
et, whiqgls, but that recently they had 
S, granh inted on the copyright page a 


tement “in inconspicuous type” 


With con : 
ed for jmeding in part that “this book has 
1 Alasgmmen cut.” uh" 
) projec The commission indicated that 


felt the type used for this pur- 
se was not sufficiently conspicu- 
s In addition, it charged that 
vertisements listing various 
oks failed to indicate ‘which 
bre abridged and which were 
produced in full. 


Follows Similar Action 


costing ; 
2-half pjj 
he markd 
equipmer 
the ney 


7 Plans 


iled repoamThrough their failure to dis- 
using, thse conspicuously, fully and 
| by Mafiimpletely, on the cover and title 
Companfiges of their books and the ad- 
answers #rtisement thereof, that they are 
tion of tMlidged,” FTC said, “respondents 
urban aw vepresenting that the books 
mr building »complete reprints of the orig- 
s, and th from which they are 
ir Of pres ed.” 

\ similar action was instituted 
ial West the commission in July against 
and Whiestwood Publishing Company, 

York, in which the FTC 
as issuefked that the abridged notice be 
zes the inf on front cover and title page 
of the fal onspicuous type, and on the 
‘ a nt page of the wrappers. 

for thi aga 

ppoints Dye 

rtance 0 


merson Dye, with the retail 
vertising staff of the New York 
2 a reprilrald Tribune since 1940, has 


issue appointed retail advertising 
unal, com™nager, succeeding Harry 
y buyegm™pwn, resigned. Herbert Schwarz, 
ising & bas been with the Herald 
yn the inggpeeure since 1928, wiil assist Mr. 


: e, 
5 In mo 


sburgh. 

- Telegrap 
>, which! 
the news 
zine cam 
Ss contall 
cies of on 
leaders. 
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Joins Bryant Press 


Nicholas W. Walton, formerly 
with Johns-Manville Sales Cor- 
poration and the Barrett division 
of Allied Chemical & Dye Corpo- 
ration, has joined the copy and 
planning department of Bryant 
Press, New York. 


O'Rourke Appointed 


Thomas J. O’Rourke, formerly 
manager of the Buffalo office of 
WPB, has been appointed gen- 
eral sales manager of American 
Lubricants, Buffalo. 


NBC Promotes Ashby 


Hal Ashby of the local sales 
staff of KPO, San Francisco NBC 
outlet, has been appointed net- 
work sales representative in San 
Francisco. He succeeds Ray Baker, 
who has been appointed commer- 
cial manager of KOMO, Seattle. 


Lull Reopens Studio 


Glenn S. Lull has reopened the 
Glen Lull Advertising Art studio 
in Des Moines following his re- 
lease after three years’ service 
with the Army engineers. 


Two Join Goodkind 

George M. Richter, formerly | 
with the Merchant Marine, has | 
joined Goodkind, Joyce & Mor-| 
gan, Chicago, as production man- | 
jager. Rita Aigne, recently with} 
Dancer - Fitzgerald - Sample, has| 
joined the agency’s copy staff. | 

| 
Boost New Ethyl Supply 


To support sales efforts of re- 
finer licensees, Ethyl Corporation, 
New York, has begun a campaign 
in more than 200 Sunday news-| 


papers on the theme, “Ask for! 


13 


Ethyl.” Copy points out that Ethyl 
fluid formerly diverted to war 
purposes is again available. Bat- 
ton, Barton, Durstine & Osborn is 
the agency. 


DEALER NEWS 


Weekly Automotive Trade Newspaper 


| Covers the 11 Western States 


Ist in California (rated 2nd in Retail Sales, 
Ist in Auto Registry) 


. Ist im Los Angeles County (rated 8rd in 
Retail Market Area, Ist in Automotive 
Market) 

- Ist to Service Stations, Car Dealers, Auto 


ih: Repair Services in 11 Western States 
Main Office—ii2 W. 9th St., Los Angeles 15 
San Francisco (5), 681 Market 


F takes brains to make brawn such as this... to make the Macks, the 


Autocars, the Chevrolets, Diamond T’s, Dodges, the Federals, Fords, G.M.’s, 


Internationals, the Studebakers, the Whites, you see lined up ready for 


another load. 


So you'll find in those 11 truck manufacturers 246 Business Week 


subscribers, 723 pass-along readers... management-men who know from 


experience where to turn for factual reporting and intelligent interpretation 


on which to base business decisions. 


This magazine isn’t made for dilettante duty. It’s made for the heavy duty of 


decision-making men. So, wherever you find management-men, you'll find 


Business Week... at work! 


You have many things to say to management-men 


and"one best place to say them 
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Morris Plan Unit 
Extends Low-Cost 
Auto Financing 


New York, Sept. 12. — The 
Morris Plan Corporation of Amer- 
ica, which has long provided for 
small loans from member banks 
to individuals, has set up a sub- 
sidiary, the American Installment 
Credit Corporation, through which 
it will finance purchases of auto- 
mobiles, trucks and buses in all 


communities of 5,000 or more 
population. 

The Morris Plan extension of 
services to cover many small 


communities is in line with a 
broad trend toward reducing con- 
sumer, dealer and even manu- 
-facturer financing costs. Insur- 
ance companies, regional groups 
of banks, the American Banking 
Association and purchase clubs 


NOW— 


the profit tool for which 
you have been waiting! 


a practical guide to 
money-making, cost-saving 


MANAGEMENT 
PRACTICE 
AND CONTROL 


An amazing collection of check 
lists that tell you clearly, quick- 
ly, completely, what you need 
to know—what you must do— 
the possible profit leaks to watch 
— to make sure everything is 
done, and done right, in han- 
dling any of a vast range of 
organizational, financial, tax, 
and manag t probl Turn 
to this book with a new man- 
agement problem or an old one. 
It should pay for itself many 
times over in giving you sure 
guidance, preventing missteps, 
showing many ways of improv- 
ing practices, protecting profits. 


Just Published 


BUSINESS 
EXECUTIVE'S 
GUIDE 


By J. K. Lasser 


E-P.A. in New York, New Jersey and California 
Chairman, Institute of Federal Taxation, N.Y.U. 


252 pages, 5% x 814, $3.00 


This book covers a wide range of problems with 
vital effect upon your profits. Here are check 
lists on many management concerns, from those 
involved in the setting-up, buying, or selling of a 
business, to the ‘‘what-to-do’’ of filing, buying, 
printing, or collecting an account—carefully com- 
piled to relieve the businessman of reliance on his 
memory or hunches—freeing his time, effort, and 
imagination for devotion to more creative aspects 
of his business. 


Scores of check lists give you the essence 
of efficient, profitable operation. 


What to Think About Before You Start a Business; 
What to Study If You Are Recapitalizing a Busi- 
ness; How to Organize for Good Employee Rela- 
tions: How to Control Salesmen’s Expenses; How 
to Check Your Insurance; How to Design Your 
Business Forms; etc., etc. 


@ When faced with problems or decisions, let these 
check lists do the thinking job for you! See the 
well-known Lasser treatment of concise, time-sav- 


ing, fact-studded check lists NOW. 


McGRAW-HILL EXAMINATION COUPON 
McGraw-Hill Book Co., 330 W. 42 St., N.Y.C. 18 


Send me Lasser’s Business Exeeutive’s Gulde for 
10 days examination on approval In 10 days I 


will send $3.00 few nts postag r return 


Position Age 


have shown much interest in such 
financing recently. 


Will Use 1,200 Outlets 


Arthur J. Morris, founder of the 
Morris Plan banks, announced 
last week that American will op- 
erate through a syndicate of about 
1,200 local banks and authorized 
dealers to help both dealers and 
consumers buy used and new cars 
at less cost. The new setup, he 
asserted, will “eliminate the high 
cost of maintaining several hun- 
dred branch offices,” and money 


will be supplied “by demand de- 
posits on which banks pay no in- 
terest.” 

By 1947, he added, the plan 
may be extended to cover pur- 
chase of other durable’ goods 
priced at more than $300. 

A large number of banks lo- 
cated east of the Mississippi have 
formed the National Financing 
Corporation through which they 
are going after the financing of 
comparatively small purchases. A 
number of insurance companies 
have started using their agents 
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more or less as go-betweens to 
direct clients to obtain loans from 
local banks to finance automobile 
purchases, on which the insurance 
agents get the auto policy busi- 
ness. 


After Auto Financing 


Until now most of these efforts 
by banks and insurance com- 
panies have been aimed at the 
auto financing business. Bank of- 
ficials say that average bank- 
financed car purchases cost auto 
owners about one-third less than 


do purchases made thro) 
score or more automotive ; 
lending firms. 

Bankers expect cons; 
difficulty breaking into th 
ness. They say auto deak 
often make more mone 
their “notes” than from 
sale of autos. One bank 
sentative informed Apy; 
AcE that in the next year 
while car shortages c 
dealers may refuse to sell 


tomers who offer to buy fir cag 


secured through banks, pre! 


ANNOUL 


Return of CHILTON 


THE IRON AGE serves the richest division of the 


LEADERS IN THEIR RESPECTIVE FIELDS ARE THESE 
CHILTON PUBLICATIONS: 


industrial field—the metal working industry. 


HARDWARE AGE, the leader in the field of hard- 


ware distribution. 


DEPARTMENT STORE ECONOMIST reaches more 


key department store people than any other business 


publication. 


BOOT AND SHOE RECORDER, the authoritative 


publication of the shoe business. 


THE OPTICAL JOURNAL and REVIEW of OPTOM- 
ETRY, the outstanding publication serving the op- 


tometric profession and optical industry. 


THE JEWELERS’ CIRCULAR-KEYSTONE, the rec- 
ognized leader and authority of the jewelry trade. 


AUTOMOTIVE and Aviation INDUSTRIES, the tech- 


nical authority in automotive and aircraft manufac- 


turing plants. 


MOTOR AGE covers all automotive 


maintenance problems. 


truck trade. 


service and 


COMMERCIAL CAR JOURNAL, reaching the great- 


est number of fleet operators, and members of the 


THE SPECTATOR, LIFE INSURANCE IN ACTION, 


most quoted of all insurance publications. 


THE SPECTATOR PROPERTY INSURANCE RE- 
VIEW, modern in form and style of writing. Useful 


and unusual from every angle. 


DISTRIBUTION AGE—the magazine that integrates 
all phases of distribution. 


CHILTON COMPANY (INC.) 


Chestnut and 56th Sts., Philadelphia 39, Pa. 
100 East 42nd St., New York 17, N. Y. 


| DEPARTMENT STORE 
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on ditures, 


| only when customers buy 
rough one of the regular auto 
ing firms. 

ks throughout the country 
ffer comparatively low in- 


rates on loans they make 
sumers to buy autos, house- 
opliances and the like. Bank 
also are pooling money, 
in cities or in states or 


y areas, to provide money to 


business firms for capital 
In this respect, the 
rd banks are invading the 


siment banking field. 
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Among purchase club plans, 
that of Futura, Inc., Chicago, pro- 
vides that consumers make 
arrangements with local banks, 
which subscribe to Futura’s pro- 
motional services, “to finance the 
balances due on convenient terms, 
at low bank rates.” 

The First-Central Trust Com- 
pany, Akron, O., recently ran a 
full-page ad in the Akron Beacon 
Journal showing pictures of vari- 
ous household appliances, an auto- 
mobile, airplane, etc., with copy 
explaining that such “startling 


and newly improved products” 
may be obtained at less cost by 
consumers who finance their pur- 
chases through the Futura Pur- 
chase Club. 

Futura contracts with banks to 
supply brochures and other hand- 
outs for consumers, advertising 
cuts, etc. 


TWO WEST COAST 
LOAN FIRMS MERGE 

San Francisco, Sept. 12. — A 
merger of Morris Plan Company 
of California, with headquarters 


here, and First Industrial Loan 
Company of California, Los An- 
geles, under negotiation for many 
months, has been voted by their 
respective boards of directors and 
will become effective Sept. 17. 
The merger will bring together 
the state’s two largest and oldest 
companies operating under Cali- 
fornia’s Industrial Loan Act. Their 
combined resources are approxi- 
mately $13,000,000. Morris Plan 
Company operates offices in San 
Francisco and Oakland. First In- 
dustrial Loan Company operates 


NIPUBLICATIONS to 
Pre-War Stock and Size 


Commencing with the first issues in January, 1946, all CHILTON Publications 
listed on the opposite page will resume the use of 50 pound (25 x 38 basis) run- 


of-book stock— 


NCING! 


And at the same time will return to pre-war standard size—8%,, x 1154 inches— 
with the exception of DEPARTMENT STORE ECONOMIST, which will con- 
tinue its present size—1l1 x 15144 inches—and OPTICAL JOURNAL AND 
REVIEW OF OPTOMETRY, which will continue its present size—734 x 104% 


inches. 


Insert requirements will increase and should be checked prior to each issue for 


which they are scheduled. Size of inserts and bleed cuts through December, 


1945, issues will remain unchanged. 


CHILTON PUBLICATIONS 
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offices in Los Angeles and Long 
Beach. 

Following the merger, all offices 
will operate under the name of 
Morris Plan of California. No 
change is expected in the per- 
sonnel of the two companies. The 
merger will give Morris Plan 
statewide facilities and make it 
one of the largest concerns of its 
kind in the country. 


Edelbrau Expands 


Edelbrau Brewery, Inc., Brook- 
lyn, is expanding advertising with 


24-sheet posters in New York, 
Connecticut and New Jersey. 
Using the copy theme “Keep 


Ahead with Edelbrew,” the cam- 
paign was first promoted in 1941 
on the “Keep Ahead” show over 
WOR, expanding in 1942 to news- 
papers and cards and outdoor 
posters in 1944. Roy S. Durstine, 
Inc., New York, handles the ac- 
count. 


Carsons Appoints Kashuk 

Carsons Department Store, New 
York, has appointed Lew Kashuk 
Advertising Company, New York, 
to handle its account. 


“KEY MEN” 


Who Influence 
6,000,000 Farmers 


Better Farming Methods ex- 
erts a sales influence far out 
of proportion to its modest 
cost. Each helpful issue goes 
straight to the interested at- 
tention of... 


County Agents 
Agricultural Teachers 
and Extension Leaders 


Last year, County Agents 
alone had 10,000,000 visitors 
at their offices and received 5 
million phone calls. But they 
do find time to read their 
“Business Magazine” —Better 
Farming Methods. That's why 
it deserves a top place on your 
Farm Magazine Schedule. 


BETTER 
FARMING 
METHODS 


WATT PUBLISHING CO. 
MOUNT MORRIS, ILL. 
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Reeder Quits Y&R 
for Walt Disney 


New York, Sept. 12.—John F. 
Reeder has resigned as vice- 
president of Young & Rubicam, a 
post he has held since 1936, to 
become vice-president and gen- 
eral manager of Walt Disney Pro- 
ductions, Hollywood, and a mem- 
ber of the company’s board of di- 
rectors. 

Mr. Reeder, who has been con- 


tact supervisor as well as vice- 
president at Y&R, will take over 
his new post at the Disney studio 
about Oct. 1. 

Mr. Reeder joined Campbell- 
Ewald Company in 1927, resigning 
five years later to become adver- 
tising manager of Cadillac Motor 
Car Company. He joined Y&R in 
1934 as manager of the Detroit 
office. During 1942 and 1943 he 
was on leave from the agency 
to the Navy, where he was an 
officer in charge of the U. S. Navy 
Recruiting Bureau, the Navy’s 


advertising and printing depart- | Nqme Mirel-Isaacson 


ment. 

At the next regular meeting of | 
Disney Productions’ board of di- | 
rectors, Roy O. Disney, currently | 
vice-president and general man- 
ager, will become president, suc- 
ceeding Walt Disney, who has 
resigned to become chairman of 
the board, and who will devote 
his time exclusively to produc- 
tion matters. 

The new president will be re- 
sponsible for broad sales and mar- 
keting policies. 


eo 
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Mirel-Isaacson Associates, New 
York, has been retained as ad- 
vertising and _ public relations 
counsel for Acme Heat & Power, 
Inc.; Ship Service Supply Com- 
pany and Fluid Fit Fur Company. 


Koret to Abbott Kimball 


Koret of California, manufac- 
turer of ladies’ sportswear, San 
Francisco, has appointed Abbott 
Kimball Company, New York. The 
agency will open a San Francisco 
office within a month. 


At last the travel business can start to think of other 
things than helping to get us to the enemy fastest 
with the mostest. And travel advertisers can try their 
hands again at writing advertisements that sing the 
song of the open road, sea or sky to America’s most 
traveled million families. 


Soon advertisements like this will once more be 
appearing in TIME, lots of them. For travel adver- 
tisers know that TIME is the best way to reach 
America’s most traveled million, have placed more 


TOPS WITH THE 


PEOPLE 
4 4 4 


Travel, Resort and Hotel advertising in TIME than 
any other magazine for nine of the last eleven years. 


And TIME will be tops tomorrow, too. Speaking of 
Southern California, for example, 310,000 TIME 
families plan to visit the Pacific 
Coast within five years after the war.* 


New York 


Philadeloh 
Pr 


ADVERTISING OFFICES 


Chicago 
cI 


Boston } 


land 


WHO ARE 


Complete report sent on request. 


FOING 
GOING 


Detroit 
San Francisco | 


*Facts from a recent survey. 


PLACES 


Woodmen Leases 
WOW toGillinant & 
$120,000 Annually 


Omaha, Sept. 11.—The Woogl 
men of the World Life In:uranoflmm 
Company here has announced ; 
will lease Station WOW io j, 
present lessee, Radio Statio] 
WOW, Inc., under a new a) ange 
ment, following bids by seve 
parties to lease or purchase th 
property. 

Among the bidders were Wor 
Publishing Company, publisher 9 
the Omaha World-Herald, and 
Central Newspapers, Inc., pyb 
lisher of the Indianapolis Star, 

Following announcement of thé 
Society’s decision, WOW, Ine. 
filed articles of incorporation wit} 
the secretary of state at Linco} 
for $1,000,000. The capitalizatig 
in the reorganized corporatio 
will be divided into 5,000 share 
of common stock, 5,000 shares 9 
preferred, each share having $194 
par value. 


25 Year Lease 


When the original corporatio 
took over the station in 1942, it 
capitalization was $2,000. 

Under the new lease, WOW 
Inc., headed by John J. Gillin Jr, 
will pay an annual rental of $120, 
000. The lease will run for 2 
years. Major improvements, suct 
as television equipment, will be 
acted on immediately by the new 
management. 


Joins Hair Council 


Antoinette Spitzer, formerly 
eastern publicity director of Wal 
Disney Productions, New Yor! 


and Hollywood, has been ap 
pointed publicity director of thd 
Coiffure Creation Council, Ney 
York. The council is composed o 
hair stylists and is jointly spon 
sored by the National Beauty and 


Barber Manufacturers’ Associa —* 
tion and the National Hairdresser ' a 
and Cosmetologists’ Association. te ¢ 
Sictcaicemeiaieadicats a 
Bowie Heads Export x... 
yee 
Robert J. Bowie, for eight year . $7 
an executive assistant to thé y 
European manager of a pharma gt 
ceutical company in Paris, ha & 
been appointed export manage 


of the European division of Bris 


| tol-Myers Company, with head¢ 
quarters in London. i 
Hy 

How to Test 


Your Purchase 
of Radio Time- 


First, you want a market 
that is able to buy. Second 
you want a medium the! 
able to reach and sel! that 
market. 

The average buying pow 
of a Richmond family is $2, | 
nearly double thet of 
average family in the natio 
WRNL has the listening ea 
of these people who ; 
the money to spend. W* NU 
can do a selling job for »ou: 


Affiliated with the 


American 
Broadcasting Company 


EDWARD PETRY & CO., {"<- 
_ NATIONAL REPRESENTAT ’ £5 
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ime- oil underground is Big Business . . . twenty-one Photograph Courtesy Williams Brothers Corporation, Tulsa 
a. companies controlling over 55,000 miles of pipe 
eal line have their main offices in Tulsa . . . this 
e . means that thousands of workers with families 
and better than average incomes live here in the 
4 a Magic Empire . . . they help to make the BIG 
of " | market that is here for your product, when you 
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Advertising Age, September 17. j94; 


Appoints Hey | 
Robert C. Hey, formerly with | 
Spencer W. Curtiss, Inc.. has been | 
appointed account executive of 
Advertising Producers-Associated, 
Chicago industrial agency. 


May Offer Ad Course 


The Advertising & Sales Bureau 
of the Vancouver Board of Trade | 
has offered $1,000 a year toward | 
establishment of an advertising 
course by the University of British 
Columbia, which is considering the 
offer. 


MacLaren Ups Two 


MacLaren Advertising Company, 


Help a Fellow Get a Job 


ADVERTISING Acr’s Job Hunter has more than a hundred 
jobs open for admen, artists, space salesmen, production 
men, and others. 

If you know a World War II veteran who wants a job in 
advertising, publishing, radio or related fields, tell him to 
write Job Hunter, Apvertisinc AcE, 100 E. Ohio St., Chi- 
cago 11, for a FREE job application form. Novice or vet- 
eran—Easterners, Westerners, Southerners—men or women 
—all World War II vets are eligible for this free service. 
And if you're looking for a good man for your own shop, 
tell Job Hunter what you want and she'll rush suitable 
veterans applications to you by return mail. 


Local Boost Urced 
During Nationa’ 
Newspaper Week 


New York, Sept. 13.— News. 
paper publishers have beer ag. 
vised to boost their own pipe, 


rather than stress the nai ona) 
event, during National News 
Week Oct. 1-8. The analy 
past newspaper weeks made }y 
the ANPA has led to this dec sioy 
and publishers are told not y; 
“overemphasize National News. 
paper Week and dates.” 

“It is less effective if the reade; 


‘Betcha WFDF Flint Toronto, has appointed James 


Ferres vice-president and assis- 


could bring help.” |tant general manager, and Col. Roberts to Welborn 
‘ W. G. Abel has been. named a! Lee Roberts, formerly with Hill- 
' director. 'man-Shane-Breyer, Los Angeles, | director. 


is told that certain materia] ; 


has joined Marion E. Welborn &| Printed merely because of Na. 
Associates, Los Angeles, as copy tional Newspaper Week,” the as. 


sociation points out. The analygj 
warns against commercializing 


HAIRE < Cidlaed “ TRADE MAGAZINES... 


Pick the one that goes directly 
to the man you want to sell! 


Our membership in A.B. P. 


helps our Advertisers and Readers 


The Associated Business Papers is a national association 
of highest type business publications. It makes paid cir- 
culation, as proven by ABC (Audit Bureau of Circulation), 
@ primary requirement. The Association acts as a clearing 


“CORSET and an 
AEE 


derwear 


a \ all a: sa J 
LUGGAGE & DEATHER) 


CROCKERY 
: GLASS om 


house for progressive publishing ideas; it constitutes the 


only co-operative effort in busi- 


ness paper publishing to advance 


and safeguard the industry's hte gelon 


ethics, and to constantly im- 
prove its standards of practice. 


Don't think of the HAIRE publications as you would of other trade 


magazines. There's a difference! Each HAIRE specialized trade maga- 
THE HAIRE PUBLISHING COMPANY 


zine is the buyers’ bible in some specific field . . . studied and lived 
1170 Broadway, New York 1 with by the head of the department concerned. 


MAKES) (A DIFFERENCE! 


a2 


the event beyond promotion of 
newspaper advertising and agains 
a space-selling tie-up. 

Suggestions for tie-ins with 
local officials, schools and other] 
organizations are made and en. 
phasis is placed on the quali 
rather than the quantity of ma. 
terial used. 


IBM Elects Kirk 


Charles A. Kirk, formerly vice. 
president in charge of manufac- 
turing of International Business 
Machines Corporation, has _ been 
elected executive vice-president. 


Leprohon to Hayhurst 


Louis E. Leprohon, former); 
| commercial manager of CKAC 
Montreal, has joined F. H. Hay- 
| hurst Company, Montreal, as ac- 
|count executive. 


Joins Florence Stove 


John W. Perry has resigned as 
WPB district manager at Wor- 
cester, Mass., effective Sept. 30, 
to join Florence Stove Company, 
Gardner, Mass., as New England 
district manager. 


NEW BEDFORD 


... in Peace as they did 
in War—making famous 
name products that are 
known ... throughout the 
World... 


® Goodyear, Fisk and Fire- 
stone Tires 


® Acushnet Golf Balls and 
Rubber Goods 


® Revere Copper & Brass 
Products 


® Morse Twist Drill & Ma- 
chine Co. — Drills, Cutters, 
Taps, Dies 


© Wamsutta Sheets, Aer- 
plane Fabrics 


© Cornell-Dubilier and Aero- 
vox Capacitors 


® Lambeth Rope and Yarn: 
® Hathaway Mig. Co.—Rayo \s 
® Gosnold Mill Curtains 


® (Continental Screw Co. Pri '- 
ucts 


These are only a few of (\¢ 
over 200 Industries (soirée 
of America’s largest) fv" 
nishing steady employm«''| 
for thousands of worke™s 
in the 4th Largest Mar’:t 
| in Massachusetts. 
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OIL PUBLICATIONS 
ADVERTISING VOLUME 
PAGES (1st 6 months 1945) 


“Post-war” now becomes “Today” 
So get YOUR ads in the OGJ! 


1109 


FOURTH PAPER 


We hate to brag, and, not being 
spendthrifty with words, we'll just 
let the figures anglin’ off to the left 
tell their own story. We're mighty 
proud of the fact that The Oil and Gas Journal was 


FIRST in advertising volume by almost 2 to 1 in 


the petroleum field. We are proud, too, of 
FOURTH place among ALL industrial publications 
in the nation. But we are most proud that almost 
twice as many advertisers believed The Oil and 
Gas Journal was the BEST paper in its field for 
THEIR advertising ... and we hope YOU do, too! 
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20 Advertising Age, September 1’ 194s 
: | not begun to be serious until last; factory, and that although radio . ; j 
St. Louis Stores vee. (xa*sept 10): Brand Foundation | fir. "“Gatinete “of pt 


helped create sales, it by no means tion’s “Certificates of Pp) 
. | Retail florists’ sales dropped|made up for the lack of news- . Service.” "o 
Say Paper Strike 50% because of the lack of pub-| paper advertising. Approves Uniform ‘ ts F St 
|lication of death notices. Movie | ——— uggests Four Steps 
. ~ “ed li : lm 1 

Hurt Moderately nein er —— rg iy = Printer Moves Industry Labeling Under provisions of the founds. 
: yuis . The paper | Partment stores, a study of sale ; ion’s c * which es . 

. ws eC — Lge oe yi tite by the vederal Reserv ; B: i. f Harris-Seybold-Potter Company,| | New York, Sept. 12.— Volun- ara os ane ee 
carriers’ strike which prevented | ® : serve pans Of|maker of presses and paper cut- tary industry agreements to use {One of its purposes the advance. 
publication of the Globe-Democrat, | St. Louis shows that in the week | ting and bookbinding machinery,| uniform terms in labels or aq-|ment of the competitive bran, 
Post-Dispatch and Star-Times here |@Mding Aug. 25, St. Louis sales| has moved its New York office to _|identification system to ‘eye, 


for three weeks, ending last | increased 5%, not nearly so great|75 Varick St. eee. eee greater usefulness,” the boa 
Thursday, had just begun to af-| aS in — cities in this federal entietnecenntnee er ac a ae ue cr ae proved these lines of “leade 

— niaeives 5 me’ o . seal 4, | reserve istrict. } roaucts—suc as ose 0 @ | anti . 

fect retailers sales seriously. | ie iecmecaioes tine ; WORD Moves Cendant tact a action”: 

Spokesmen for the stores for the e increase resulted from a) ery Manutacturers of Amer-| “1, The encouragement amon 


inst ‘part dedicated: thet although | buying spree brought on by the | . ren guncas ce Peep en ica’s “descriptive labeling” pro-|brand product manufactur 
sales showed a drop, the loss had ,€nd of the war. In Little Rock, | 5. an alabale of ine “american! gram launched this year and the|voluntary definition of pi dud 


ea acto : .’ | Broadcasting Company, has mov . 
Ark.. the increase was 32%, in ie tuations a ppd to. 391 y long standing effort of the Na-|content or characteristics t the 
_Memphis 24%. In the week end- , 


Main St. tional Canners’ Association—were | maximum extent practical in ea 
ing Sept. 1, sales here were down | approved this week in a declara-| industry; and the encouragemen 
5% from sales the same week | . . tion of policy by the board of di-|of every industry to use hers 
last year, a somewhat greater Ups Circulation rectors of the Brand Names Re-| practical, uniform terminolog 
drop than in Memphis and other| Modern Plastics has announced | search Foundation. | voluntarily arrived at. 


cities in the area a circulation increase from 11,000 The board also announced elec-| “2 The encourag 
; c isa s - 2. agemen 
Officials of several department | 15,000, effective next month. : 


R ADDRESSING MIMEOGRAPHING ) | ec. ; 
cca TI |During the war, paper restrictions tion of Henry E. Abt, managing} brand product industry of cop. 


THE LETTER SHOP, Inc. stores observed that their use of | prevented the publication from director, to the post of secretary,|tinued leadership among maz 
ens Gi: escheen Sienenaee. Meu | such substitutes for newspapers | supplying copies to 4,000 new sub- and approved approximately 300] facturers in the maintenance 4; 

as handbills was highly unsatis-| scribers. brand names on the market 50 or|harmonious and _ desirable en. 
ployer-employe relations a 
|satisfactory working conditions, 


Better Values Stressed 


WA\WA\WY © PB € bh] 


; “3. The encouragement 
|brand product industry of leader. 
siteeibtead eee saadeaa ice. , |ship in technological efficien 
BATTEN, BARTON, DL RSTINE & OSBORN, Ine. | wwttin: the object of increased prc 

Advertising ductivity and resultant constant! 
NEW YORK ¢ BOSTON ¢ BUFFALO + CHICAGO + CLEVELAND °* PITTSBURGH better values to consumers. 
MINNEAPOLIS ° SAN FRANCISCO * BOLLYWOOD ° LOS ANGELES °* DETRO!! “4. gt e encouragement 
|brand product industry of con- 
|tinued leadership in the develop- 
ment of new and better means t 
good living with the most rapi 
and widest possible availability 
leach scientific improvement 
all the American public.” 
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Appoints Rosenberg 


Arthur Rosenberg Company, 
| New York, has been appointed to 
| handle the advertising for Timber 
| a new line of men’s toiletries mad 
|by Maurella Products Compan) 
New York. National magazines 
| will be used. 
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The Perfect Tie-in Dealer-He 


BEST READ OIL ADVERTISING honors go to the current BREAKING RIGHT ALONG WITH NEWSPAPER STORIES about 


Kendall series——and it’s no surprise. This new returning veterans, timely New York Telephone | FOR CAR-CARD ADVERTISE 
series ties in attention-getting information with Company advertisements explain why long-distance —= 
Kendall’s theme, "The 2000 Mile Oil." The theme, lines are jammed when troopships arrive. Copy | = | 
incidentally, is now being used for the 17th suggests that civilians cancel their calls when 

consecutive year. operators report delays on out—of—town wires. ‘ 


MAKES ECONOMICAL, 
EFFECTIVE, POINT-OF-SALE DI! 
PLAY FROM ANY SIZE CAR-CA 
SELF LOCKING INTERCHANGEAS 


NO GLUING CAN BE USED 
ove 


OR MOUNTING OVER AN‘ 


This new Car Card easel, «lred 

used by leading advertisers, prov" 
| the “follow thru” so importan! 
transportation advertising. Takes! 
place of expensive, hard-to-g°! ™° 
frames and enables adveri:se' 
display their Car Cards in ‘ec 
windows and on counters a’ o”!! 
few cents per card. Hols ° 
length card in curved posi! °” | 
as it appears in cars... wit 
gluing . . . just snap it in. °° 
used over and over again. 


Samples on Regue: 
SCHEDULE OF PRIC!> 


THERE’S NO EIGHT—WORD LIMIT placed on Wildroot’s IT’S A HOWLING SUCCESS! This new BBDO booklet has 50-100. . . 15e EA 

car—cards! Each contains a full copy story brought a flood of congratulatory letters. It pn gnnd Ne a i 

built around the famous "Fingernail test" for compares advertising in the 1880s with that of 1000-2000 . . . % EA 

dandruff. But isn’t long copy wrong for this today—proves that no matter when written, pope At sesh = * 

edium? "Not if you hanale it right!" says this successful ads always have the same basic ingre- — 
i now one of the country's fastest-growing dients. If you’d like a copy, we'll be glad to Bay SOLD ONLY BY 
ivertisers. mail you one, free. CARDISPLAY 0 D 


1004 MARQUETTE, MINNEAPOLIS |. 
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Nine billion oranges are a thumping lot . . . yet 
that’s only the number of fresh fruit shipped out of 
California in 1944. Considerably more than another 
billion oranges were processed or consumed in the 
state. This amazing crop had an “on the tree” value 
of 155 million dollars. 


You can’t toss this one off as a war boom, for just 
the opposite is true. Today, the national average 
consumption is down to 115 oranges a year. To- 
morrow, when labor and shipping space are avail- 
able, the per capita consumption is sure to reach 200 


*Orange Administrative Committee figures. 


“Everybody's Newspaper” 
in Southern California 


annually. That will nearly double the number of 
people required to handle the orange crop. 


For this increase will mean more people employed 
in growing, packing and processing — in shipping 
and marketing, too. And if people with folding 
money in their jeans are the sort of customers you 
want, the citrus industry is going to help make some 
mighty good prospects for you out here. 


We'd like to mail you our little booklet ‘An Eye to 
the Future.” Just drop a postcard to the Los An- 
geles TIMES or to our representatives. 
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_ Teetering on the verge 
Nn 
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of a new experience 


“6 EW, QUICK, easy method makes better cakes 
N in half the time,” you read. ““WONderful!”’ 
you exclaim, “but—” 
Sugar’s mighty precious these days. So’s short- 
ening. So are eggs. This new method might be a 
real find—but, then again... why take chances? 


So we've taken chances for you. 


To save, Youn makin 


In Good Housekeeping kitchens, we baked over a 
thousand layers of cake by these new recipes. 

We mixed cakes by hand-beating, and with 
electric beaters, timing the beats. We used all sorts 
of shortening, baking powder, and cake flour—as 
well as all-purpose flour. Cakes were baked in 
electric ranges and gas ovens. 

After the cakes were baked, our experts judged 
them professionally for height, lightness, and so on. 


_ SOMEWHERE OVER HERE ~ 


JUST THIS ONCE, 
| GUESS | 
NEEDN'T BOTHER 
TO SAVE 
THIS PAPER 


eee | 


ant 


Some of the cakes were saved for six days to check 
the keeping qualities. 

During all this time, our “‘cake-eaters”’ 
hard at work telling us how the cakes tasted. 


were 


A handful of say-so’s didn’t satisfy us. In all, we 
got thousands of opinions from tasters, during this 


_ [bo eg | 
2 3 
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Get ready, get set, go! A battery of our electric mixers 
worked overtime checking the operating time and mixing 
speed for your quick cakes. 


year-long study. That’ll give you a notion of 
far-reaching curiosity on your behalf. 


Of course we weren’t willing to judge this ne! 


method of cake mixing entirely on the results th: 


experts got. So we had a group of average home 
makers follow the same recipes, to see whethe 
they, too, thought this new one-bowl, less-beatin 
method was quicker and easier, whether it mac 


light, delicious cakes. 


We've found that these new quick cakes a 


_ SOMEWHERE OVER THERE ~ 


ARE YOU IN THE WAR 100% ? 


THERES NO SHORTAGE OF MEDICAL 
SUPPLIES. THERE JUST ISN'T ENOUGH 
PAPER cat OR SHIPPING CASES. 


e Every man or woman in the armed services is in t!)’ 
war 100°. Does your war effort add up to 100°7? Che: 
up and see! If you do these things regularly —score 10 
each. If sometimes—score 5“; each. 


Do Red Cross or other volunteer work? 
Buy War Bonds? . iw 
Give blood to blood bank? . 


Save tin, fat, paper, conserve fuel, tires? . 


OOO0d 


Observe ceiling prices, always pay ration points? [| 
Can, preserve, and save food? . 5 Ee 
Buy nothing you do not need? . of 
Write often and cheerfully to Servicemen? a 
Have a Victory Garden? CJ 


Repeat no rumors, guard your talk? 
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The advertisement reproduced here 1s One of a series >: ee | 
being published sn newspaper from coast tO coast. 19 — a 
consumers who are your ultimate customers at tells the 
screehind-the-scenes story of Good Housekeeping and 
so enhances the value of advertising in this \eading 
Cha magazine- 
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letter. And we’ve checked the manufacturers’ in- 
this ne structions to be sure they’re letter-perfect. 


alts th: 


~ + 
e home 0 
whethe TH ih Wh 


-beat! 


was reported in Good Housekeeping, (see July issue) 
with proved recipes that you can clip and save. 


6 ) further studies. 
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simply swell—IF you follow instructions to the 


What we’ve learned about quick cakes up to now 


Other reports and recipes will follow as we make 


\Ve don’t know yet how generally this new 


Housekeeping 


The Homemakers’ es siueereiiemeiiee 


time ways of cakemaking. 

But this we do Know. Anything that promises to 
make household procedure easier and better for you 
will always get a thorough tryout at Good House- 
keeping. 

It is by such exhaustive study that we won your 
faith a long, long time ago. It 1s by such continued 
experiment that we intend to hold it. 

Because your faith is our most precious asset, 


we make you the following pledge: 


'* Delicious,’ was the verdict on quick cakes, even after they That at no time, and not for any reason, 
were six days old. (But they're not apt to stay in your or any profit, will any page of Good 


cakebox that long.) 


Housekeeping—editorial or advertising 


method will be taken up by women in place of old- —trade unfairly on your trust. 
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* Guaranteed by @ 

Good Housekeeping 
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“45 Apverniseo WS 


Bureau of Standards orients aaa 
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WAR BONDS AND STAMPS 
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24 
Heads Seiberling Unit 


D. B. Sayre, formerly national 
retail sales manager, tire and ac- 
cessories division, Sears, Roebuck | lations 


pet 


Van Cleaf Promoted 


William C. Van Cleaf has been 
named director of industrial re- 
of Allis-Chalmers Mfg. 


& Co., has been appointed man-|Company, Milwaukee, succeeding 
ager of a newly-formed point-of-| Lee H. Hill, who has joined Mc- 


sale merchandising department of | Graw-Hill 
Seiberling Rubber Company, Bar-| New York. 


berton, O. 


The preferred source 
of daily business news 
for management men in 
the nation’s greatest 

industrial area— 
the Central West. 


Publishing Company, 
Mr. Van Cleaf was 
formerly assistant industrial re- 
lations director. 


Free Want Ads for Vets 


The Post-Tribune, Gary, Ind., 
has inaugurated a veterans’ free 
help wanted column as a weekly 
feature of its classified pages. Ads 
are written by the veterans and 
are unrestricted as to content or 
length. 


Printers Merge 


The Rochester Electrotype & 
Engraving Company has_ pur- 
chased the Mann-McNaught Com- 
pany, Rochester, N. Y., printer, 
which will be operated as a sub- 
sidiary. 


Heads Future Springfield 


Maj. Sherman P. Voorhees, for- 
merly eastern manager of Army 
& Navy Journal, in charge of ad- 
vertising and publicity, has been 
named executive director of Fu- 
ture Springfield, Inc., organiza- 
tion formed to publicize Spring- 
field, Mass. 


Lentheric Expands 


Lentheric, Inc., New York, will 
open three new showrooms and 
offices this month in Chicago, San 
Francisco and Los Angeles under 
the direction of W. R. Tenney, 
R. W. Keim and Newton Chipley, 
respectively. 


Freimann Promoted 


A. C. Freimann, formerly head 
of the product development and 
application department of Frig- 
idaire division, General Motors 
Corporation, has been promoted 
to assistant commercial sales man- 
ager. 


Advertising Age, September 17, 194: 


Wilson Explains 
GM's Low Profit 
Policy to Workers 


Detroit, Sept. 12.—The profit 
earned for every dollar of war- 
time sales made by General Motors 
Corporation was approximately 
half of what it was in 1941, the 
last prewar year in which com- 
petitive conditions predominated, 
C. E. Wilson, president, tells em- 
ployes in an article appearing in 
the current issue of the GM maga- 
zine, “Folks.” 

This voluntary wartime profit 
limitation policy, made effective 
Jan. 1, 1942, was maintained in 
a period when more than twice 
as much business was done, aver- 
age payrolls were two and one- 
half times as large, almost twice 
as many people were employed 
and more money was invested in 


“Careful readership is evident from 
the high type of inquiries received,” 


Says 


Ctuirurkhe- 


President of the L. J. Mueller Furnace Co., manufacturers of 
heating and air conditioning equipment for over 88 years. 


“As manufacturers of a line of furnaces, gas boilers, 
and air conditioning equipment, we recognize the 
desirability of concentrated coverage of groups with 
superior buying power,” says Mr. Mueller. 

“While we are, of course, in no position to supply 
the demand for our units at this time, we feel it is 
good business to cultivate the select market reached 
by The Rotarian for the competitive era that lies ahead. 

“We key all of our advertisements. The careful 
readership which is accorded The Rotarian is evident 
from the high type of inquiries which we have received, ns 
asking for further information about our products.” 


* * * 


Here again an advertiser has found ample proof of the high 
readership of The Rotarian. This, plus the unquestioned 
buying power of some 200,000 executives who comprise eae ae 
its subscribers, is the reason why The Rotarian is produc- 
ing such satisfactory results for many nationally known 
advertisers. If you'd like to know more about this im- 
portant executive audience and how it is reached most 
effectively and economically by The Rotarian, just drop 
us a line. There's no obligation. 


The Mueller Climatrol System 


assures you of True Indoor Comfort 


— up to the standards of today and tomorrow 


to the standards of today — because Mueller has long been a 
leader in the improvement of warm air heating coward the goal of 
true indoor comfort. Up to the standards of tomorrow — because 
the Climatrol System is basically designed to handle and condition 
air, and every one of the six “Comfort Factors” is dependent upon 
conditioning of air. Therefore, as engineering makes further ad 
vances, features can be added to provide additional “Comfort Factors 

Mueller’s 88 years of progress is your assurance of satisfaction 
There are Mueller furnaces and winter air conditioners especially 
designed for the fuel of your choice — gas, oil, or coal ~ for old or 


new homes of 


every size, type, and price range 


Mail the coupon for free book, 


J MUELLER FURNACE CO. 2067 W Obloheme Ave 
Please vend me your tere book, “the Ne 
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Reproduction of a 2-column advertisement from The Rotarian 
prepared and placed by Hoffman and York, Milwaukee, Wis., 
advertising agency for Mueller Furnace Company for five years 


35 East Wacker Drive, Dept. 11, Chicago 1, Ill. 


Revista Rotoric 


the business, Mr. Wilson }ojn; 
out. He also reports that Ge ners) 
Motors’ annual dollar profit; ¢, 
three war years averaged 8°. |e; 
than during the five prec dino 
peacetime years, 


Profits Average 4.7 Cents 


“General Motors’ war profi: 
averaged 4.7 cents from each oj. 
lar of sales,” he says. “Of this 
3.2 cents were paid to stockho ide; 
and 1.5 cents were retained jp 
the business for moderniz:tioy 
and expansion of our plants pos. 
war, since only in this way cay 
General Motors make progres 
and provide more and better jobs” 

He points out that recent pup. 
lic opinion surveys indicated cop. 
siderable confusion in public 
thinking regarding wartime profit: 
The surveys indicated that the 
majority questioned felt that | 
cents from each sales _ dolla 
would be a fair profit, but tha 
they believed that war materia] 
manufacturers actually were re. 
taining as much as 30 cents out 
of every dollar as profit. 


McCutcheon to JWT 


Maj. Dale McCutcheon, with 
Liberty for 15 years, and western 
manager in Chicago at the time 
he entered the Army in August 
1942, has joined J. Walter Thomp- 
son Company, Chicago, as account 
executive. 


‘Wholesaler’ Moves 


Offices of Let’s Go Publishing 
Company, publisher of Auto- 
motive & Aviation Wholesaler 
has moved to larger quarters i 
Room 305, Pittsfield building, 55 
E. Washington St., Chicago. 


Two Name Isaacson 


Robert Isaacson Associates, New 
York, has been appointed to han- 
dle the accounts of Colonial Bead 
Company and King’s Clothing 
Company. 


These chicks, with their sisters 
_ and cousins, brought $23,295,- 
000 to Utah chicken and turkey 
_ growers last year. That's nearly 

$2,000,000 a month, which 
| helps to “feather the nests’ of 
| quite a number of KDYL listen- 
| - in this steady-income mar- 
et. 


| Local Advertisers Know 
KDYL Brings Result: 


When it comes to "hatching 
sales, local and national adver- 
tisers have learned that KD*L 
showmanship gets results. |''s 
the station most 
Utah people 
ten to most. 


TAR Sisto” 


National Representative: John Blalr & ©» 
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FRED WARING 
Director Waring’s Pennsylvanians 


“Yesterday WWJ was given a nation’s 

homage. My home station, from where I 

made my first broadcast in 1922, was cele- 

brating its 25th Anniversary. Gosh how 
time does fly.”* 

FRED WARING 

Director Waring’s Pennsylvanians 


“May I be among your well wishers on 

the occasion of the 25th Anniversary of 
Radio Station WWJ.” 

EASTON WOOLLEY 

Director of Station Relations, NBC 


“Heartiest congratulations to WWJ on its 
25th birthday. The United Press is proud 
to have been associated with you.” 


MiImMs THOMASON 
of the United Press 


ROBERT St. JOHN 
War Correspondent 


“WWJ is celebrating its 25th birthday 
today and I want to join with radio people 
all over the world in sending my congrat- 
ulations. It would take me a half an hour 
to tell you all the firsts that that station 
has to its credit. WWJ pioneered the way 
back in the days when radio receivers 
were little cardboard boxes which brought 
in sound by virtue of a little tiny piece of 
crystal. Today it is one of the greatest 
stations in all the world. I wish I were in 
Detroit celebrating with them.” 


Broadcast by Robert St. John 
over NBC, Monday, Aug. 20, 1945 


EDWARD J. JEFFRIES 
Mayor of Detroit 


NBC Basic Network 
Associate FM Station WENA 


America’s Pioneer Broadcasting Station—First in Detroit 
Owned and Operated by The Detroit News 
950 KILOCYCLES—5000 WATTS 
THE GEORGE P. HOLLINGBERY COMPANY 


National Representatives 


Capt. EDDIE RICKENBACKER 


“T feel I am part of WWJ for the past 25 
years, having been on its original broad- 


cast. Capt, EppIE RICKENBACKER 


“25 years of successful broadcasting and 
outstanding accomplishments serving the 
public interest an achievement of 
great value and a credit to the entire radio 


industry.” E. W. Evans 
President The Billboard 


“25 years ago today, on August 20, 1920, 
Radio Station WWJ (then 8MK) of Detroit, 
broadcast its first program, and has been 
operating on a daily schedule since that 


time. Hour of Charm Program 


over NBC, Aug. 19, 1945 


Television C.P. Pending 
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J oins Stewart, Brown 


Howard C. Haupt, with the ex- 
ecutive staff of WPB for the past 
three years, has joined Stewart, 
Brown & Associates, New York 
distribution and marketing con- 
sultant, and will specialize in dis- 
tribution research in the retail- 
ing, wholesaling and textile fields. 


McCann Ups Tinker 


John H. Tinker, art director 
and vice-president of McCann- 
Erickson, New York, has been ap- 
pointed assistant creative direc- 
tor in charge of art, and will as- 
sist William E. McKeachie, vice- 
president and creative director. 


Beatrice Expands 

Meadow Gold Dairies of Califor- 
nia, Inc., wholly-owned subsidiary 
of Beatrice Creamery Company, 
Chicago, has acquired the business 
and properties of Fosselman 
Creamery, Pasadena, Cal. It is 
the first Beatrice acquisition in 
southern California. 


PAA Pledges to 
Continue Help 
on Public Drives 


San Francisco, Sept. 11.— Or- 
ganized advertising will give full 
support to solving the problems 
of winding up the war effort and 
speeding reconversion, Charles A. 
Storke, president of the Pacific 
Advertising Association, predicts 
in a statement pledging continued 
cooperation of the PAA and 28 
member adclubs. 

American business and indus- 
try, whose contributions of ad- 
vertising space and time “pro- 
vided in a great part the impetus 
for those war campaigns which 
required broad public coopera- 
tion,” are being asked to continue 
their sponsorship of approved 
public campaigns, the association 
chief said. 


“There is no alternative. 
not think that they would have it 
otherwise,” Mr. Storke said. “In 
accepting the responsibilities of 
informing and_ stimulating the 
American public during the war, 
advertising demonstrated to the 
federal government and _  thou- 
sands of persons in positions of 
leadership, as well as to itself, 
that it was an instrument not only 
to sell goods and services but the 
cheapest, quickest and most di- 
rect method of informing persons 
of all ages when there is an ur- 
gent need of prompt and effective 
public response.” 


Will Aid Government 


The PAA, in cooperation with 
the War Advertising Council on 
the national level, and the mem- 
ber advertising clubs have worked 
closely with the government in 
this vital work, Mr. Storke said, 
and they will continue “to further 
this work in the public interest.” 


I do; 


ua 


Advertising Age, September 17 


“America has become the mas- 
ter of mass production but jobs 
can be made permanent only if 
the consumer has a continuing 
|desire to buy and buy,” he said, 
“Advertising is the force by 
which this demand can be kept 
alive. Therefore it is the, key to 
jobs and more jobs. It is an 
essential element in the progress 
of the American economy. The 
manufacturer, the worker, the re- 
tailer and the public are depend- 
ent upon its success.” 


Dura-Gloss to Mathes 


Lorr Laboratories, Paterson, 
N. J., manufacturer of Dura-Gloss 
nail polish, has appointed J. M. 
Mathes, Inc., New York, to handle 
advertising, effective Dec. 1. 


Heater Account to Ellis 


Radiant Heater Corporation 
New York, has appointed Sherman 


K. Ellis & Co., New York, to 
handle the account. 


-- No wonder KOAs FIRST! 


1945—RADIO’S 25th ANNIVERSARY 
' —PLEDGED TO VICTORY * 


FIRST in 


50,000 watts 


DENVER 


on your 
dial 


850 


Represented by NBC SPOT SALES 


First in POWER ~—the only 50,000 watter for 


500 miles in any direction. 


First in COVERAGE — Day 


Hence... 
or Night 


First in LISTENER LOYALTY— NBC sur- 


veyed 1077 cities to prove it 


First in PROGRAMS —both listener and 


advertiser loyalty proves that 


And finally, for all these reasons ... 


FIRST IN DEALER PREFERENCE 
(Just ask Ross-Federal) 


Wiig Lee 


1 
194 


TAB Figures Show 
Circulation Rise 
for Outdoor Ads 


New York, Sept. 12.—Eff 
circulation of outdoor adver 
during the spring of 1945 st} 
an average increase of 12% ove 
the last prewar field audit's _, 
185 cities, reports the Traffic Aud; 
Bureau in its semi-annual rv poy 
on effective circulation tr 
TAB notes this as the larges? jp. 
crease shown by any of the five 
traffic counts it has made unde 
the voluntary wartime plan fo 
measuring trends in effective cir. 
culation. 

Geographically, the larges! jp. 
crease this spring was 34% in the 
South Central states, followed by 
a 24% rise in South Atlant 
states, 22% in New England, 14: 
in East North Central states, 10: 
in the West North Central are, 
9% each in the Mountain and Pa. 
cific states, and 2% in Middle 
Atlantic states. 

By city size, the largest in- 
crease (20%) was in Cities of 
500,000 to 1,000,000 population 
with the lowest increase in citie; 
of 1,000,000 and over populatior 
Increases in other city size groups 
were between 11% and 18%. 

Average increases in effective 
circulation shown in _ previous 
semi-annual reports were as fol- 
lows: 11% in the fall of 1944, 
with 174 cities covered; 8% inff 
the spring of 1944, covering 18] 
cities; 9% in fall of 1943 for 21 
cities, and 1% in the spring of 194 
for 105 cities covered (no ecitie 
included from the Pacific Coast 


Henry Returns to PCA 


James D. Henry, recently with 
the Army, has returned to hi: 
former position as assistant to the 
president of Pennsylvania - Cen- 
tral Airlines, Washington. 


Golden Joins ‘True’ 


Richard J. Golden, formerly 
with Esquire, and previously wit 
the advertising staff of Warne 
Bros, Pictures, New York, hi 
been appointed merchandising 
manager of True. 


If you sell 
VITAMINS 


You Need WIBW 


In Kansas and parts of sit 
adjoining states WIBW is the 
preferred station of almost ‘ive 
million listeners. 

WIBW is preferred by deal 
ers, too, as shown by theif 
enthusiastic tie-in promotion ¢ 
| point of sale. . 
| We have a reputation oF 
hard-hitting selling. Let us prove 
it to you by RESULTS. 


i 
WIB 


"Te Voice of He 
Topeka...Kan 
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WILL BUY 
LIVING ROOM FURNISHINGS 


That’s what a recent survey reveals—a survey conducted by an independ- 


ormer|s ent research organization exclusively among Daily News readers —a 


Warne . m ‘ m 
rk, hi survey representing a valid cross-section house-to-house sampling. 


andising 


As soon as wartime restrictions are removed these families will go 
shopping for more than 135,000 lamps, more than 100,000 easy chairs, 
more than 37,000 occasional chairs. They will also make nearly 100,000 


purchases of floor coverings (carpetings and rugs). And 12,958 families 


are going to get a piano. 
Nor do we recite the complete list. The survey findings reach a 
total of 540,672 items which these Daily News families intend to buy— 


for the living room alone. Intend to buy to make the home more lovely, 


more comfortable, more prideful. 


An extraordinary market, the 1,250,000 reader-friends of the Chicago 
Daily News. A home market that advertisers can directly and profitably 


cultivate through Chicago’s preferred home newspaper—the Daily News, 


whose place in the home is one of respect and trust. 


x CHICAGO DAILY NEWS 


FOR 69 YEARS CHICAGO'S 
HOME NEWSPAPER 


—— 
v' DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO NEW YORK OFFICE: 9 Rockefeller Plaza 
r DETROIT OFFICE: 7-218 General Motors Building SAN FRANCISCO OFFICE: Hobart Building 
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CED Ups Fahnestock 


P. D. Fahnestock, acting direc- 
tor of information for CED for 


| Wool.” The 20-page booklet car- 
ries cartoon drawings to illustrate 
the properties of wool, steps in 
it’s manufacture and its proper 


enspan Brewing Corporation, 
Newark. 


Two Join Dancer 


the past four months, has been | care, : 

named director of information John a ~~ the past ~~ 
succeeding Anthony Hyde, who : years wi e merican e 
has been placed in charge of White Rock Ups Thurston Cross overseas, has joined the 


Alan C. Thurston, with the 
White Rock Corporation, New 
York, for the past year, has been 
appointed vice-president in charge 
of advertising and merchandising. 
He was formerly general sales 

The American Wool Council,|manager of the Hoffman Bever-|joined the department in New 
New York, has published a book- |age Company, Newark, and head! York to direct production of spot 
let called “A Capsule Course on|of sales and advertising for Feig- | announcements. 


radio department of Dancer-Fitz- 
gerald-Sample in New York, 
where he will work on programs 
of clients handled out of Chicago. 

Edmund Abbott, recently dis- 
charged as an Army captain, has 


public relations for the Office of 
War Mobilization and Recon- 
version. 


Issues Wool Booklet 


Deep-water shipping - - 


another reason ~ 
Wasnngrons Wo MARKET 


isa “must” in your 
postwar selling plans! 


No. 9 of a Series 


ACOMA is situated on one of 

the world’s finest deep-water 
harbors, with extensive public 
and private marine facilities cov- 
ering a 15-mile waterfront. Under 
normal peace-time conditions, Ta- 
coma’s imports and exports aver- 
age around $124,000,000 annually 
—often leading any other Puget 
Sound port. Over 40 steamship 
lines serve the city, including for- 
eign, coastal, inter-coastal and in- 
sular schedules. Postwar Pacific 
area trade will surely make Ta- 
coma an even greater “blue 


water” port; and this is just one of 
many reasons why Tacoma-Pierce 
County ranks as Washington's 
Second Market... a “must buy” 
on every newspaper schedule! 


Only one newspaper 
effectively covers Washing- 
ton’s 2nd Market. In Ta- 
coma-Pierce County the 
dominant News Tribune 
reaches more than 73% of 
all families. Want the fig- 
ures? Ask Lorenzen & 


Thompson, Inc. 


Covering Washington's Second Market 
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Advertising Age, September 17 {9:- 


Classified Admen 
Form New Unit for 


Southeast States 


Greensboro, N. C., Sept. 11.— 
Members of the Carolinas Classi- 
fied Advertising Managers As- 
sociation climaxed a_ two-day 
session at the Sedgefield Inn here 
Saturday by voting to change the 
organization’s name to Southeast- 
ern Classified Advertising Man- 
agers Association, providing for 
wide expansion of membership. 

According to C. C. Mulholland 
Jr., Herald and Sun, Durham, 
N. C., president of the association, 
the change will permit the addi- 
tion of memberships from nine 
other states—Virginia, West Vir- 
ginia, Kentucky, Tennessee, Geor- 
gia, Florida, Mississippi, Alabama 
and Louisiana. 

Mr. Mulholland said expansion 
of the organization was effected to 
provide better service to news- 
paper publishers through exchange 
of ideas among classified advertis- 
ing managers in the Southeast. 


Outlines Promotion Plans 


Gaines Kelly, Greensboro News 
and Record, speaking at the after- 
noon session, reported on the June 
meeting in Chicago of the postwar 
planning committee of the As- 
sociation of Classified Advertising 
Managers of the United States 
|}and Canada, at which delegates 
| proposed to expand sales promo- 
| tion on a nationwide basis, 
| W. W. Moores Jr., Observer, 


Charlotte, N. C., predicted a aug, 
greater volume of classifie: aq. 
vertising in the next year, spe. 
cially for used cars. 


Mrs. Evelyn Sadler Lar ber; 
News and Observer, Ra cigh 
N. C., traced developmen 


classified advertising durin the 
war and offered suggestion 9, 
selling advertising space. ky. 
pected developments in adv» rtis. 
ing were outlined in a discussioy 
led by President Mulholland fk, 
said present classifications wy} 
remain stable and many o‘her 
will show large increases. 

New members accepted ai the 
two-day session included \j:. 
Ruth Perry, Raleigh Times; J, 5 
Brown, Herald and Journal, Spar- 
tanburg, S. C., and H. y 
Schachte, Citizen and Times, Ashe. 
ville, N. C. 


Margaret Booss Joins 
Federal Research 


Margaret C. Booss has resigne 
as manager of market researc 
for McCann-Erickson, Inc., Ne 
York, to become associate director 
of research for Federal Advertis- 
ing Agency, New York. 

Miss Booss served under D 
L. D. H. Weld, McCann direct 
of research, as assistant directo) 
and has also collaborated wit 
Dr. Weld in the technical develop- 
ment of the Printers’ Ink Adver- 
tising Indexes and the Regiona 
Trade Barometers published by) 
Dun & Bradstreet in Dun’s Re- 
view. Miss Booss is secretary- 
treasurer of the New York chap- 
ter of the American Marketing 
Association, 


"Sure Sue's Sounn! 
| Don't DEAL wit Grps! 


No dealer can delude his fellow townsmen permanently 


about the quality of his goods. Nor can a radio station 


long “get by” with local advertisers unless it produces 


results! 


So WDAY lists with pride 


One such is Haggart’s Tire and Auto Service. 


its long-loyal Fargo clients. 


For 


fifteen years, five days a week, every week, we’ve broad- 


cast its program to the Red River Valley. 


Seventeen 


other year-round local advertisers have been with us 


steadily, from 10 to 23 years! 


\ pretty good record, we'd say. 


W DAY, inc 
_ (3) 


Wouldn't you? 


a 


™ &. C. 
FARGO, N. D. 


970 KILOCYCLES . . . 5000 WATTS 
FREE &@ PETERS, INC., NATIONAL REPRESENTATIV #5 
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LEW AVERY says... 


Photo by BACHRACH 


B. P. (TIM) TIMOTHY 


Probably the best known radio 
station representative in Chicago. Tim 
has had nineteen years of experience Cov- 
ering all the major media—from the adver- 
tiser’s side of the desk as well as the selling 
of advertising. One year on a national maga- 
zine, four years as advertising and sales pro- 
motion manager for a large advertiser—11 
years as national advertising representative 
for a large newspaper—and three years with 
a major radio station representative. 


Geared for NEW-DAY ACTION 


A group of seasoned station representatives with outstanding reputations for 
creative selling—as radio craftsmen and merchandisers—have joined together 
to form Lewis H. Avery Inc. Conveniently located offices in Chicago and New 
York are now in full operation. 


“It is our aim and objective... to bring the business of station representation out of the dol- 
drums of passivity into the realm of aggressive activity 


... to see that advertising agency 


and client receive complete and 
specific data regarding stations, 
markets, time periods and pro- 
grams available — careful atten- 
tion to every detail — and a con- 
stant personal follow-through once 
the order is obtained 


... to give radio stations, agen- 
cies and advertisers alike, service 
geared to the new world at peace, 
with its many-sided new compe- 
tition.” 


— _—_ Photo by H. TARR, Inc 


LEWIS H. AVERY 


A pioneer in commercial radio and today one of 
the best known authorities in the radio broadcasting in- 
dustry. Thoroughly familiar with the problems of both sta- 
tion and advertiser, as he has worked for the advertiser, the 
agency, the station and as station representative. 

For two years Lew Avery was an announcer on one of 
America’s leading pioneer 50,000 watt stations—two years 
assistant advertising manager of a public utility—three years 
associated with a large agency—seven years commercial 
manager of two leading Buffalo stations—nearly three years 
with a major radio station representative—and the last three 
years Director of Broadcast Advertising for the National 
Association of Broadcasters. 


l E W | c Hl. | N (. ARTHUR H. McCOY 
A recognized authority on what makes for suc- 
Ze cessful radio offers. 


Ke I SZ hi To round out his university training Mac spent 


two years doing radio survey, advertising re- 

search and market analysis work. The ree . 

565 Fifth Ave. " ichigan Ave. years with a major station representative in u- 

N York 17 a Y — on a ns : cago and then in New York have confirmed his 

ew Yor' 9 es. Ve Chicago 1, Illinois reputation as a keen analyst and sound 
Plaza 3 — 2622 Andover 4710 merchandiser. 
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i Nea scsi wasesieas: san 88s tins 


An idea and a pocket-size book have developed into 
something pretty serious—and pretty powerful—among 
the members of the armed forces. 


The book is Post Yarns. Its several editions have 
gone free to some six million in the service. No one 
knows how many more millions have read them. 


BUSINESS TOOK A HAND 


The first two million Post Yarns were 
mailed by American industry to their 
employees in the Armed Forces. Never 
has a Post venture met with more en- 
thusiastic response. 

Six months later, in answer to the 
tremendous demand created by the first 
mailing, these same firms mailed out 
an additional two million. 


THE NATION’S RETAILERS 
TOCK A HAND 


In honor of Father’s Day, the nation’s 
leading department and men’s wear 
stores joined The Saturday Evening 
Post in a patriotic service to the armed 
forces. Through their cooperation, Post 
Yarns were mailed free to millions of 


servicemen and women throughout the 
world. Close to two million copies 
were mailed in what many of the stores 
themselves applaud as the greatest pro- 
motion in their history. 


THE OVERSEAS MAILBAG 
BRINGS THE ANSWER 


And it comes from every fighting front 
—through thousands of letters straight 
from the hearts of the men who will be 
the builders of tomorrow’s America. 
The accompanying letter from a ser- 
geant in New Guinea is typical. 

Pest Yarns have become something 
more than good reading. They are 
ambassadors of good will and friend- 
ship to this nation’s men of tomorrow 
—the founders of tomorrow’s families 
—the very leaders of postwar America. 


THE SATURDAY EVENING 
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A MARKET wits MONEY 


RETAIL SALES — 


—_ 98% 
TULSA 
* as great as 
Entire State of 
0 NS OKLAHOMA 
in 


KVOO's Daytime 
Half-Millivolt Area 
This includes the bonus counties in Missouri, Kansas, and Arkansas, 


making the KVOO market the best buy in OKLAHOMA — truly 
Oklahoma's No. | Market. 


50,000 WATTS 
TULSA, OKLAHOMA 


voo 


Tennessee Lures 
Florida-Bound 
Tourists in Ads 


Nashville, Tenn., Sept. 12.— 
Tennessee this week joined the 
growing list of states which are 
resuming war-interrupted cam- 
paigns to attract tourists. 

Tennessee has its eye on Flor- 
ida-bound tourists and will go 
after them via a new series of ad- 
vertisements in a selected list of 
midwestern newspapers’ during 
November and December. 

Next May, according to the 
program announced by B. T. 
Gregory, director of the state in- 


Advertising Age, September 17 i944 


creational, travel and tourist fa- 
cilities in Tennessee. 


MAINE INVITES BIDS 

Augusta, Maine, Sept. 12.—The 
Maine Development Commission 
plans to award a two-year con- 
tract for the state’s travel and in- 
dustrial advertising at its next 
regular meeting here Oct. 12, ac- 
cording to Everett F. Greaton, ex- 
ecutive secretary. 

The commission for years 
maintained a policy of opening 
the account to all agencies inter- 
ested in offering presentations. 
The present contract is held by 
Brooke, Smith, French & Dor- 
rance, New York. 


formation bureau, Department of Adds Electronic Toys 


Conservation, the state will 


run | 


Electronic Laboratories, Chicago, 


another ad series in Sunday pa- | has announced establishment of a 


pers of eastern and midwestern 
cities to lure summertime travel- 
ers. Pre-print copies of the ap- 
peals also are to be distributed. 
The information bureau is re- 


viously issued, 


new division to manufacture toys 
operated by electronic devices. 
Named Elec-Toy, the division will 


| turn out some items for the Christ- 


mas market. Other items, includ- 


Res . |ing a small inter-communications 
vising an attractive booklet pre- | 


showing the re-| 


system, will be made for adult 


use as well as for children. 


THE WEEKLY WITH 


DAILY CIRCULATION 
90,818 A. B. C. 
Representatives BOGNER & MARTIN 


National 


Bey 


4d Aes 
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+ 


a 


The Star is a success story as- 
tounding even its publishers. It 
hit the Columbus marketing area 
13 years ago like an armada of 
B-29’s, every week since then it 
has been as welcome as payday. 
ABC circulation of 90,818 — live 
readers who come up with a 
nickel each week to enjoy its 
convenient tab size, unique formula for fun and 
stimulation. Gives the local scene a twist re- 
sponsive readers can’t resist. Try a schedule in 
The Star—sales will soar right out of this 


world. 


Columbus 


STAR> 


295 MADISON AVE., NEW YORK 17,N. Y. 
180 N. MICHIGAN AVE., CHICAGO 1, ILL. 


has | 


‘(CED Seeks More 
Jobs Than in 1940 


New York, Sept. 11.—The 
pletion of reconversion Wi! ge 
24% higher employment th 
1940 and only 12142% lower {! 
the wartime peak in 100  ‘itie 
and counties throughout the | ou. 
try, according to a survey, jp. 
leased by the Committee for Keo. 
nomic Development. Greate: ep. 
|ployment than during the y,; 
was predicted by 57 of the com. 
munities. 

The 100 communities polled jp. 
clude large, medium and sali. 
size cities and towns throuchoy 
the U. S. They had a total 4; 
3,396,839 workers in 1940, 4.837. 
261 at the peak of war producti 
and will have an estimated 4 23). 
623 after reconversion, according 
to the CED. 
| Among those expecting an jp. 
|crease over wartime employmen 
|are: Pawtucket, R. I.; Johns 
| City, Troy and Binghamton, N, y 


| Jersey City and New Brunswi 
N. J.; Atlanta; Grand Rapj 
Kansas City, Mo.; Middletoy 


and Warren, O.; Charlotte, N. ( 
Richmond, Va.; Waterloo, Ia.: A\j- 


buquerque, N. M.; Fort Wort 
Albert Lea, Minn., and _ Sioux 
Falls, S. D. 


| The CED estimates that th 
reconversion period will be com- 
pleted by Sept. 1, 1946, and that 
the average length of the proces 
| will be three and one-half mont 
|Unemployment is expected 
|reach its peak in October, afte 
| which there should be a progres- 
| sive reemployment of workers 


Ciba to Durstine 


Ciba Pharmaceutical Products 
Summit, N. J., manufacturer 
|ethical products for the medical 
profession, has appointed Roy § 
Durstine, Inc., New York, 
|handle advertising, effective Ja: 
1, 1946. 


Rejoins Pep Boys 

David Frankel has returned 
his prewar post as assistant to th: 
advertising manager of Pep Boys 
Philadelphia automotive accesso! 
chain, after two and a half yea 
in the armed forces. 


| . 

Two Join Four A’s 

| Garfield & Guild Advertising 
San Francisco, and Milne & C 
Seattle, have joined the America! 
Association of Advertising Agen- 
cies. 


\ PS 
“BuT 
TEACHER 


Three little words. Each one packe 
meaning for you makers of radios, e! 
appliances, breakfast foods, shoes, 2 Jz¢ 
There’s your cue! What teache 
wears, does and approves can do n 
speed the acceptance everywhere | 
product, your service, your ideas 
Do kids like your product? Do 
buy it? Then sel! teachers first! 
And what better place than in tl 
of their own official publications 
700,000 teacher-subscribers as a 
buy any state or combination o! 
Get full details from State 1 
Magazines, Inc., 307 N. Michig 
Chicago 1. 


Georgia C. Rawson. Manag 


Reaching America’s Most Influential \ 


State Teacher: 


MAGAZINES 


An association of 43 state teachers mo 2!" 
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_ always draws a crowd... 


BRUCE PATTERSON knows what makes readers rally 
‘round. Men in the armed forces clamor for his stuff! 
There's big name talent behind all the features in Sunday 
Pictorial Review—pictorialized news—sophisticated car- 
toons—amusing columns—stage and screen news. Damon 
Runyon, Virgil Partch, Louella Parsons—they deliver an 
audience of more than 5 million families every week, in 
nine major markets—accounting for one-third of the coun- 
try's total buying power. Your product shares this box 
office when you advertise in Sunday Pictorial Review. 
Always draws a crowd. 


Represented nationally by HEARST ADVERTISING SERVICE 
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Bradie Joins Moss 


Alexander R. Bradie, for 15 
years with Certified Dry Mat Cor- 
poration, New York, as manager 
of the Silvertone department and 
secretary of Silvertone Process 
Corporation, has joined Theodore 
Moss Company, Brooklyn, maker 
of Mosstype plastic printing and 
advertising plates, as general 
sales manager and assistant to the 
president. 


NAEA Sets 1945 Meeting 


Newspaper Advertising Execu- 
tives Association has scheduled a 
meeting of the complete member- 
ship for Jan. 14, 15 and 16 in 
Chicago. The dates are tentative 
and exact dates and meeting place 
will be announced later. 


* WOOD .« 


Well read and liked by the important men 
in a@ great industry—men who are work- 
ing to achieve wood's exciting future. 


PRODUCTS 


Business Paper 
Ad Volume Gains 
14.6% in August 


Chicago, Sept. 12.—With trade 
publications out in front percen- 
tage-wise, business papers. in- 
creased their August advertising 
volume 14.6% over August, 1944, 
issues, according to the monthly 
reports compiled by Industrial 
Marketing. 

The 172 publications reporting 
ad linage carried a total of 24,175 
pages of advertising compared 
with 21,096 pages in August, 1944. 
For the first eight months of °45 
these papers have carried 190,706 
pages of advertising, 14.1% ahead 
of the comparable ’44 period. 

The 34 trade publications gained 
34.5% in August volume, with a 
total of 4,214 pages of advertising, 
compared with 3,133 pages in °44. 
Volume for the eight-month period 
amounts to 30,334 pages, up 24.9%. 

In the industrial group, 107 
papers reported a total of 17,107 


la 12.3% gain. 


pages of advertising in August is- | 
sues, 10.8% ahead of the °44 fig- 
ure, 15,445 pages. During the| 
eight-month period, this classifi- 
cation has run 137,215 pages, for 


Advertising in 11 export pub- 
lications amounted to 1,091 pages 
in August, compared with 882 
pages last year, a 23.7% advance, 
while the volume for the eight 
months totaled 8,056 pages, up 
17.4%. 

Twenty class publications car- 
ried 1,763 pages of advertising in 
August, compared with 1,636 
pages last year, a gain of 7.8%. 


For the eight months, volume 
amounted to 15,101 pages, up 
9.2%. 


Two Name Franklin 


Franklin Advertising Service, 
Boston, has been retained as ad- 
vertising and merchandising coun- 
sel by Gorrell & Gorrell, Boston 
and Chicago, maker of technical 
recording apparatus, and Lyon 
Machine Company, Worcester, 
Mass. Trade publications and di- 
rect mail will be used for both. 


It's a fact . . . you can’t cover the 
Philadelphia market without the 


Camden Courier-Post. Its circulation 


in Camden County . . . most densely 


populated area in southern New Jersey 


_. is more than that of ALL THE 


DELPHIA DAILIES COMBINED. In the contiguous 
counties of Burlington and Gloucester, 35% of all fam- 


ilies are regular Courier-Post readers. It offers SALES 


IMPACT to every eighth family in 


and Retail Trading Zones. To completely sell the nation’s third 


Glouces! 
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Philadelphia’s A.B.C. City 


largest market . . . the Camden Courier-Post is a MUST! 


CAMDEN COURIER-POST 


IN PROSPEROUS CAMDEN COUNTY! 


GEORGE A. McDEVITT COMPANY 


REACHES 5 OUT OF 6 HOMES 


NEW YORK CHICAGO 


PHILADELPHIA 


Representatives 


DETROIT CLEVELAND 


Advertising Age, September 17, 1945 


AUGUST BUSINESS PAPER ADVERTISING VOLUME 


These figures, compiled by Industrial Marketing, must not be quoted or repro ce 


hiies 


without written permission. Unless otherwise noted, all publications are mo 
and have standard 7x10 type page. 
ages Pag 
1945 194 , ‘ 1945 
Industrial Group Water Works Engineering -” 
Aero Digest (semi-mo.). .. *372 320 Ww ott! OEE & Sewerage. 81 
Air Conditioning & Re- Welding Engineer ...... 82 
Hyver etal ald j@44 e36 | West Coast Lumberman. . 115 
American Aviation (semi- 7 2 W Fa Construction 118 
american’ Builder ..\12. 11886 [Wood Worker 0.5.) *72 
American City ......... ‘ 101 81 |W ee Digest as aie ” 
American Memes (ee .  _. fF Fae seentrccenrees ' = 
WD. a Siswawkadagesai’s ss *| 7702 +676 
A . F; aerate 107 
Architectural Forum 160 iis =. » Grou me 
Architectural Record .... 159 117 PRs a hetioe ‘ae 
a } I acta 336 ogg | American Druggist 136 
BE ein x 2an tases. 257 330 oe Recorder on 
f. rig ; I t ; é ~ ane t « . a i ee SS Le it 4 
Bakers Helper (tlw) saat tes Building Supply News... 88 
% et) ee Chain Store Age—Admin 
one, waste en eeeeeaecs .o8 0 istration Edition Com- 
rewers’ Digest ......... 89 34 bination an 
Brick & Clay Record.... *28 *20 x tige i Si dalla pr: 
Bus Transportation ...... §171 §121 —— oe sda pa 
Butane-Propane News ... 69 A 7 Gea . ral Merchandise i 
iy ‘¢ , *Qy 9 be PA =) 5 
| onl ag PR RRR ‘S :*2| " Variety Store Editions 4338 
eramic Industry ...... st #2) Grocery Editions 68 
a & Engincering 7 7 Commercial Car Journal. 205 
Chemical Industries ..... *115 *102 ee, 6 ine ty) : 4 
Chemical & Metallurgical a ee), 
Engineering .......... 327 285 “(bi-w) P : ‘a0 
Civil Engineering °.<-*. (080 | puctoll-& Oil Heat. 2122. " 
MRE FAO ces ccsesens ; {168 141 A ee a ae ee 
Construction Digest (bi- ae eee 7: 
\ 2S eres |139 116) ee ee es paar s = , 
Construction Methods [ma i 7 o 406 
SR oo ae 140 110 . . aac . 
° ME. sk GviawOe dese esa ve 231 
Saeenctor . ‘Engineers sa ae Lingerie Merchandising. . 65 
M > iy , ., | Liquor Store & Dispenser 638 
Monthly (9%x14) ..... 60 52 | Mill Supplies ’ 218 
Saree 143 > ap tagpielle lacey 138 
Diesel Progress (8'%x11). 97 Sites sal 127 
Electric Light & Power.. 86 75 1N5 (National sagt RE oi 
Electrical Contracting ... 124 108 | suzy) 6s 145 
Slectrical South ........ 49 38 vig Pp heey yap oe it 
ee ae 76 66 7 Appliances (6 5/6x 28 
{lectrical World (w).... 269 236 pPaclthe Say ” ta eg hte ; 
aan ere *3850 *327 sees ore Trade News aR 
in PY 2 N ry . * 24 « Ql weeeeenne . eee . 
ae iiss 39 | Plumbing & Heating 
. ri . : nie 135 Journal 52 
Engineering News-Record Sheet Metal Werker..... a5 
eae |t359 *$327 1c ha 4 ; siting . 
Factory Management & ° ats el of er 96 
Pn e-news re 365 344 | Southern Hardware ..... 80 
re Engineering $77 $78 | Sporting Goods Dealer 93 
Food Industries ...... 197 149 | eon: foes somes de si 
4 : “ $s “’ | Syndicate Store Merchan 
Foundry ....... 226 197 diser (41%4x6%) 4 
PCR errr eee 52 ‘lite mateaar. « a ee ; 
Gas Age (bi-w).-..-.....  *185 oa mar 
eating, Piping & Air , ah SEEN ge one a 6 
, Conditioning ......... 121 109 Wholesaler's Salesman -~ 
leating & Ventilating... 83 63 Tots ares 
Industrial & Engineering ees Grea +514 
Chemistry (2 editions) . 141 185|american en 
{ndustrial Finishing (4%x ~ (Overseas Edition) 68 
: 7 erseas E ar § 
OE) crcersessececeeees 85 70 | American Exporter (two 
Industry and Power.... 145 12 oO. eer ree 108 
Iron Age (w)........ *t746 *t731 | Automovil Americano ... 109 
Laundry Age ........... *S75 *55 |Farmaceutico ........... 60 
Machine Design ....... 331 263 | Hacienda (two editions) . 110 
Machine Tool Blue Book Ingenieria Internacional 
WONEMOSE) soc iv css cc cas B54 B45 Construccion .......... 84 
Machinery .............. 358 §339 | Ingenieria Internacional 
Manufacturers Record .. 55 $112 Industria ............ 11 
Marine’ Engineering & Revista Aerea Latino 
Shipping Review ...... 269 287 America tee eee eee eens *R4 
Mechanical Engineering. . 130 109 | Revista Rotaria ..... sees 9 
Mechanization (4 13/16x Spanish Oral Hygiene 
WEE elec th ceed ox ee 88 79 (4 5/16u7 8/16) ....... 41 
Metal Finishing ......... 76 °57 | World Petroleum ........ 62 
Metal Progress ...... 179 153 . ” ae 
Metals and Alloys..... 221 190 Total: .......... 1,091 
Mill 2, Pe 300 283 Class Group 
Mining and Metallurgy. . 34 28 | Advertising Age (w) (10% 
Modern Machine Shop MAME. car dyes ea vaaees 200 
(44%x6%) Co seesteveses 337 828 | American Funeral Direc 
Modern Packaging Te yT Te 140 97 Ss cekccins@iadany i 49 
Modern Plastics wees sees *181 *164 | American Hairdresser ... 59 
National Bottlers’ Gazette 113 103 | American Restaurant 66 
National Petroleum News Banking (7x10 8/16) ..... 68 
Bs ere Saint sikan shes *164 *114 | Distribution Age ...... 68 
National Provisioner (w). f115 102 | Dental Survey ......... 132 
Oil & Gas Journal (w)... *{|494 *378 | Hospital Management ... 66 
Oil Weekly GW) osevecess *254 *210 | Hotel Management ...... 81 
Organic Finishing ...... 15 []18 | Hotel World-Review (w) 
Paper Industry & Paper | 4 aS re : \*35 
: World rere cas eens 89 72 |Industrial Marketing ... 121 
Paper Mill News (w).... 93 88 | Medical Economics (44x 
Paper lrade Journal (w) *)¢170 it a . | eae ‘ 94 
Pencil Points pedeceeeeds 107 69 | Modern Beauty Shop.... 55 
Petroleum Engineer red 169 154 | Modern Hospital ....... 168 
Petroleum Refiner ...... 2138 215 | Modern Medicine (414x614) 121 
Pit & Quarry alee ki *88 *78 | Nation’s Schools ........ 49 
Power pits ee estes cess 288 260 | Occupational Hazards 
Power Plant Engineering 182 1338 CRUSOE) fF ciiasnwscss 50 
Practical Builder (10%x Oral Hygiene (4 5/16x 
, 15). EEE CEECCAKET Cee Te 26 17 PETE cesarevenseses . 112 
Printing ee er eee 54 46 | Restaurant Management. 71 
I roduct | Engineering re *37 *350 | Traffic World (w)....... fos 
Production Engineering & ayo 
Management .......... 143 171 Total 1,763 
Products Finishing (41x ———-~ 
ee SS eee 77 62 $Includes special issue. 
Purchasing ..... ere 280 231 *Includes classified advertising. 
Railway Age (w)....... 235 218 Last issue estimated. 
Railway Purchases & tFive issues. 
Eee rrr 110 97 *Three issues. 
Roads & Streets......... 93 80 @Two issues. 
Rock Products .......... $134 $108 # Established July, 1945. Formerly) | 
Sewage Works Engineer- Il of Underwear & Hosiery Review 
2 Seer 26 23 4Includes volume of Directory of 
Southern Power & Indus- facturers, which was formerly inclu 
a Se Serre er 111 118 | bound-in section, now published as 
Se NOD US s\e04 6s bea das 552 478 | rate books. 
Supervision ........ 25 23 *Not including Lingerie Merchan 
Telephone Engineer *40 *48 | now published separately. 
Telephony (Ww) ......... *96 *93 ]Established January, 1945. For 
BERGEN WOES sicecses 175 147 |part of Metal Finishing. 
pe SS Pere ee *92 *76 Not including Organic Finishing 
Tool & Die Journal (4%x | published separately. 
POE?  cisesenswacceisexs 141 168 Monthly starting July, 1945. 
. . s . ar + sin 
Maytham Joins Wire the wire recorde licen: g 
gram for Armour Research fF 
Recorder as V. P. dation of Illinois Institut: 
Lt. Comdr. Lincoln Maytham, | Technology. 


recently discharged from _ the 
Navy, has been elected vice-presi- 
dent of Wire Recorder Develop- 
ment Corporation, Chicago. Be- 
fore entering service, he was with 
Blackett - Sample - Hummert, Chi- 
cago, where he was directly as- 
sociated with Lucius A. Crowell, 
then executive vice-president of 
the agency and now president of 


| Wire Recorder. 


The corporation is in charge of 


Returns to ‘Newsweek 

Arthur Windett, with the - 
for the past three years, ha 
turned to the Chicago adver’ 
sales staff of Newsweek. B 
joining Newsweek in 1938, h« 
on the Chicago advertising 
|of Nation’s Business, genera 
vertising manager of the C 
| Columbus, O., and head 0! 
| Atlanta office of Scripps-Ho 
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National Ad ce +h 


GOVERNMENT 
DOCUMENT 


FURTHER ESTABLISHES 
THE £cccorcaé SUPERIORITY 
OF 


AERO 
DIGEST 


The Aviation Section of the Government Document illustrated quotes 8 
American Aeronautical journals 124 times, as follows: 


AERO DIGEST .-._s«.~« 75 American Aviation 1 
a rr Air Progress . — 
‘ Automotive and ‘ . 
bs Aviation Industries. . . 8 National Aeronavites : 
6 a ee Aviation News . 1 


AERO DIGEST received 60% plus of the total quotes. 

P AERO DIGEST \ed paper No. 2 (Aviation) by 42 quotes. 

M AERO DIGEST led the other six, combined, by 59 quotes. 

AERO DIGEST led them a//, combined, by 26 quotes. 

AERO DIGEST believes that its editorial superiority is the basis of its adver- 
13 tising leadership. 

AERO DIGEST is the only aeronautical magazine that can make this claim 
and support it by facts and figures as presented in this and previous advertise- 
ments appearing in this publication. 


“Tuice-a- WMouth 


515 Madison Avenue, New York 22, N.Y. 
Zz @ YEARS OF LEADERS HIP 


# 
+ 


5 
1948 ial | . a ae : | 
ME ae ory 
th | = 
— 
= 
44 *, % : pe 
oh 
; a 
a 
10s _ 
. a ae 
4 
q — 
| CAA TV BM ~ 2 
" coca senate {ylowoonars NOS ; 
197 Wie Semen is 
126 : 
‘ yELOPMENTS 7 
“oLOGICAL DE —_ 
Mi WARTIME TECHS _ 
58 ‘ 4) 
¢ e OR HE 7 E a 
2n4 : a sTuDY MADE F oN cael 
* oMMITTEE on WAR MOBILIZAT! a 
3: iN SUBCO? or 18 FAIRS ee 
is is oMMITTEE ON MILITARY A ue 
12 va Cc UNITED STATES SENATE ” 
106 r < punsuast bad 
25 4 g. Res 497, 78to Comer “ 
235 t ~ axD . 7 
9° : puTHORIZING A LaING THE RATIONS a 
p ce , oF peTTER wo UNITED states ei: ‘ii 
t £5 OF TRE a 
4 ih) nesouee ase i ‘a 
54 . may 4s 
iti se 
we ” 
’ ‘ le 
8,188 3 2 
saititary Adele b 
0 a Seed OO _ 
‘ : z 
105 Bene) 
049 i 
‘ = 
ai 
128 * — 
: co 
a 
me 
Na 
ee 
erly Pa" | ° 
1éUu 4 
of 1” : 
cluded 4 a 
as 5} ai 
4 i, 
ton sAmenrica’s Premier Ta 
rence i ft | 
pore Aeronautical Arey =z e 
ng pro- : 
h Fou a. 
tute © 
‘ 
ek 7 
ie AT 
ha e 
yer ne | 
Be ‘or 
] he e° 
ng -14 ff 
pra! ad- 
Cii 22 | 
of th 
How are _ 
- : 
é 


36 


Chrysler N. Y. Branch 
Replaced by Dealer 


Advertising Age, September 17 


SEPTEMBER ADVERTISING LINAGE IN NATIONAL MAGAZINES 


—1945 1944 


Sontag Names Agency 


The Sontag division of United- | 
| 


1945———_, -————_19 44 


\c = 
Turnure Motors owned b Rexall Drug Company, which re- Pcte Pages Lines Pages Lines Pages Lines Pages 
Slaeway ee A cle cently moved its executive offices| GENERAL Mi | True Love & Romance 
arvey A. Turnure, Chrysler Ta inenien thee inted | Ace Fiction Group.... 8.0 1,767 6.2 1,494 CM. hake 48.8 20,953 42.9 
dealer in New Rochelle, N. Y.,| wie sage as appointe American Magazine 70.0 29,391 66.8 28,09: | Tr fomances ...... E09 97 59 27 
: 7. » 4N- ) Glasser-Gailey & Co.. Los Angeles. |< ican Mi gazine... 70.0 29,38 66. 28,093 rue Romances ...... 50.2 21,520 43.7 
for 20 years, has been appointed to direct tl Th “di -->| American Forests 10.7 4,480 12.0 5,040 | Vogue (2 issues)..... 304.8 192,610 325.5 
by the Chrysler Corporation as| “a ee A ae ‘the American Home ...... 53.9 34,092 50.5 31,891 | Woman's Day ........ 44.6 19,148 43.7 
direct dealer in New York City. sion pians to use radio for t € | American ESOMION .dccs 24.0 10,130 23.6 10,031 Woman's Home 
In this post Mr. Turnure will take | first time, as well as continuing] Asia & the Americas.. 1.3 572 2.1 888 Companion. .......% 63.5 43,205 60.5 
over a company factory branch | With direct mail, outdoor and| Better Homes & ee ea 
pany factory bre | newspapers. Gardens ........... 62.7 39,613 61.1 38,645 Total Group ........ 2,820.0 1,407,912 2,421.6 1, 
located at 1757-63 Broadway, be- Christian Herald ..... 28.7 12,073 25.6 10,752 STANDARD 
bag en and phe gio nate K tiie ee ane 7.4 5,056 6.3 4,250 | American Mercury ... 8.2 1,498 8.2 1,498 
rs urnure wl e assiste im poi COBIMGPOMLANR i... 20s. 82.2 35,263 72.7 31,196 Atlantic Monthly 44.0 18,480 48.0 1s 
by William E. Blood in the new Mc Pp inted *Dell Detective Group. 20.5 8,793 oer pea Harper’s Magazine 51.5 12,229 46.2 
business. Sales of both new and| Jersey Farms, Vancouver, B. C.,|Dun’s Review ........ 49.5 21,246 32.3 13,867 = ss canaacamae, cea ‘ 
used cars, and service and parts has placed its account with Mc- Elks ..... verre ee ay 7,428 13,7 5,740 Total Group .......; 103.7 32,207 102.4 2 
operations will be conducted. Kim Advertising, Toronto. W. M. Esquire fo) 1 ee 78.3 52,606 82.8 55,586 OUTDOOR 
Mills, recently released from serv- et eee Mania heath a ane ‘andes Fe een ee a able a pees 33.5 7 
és ice and previously with Lord & the BD cc ereccesesees 98. o,1Lé 79.5 ; eld & stream....... 6. 2,006 02.2 l 
Ani : 3 Grade Teacher, The.. 37.5 16,553 ne *. Fur-Fish-Game ...... 21.¢ 9,154 16.4 7, 
ta Promotes Perfume Thomas of Canada, now Spitzer |tjouse Beautiful ...... 106.4 67,894 70.7 44,674 | Hunting & Fishing.... 25.8 10,831 19.4 © 8) 
Anita of Paris, Inc., New York,|& Mills, has joined McKim as ac-| House & Garden...... 115.1 72,771 74.8 47,860 | Outdoor EA%6 ..3.30.0%5 64.8 27,210 50.5 1,1 
is promoting Queen’s Own per- count executive. Improvement Era 21.9 9,397 22.2 9,539: | OUCKOOrs. 2.5 cscccvesas 21.2 8,892 16.9 7,1 
fume in nine magazines, 23 news- a tpl nid ° pee eee ee 36.3 24,810 23.6 16,132 Sports pee eee 54.0 22,930 42.0 7,7 
apers and in magazine section : ee * 
y Sanday a Bhs . Ralph Harris Named oe eee 20.9 8,947 16.7 7,175 Total Group ........ 292.8 123,435 229.9 16. 8 
. Cagney-Storer, Inc., New York Mechanix Illustrated... 58.3 13,067 48.6 10,891 JUVENILE 
Es #8 manufacturer of wood cleus d Motor Boating ....... 92.4 54,329 77.7 45,668 American Girl ....... 15.1 6,328 9.2 at 
WMSA Joins ABC 8S aNd! National Geographic... 33.0 7,812 33.0 7.$0t | Moye’ Telfe .. 2.260600. 28.0 19,016 20.8 17 
atented flexibl yood les 
; patente exible wood soles for] Nation’s Business . 69,9 29,338 60.2 25,299 | Calling All Girls...... 32.8 12,494 26.9 ) 
Station WMSA, Massena, N. Y.,| Sears, Roebuck & Co., J. C. Pen-| Popular Mechanics . 121.6 27,244 116.6 ee ee i are 8.8 3,713 6.9 28 
owned and operated by the Times, | ney Company, I. Miller and other|*Popular Publications. 13.7 3,075 11.9 2,669 | Open Road for Boys... 16.5 6,930 17.7 7,4 
Watertown, N. Y., will join the}large distributors, has appointed] Popular Science ...... 140.3 31,437 126.6 28,364 | ~— - 
American Broadcasting Company| Ralph Harris, New York, to handle| Redbook ............. 59.0 25,293 56.7 = 24,320 | on Group ........ 101.20 48,481 81.5 38, 6( 
on Oct. 1. the account. a 14.5 6,067 11.1 4,758 WEEKLIES—AUGUST 
.- Scientific American.... 22.0 9,622 13.0 5,578 American Weekly .... 57.1 57,087 53.5 { 
Street & Smith All *Business Week....... 300.8 126,332 299.0 12 
Fiction Group ...... 3.5 651 6.0 1,116 | eChristian Advocate... 16.9 7,108 5.2 2,172 
ee a eee 35.0 14,756 32.0 ee sg er 175.0 119,002 161.0 109,4 
Thrilling Group ...... 18.0 4,023 13.3 a ee ere eee 88.8 38,110 75.9 32,58 
Town & Country...... 151.0 101,479 101.3 68,061 weansey CirGhe. ssa sckce 51.0 21,876 46.3 19,8 
<3 Cg MP arene 36.8 15,788 8.9 3,813 ho a Pit caw a sank we 48.1 20,62: 39.9 17,0 
Woodmen of the | Oe eee ena a 36.5 23,403 29.5 18,0 
, ee 6.4 2,741 6.9 3,079 SO a er ier oe 145.8 63,532 101.8 43, 
EE aivins ars ics 89.8 52,802 80.8 ATAGG|, Ramee isis ess cg dating cs 213.0 144,997 199.0 135,8 
— at DE awk ska aes es Rs 78.0 53,038 67.7 46,06 
TOtal Group .i..... 1,938.9 960,725 1,631.5 795,596 | PORUIOO no des Beiwaes 219.9 92,337 237.1 99,6 
| New York Times 
WOMEN | : Ta 79 oF Hae are 
PEOMOMING 5 6.654600 9 85.7 72,859 74.5 63,31 
RIN  doad-p tale o. 005 o:3.9 ws 180.0 77,220 126.0 54,054 MGW DZOPEG? ssc s<ssas 134.4 57,663 122.2 52,41 
fae ee ee ee 176.0 75,506 117.8 GO,660:) PGtMENGer i csaccvivs 43.4 18,241 33.5 14,07 
*Good Housekeeping.. 138.0 59,213 108.9 Eee 1 WPM nse mecnetivd<s 23.3 16,682 16.8 12,( 
Harper’s Bazaar ..... 192.7 121,800 136.9 86,515 ot EE ECR Oe 7.3 4,930 9.8 6,7 
ee eee 17.4 13,159 18.5 14,031 Saturday Evening Post 231.0 157,046 214.9 1461 
oS ) | rr 19.8 18,457 19.8 13,448 | Saturday Review of 
Ladies’ Home Journal. 96.7 65,750 98.7 67,117 ESCOPGEULO 26< sci seae 36.0 15,454 72.0 30,9 
DO MOUES Gs cadveee vs 19.0 8,143 14.3 6,083 | This Week Magazine. 33.0 27,463 4.6 36,7 
Mademoiselle ........ 229.0 98,241 178.0 et Bie.) Were ee eae 278.5 116,972 253.8 106 
ey ee ee 80.9 54,997 78.6 53,455 | aUnited States News.. 247.0 103,757 169.3 71,094 
Modern Romances | - —- 
ee eee 63.3 27,154 59.0 25,426 | TOtal GLOGD cc aisiare 2,249.7 1,222,180 2,028.3 1,117,921 
Modern Screen (MM). 75.4 32,343 63.0 27,028 ee 
Motion Picture (F)... 76.2 32,678 70.0 30,044 | *Not included in totals. 
oo | eee 35.2 15,103 28.4 12,172 aFive issues 1945; four issues 1944. 
te EE re og $8 ke 6 9 41.8 17,929 37.0 15,862 | bOne issue 1945; three issues 1944. 
. * 4° BEOV1O BROW 2.0 ceccess 39.7 17,047 48.1 20,619 | cFive issues both years. 
The lowa Daily Press Association newspapers have Movie Stars Parade... 41.1 17,629 36.7 15,733 | CANADIAN 
476,328 subscribing families! Movie Story (F)...... 72.0 30,833 66.8 28,626 | Canadian Home Journal 46.0 31,256 46.3 31,489 
i Serer re ee 41.1 17,629 36.6 15,695 | *bCanadian Homes & 
. ° Parents’ (N. Y. MAURO OOE: 556.54 ais ooh 42.5 28,563 39.4 26,458 
These 33 local daily newspapers, serving 32 key mar- Metro Ed.) ......... 111.4 47,804 97.3 41,749 | *Chatelaine ........... 45.2 30,762 44.6 30,3 
kets, give your product or services a two-fold introduction Parents’ (Nat'l)....... 103.2 44,283 91.3 39,175 iv ys eer ee ere ee 40.0 17,232 37.0 16,05¢ 
Personal Romances... 30.7 17,567 30.7 13,172 *Maclean’s (2 issues).. 65.4 44,445 64.9 44,1 
to lowans because, first, they create CONSUMER Photoplay (Mac) ..... 70.7 30,319 56.5 24,2383 | *Mayfair ............. 68.9 46,311 47.5 31,9 
PFOMOMAGS. ...5iccives 66.4 28,505 53.5 22,935 | National Home 
DEMAND .. . and second, because they have DEALER Radio Romances (Mac) 46.3 19,872 40.7 17,463 MOMARES «cs insccus 31.0 20,853 35.0 23,57 
COOPERATION. *Real Romances ..... 23.4 10,025 20.9 8,985 | New World .......... 27.1 18,431 29.0 19,72 
OPER ON MERON OUR nce eines 23.1 9,916 20.9 8,985 | *Revue Moderne, La.. 22.5 15,329 ose 
° oe ° . Screen Guide ........ 28.6 19,423 30.2 20,526 | Revue Populaire, La.. 32.1 22,474 28.2 19,7 
Since advertising in the IDPA newspapers convinces Sereenland Unit ..... 39.5 16,947 39.2 16,804 | aSamedi, Le ......... 29.6 20,732 27.7 19,36 
both the people who buy . . . and the dealers who sell ene gee Se ee een “leas ieuaee eae 19994 d 
Pe - * h DS Spee eee eda es eae oO ’ ds 1,0 ota J) ee eee 0.0 ,20 2 oJ, Jot = 
. . . it is more than mere publicity. It is MERCHANDIS- Seventeen ............ 101.2 68,797 44.1 29,969 | — bagi: 
‘ True Confessions (F). 70.3 30,146 68.4 29,351 *Not included in totals. ie 
ABLE ADVERTISING with an on-the-spot force, appeal True Experiences adennet tine. - 
. ° ° . 9 rust-Se issues c > i 
and interest that only a local daily, concentrating on faa 49.8 21,349 43.0 18,438 bAugust-Sept. issues combined 1944. 
ra ° j 9 - ; 
local coverage, can offer Soc ony Ads Tell ee Lael ne 4 ove Frost Expands Industrial 
ilheat is one o erica’s largest- on. . l 
* selling brands of home-heating Unit; Names Forrista 
p= MERCHANDISABLE DAILY CIRCULATION —— Unrestricted Sale [cir "these points: A fuel oil| Harry M. Frost Company, Bos 
= “made to burn cleanly, completely | ton agency, has enlarged its in- 
Ames Tribune. ..2.ccsccccccees 4,325 Fort Dodge Messenger......... 15,605 of Mobilheat —to promote combustion  effi- en yon msed Geaek Rg sete dees 
; ‘ F F P and appoin eorge B. rriste e 
Atlantic News-Telegraph........ 6,271 Fort Medicon Democrat......... 5,771 New York, Sept. 12.—Socony- ciency—to deliver high heat val- re scan. 
Boone News-Republican........ 4,894 lowa City Press-Citizen.......... 9,100 Vacuum Oil Company this week | UES ; automatic delivery based Mr. Forristall for the past three 
Burlington Hawk-Eye Gazette .. 18,926 Keokuk Gate City ............. 8,188 followed up its 1,500-line postwar |O" your special needs in relation years has been sales promotion 
Cedar Falls Record ..... ....++- 2,550 Marshalltown Times Republican 12,301 gasoline “flash” (AA, Sept. 3) to local temperature changes! >|manager of Brockstein’s, [nc 
* Coder Ropids Gezette......... 48,585 Mason City Globe-Gazette ....20,726 with insertions running to 600 | metered tank ge 4 and “prompt or seca ogee of alter 
Centerville lowegian..... 26.6065 5,951 Mount Pleasant News .......... 3,160 lines in newspapers in New Eng- tend e—-teapee = oe ee we t geod am — pox Rr a 
" 4953 eerie ' 9991 land, New York, New Jersey and ises!” was sales manager of Foley bro 
: , as “try 
Charice Gite FH606 v0 sc cscs cease , uscatine Journal ...........-- g Putmasivenia pastel ta Seema Compton Advertising handles Dry Goods Company, Houston 
CSS THEE ccccsivvasivcce 3,789 Nevada Journal ..............- 4,387 ans ie fecaansonunied 
Clinton Herald 20,388 Oelwein Register 3,723 stricted sale of Mobilheat, its | Socony advertising. 
inton Plerald .. 6. cece ee eeee 385 Celwein Register ...... 6.6 ceeee P . P . . 
ouncil Bluffs Nonpareil... ..... , skaloose Herald ............. 6,77 Ads captioned “Gone for good! ‘“ : ’ 
Creston News-Advertiser....... 4,974 Ottumwa Courier 17,733 ; . 1 ; Inman to American Kimberly - Clark Corpor: 10n, 
The only oil heat worry!” tell fi , Neenah. Wis.. will close its Wsh- 
*Davenport Democrat ........- le 330 _ Senntods Sentinel ..........3,950 consumers that “Rationing’s over Oneil Inman, recently discharged ington, ’D. C., office Sept. 30. L 
Davenport Times. ..........4 ees Sioux City Journal-Tribune .....79,532 —now you can have all the bene- i bk Le — Ba E. Pasek, who has been in charge 
“Dubuque Telegraph .......... 35,725 Washington Journal ............ 3,800 fits of clean, convenient, econom- F Lummlann Meediianciind Cooma. will return to Neenah as Kimsu 
FOG GAO oc cksccavnceeda 4,650 * Waterloo Courier ..... 0.0.00 42,753 ical oil heat—without restriction!” ration’s western division. product engineer. 
Webster City Freeman-Journal. ....4,766 — 
* Published Sunday Also. - Ford Joins Magazine Weat Te Please A Cheat? — 7 
“& Bit of Paris in New York” eZ. A. E. Ford, for several years Handmade . iA 
' . ¥ a publishers’ representative, and IGA} “ 
4 more recently with the Canadian | LO a 4 
"J Observer, Sarnia, Ont., has joined | & SPECIAL Introd <tory 
_ b as | the staff of Canadians All, with MG Offer! 25% Blow 
tA a) ae | offices in the Kent building, lb OPA Ceiling ™ 
, Ew. | a Toronto 
‘ Famous “ OLIVER 
CIRCULATION IN 32 DOMINANT 4S ERENCH RESTAURANT 6F Famous “OLIVE 
e . ‘ ‘ cigar cellophane » 
IOWA MARKETS By orev rrencn cuisine | Holman Joins ‘Go Ul eure ireshes 
ap LUNCHEON From $1.50 4 Everett A. Holman, formerly | 56% 0f25 $ 50 Send check oF ™ 
; , A ayers connected with the Associated only Pk Lage 
=. Write for convincing evidence ; DINNER From $2.00 SSOCl Reg $10.50 desired plus ma 
Ld i Weekly newspaper group, has | FONT & COMPANY INC 
THE IOWA DAILY PRESS ASSOCIATION ” Famous French Candies : he gga manager of Go| , i 0 as 
EA Magazine, business paper in the} Exclusive Importers-Exporters of Famous 
a 405 Shops Building °* Des Moines, lowa 15 ST 52d ST. motor freight lines and trucking| DEPT. AA , 80 WALL ST., NEW YOR N 


field, San Francisco. 


Telephone: WHITEHALL 4-4062 - 
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@ Advertising, to be effective, must soak into the mnd. It must set ideas to work, desires to brewing. No 


amount of cold water statistics can index this most important factor in wise space buying: getting an ad 


7, Bos- 
its in- 
rtment ; ; ; , : : ‘ ; ; 5 — 
rristall where it will be read by people with receptive mnds. Circulation alone is not enough. It is circulation multiplied by 
t three 
motion 

Inc., 
lyv ood 
o that 
y Bros 


responsiveness. That's what your ad gets when you reach the P.M. mind...the open, interested, prying, never-blase mind of Popular 


ston 

- Mechanics readers. Always hot after ideas, always on the move, this active man-market is wide open to your sales story. That’s why Popular Mechanics is 
Wash. 

: be famous for fast, measurable returns. Put it on your schedule now. 
TE 

LES 

frog) tory 

& Below *% A new publishing idea was born in 
bape 1902 when H. H. Windsor, Sr. created Popular Mechanics 

e —a magazine for creative, active-minded men. Pub 

" ‘ lished today by H. H. Windsor, Jr., Popular Mechanics is 

ng oe bought every month by over 700,000 people, has over 

NC 1,500,000 readers—every one with the P.M. mind. 
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Advertising Age, 


AUGUST SALES OF CHAIN STORES 


a 
> « 


izations have earmarked $650 million for 
building, remodeling, equipping stores, 
warehouses, fountains and headquarters. 
Since an up-to-the-minute ‘source of sup- 
ply” book will render a service to the entire 
chain store field, the Chain Store Publishing 
Corporation announces a brand new 


1946 
CHAIN STORE EQUIPMENT 
DIRECTORY 


Out December 1945 


Publication date dovetails with $650 million pro- 
gram for chain store equipment, construction ma- 
terials and services. 


Directory will cover over 700 items — everything 
from Awnings to Waffle Irons, from Cash Registers 
to Steel Ceilings. 


Directory will go to 15,000 key “Decision Men" in 
6,735 chain organizations who operate 127,025 chain 
stores: vq 


Construction Dept. Heads 
Fountain Equipment Buyers 


Store Equipment Buyers 

Chain Store Architects 

Maintenance Managers 

Warehouse Managers Office Managers 

Presidents Vice-Presidents 
General Managers 


Directory is packed with up-to-date, accurate information: 
20,000 individual listings . . . 
5,500 manufacturers .. . 
700 different classifications .. . 


Chain organizations will use this directory immediately, 
refer to it frequently during the year—because it will 
be the only directory of its type. 


Advertisements in this directory will impress the right 
men in the right organizations at the right time. 


Advertisements in this directory will help get equipment 
or materials specified in plans for stores, warehouses; 
help get equipment and construction materials bought 
during 1946. =o 


Wire, write for brochure giving advertising rates, data 
on special advertisers’ index, alphabetical listing of 


America’s bustling chain organ- | 


Real Estate Dept. Managers 


c——August——,, % Gain -————8 Months, ©. G, 
Food Chains 1945 ’ 1944 a Loss 1945 1944 F Lose 
ROE) NG eds hewidceas 4,615,073 $ 4,269,093 +8.1 $ 36,350,954 $ 33,748,592 4; 
Kroger Groc. & Bak. Co. 34,043,473 34,959,881 — 272,710,867 270,801,385 +.) 
National Tea ............ 8,225,773 7:845.012 +4.9 60, 139,02! 61,006,794 1) 
Safeway ........ 50,056,810 51,514,783 —2.8 392,073,682 398,480,035 —); 
Group Total .......... $ 96,941,129 $ 98,588,769 —I.7 $ 761,274,524 $ 764,036,806 —», 
Mail Order eet go 
aSears, Roebuck ......... $ 72,768,785 $ 79,025,580 —7.9 $ 540,264,005 $ 519,696,259 
oo Baars Ae ai ee os 40,161,976 es: 
aMontgomery Ward . 48,686,552 52,208,040 —6.7 358,966,471 332,507,586 
Group Total ....$121,455,337 $131,233,620 —7.5 $ 899,230,476 $ 852,203,845 
Drug Chains 
bCrown ...... -....$ 1,000,270 $ 877,050 +14.0 $ 10,855,635 $ 10,172,410 
Peoples .... 2,907,808 $ 2,810,329 -+3.5 22,544,052 22,188,794 
Walgreen .. 9,869,195 9.931.809 —0.6 75,911,104 77,071.02} — 
Group Total .......... $ 13,777,273 $ 13,619,188 +1.2 $ 109,310,791 $ 109,432,225 ~— 
Variety and Miscellaneous 
ee | ee $ 2,445,982 $ 2,763,754 —II.5 $ 28,612,117 $ 28,720,288 —, 
Butler Bros. ...... ayes: 10,350,903 10,776,384 Pes} 78,086,350 76,274,476 iy, 
onsolidated Ret. Stores. 058,033 1,729, 5 394, 892,443 +194 
STARTS BIG DRIVE—This color page, | *Diana Stores Sette cata 997,707 827,030 +304 ssi) baa 96 ais 
ine 3 ; ; Edison Bros. ........... 4,269,912 3,187,851 +33. Bil, (607,343 L199 
f ee Peng Ee ia ‘e peer 4 —e Fiehmen, M. H......... 578.06 545'076 46.0 4'157'707 3'826'908 43 
or Minnesota Valley Wanning, \0.$ | aFranklin Stores Corp.. 1,891,684 1,783,629 +6.! 24,180,242 22,278,320 +3 
Green Giant brand, opens the largest Grant, Bie CRS 12,942,482 13,809,313 +43 106,193,667 9.382.011 a 
: con 2 he LOGI, Fe bsscccess: 5.028589 §,322,333 —5. ‘948,774 ‘010,857 
ie sate sags in the company's | orotate ‘Depi. 22... 3201544 3338549 —4.1 —«-24'180'242-—«-22.278'320 Ls 
istory. EE EE OS 16,711,324  16.425.456 +1.7 133,401,583 126,775,739 + 
OS gS eee 9,643,314 10,155,254 —5.0 75,648,856 77,027,703 - 
P] Lane Bryant, Inc.... 2,234,992 2,422,735 —7.7 23,447,282 21,978,986 
ans argest Ease taba bla 61525043 6.630.419 —1.6 —-51'574'R68 «= 47'506,276 La, 
EMIEED. gs 6 ous ns see 5.214.342 5.766.563 —9.6 42.847,664 41,858,205 124 
D e f aMclLellan Stores ... 3,306,673 3,120,079 +6.0 22,339,303 20,459,544 4.97 
Tive for reen Murphy, G. C....... 6937574 6.688.531 -+3.7 58,203,037 2.404.673 - 
Neisner Bros. ...... 2.922.386 2.913.707 +0.3 23,235,698 22.037,600 
2 P Rose's 5-25 Cent.... 989,116 894,352 +-10.6 7,403,200 6,899,688 +7) 
lant TO ucts Western Auto ........... 197,000 4,529,000 +14.7 32,850,000 28,515,000 -)5) 
Woolworth, F. W........ 35,787,687 35,276,141 -+1.4 286,302,747 273,850,434 +44: 
LeSueur, Minn., Sept. 11.—Min- Group Total ........... $138,236,641 $138,078,648 —O.! $1,108,299,971 $1,048,584,814 45) 


nesota Valley Canning Company 
this week is starting the largest 
Magazine advertising program in 
its history to tell consumers about 
the food products bearing the 
Green Giant trademark. 

Full-color advertisements for 
the new 1945-46 crop year are 
scheduled to appear in Better 
Homes & Gardens, Good House- 
keeping, Ladies’ Home Journal, 
Life, McCall’s and The Saturday 
Evening Post. Announcement ad 
on the new crop of Green Giant 
peas, first on the new schedule, 
appears in the Sept. 17 Life and 
Sept. 22 Post. 

In addition, the company has 
scheduled a special campaign in 
The New Yorker for the first time 
in several years, starting with the 
Oct. 20 issue. It features cari- 
catures bearing the title “Picked 
at the fleeting moment of perfect 
flavor.” Products advertised are 
Green Giant peas, Niblets whole 
kernel corn and Niblets Mexi- 
corn. 

Ward H. Patton, vice-president 
in charge of sales and advertis- 
ing, said the 1945-46 program was 
planned and okayed “before we 
had any estimate on the size of 
the 1945 pack of our products. It 
is not a drive for a big sales in- 
crease. It is aimed directly at 
consumers—to make our brands 
more valuable to the retailers who 
feature them. We want to do our 
best by the retail outlets by keep- 
ing our products in No. 1 place 
in their customers’ minds.” 

Leo Burnett Company, Chicago, 
is the agency. 


Clum Joins Art Metal 


Henry G. Clum has joined Art 
Metal Company, Cleveland light- 
ing and germicidal fixture manu- 
facturer, as sales manager, after 
16 years with the Jersey Central 
Power & Light Company. He was 


most recently manager of the 
lighting department. 


Snead Joins McCann | 


Hunter Snead, for the past) 
eight years New England manager 
of McGraw-Hill’s aeronautical 
publications, and previously with | 
the West Virginia Pulp & Paper | 
Company, New York, has joined | 
the merchandising and sales pro- 
motion staff of McCann-Erickson, | 
New York. 


Names Ridgway 


Combined Total 


*Not included in totals. 
aSeven month period. 
bEleven month period. 


cneeea $370,410,380 $381,520,225 


—2.9 $2,878,115,762 $ 


2,774,257,690 


Planning ist 
Postwar Xmas 


Smiles and happier 
manager-employee re- 
lations will mark the 
Variety Syndicate first 
postwar Christmas. 
The September issue 
of “The Merchan- 
diser” carries its an- 
nual Xmas Preview 
—and what an edito- 
rial feature this year! 


? Are You 


receiving your 
monthly cepy of 
our “5 & 10” Market 
Bulletin? Sent free 
on request. 


VANIETY 


1 Stores 


, Operates 49 


W. L. BAKER, New 
S. H. Kress Co.. Pres. 


Meet the man who 
now heads up the S. 
H. Kress Variety 
Syndicate. Kress op- 
erates 244 stores. Did 
128 million in “44. 


Headquarters for Variety Store 
Marketing Data 


SYNDICATE STORE 


Gates Radio Company, Quincy, 
Ill., manufacturer of transmitting 


trade names with product and manufacturer's name 
| equipment, has placed its account| 


and address. 
CHAIN STORE ease comsess’ or ieee 
PUBLISHING CORPORATION *“" | 
General American Life Insur-| 
|pany, St. Louis, to handle its) 


185 Madison Avenue, New York 16, N. Y. 
ance Company, St. Louis, has ap- 
| account. | 


Olian Adds Account | 
Largest Audited Circulation in the Variety Field 
612 N. Michigan Avenue, Chicago 11, Ill. ea oe a re ge a 


79 MADISON AVENUE, NEW YORK 16, N. Y. 
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MERLIN, Magician Extraordinary — 
7 to King Arthur's Court, had a bad 
~~ day. He had predicted’ that Sir 


was lucky to escape with a be 
thrower. Of course he blamec 
Merlin, who thought of givin 
up prophecy for parlor magic. 


MERLIN 


on the morning after 


oie 


Prophets multiply in times like 
these, and the credulous listen as 
in King Arthur’s day. At CM&H 
we have no need of prophets to 
predict our postwar plans. So 
long as advertisers and their 
agencies demand the finest en- 
gravings, we will keep on making 
them. Right now we are operating 
under manpower and material 


difficulties, and we must often ask 


Y mba) 
e.38 


Me S ¢ = = ee, : ; . 
num—w—,"~ | . our customers to be patient; but 


our quality standard is main- 
ets | oo, tained. When conditions improve, 
we will produce CM&H quality 


on a swifter smoother schedule. 


53, 
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CHICAGO PHOTO-ENGRAVERS 
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Business Papers 
Get ‘Industrial 


Marketing’ Awards 


150 Publications 
Submit Entries; 
25 Win Awards 


Chicago, Sept. 11.—At meetings 
here and in New York, Industrial 
Marketing yesterday announced 
the winners in its annual com- 
petition for editorial achievement 
among U. S. and Canadian busi- 
ness papers. Six first-place and 
19 other awards were made to 23 
publications — Aviation Mainte- 
nance and Metals & Alloys taking 
two awards apiece and the others 
getting one each. 

The competition, established in 
1938, attracted more entries this 
year than ever before, with 150 
publications submitting 419 en- 
tries of editorials, articles, whole 
issues and illustrations. Last year, 
125 publications submitted 305 
entries, 

Mill & Factory, edited by Carl 
C. Harrington and published by 
Conover-Mast Corporation, was 
declared winner in Classification 
1, for the best series of articles 
or editorials on one theme on a 
definite objective. Its award was 
for seven articles on industrial 
safety charts. 


Merit Awards Also Given 


Company, O. T. Carsen, 


| for a series of 12 articles on a 


| 


veteran reemployment plan; to 
Apparel Manufacturer, published 
by Frederick Kogos Publishing 
Company, Frederick Kogos, ex- 
ecutive editor, for five articles on 
the modern apparel plant, and to 
Metals & Alloys, published by 
Reinhold Publishing Corporation, 
Fred P. Peters, editor, for special 
sections in six issues on engineer- 
ing materials and processing 
methods. 

“A National Mineral Policy,” an 
editorial last April in Engineer- 
ing & Mining Journal, edited by 
Evan Just and published by Mc- 
Graw-Hill Publishing Company, 
won first place for that magazine 
in Classification 2, covering “the 
best single editorial or article con- 
tributing to the advancement of 
the field served.” 

Merit awards in this competi- 
tion went to Conover-Mast Cor- 
poration’s Aviation Maintenance, 
Arthur W. D. Harris, editor, for 
an article on “Air Marking”; to 
Penton Publishing Company’s 
Steel, edited by E. L. Shaner, for 
“Steel Expansion for War,” which 
provided basic industrial statis- 
tics in a usable form for the war 
period, and to McGraw - Hill’s 
Power, P. W. Swain, editor, for 
the article, ‘““Hydraulic Drives.” 


Navy Issue Scores 


Aviation Maintenance’s July is- 
sue, devoted to Navy aircraft 
maintenance developments, was 
revealed as winner in Classifica- 
tion 3 “for the best single issue 


|of a publication devoted entirely 


| 
| 
| 
| 


or principally to a single subject.” 
Pencil Points, edited by Ken- 


Merit awards in this class went | neth Reid and published by Rein- 


to Domestic Engineering, 


pub-| hold, won a merit award for last 


lished by Domestic Engineering|November’s issue devoted chiefly 


More often than anybody, Westerners dine out. Outdoors! 


In patios . 


. around barbecues. . 


. on terraces. But 


indoors or out, informal dining is the Western pattern, 


and fitting into this informality is the custom of serving 


cosmopolitan foods ... 


dishes brought to the West by 


early settlers from many lands. 


For food secrets in this tradition, a quarter-million 


Westerners today turn to Sunset, where 32 per cent of 


the editorial content is devoted to Foods, Home Ideas, 


and Home Entertaining. 


Sunset knows 
the Pacific Coast 


THE MAGAZINE OF WESTERN LIVING 


San I 


rANCIISCO 


editor, | 


to airports and airport design. A | 
second merit award in this class | 
went to Machine Design, Penton 
publication headed by Laurence 
E. Jermy, for the April issue, 
which featured machine drives 
and controls, and a third went to 
Architectural Forum, edited by 
Howard Myers and published by 


Time, Inc., for its “Residential 
Remodeling” issue of last No- 
vember. 


Construction Methods, McGraw- 
Hill paper headed by Robert K. 
Tomlin, was winner in Classi- 
fication 4, covering “the best illus- 
trative treatment of editorial mat- 
ter in general.” Merit awards 
went to Oil & Gas Journal, C. O. 
Willson, editor, and Petroleum 
Publishing Company; Engineering 
News-Record, Waldo G. Bowman, 
editor, and McGraw-Hill, and 
American Druggist, John W. Mc- 
Pherrin, editor, and published by 
Hearst Magazines. 


Wins Research Award 


In Classification 5, a two-part 


article last fall on ‘“‘What the Fac- 


’ ( a0 Y 
= 


N) 


ell 
a i acosmneaal 


bg 


OFFICIAL—Liberty's torch forms the 

design for the official insigne of the 

Treasury Department's forthcoming Vic- 
tory Loan drive. 


tory Worker Really Thinks,” pub- 
lished in Factory Management & 
Maintenance, McGraw - Hill pub- 
lication edited by L. C. Morrow, 
was declared the “best published 
research initiated.” Other research 
awards went to Nation’s Scnools, 


Advertising 


L ge, 


Arthur B. Moehlman, editor 
Nation’s Schools Publishing « 
pany; to Metals & Alloys, and ;, 
McGraw-Hill’s American Ma 
ist, of which Burnham Finney ;. 
editor. 

Greatest improvement in ty. 
pography, format and genera ap. 
pearance was noted for Bus nes 
Screen, published by Bucines 
Screen Magazines, Inc., and edite; 
by O. H. Coelln Jr. Merit awarg 
in the sixth class went to Hom, 
Furnishings Merchandising, eciited 
by Esther Skaar Hansen and pub. 
lished by Haire Publishing Com. 
pany; Stylewear, Maclean-Hunt. 
er Publishing Company } 
edited by Ralph M. Edwards 
Power Plant Engineering, ediiteg 
by Ralph E. Turner and publishe; 
by Technical Publishing Com. 
pany. A special award in thj 
class, for maintained typograph- 
ical excellence,’ was made ; 
Women’s Reporter, published | 
Men’s Apparel Reporter, Inc.,. an¢ 
edited by Sam Cook Singer. 

Awards were presented to east- 
ern editors at a dinner meeting 
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ertising Age, September 3 
last night of the Industrial Ad- 
yertising Association of New York 
at (ne Hotel Biltmore. D. Clinton 
Grove, assistant to executive vice- 
president, Blaw - Knox Company, 
pittsburgh, and a member of IM’s 
iydcing committee, presented the 
aw: rds. 

Canadian and western editors 
ceived their awards here yester- 
jay at a joint luncheon of the 
Chicago Dotted Line Club and 
the Chicago Business Papers As- 
sociation. The awards were pre- 
sented by Walther Buchen, presi- 
jent, The Buchen Company, Chi- 

Harold S. Downing, director of 
the industrial division, Walker & 
Downing, Pittsburgh agency, 
headed the judging committee. 


Advances McGuire 


George E. McGuire, sales man- 
ager of the export department of 
Carborundum Company, Niagara 
Falls, for nine years, has been 
appointed director of foreign sales. 
He joined the company in 1911 as 
a member of the New York dis- 
trict sales office staff. 


Ud 


Monitor Presents 
Line to Members; 


Advertising Soon 


100 Producers, 500 
Distributors Seek 
to Sign with Group 


New York, Sept. 13.—Monitor 
Equipment Corporation, distribu- 
tor-owned organization which will 
sell and advertise home appli- 
ances nationally under a single 
Monitor brand, has been ap- 
proached by 100 manufacturers 
and has received membership ap- 
plications from 500 distributors, 
T. K. Quinn, president, and P. B. 
Zimmerman, vice-president, an- 
nounced this week following dis- 
tributor meetings in New York, 
Chicago and New Orleans. 

From the 500 distributors, 60 


have been selected. Only two 
gaps—Allentown, Pa., and Provi- 
dence, R. I.—remain to be filled. 

Monitor will start to promote 
nationally a line of 25 home ap- 
pliances, produced by as many 
different manufacturers, with a 
spread in the Nov. 17 Saturday 
Evening Post. Plans for a large- 
scale national advertising pro- 
gram in 1946, through Buchanan 
& Co., New York, will not be com- 
pleted until the company can as- 
sure distributors of adequate sup- 
plies of all appliances in the line. 


Distributors Will Get Models 


Although the corporation ex- 
pects to have some models of all 
appliances in distributors’ hands 
by Nov. 15, ADVERTISING AGE was 
told, sales will be slowed at the 
start by the manufacturers’ in- 
ability to function profitably under 
present OPA markups. This, it 
was said, applies not only to com- 
plete products but to parts, such 
as coils for electric refrigerators. 

Distributors are being supplied 
on an allotment basis, it was said, 
and in all cases the allotments 


are less than demand. 
has been able, for example, to 
allot only 100,000 of a new all- 
metal carpet sweeper, which will 
sell for several dollars more than 
competitive products. This sweeper 
has a sanitary dust collector and 
one-way action brush, 
picking up articles as heavy as 
coins. 


Local Advertising Planned 


Folders on each item in the 
line, a promotional brochure and 
other literature will be sent dis- 
tributors within two weeks. The 
distributors will conduct local ad- 
vertising, it is expected, on a 
50-50 be sis with dealers. 

Dealers are being chosen on 
the basis of character, knowledge 
of the electric appliance or simi- 
lar business, aptitude for spe- 
cialty merchandising, and capital. 

‘We want dealers who are able 
and willing to pioneer new prod- 
ucts,” Mr. Zimmerman said. “We 
also want established dealers who 
can prove they can make money.” 

Some of these may have been 
piano or automotive dealers. A 


Grounded forever in the land they loved is the rainbow of free- 


dom for which men gave their very lives. But more than life was 


lost on battlefields, for with it went the earthly hopes and joys 


of dear ones left behind. Widows and children and parents go on 


alone, they know not how; yet resolved that this time the sacri- 


fice shall not have been in vain. Many sons of America have fin- 


ished their missions. We shall make token payment of our debt 


to them by preserving the freedom and peace they died to save. 


THE 


District Sales Offices 


bonds, envelope papers, tablet writing and papeteries . . 


MILLS AT HAMILTON, OHIO.. 
NEW YORK + CHICAGO + PHILADELPHIA 


. CANTON, N. ¢ 
+ CLEVELAND - 


Champuon Vier AND FIBRE COMPANY... HAMILTON, OHIO 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
- 2,000,000 pounds a day 

- HOUSTON, 
BOSTON + ST. LOUIS + 


TEXAS 
CINCINNATI «© ATLANTA 


Monitor | 


capable of | 


leading Ford dealer in Jackson, 
| Miss., for example, will devote 
| half of his establishment to auto- 
| motive equipment and half to 
| Monitor appliances. 

| Although some distributors are 
|;now signing dealers, others pre- 
fer to wait until supply condi- 
tions can better be determined. 
A number of distributors are 
naming fewer dealers than they 
had before the war. One, in North 
Carolina, has found that 40 deal- 
ers can cover 80% of the territory 
| cov ered by 150 before the war. 


‘Quality Stores’ Included 

Monitor will sell only to inde- 
pendent dealers. In each large 
city in each distributor area, 
however, one downtown “quality 
store’—department or furniture— 
will carry the line. Distributors 
also will sell electric utilities in 
their areas. Like the distributor- 
owners, the dealers will have a 
voice in all plans. 

Among appliances shown at the 


meetings were a small clothes 
washer with a new hydraulic 
aerated washer action, exclusive 


with Monitor; an electric clock 
|with no visible mechanism; an 
electric steam iron built under the 
Kistner patents, under’ which 
| Westinghouse and General Elec- 
|tric are also licensees; a new 
radio set and new principled radio- 
phonograph combination; refrig- 
‘erator models, and a home freezer 
‘line in six, 12 and 20-cubic-feet 
sizes. 

| All the appliances will bear a 
|certain Monitor “family relation- 
'ship” in design, as well as in 
| labeling. 


(CKPG Incorporates 

| Station CKPG, Vancouver, B. C., 
/has been incorporated as CKPG 
| Ltd., with a $25,000 capitalization. 


| 
“Many a man 


has made a monkey 
of himself 
by reaching 
for the 


wrong limb!” 


Exclusive 

National 

Representatives: 

oo) 3 4 PPP pre ee Buffalo 
| . Peer errr res ee Cincinnati 
ER ss be aeich Ges Kew sue Kae baw Rene Duluth 
WEE 6:s4-40:0%64 00 cheer eataeeakneee Fargo 
i. . (ABR rere re Indianapolis 
WJE 4 -WKZO....Grand R: ipids-Kalamazoo 
| Pre eo. Kansas City 
WA v  ccs¢isacnsdeaspaceveeeel Louisville 
>. RASA Minne apolis-St. Paul 
Lo! ee wrt ee Peoria 

ae soccer seeecee ce eDe Louis 
PIPE cc ededbdatveesarees Veen meee Syracuse 
IOWA 
| PTO Cre er eer re ry Des Moines 
_. SSP rie errr Davenport 
/KMA 4: 908i atlas wise 9 
| SOUTHEAST 
WCBM . Perr Tre re. ll 
MEE. aise ah oa¥eeweeak a wir eeneen Charleston 
i eee Leese ee+-Columbla 
Ro iwe ae Serr TT is 
WDBJ wae SeRaeae .. Roanoke 
SOUTHWEST 
|KOB . eurard . Albuquerque 
|} KEEW ...... Brownsville 
oo. ja Corpus Christi 
| KXYZ Hlouston 
|KOMA . Oklahoma City 
KTUI > Tulsa 
PACIFIC COAST 
KOIN Portland 
KIKO Seattle 
and WRIGHT-SONOVOX, Ine 
7. 


For latest radio information, call 


FREE & PETERS, tnc. 


Pioneer Radio Station Representatives 
Since May 1932 


CHICAGO 180 No. Michigan 
NEW YORK: 444 Madison Ave 


Franklin 6873 
Plaza 5-4130 


ATLANTA: 322 Palmer Bidg Main 5667 
SAN FRANCISCO: III Sutter Sutter 4353 
HOLLYWOOD: 6381 Hollywood Blvd. Hollywood 215: 
OETROIT 645 Griswold St Cadillae 
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Ruling on Ad Costs 
Creates Uncertainties 
Washington, Sept. 13.—While 
there appears to be little danger 
that the Army will accept the 
arguments of Comptroller Gen- 
eral Lindsay Warren, who feels 
that the government need not 
contribute toward maintenance of 
publications which provide “know 
how” for its contractors, last 
week’s surprise rejection of the 
advertising in a_ cost-plus-fixed- 
fee aircraft contract has made 
many contracting officers uneasy. 
Not only has the Comptroller 
General placed in jeopardy hun- 
dreds of thousands of dollars 
worth of claims which had al- 
ready been allowed, but he has 


By STANLEY E. COHEN, Washington Editor. 


presented to the Army the prob- 
lem of devising some way to in- 
sure that a reasonable amount of 
advertising is included in the 
cost-plus-fixed-fee research con- 
tracts which it will be issuing in 
fields that now lack adequate trade 
and technical publications. 

Officers who are upset by this 
development point out that the 
issue now becomes involved in 
court battles, conferences, discus- 
sions and compromises, whereas 
it need never have come up if 
the Army had adopted the so- 
called “green book” written into 
Navy contracts to eliminate the 
need for interpretations from the 
Comptroller General. 

co * 


Record: Contract termination, 


which was to be a V-J Day buga- 
boo, isn’t anything of the sort, 
thanks to the careful preparations 
that were made by the Office of 
Contract Settlements. Working 
through the Army and Navy con- 
tracting officers, on the theory that 
those who did the purchasing are 
best equipped to settle up, OCS 
has plunged resolutely into a $40 
billion backlog of cancellations, 
with a promise to complete the 
job in 10 months. So far, no 
complaints. 
* * % 


Plea: Pity Scott Smith Jr., who 
on his release after three years 
with the Coast Guard, has de- 
layed his return to Critchfield & 
Co., Chicago, in order to direct 
the advertising program of the 
Department of Commerce’s Office 
of Surplus Property. Responsible 
for selling perhaps a billion dol- 
lars’ worth of merchandise this 
year, he finds himself woefully 
short of copywriters and sales- 
men, appeals through this column 
for likely applicants to make their 
presence known. Only this week 
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“For all Humanity” 


THIS MOST APPROPRIATE OF TITLES is the name of 


the Red Cross program which has been broadcast 


regularly by KEX, Portland, Ore., for the past four 


years. It is a live-talent show, and features the activities of the local Red Cross, 


one of the finest chapters in the United States. 


No small part of the excellent record of the Portland Chapter.. in soliciting 


blood-donors, contributions, and the like.. may be attributed to these regular 


KEX broadcasts. It is a service, not only to the local community, but to the 


world.. one of which the station is justly proud. 


KEX also takes a justifiable pride in the well-rounded roster of other programs, 


locally originated and network, with which it serves the radio-needs of the busy 


a. 


Portland area. Programs which reflect the American way of life.. which also 


help disseminate the products which make up the American way of life. 
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he found a replacement for \y. A 
McDermid, who resigned as Chiet 
of the advertising section. Th, 
newcomer is ex-Ralston Puring 
adman W. J. Sims, late o° {, 
Army. 

* * ok 


Around town: Two “old aith. 
fuls” among legal controvoersig 
reappear. First AP reopens it}, 
great anti-trust case, with « . 
quest that the Supreme Court pp. 
consider its June verdict. The 
the Department of Justice asks th, 
Supreme Court to overrule Thy. 
man Arnold’s devastating opinio, 
in the Esquire case, telling fo;. 
mer Postmaster General Fan; 
Walker to devote his full atten. 
tion to delivering mail, and forge, 
his quarrels with the Varga gir) 
Rumor: A persistent story is thy 
Chet Bowles steered his forme 
agency partner into the State De. 
partment public relations job, the 
post having first been offered 
Bowles, who prefers to stick j 
out with OPA. 

Theory: WPB has been far from 
aggressive in punishing violation 
of its orders in the past, but off. 
cials claim that they have a ney 


weapon in insisting On compli. 
ance with reconversion invep- 
tory restrictions. As they see it 


a hoarder will think twice before 
exposing himself to the charge 
that he is creating shortages and 
delaying creation of new jobs 
Jottings: More than 50 Congress- 
men were on hand with a bil! 
repealing war time, a_ project 
popular with farmers. Post- 
master General Bob Hannegan 
noncomr ittal on second and third 
class rate hikes, is on the record 
for reducing domestic  airmai 
from 8c to 5c. 
tk * a 

Shortages: Tin, antimony, and 
manila fiber, badly needed fo: 
peacetime production purposes 
are so scarce that special WPB 
“task forces” are already hunting 
through out-of-the-way Pacific 
areas for Jap supplies, and mili- 
tary commanders have been alert- 
ed to uncover and report them a: 
soon as possible. A _ finecom! 
search through Germany _last 
spring uncovered several hundred 
tons of tin, which were rushed t 
this country. 

* * of 


Forecast: Although all the armed 
services are embarking on big re- 
cruiting programs, it is not be- 
lieved here that they will be using 


OUT 
of 


1,000,000 
LINES 


of general advertising originating 
in Western New York aad 
placed by Buffalo and Western 
New York agencies in 1944 


99.3°/o 


selected the 
BUFFALO 
Courier-Express 


The lineage was distributed 
45.3% in the daily, 

14.0% in the Sunday editions 
of the Courier-Express 


Those who are here on the grou: 4 
where they can see and fee! . 
the flow of merchandise 

know that in Buffalo 


the Courier-Express 
Delivers the Goods! 


BUFFALO’S ONL 
MORNING & SUNDAY NEWSPAPE 
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advertising on a national 


-— while so many of their best 
prospects are still in uniform. 
Navy, Which spent $2,500,000 


ugh BBDO in one year before 
it ~esorted to the draft, is cur- 
ren ly combing its ranks, using 
nos ers, bulletins, special messages 
“iq shortwave, and “ads” in its 
ow publications to sell enlist- 
ments. After demobilization jells 
q bit, the time may come when 
services will approach Con- 

for recruiting appropria- 


the 
gress 
tions. 

* * * 

Hot-Seat Dept.: With thousands 
of motion picture sound projec- 
tors due to become surplus, the 
Surplus Property Board is prom- 
ising them to schools at a nom- 
inal fee. In the next breath, how- 
ever, it is telling regular sup- 
pliers that only schools “unable 
to afford them at retail prices” 
will get in on this bargain sale. 

7% * * 

Stew: Reports from U. S. occu- 
pation zone in Germany indicate 
that Gen. Lucius Clay has a man- 
size job determining the quanti- 
ties and types of German equip- 
ment that are to be turned over 
to the United Nations for repara- 
tion purposes. Among other 
things, Clay must consider: what 
he needs to support his troops, 
and residents of the zone; types 
of equipment the Germans shall 
retain; industries that shall be 
moved elsewhere, and the na- 
tions that shall obtain these in- 
dustries. Prophecy here is that 
the U. S. German zone will not 
be self-sufficient; that the Presi- 
dent will have to ask Congress 
for a half to three-quarters billion 
, year to maintain our foothold 
in Europe. 


Joins ‘Everywoman’ 


Paul V. Hanson, formerly with 
Paul Block & Associates, New 
York, has been appointed adver- 
tising director of Everywoman. R. 
William Tierney has been named 
advertising manager in charge of 
eastern sales and merchandising. 


Livingston Named 

Leon Livingston Advertising 
Agency, San Francisco, has been 
appointed by O’Brien’s Ltd., San 
Jose, Cal, manufacturer of 


vacuum packed candies. Adver- 
tising of the line will be post-| 
poned until the sugar shortage | 
eases. | 


New Stokely Ads | 


The Toronto office of Dancer- 
Fitzgerald-Sample is releasing full- 
color ads in Canadian magazines 
lor Stokely’s Honey Pod peas, on 
behalf of Stokely-Van Camp of 
Canada Ltd., Essex, Ont. A four- 
page spread in grocery papers in-| 
lormed dealers of the drive. 


| 
INSTRUCTION 
MANUALS 


Visual Aids e 
Service and 
Assembly Manuals e 
Exploded Drawings 


An unusual department staffed 
with experts who can handle 
your entire service manual job 
or any phase, from editing to 
the final, finished product, 
Geared to help you prepare 
sound-slide instruction FILMS, 
PARTS LISTS, RULE BOOKS, 
MANUAL ILLUSTRATIONS, 
CUTAWAY, SCHEMATIC, and 
EXPLODED DRAWINGS. 
Specializing in radio, 
electronic, automotive, 
refrigeration and mechanical 
products. Inquire today. 


SARNES & REINECKE 


industrial Designers and Engineers 


Staff of 181 e 11th Year 
2) E. Ohio St., Chicago 11, Del. 6350 


Rejoins Magnavox 

Capt. Jerre Neislar has been 
placed on inactive duty with the 
Army air force, and will rejoin 
Magnavox Company, Ft. Wayne, 
Ind., as southwestern district 
sales representative. 


Joins General Tire 

A. Ray Carr, recently resigned 
from the advertising department 
of Goodyear Tire & Rubber Com- 
pany, has joned the same depart- 
ment of General Tire & Rubber 
Company, Akron. 


San. 


Reproduces Charter 

Clark Equipment Company, 
Buchanan, Mich., has published 
a booklet containing the complete 
text of the San Francisco char- 
ter, and is offering it to anyone 
writing on his business —letter- 
head, 


To Sherman & Marquette 

Calvin Merrick, formerly art 
director of Leo Burnett Company, 
Chicago, has joined Sherman & 
Marquette, Chicago, in a similar 
capacity. 


To Goldman & Gross 


Goldman & Gross, Chicago, has 
been appointed advertising coun- 
sel for Nancy China, Inc., Chi- 
cago, manufacturer of china fig- 
urines and novelties. National 
magazines are scheduled. 


Leaves ‘NARD Journal’ 

George A. Bender has resigned 
as editor of the NARD Journal, 
official publication of the National 


Association of Retail Druggists, 
Chicago. His future plans are un-| 
announced. | 


Louis Victor Named 
Louis Victor, Hollywood, has 
been appointed to handle adver- 
tising and publicity for Lincoln 
Recorder Laboratory,.-Beverly 
Hills, Cal., manufacturer of the 
new Lincoln Recorder and slow- 
playing discs (AA, Sept. 3). 


Schollhorn Appoints 

Wm. Schollhorn Company, New 
Haven, Conn., tool manufacturer, 
has appointed the New York of- 
ss of Wilson, Haight & Welch, 
ne. 
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From Homespun ji 


to Hollywood 


LIFE Photographer Walter Sanders is never so happy 
as when he is picturing American “folks” as he 
finds them. 

And he has found them all over...“‘up at the 
forks of the creek,” 
parlors in Boston’s Beacon Street mansions... 


in village choir lofts, in 


people whose faces reflect life in this bright land. 

Now, Walter Sanders is stationed in Los Angeles, 
with his camera trained largely on movie life. 
And he is just as much at home with Hollywood 
as with homespun. 


Sanders traveled through five states for five 
weeks to make the memorable LIFE series, ‘How 
America Lived.” In Ipswich, Mass., he found 
that the house he wanted to picture had ‘no elec- 
tricity to light his photographs. So he prevailed 
on the power company to string a line to enable 
him to record for LIFE readers this part of 
America’s past. 

Although Sanders’s interest in the American 
scene is intense, it is not native. Before coming 
to the U. S. in 1937, he covered photographic 
assignments all over Europe. 

Photographs like Walter Sanders’s which make 
you say, “I know people just like that,” are one 
big reason why LIFE has more readers every week 


than any other magazine. 


2 *. 4 
Homespun kinfolk of Cordell were Uncle Bud and Aunt Louisa 
pictured by Sanders: in this remarkable camera character 
study...part of his series, “The Hulls of Tennessee,” telling 
of thre 


background of the former Secretary of State. 


wee ; 
Lucille Brenner spent 1214 hours in a Hollywood bubblebath 
during the filming of “Yolanda and the Thief.” That gave 
Walter Sanders plenty of time to make a picture record of 
this bit of Hollywood froth for LIFE’s 22,000,000 readers. 


¥ * 


Polite Beacon Street with its stately parlors is but on 


of the historical and present-day Boston scene portra 


Walter Sanders. This was one of the pictures from | !!" 


interesting essay on the “home of the bean and the ©? 
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lhe Pay - Of t NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


HOW TO RE-KEY SALVAGED ORDER FORMS 


The next time you have an over-run of 
keyed order forms or have several thou- 
sand pieces of dead mail returned from 
your mailings, you can very easily re-key 
the order forms for future mailings. 

Recently, one large direct mail operator, 
who uses scores of outside lists, found that 
he had from 500 to 2,000 keyed order 
forms left over from each of 28 mailings. 
In all, there were about 20,000 miscella- 
neous order forms—too many to be 
junked. 

These over-runs were due to lists run- 
ning short of the estimated count, or the 
normal over-runs experienced in every 
print shop. As all the order forms were 
keyed for specific lists, they could not be 
used on any other mailings without re- 
keying if an accurate record was to be 
kept of the results. 

To imprint a new key number on order 
forms individually on a Gordon press 
costs a minimum of $1.50 per thousand. 
In some cases, this is more than the orig- 
inal job cost as the order forms in quan- 
tities were run 16 or 32 up. Obviously, 
this form of re-keying is not practical. 
Therefore, a simple, inexpensive way 
must be used if the order forms are to be 
salvaged. 

One way to do it is to put the order 
forms in a power cutter and trim off one 
of the corners. For example, on one lot 


Yow Ougtt toKnow . 


When Printing Industry of America, 
Inc., meets in Pittsburgh, Oct. 4-5, print- 
ing industry leaders believe that James 
F. Newcomb of New York will be elected 
president. 

PIA has been formed by the war-born 
Joint Committee on 
Government Relations 
of the Commercial 
Printing Industry and 
the 58-year-old United 
Typothetae of Amer- 
ica, 

Jim Newcomb, with 
Edwin Lennox, Ameri- 


can Colortype Com- 
pany, Chicago, was 
co-chairman of the 


Joint Committee. Har- 
old W. Hill, H. W. Hill 
Printing Company, Cleveland, was presi- 
dent of the UTA. Newcomb took the in- 
itiative in bringing the two groups to- 
gether into the first nationally - repre- 
sentative nrinters’ association. 

Of Newcomb it’s been said that, while 
others usually come to a meeting to dis- 
cuss probiems, he arrives witn a plan to 
solve them. 

Quietly and thoroughly, this little man 
—five feet tall, 120 pounds—has solved 
alot of problems for himself and his in- 
dustry in his 65 years. Born in Cape 
Cod, Mass., the fact that 11 generations 
of Newcombs before him were seagoing 
skippers—one of them at the age of 17 
—probably has instilled him with lead- 
ership and kept his thinking shipshape. 

Jim Newcomb’s formal education end- 
ed in the third grade. By the time he 
was 13 he was in the printing business 
as an errand boy. In 1912 he founded 
James F, Newcomb Company, which has 
become a $1,000,000-a-year business, one 
of the dozen largest in New York City. 

Because he knows how to run his shop 
ficiently, and how to pick men and 
deputize responsibility, Jim Newcomb 
has been able to devote 75% of his time 
in the last two years to the industry and 
to its wartime government relations. “I 
hire brains,” he says, “and pay more for 
them. I want them to feel in my debt.” 

he Bell System started as a Newcomb 
Customer in 1912. The New York Tele- 
Phone Company followed in 1921. For 
the latter company alone Newcomb now 
Prats some 2,000 different kinds of 
orms. The phone companies emphasize 

‘vice,’ and the motto of the James F. 
Neweomb Company from the start has 
Se n “Nothing Counts Like Service.” The 


Jas. F. Newcomb 


you could trim the upper right hand cor- 
ner; on another lot, the lower right hand 
corner, and so on. If you have a quantity 
of order forms by keys, you can trim each 
of the four corners as an identifying mark. 

Another very quick and_ effective 
method of re-keying is to mark the edges 
of the order forms with colored crayons. 
By fanning out the edges of 12 to 25 order 
forms at a time, one stroke of the crayon 
will mark all of the edges of the order 
forms. Many combinations can be worked 
out by using different colored crayons or 
by selecting different positions on the or- 
der forms for marking. 

If you have automatic addressing equip- 
ment, you can quickly and inexpensively 
re-key order forms by imprinting them 
with a stencil impression. Up to 4,000 
order cards an hour may be imprinted 
with power equipment. 

You can also use a multigraph to im- 
print new keys on order forms. 

Re-keying also can be done with re- 
movable rubber type set in a holder and 
each order form stamped by hand, just as 
you would use a rubber stamp. This is 
less expensive than imprinting on a print- 
ing press or multigraph equipment but 
care must be exercised to keep the forms 
from smudging. 

Considerable savings can be made in a 
year through the salvaging of returned 
mail or over-runs of printed matter. 


e e James F. Newcomb 


company concentrates on a few large ac- 
counts, served on a contract basis. 

Jim Newcomb’s own service has been 
rendered on an ever-widening scale. 

He first moved into national fame in 
the industry in 1940, when a major 
scandal broke out in the purchase of 
printing by the city and state of New 
York. To reduce graft, it was proposed 
to build publicly-owned printing plants. 

Working with Mayor LaGuardia and 
Governor Lehman, the New York Em- 
ploying Printers Association showed the 
city and state how to reorganize their 
printing purchases. Plans for govern- 
ment-owned plants were dropped, and 
many printers were enabled to enter 
competition for public business for the 
first time. 

Recently, Louis Yavner, New York 
City commissioner of investigation, who 
had initiated the printing purchase clean- 
up, praised the association’s help—add- 
ing that “the city will never have any 
printing purchase problem so long as it 
can keep concerns like the Newcomb 
company in competition for its work.” 

In April, 1941, eight months before 
Pearl Harbor, the printing industry of 
the eastern seaboard held a conference 
in Atlantic City. Among the problems 
discussed were: “What will the industry 
do to adjust itself to consumer demand 
if there should be imposed a reduction 
in the amount of paper or in the number 
of styles, colors or grades of paper?” 

Eighteen months later this problem 
had become acute, but the industry had 
not yet been organized to meet it. Then 
the New York and Chicago groups finally 
got together, under the leadership of 
Newcomb and Lennox, to form the Joint 
Committee. These groups were joined 
by Detroit and by a dozen other local 
associations. 

The Joint Committee became a force 
in the work and planning of WPB’s 
printing and publishing division and 
other government bodies. The printers 
were being attacked for wasteful use of 
paper in advertising brochures. The 
Joint Committee launched and publicized 
the first study ever made of the use of 
paper by the commercial printing indus- 
try. The findings proved that the na- 
tion’s commercial printers actually were 
concentrating on functional and utility 
printing, primarily devoted to war pur- 
poses, 

The committee and Jim Newcomb in- 
sisted on the maintenance of parity by 
weight in the distribution of paper sup- 


plies among the various users and—it is 
suspected—thereby assured the commer- 
cial printers, who were in the best posi- 
tion to use lighter papers, an advantage 
over other users. 

Lobbying vigorously for thinner papers 
to increase the total printing surface 
available, the Joint Committee helped to 
push through L-120, the paper limitation 
order. It also advocated the new so- 
called “1,000 square inch, 1,000 sheet 
basis,” which soon may be adopted by 
paper manufacturers. In February of 
this year the committee learned that 
there was a plan afoot to upset parity 
in distribution of paper supplies among 
the several users. Jim Newcomb arrived 
in Washington, decided that the situation 
looked dangerous, and wired 68 local 
printing associations about it. Within a 
few days 4,200 wires—not canned mes- 
sages—were received by WPB. 

WPB executives fumed, but later told 
the commercial printers that these tele- 
grams were one of the most effective 
“pressure” efforts of any industry group 
during the war. 

But although the Joint Committee had 
provided needed wartime initiative, it 
had no office, staff, charter nor continu- 
ity. Newcomb and his associates recog- 
nized that the United Typothetae of 
America—although not embracing such 
major centers as New York and Chicago 
—still represented many local associa- 


tions and hundreds of members. Said to 
be the second oldest national trade as- 
sociation, UTA had the framework and 
the facilities to provide larger service. 

At UTA’s annual meeting a year ago, 
the Joint Committee proposed a merger 
and submitted a plan for achieving it. 
Early this year, the two sides sat down 
at a conference table in the offices of the 
United States Chamber of Commerce in 
Washington, with Henry P. Fowler, gen- 
eral counsel of the USCC, acting as mod- 
erator. During four hectic sessions their 
differences were ironed out. The Joint 
Committee agreed to join the UTA, and 
the UTA to change its by-laws and name. 
On July 12, the new by-laws were 
adopted by the UTA by a vote of 829 to 
1, and Printing Industry of America, Inc., 
was launched, 

In Pittsburgh a postwar program for 
the industry will be presented by Jim 
Newcomb and Donald L. Boyd, vice- 
president of Standard Printing & Pub- 
lishing Company, Huntington, W. Va., 
co-chairman of the organizing committee 
of PIA. 

Recently recovered, and fit, after sev- 
eral weeks in a hospital where he under- 
went an operation, Jim Newcomb doubt- 
less will find time, in addition to running 
his own business, to help PIA get off to 
a strong start. Whether he’ll find time 
for his one hobby—yachting—he doesn’t 
know. 
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Hauge Appointed 

Thor L. Hauge has joined Smith, 
Benson & McClure, Chicago, as 
art director. He was formerly 
with McCann-Erickson, Needham, 
Louis & Brorby, and BBDO. 


Rejoins Hart-Conway 

John P. Street, overseas with 
the Red Cross for the past two 
years, has rejoined Hart-Conway 
Company, Rochester, N. Y., agency, 
as senior account executive. 


PARDON US 


Some New Customers 
Are Waiting For You 


if your business is in something 
to eat or drink 

-. . OF something to wear, or just 
about anything. Here’s a = 
nds to the 


t the facts on 
some of the success stories built by 
adve’ in this live field. Drop 
a letter or post card today to 


Interstate United Newspapers, Inc. 
545 FIFTH AVENUE, NEW YORK 


Forced Licensing 
of Patents Hit by 
Kettering Group 


Issues Final Report; 
Problems Taken Up 
by New Committee 


Washington, Sept. 12.—The spe- 
cial patent planning group set up 
by President Roosevelt in 1941, 
under direction of Charles F. Ket- 
tering, officially bowed out of the 
government today with a report 
to President Truman blasting pro- 
posals for compulsory licensing of 
patents, now under study by a 
new patent committee created 
since Mr. Roosevelt’s death. 

The Kettering organization, the 
National Patent Planning Com- 
mission, had been formed in De- 


- 


|cember, 1941, “to conduct a com- 
renee survey and study of 
the American patent system.” It 
i|had issued two reports, retom- 
|mending a number of changes in 
judicial handling of patent cases, 
land tightening up of patentability 
| standards, to eliminate patent pro- 
tection for trivial developments. 

| In a third and final report to 
the President today, the commit- 
tee reviewed its own reform pro- 
gram, and reiterated its strong 
opposition to the principle of 
compulsory licensing. At the same 
time it said that creation of the 
new committee headed by Eco- 
nomic Stabilization Director Wil- 
liam H. Davis, is assumed to mean 
that the National Patent Planning 
Commission is discharged from 
further obligations and that ac- 
cordingly it has brought its work 
to a close. 


Coe Is Director 


The Kettering group includes 
Owen D. Young, Edward F. Mc- 
Grady, Chester C. Davis and 
Francis P. Gaines. Former Patent 


Commissioner Conway H. Coe is 


Advertising Age, September 17, 


executive director. 

The commission said that “ex- 
clusive ownership of intellectual 
property” as written into the con- 
stitution requires that the patentee 
retain “exclusive property in the 
patented invention,” and that ma- 
ture consideration leads it to re- 
ject departures from this prin- 
ciple. 

“Convinced as we are by an ap- 
praisal of the patent system’s aid 
to this country’s industrial, agri- 
cultural and general economic ad- 
vancement in the past 15 decades, 
the commission is again, and in 
the national interest, moved to 
reject the proposal for general 
compulsory licensing of patents,” 
the report said. 


Would Lessen Initiative 


“That policy and practice would 
not only nullify the owner’s pro- 
prietorship, but it would also dis- 
courage inventiveness and lessen 
the initiative of inventors by ex- 
posing them to greater uncer- 
tainty and larger risks in the in- 
vestment of capital requisite to 
the development and commercial- 


The friendly, personal editorial columns of the B.R.D.G., 

sweetened with a liberal sprinkling of local names and local 

news, provide an effective, friendly background for your advertising 
message. Druggists and wholesalers are fightin’ proud of the neighborly 
trade paper in ‘‘their’’ region; they look forward to it; they believe 

what it says; they read it cover-to-cover; they KEEP their 

copies! Each of the 5 great drug papers that make up the B.R.D.G. 

is a warm, home-town paper that caters to the whims and wishes .. . 
the prides and prejudices of its particular audience. As a result, 

the B. R. D. G. can wrap up and deliver a high selective, wholeheartedly 
attentive and intensely loyal readership to any advertiser who is on 

the lookout for pulling power hitched to purchasing power. 
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ization of new mechanisms 
compositions.” 

To meet the argument of 
who say compulsory licensi)g j 
important in preventing cor 
tions from suppressing ney 
veiopments, the commis 
pointed out that after 17 yerrs , 
patent passes into public dor 
and may be commercialized 
utilized by others. “Thus 
severe limitation of the term of , 
patent completely and success/\lly 
achieves many of the purpose; 
that are urged as the warrani for 
compulsory licensing,” the com.- 
mission argued, noting that copy. 
rights may last as long as 56 years. 
and trademarks indefinitely. 


Studying Patent Policy 


The Davis committee, accepting 
the instructions of President Trv- 
man April 20, also includes My 
Kettering on its staff, as well as 
Attorney General Tom Clark and 
Dr. Vannovar Bush, director of 
the Office of Scientific Research 
and Development. Since early ip 
August, its staff, under direction 
of W. Houston Kenyon Jr., New 
York patent lawyer, has been con- 
ducting a comprehensive study of 
hundreds of questions involved in 
patent policy, divided into 28 gen- 
eral topics. 

In general, the new committee 
wants to know how to prevent 
issuance of patents that are not 
true inventions; how to make 
patent protection more effective: 


and 
the 


|how to prevent abuse of patents, 


and how to revise the law to 
stimulate science and the useful 
arts. 

In reviewing compulsory licens- 
ing, the committee is asking the 
circumstances, if any, under which 
the policy should be adopted. It 
suggests, for instance, that it 
might be useful where non-use of 
the patent is employed to pre- 
serve a competitive position in 
non-patented items, if it is ini- 
mical to the national welfare, 
where the patent owner’s produc- 
tion is inadequate to supply de- 
mand, where the desired use is 
non-competitive, etc. 


Raises Public Health Question 


The Davis group is also asking 
whether items involving public 
health or safety should be subject 
to compulsory licensing or to spe- 
cial rules limiting royalties. And 
it wants to know to what degree 
proper or improper assertion of 
patent rights is inhibiting growth 
of new business enterprises. 

While Mr. Kettering is appar- 
ently remaining on the new com- 
mittee, it is clear that as a signer 
of the report submitted to Mr 
Truman today, he can be expected 
to disapprove of this course of 
study. The report did say, how- 
ever, that the National Patent 
Planning Commission, at the time 
of its demise, was considering 
“clarification and extension in 
statutory form of the power of a 
court to compel granting of li- 
censes on reasonable terms in the 
case of a defendent’s convicti0! 
for violation of the anti-trust 
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Send for new book “10 FACTS” 
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IS ang paws, and further enabling any | 
‘ BBitizen to assert a right to a license 
Loge AAwhen industry is dominated and 


ing i nterstate commerce restrained to 
rpora. jhe ietriment of the public.” The 
W de. peport said, however, that there 
vas no decision what recommen- 
nn, if any, would have been 
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i carry heavy schedules, and weekly | Ont., as space buyer. H. Graham ‘ 
9th Canadian Loan hour-long radio shows featuring| Scaife has rejoined the agency as | United-Rexall Drug Company 

Although the 9th Canadian Vic-| big name stars will commence|account executive and head of|will move its executive offices 
tory Loan has the highest goal of | Oct. 17. “Sign your name for|the radio department after more|from Boston to Los Angeles this 
any Canadian drive thus far—| Victory” is the slogan. than two years with the Army | fall, because of a concentration of 
approximately $1,600,000,000—the medical corps. a large percentage of the com- 
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rposes pimiting patent holders to “reason- 
Ni for Meeble compensation” when a court 
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sary to prevent abuse of patents, 
arguing that the problem could be 
met by requiring registration with 
the patent office of all patent 
agreements, a requirement, it said, 
which “would not jeopardize the 
patent itself, or involve a depar- 
tue from the sound policy of 


commonly by restrictive or illegal 
contracts, should be cured with- 
ut impairing the inherent pub- 
lic good of the system or aban- 


recorded, abuses or violations of 
lw would be immediately de- 
tected and steps could then be 
taken to eliminate them. 
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Peace Changes Coal Ads| 


Arrival of V-J Day forced An- 
thracite Industries, New York, to 
abandon scheduled copy explain- 
ing the fuel supply situation un- 
der war conditions. Two weeks 
after peace was declared the first 
of a new series appeared, outlining |. 
the improved situation in anthra- 
cite supplies. J. Walter Thomp- 
son Company, New York, 
agency. 


Chicago, Sept. 


POSTWAR 
FARM MARKET 


|over September, 1944. 


Farm leaders were advising farm folks 
before the war, and will still be on the job 
in the postwar period. They are permanent 
leaders, and the farm market is a permanent 
market. Keep these leaders up-to-the-minute 
on your postwar program thru — 


1.4%. August bi-weeklies 


gust, °44. 
back 2.2%. 


| of the comparable 1944 period. 
| Canadian 
moved up 4.4% 


AGRICULTURAL 


LEADERS’ DIGEST 


139 N. Clark St., Chicago 2 


with 1944 issues. 


12. — September 
| issues of farm publications scored 
| sizable gains in advertising volume 
is the over 1944 levels, according to fig- 
‘ures compiled by ADVERTISING AGE. 
Magazines in this group were 8.9% 
!ahead of the previous year, while 
/monthly farm papers gained 10.3% 


Losses were spotted among Au- 
| gust issues, however, with monthly 
and semi-monthly publications off 
in- 
creased their ad volume 9.5% and 
weeklies were up 11.4% over Au- 
August dailies dropped 


For the year to date, all U. S. 
farm publications are 4.3% ahead 


farm _ publications 
in advertising 
volume during August, compared 


STEADY . GROWTH 


The Tampa Daily Times: 
‘eee Floride _ 


445% 


NET PAID CIRCULATION 
INCREASE IN ELEVEN YEARS 


21,075 Net] Paid Circulotion for Yeor Ending March 31, 1934 
S32 * = = = "Marck 2), ed? 


This growth of 24.247 was valdcni by subscrip- 
tion rote increases from 15¢ per week and $6.00 per 
year in 1933 to 20c per week and bee: o ~~ 
in 1948, 


ABC. audit statements substanticte the following 3 poid 
circulation figures for eoch year _ March 3], since ete 
1934. 21,075... 10c per line 

1935 - 24,180 
1936 - 24,344 
1937 - 26,577 . 
1938 - 27,531 
1939 - 24,865 
1940 - 27,375 
1941 - 31,290 
1942 - 32,287 ‘ 
1943-35,585. .. 13¢ per line 
1944- 42,096 _. 15¢ per line 
1945 - 45,322 

Greater growth of The Tampa Daily Times is presently limited 

only by newsprint restrictions. More than 15,000 additional net 


paid circulation daily has been temporarily discontinued since 
newsprint rationing began. 


. 11¢ per line 


oe 


DAVID €. SMILEY 
Editor and Publisher Since 19323 


TAMPA DAILY TIMES 


_ NATIONAL REPRESENTATIVE * THE KATZ AGENCY, INC. — 


Farm Publications 
Show Ad Gains for 
September Issues 


"S ; de ie ke i 
pan oh : 
Advertising Age, September 17. |97= 
Commercial | Com 
Display Dis 
Excluding Excl 
Poultry, | Po 
Livestock | Live ’ 
-—— Total Advertising —-, and Classified Total Advertising —— and (| 
-—1945—— —- 944—, 1945 1944 —1945——, -——1944—— 1945 14 
Pages Lines Pages Lines Lines Lines Pages Lines Pages Lines Lines Linee 
FARM MAGAZINES Farmer, The ..... 34.3 26,913 39.9 31,305 24,236 
Hoard’s Mairyman.. 29.5 21,490 28.5 20,594 18,535 7.fe 
Capper’s Farmer 41.1 27,981 37.2 25,287 27,227 24,760 Idaho Farmer 29.1 22,020 30.8 23,268 20,599 1,824 
Country Gentleman. 64.6 43,935 66.8 45,448 43,016 44,935 Indiana Farmer's 
Farm Journal & MY ¢ Rati/eniew eos 22.6 17,723 25.7 20,134 12,425 i, 
Farmer's Wife 61.0 26,366 55.0 23,845 25,505 23,262 Kansas Farmer 26.3 20,025 25.0 18,962 16,898 6 
Progressive Farmer: Michigan Farmer 24.9 19,104 19.2 14,770 17,037 6 
Carolina-Va, bMissouri Farmer . 4.6 3,579 4.4 3,477 3,281 
PRSGEO. setae ee 38.0 27,682 33.8 24,632 26,597 23,734 Missouri Ruralist .. 24.0 18,265 23.8 18,119 15,640 4.68 
Ga.-Ala.-Fla. Montana Farmer 27.8 20,983 39.3 29,701 17,016 84 
MGTIGM 2. cheeses 38.2 27,810 33.5 24,442 26,846 23,497 Nebraska Farmer... 44.2 33,424 39.6 29,905 30,930 7,9 
Ky.-Tenn.-W. Va. New England 
ee 38.4 27,971 33.4 24,295 27,127 23,745 Homestead ...... 25.1 17,602 26.1 7,580 13,401 94 
Miss.-La.-Ark. Ohio Farmer ...... 26.9 20,696 26.3 20,179 18,154 8155 
eee 37.1 26,984 32.8 23,873 26,048 23,125 Oregon Farmer .... 29.2 22,113 29.0 21,922 20,671 0,5 
Texas Edition . 38.6 28,106 36.1 26,306 26,846 25,274 Oregon Grange 
*In all 5 Editions... 32.8 23,912 29.9 21,826 23,202 21,291 oo eer eee 14.8 15,134 12.2 13,748 15,134 748 
*Aver. 5 Editions... 38.1 27,709 33.9 24,709 26,692 23,875 Pennsylvania Farmer 24.9 19,805 23.0 17,681 17,846 15.94 
Southern Agricul- Utah Farmer ...... 15.3 11,581 16.9 12,804 10,610 9} 
SOG, ab edvieewes 27.5 19,282 24.6 17,228 18,613 16,684 Wallaces’ Farmer & 
Successful Farming. 69.0 31,112 63.0 28,512 30,065 27,638 Iowa Homestead.. 39.1 30,617 43.4 34,029 27,294 0.174 
—-- = ~-— - Washington Farmer 30.0 22,654 29.5 22,272 21,233 0,919 
Total Group ..... 453.5 287,229 416.2 263,868 277 890 256,654 Western Farm Life 29.4 23,081 26.4 20,685 15,577 11 
Wisconsin Agricul- 
FARM PAPERS TORU. “sncensende ss 27.3 21,388 30.1 24,297 20.469 j 
Monthlies Total Group ..... 566.8 440, 855 573.5 446,990 388,689 
Agricultural Leaders’ Bi-Weeklies—August 
DOME Gian tess 39.8 7,791 38.3 7,497 7,791 7,497 American Agricul- 
American Fruit 5 UT Geert ae 21.6 15,379 19.8 14,484 13,477 12,49 
GOOWEE . cs.ssss: 19.8 8,498 12.3 291 8,323 5,108 California Cultivator 29.5 22,283 26.7 20,198 12,531 15,7 
American Poultry aDairymen’s League 
E ae ages one 20.068 59.0 18818 10.800 21.008 eee 6.9 5,051 6.7 4,870 3,700 
Eastern Edition... 30.2 2,958 29.2 2,515 ,978 08 rai y . 2.047 39.5 2 97,213 2 
Central Edition.. 23.5 10,063 21.8 9,361 8.963 8.452 | Prairie Farmer ee eee ee ee A 
Western Edition... 21.3 9,138 20.2 8,664 8,220 7,968 Total Group 102.0 74,760 92.7 68,296 56,921 6.6% 
*In all 3 Editions... 20.6 8,830 18.4 7,894 7,922 7,212 , es . 
metter Fruit .....0% 10.7 4,501 13.3 5,593 4,501 5,593 cone wane. 6.4 14,268 5.4 12,035 11,127 9.517 
Breeder’s Gazette... 20.6 .278 19.4 8,725 7,388 6,980 Weekly Kansas ; ’ 
California Mises Gihme ‘ 7 R66 5 5 799 5 g 9 
Citrograph ...... 20.1 13,488 16.3 11,606 13,488 11,606 OE RE tenses: foe eee eee eee eee | | 
Carolina Co-operator 8.2 3,421 10.1 4,730 3,360 4,515 77 915 5 37.827 0,483 27.999 
Cattleman, The 111.3 46.742 94.0 39,483 15,792 15,841 SOEs SOU <=: ee a ee ee 
Cooperative Digest.. 21.5 4,515 16.3 3,412 4,515 3,412 oun eaae 
"g é anch... 33. 25,267 29. 22,543 ,23: 57 
parm weg meas: He Gael St gee tet Ciprovery Journal. 194 41386 188 42.957 28.454 24 
, ‘ . em 9 9 9 3 
Kon mathagy: edi - 24.0 9,017 20.0 7,392 Fg Th an 25.1 53,424 22.6 48,303 36,089 32,1 
Home Journal ... 15.2 11,879 15.3 11,985 ané ly 5 BAS ; : ‘ 
Michigan Farm News 2.0 3,978 1.8 3,558 Pg pte ee remy 20.0 42,675 22.8 48,696 33,576 40,0 
Neg ; g ai , S > . . 4 . « 2 4 <] 
" etary te gion 12.1 8,806 9.2 6,660 8.570 6,282 Stock Reporter... 13.9 29,785 14.7 31,465 23,263 23, 
New Jersey Farm a <MGkaa  dhiklar’ dikar med wae GER Wek acd 
and Garden ..... 33.2 14,976 33.7 16,146 13,134 13,972 Total Group 80.0 171,021 121,362 124,274 
Ohio Farm Bureau —- : . 7 
yew q 34. 288 7,272 5, 288 "a 
Poulurr Tribune: hid tae aan ee 309 P : , *Not included in totals. 
: . Tw : F, . 
Eastern Edition.. 45.6 19,593 40.1 17,235 17,025 15,161 aTwo issues 1945; three 1944. 
Central Edition.. 40.8 17,527 34.0 14,591 15,988 13,207 bOne issue 1945; two 1944. 
Western Edition.. 37.0 15,876 30.5 12,120 14,586 12,019 
Pacific Edition.... 37.0 16,385 30.5 13,728 14,122 12,060 
*In all 4 Editions. 35.2 15,109 29.2 12,555 13,819 11,470 CANADIAN 
Southern Farmer 3.4 2,750 3.7 2,996 2,750 2,996 *Canadian Country 
Southern Planter .. 25.4 17,768 21.3 14,878 16,965 14,088 man Soon aoe . 24.7 17,280 23.7 
*Western Dairy Country Guide, The 37.6 27,099 13.2 
OIE |. nis wend da Cee Gee «ee. ‘cd een 4. errr *Family Herald & 
Western Livestock Weekly Star: 
Journal ......0.: 88.0 36,946 100.0 42,149 12,656 13,291 Eastern Edition... 52.0 51,975 54.9 654,882 32,656 36,558 
—— RE A aes Rae Western Edition.. 42.6 42,589 41.9 41,935 29,433 29,8 
Total Group ..... 784.1 358,510 715.1 324,946 283,042 255,308 | sparmer's Advocate 
Monthlies—August & Home Magazine 28.5 19,924 24.5 7,201 16,177 14,6 
Arkansas Farmer... 8.5 6,418 9.1 6,914 6,418 6,914 Farmer’s Magazine. 40.8 28,564 36.9 25,813 24,830 21,304 
Idaho Granger 7.9 8,540 7.6 8,260 8,540 8,260 *Free Press Prairie 
—- —  — — ——— TR Wcakacnee< 76.3 82,856 69.2 76,127 38,355 42,25 
Total Group ..... 16.4 14,958 16.7 15,174 14,958 15,174 *Western Producer. 38.9 41,586 40.2 42,991 13,467 20,53 
Semi-Monthly—August ee ¥ 
California Grange Total Group bare we 40.4 $11, 873 304.5 298,784 196,557 202, 
i, SP Peererrerrs 10.7 11,998 11.9 13,370 11,998 13,370 —_— 
Dakota Farmer 26.7 20,660 23.5 18,188 19,705 17,138 e August linage. 


Herrmann Leaves Zenith 


Edgar G. Herrmann, assistant 
vice-president of Zenith Radio 
Corporation, Chicago, in charge 
of advertising for Zenith’s five 
major divisions, has resigned. He 
directed advertising for the house- 
hold radio, hearing aid, auto- 
motive radio, export and acces- 
sories divisions of Zenith. His 
future plans have not been an- 
nounced. 


Silverman to Bernays 


Stanley H. Silverman, formerly 
chief of the special events section 
and member of the radio execu- 
tive board of the overseas OWI, 
has joined Edward L. Bernays 
Organization, New York. He was 


formerly on the editorial staff of | 


Look, 


Goodeve Heads Airline 


Edward A. Goodeve, account 
executive with the Montreal office 
of J. J. Gibbons Ltd., has been 
appointed president and directo! 
of the newly-formed Bermuda 
Airways Company. According t 
Mr. Goodeve, possibilities ar 
strong that a Canada to Bermuda 
air service will be in operation 
this winter. 


42 Seek ACA Awards 


Forty-two nominations for As-| 
sociation of Canadian Advertisers’ 
advertising awards were received 
in this year’s contest, the largest 
group to be judged by an ACA 
jury since the competition was 
started. Presentation of the 
awards will be made at the asso- 
ciation’s annual dinner, Friday, 
Nov. 9, in Toronto. 


Join Ad Federation 

Advertising Federation of 
America has elected the follow- 
ing members: Industrial Bulle- 
tin, Chicago; Gregory Advertising, 
Cleveland; Daily Express & News, 
Kirksville, Mo.; Carter Christy 
Advertising Corporation, Fremont, 
O.; Daily Tribune, Hastings, Neb., 
and the Daily Progress, Charlottes- 
| ville, Va. 


Graham Rejoins McCann 


Edward B. Graham, former!) 
with the industrial incentive di- 
vision of the Navy, where he 
planned posters and graphics [0 
war plant use, has returned t 
McCann-Erickson, New York, 4s 
vice-president and group head in 
the creative department, i 
charge of poster planning. 


FAVORITE OF MILLIONS IN NATION'S reine Bascal do 


N BC and top- 


notch local pro- 
grams...a “must” 
for most. 50,000- 
watt power creates 
directed - coverage 
pattern that con- 
centrates its signal 
in the rich, indus- 
trial Philadelphia 
trading-area. 
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Ford Plans Early 
Production of New 
Sportsman’s Car 


Detroit, Sept. 12—Additional 
ence that Ford Motor Com- 
nany is forging ahead with plans 
9 cisplace Chevrolet as top seller 
among automobile firms was seen 
this week in the announcement 
that Ford will soon be in produc- 
tion on an entirely new model. 

The ear, which will incorpo- 
rate the designs of both a station 
wagon and a convertible coupe, 
is considered a definite tipoff that 
Ford will explore further adapta- 
tions of the increasingly-popular 
station wagon to other standard 
models. 


Ad Plans Not Set 


Advertising and promotion} 
lans for the new model, labeled | 
the Sportsman’s convertible, have 
not been formulated, ADVERTISING 
Ace was told. However, it prob- 
ably will be directed to the “sport- 
ing’ segments of the public, as 
vell as the younger generation, 
na wide variety of publications. | 
J. R. Davis, Ford director of 
sales and advertising, said the 
new model will be manufactured | 
“in recognition of the public de- 
mand for a sport type car with) 
the informal appearance of the | 
station Wagon and the convertible | 
top and close-coupled seating of 
the convertible coupe.” It will | 
ave the engine and chassis of 

1946 Ford, but will have a 
tronger body which can_ be 
aintained more easily than the 
rmer all-wood_ type _ station | 
agon body, Mr. Davis said. 


Detroit, Sept. 12.—The question 
f “What Dodge Is Going to Do” | 
answered in a new advertise- 
ent scheduled for September in- | 
sertion in national magazines and | 
farm publications by Dodge di-| 
ision of Chrysler Corporation. 
The ad, unaccompanied by art, 
says that Dodge is commencing 
production on the finest passen- | 
ger car in its history and that 
the new Dodge will fulfill every 
romise of quality, styling and | 
economy for which auto buyers | 
ave been waiting during the war. | 
Insertions of two-thirds and full | 
pages, in two colors, are to ap-| 
ear in Collier’s, Country Gentle- | 


PRINTING 


£ ettrainay service is 
: com plete— Ad-Setting, 
E\ graving and Printing. You 
C1 use one or all as required, | 
bic all are here ready to serve 
ycu. Experience proves that 
there is often a distinct advan- 
‘ae in having your typography 
dae where you can get engrav- 
i! gs and press proofs in any 
q antity. Phone Whitehall 2300. 


a 


1ithorn Corporation 
“9 N. Rush St., Chicage 11, IHinois 


omplete Day and Night Service for 
\ vertisers and Advertising Agencies 


nn 


ertising Age, September 17, 1945 


man, Life, The New Yorker, News- | - 
week, The Saturday Evening Post Survey Indicates 


and Successful Farming. : 
October advertising by Dodge Glass Packaging 

is expected to turn to straight 

product selling, with portrayal of Preferences 

the 1946 model and specific im- 

provements over the last prewar 

Dodge dealt with in the copy. 
Ruthrauff & Ryan is the agency. 


Toledo, O., Sept. 12.—Housewives 


products as baby foods, pears and 
peaches, salads or cooking oils, 


Nash Names Hornbeck Owens-Illinois Glass Company re- 


prefer glass packaging for such| 


and fruit salads and cocktails, | 


Harold D. Hornbeck, who ports on the basis of a survey} 


joined Nash Motors division of | women’s packaging preferences 


Nash-Kelvinator Corporation, De-| made by the Elmo Roper research | 


troit, last year after 17 years with/ organization. 

Chevrolet Motor division, has been Of 4,315 women questioned, 
appointed sales promotion man- 62.7% -efer eg a es a 
ager of Nash. He succeeds N. F. preter Saas ie eager mrp ts 
Lawler, now Nash _ advertising 2 ; itiglg ag i 


manager. Mr. Hornbeck’s | last want fruit salads or cocktails in| 


position with Chevrolet was ad-| glass. Housewives show a pref- 
vertising budget director. erence for glass packaging of 


| ; | 
|packaging of baby foods, as| 
|} against 22.8% preferring other | 
containers and 15.1% not express- 


| 


49 
salad and cooking oils, only 15.9% | of visibility. Other reasons given 
stating a preference for any other| were that glass containers are 
type of container, with 22.2% /|“cleaner and more sanitary,” are 
showing no preference. safer and convey no taste. 

For these products, glass was 
preferred primarily because of 
the visibility factor, with the sec- 
ond strongest appeal being that 
foods “look prettier, more appe- | 
tizing, etc.” Younger women show | 
substantially stronger preference 
for glass containers than do older | 
housewives, according to survey | 
results. 

The 62.1% of those questioned 
who showed preference for glass 


} 


i Quek. 

9 Complete Coverage 

of one of the 
greatest 

| post-war industries 


ing choices, prefer glass containers | 
primarily because of convenience | 
'n storage and secondarily because 


ve na sab MR Oo 
& 82 Wall St., New York 


DO YOU WANT TO SELL 


THE RURAL SOUTH is a ready market for 
an enormous quantity of new radios and other 
household items, according to an “Intentions 
to Buy” survey of a representative cross-sec- 
tion of Progressive Farmer subscribers. 

Results from this survey indicate that 
Progressive Farmer subscribers intend to buy 
257,294 radios, 240,725 electricirons, 367,423 
washing machines, 387,890 refrigerators, and 
195,894 water systems. 359,626 subscribers 
plan to purchase cooking stoves; 321,617 want 
pressure cookers; and 278,735 desire alumi- 
num cooking utensils. 

The tremendous pent-up purchasing power 
of nearly-a-million Progressive Farmer sub- 
scribers is waiting to buy these and many other 
products, just as soon as reconversion makes 
new models available. What are you doing 
about building trademark preference in this 
mighty market? 

The Progressive Farmer is the South’s lead- 
ing men’s magazine... the South’s leading 
women’s magazine ... the South’s leading 
young people’s magazine. More Southerners 
will see your advertising in The Progressive 
Farmer than in any other publication. 


257,294 Kadioo? 


The South Subscribes to 


The Progressive Farmer 
w N 


Advertising Offices: sirimINGHAM, RALEIGH 
MEMPHIS, DALLAS, NEW YORK, CHICAGO 


Pacific Coast: Edward S. Townsend Co., San Francisco, Los Angeles 
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Writes Ex-Aldenites 


To the Editor: Robert W. Jack- 
son, president of Aldens Chicago 


Mail Order Company, is vitally 
interested in rehiring all ex- 
Aldenite employes now in the 


service of our country. 

To show that the company is 
interested in extending an _ in- 
vitation to the servicemen to re- 
turn to their old jobs, the front 
cover of the current catalog with 
Mr. Jackson’s message has been 
sent to the 600 employes now 
members of our armed forces. 

Jack C, STAEHLE, 

Director of Industrial Rela- 

tions, Aldens Chicago Mail 

Order Company, Chicago. 

[Editor’s Note: The president’s 
message, reproduced on the re- 
verse side of the catalog cover, 


This department 


|beginning of Aldens’ 


is a reader’s forum. Letters 


explains that the company looks 
forward to a period of great ex- 
pansion in all divisions, including 
retail. Aldens’ recent purchase of 
its third retail store “is only the 
retail ex- 
pansion, in which field many of 
you may be interested,” Mr. Jack- 
son says. | 
v v v 

Claims Indiana ‘First’ 

To the Editor: In connection 
with the Pay-Off Editor’s report 
in the Aug. 6 AA regarding col- 
lege catalogs and literature, and 
Syracuse University’s booklet, 
“Careers for Women,” I suggest 
that he get a copy of 
Makes an Educated Woman,” is- 
sued by Indiana University, where 
the idea for such literature origi- 
nated in 1940. 


are welcome. 


“What | 


| As a matter of fact, Syracuse’s 
dean of women saw I. U.’s book- 
et before the Syracuse job was 
started. 

ProF. BROOKS SMEETON, 
School of Business, Indiana 
University, Bloomington, Ind. 

- a SF 
Carrying On 

To the Editor: With the com- 
ing of peace with Japan, we were 
ready with a change of heading 
for the Waste Paper Goes to War 
cartoons, which for over a year 
and a half have been appearing 
in the Philadelphia Evening Bul- 
letin, 

It is estimated that about 340 
|million of these cartoons have ap- 
|peared in Philadelphia and many 
other cities throughout the coun- 
try. The Buffalo Evening News, 


CHIChEN MONEY pays 


these Fine Feathers 


Here's where many a famous 


comes up against some of Iowa's amazing 
facts of life! Here's what happens to the eg¢ 
money — the hog money — the corn money— 
that springs from lowa’'s rich, black farm 
land. It’s spent in URBAN lowa—on better 
frocks, top érade cosmetics, fancier groceries. 
higher quality home furnishings. Spent 


to the tune of more than three quarters 


dress designer 


Top 20 cities 


Covered 
by 


A STATE-WIDE URBAN MARKET RANKING AMONG AMERICA’S 


for today and for the postwar years to come. 


of a billion a year in retail sales alone! 


Yes, urban lowa rates as one of America’s 


. . . because The Des Moines 


Register and Tribune covers urban Iowa. 
Packages | oe 


into one compact, profitable market... delivers 


ties towns and cities together 


state-wide coverage of your best prospects. 


Put this urban gold mine high on your list — 


! 


Metropolitan lowa- 
THE DES MOINES REGISTER anv [TRIBUNE 


FIRST 20 CITIES 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit. 


Advertising Age, September 1° 


the Houston 
New Orleans 


Chronicle, and the 
Item were users. 


|Many Pennsylvania, New Jersey, 


New York, Virginia, Ohio, West 
Virginia, Iowa and _ Colorado 
papers carried them. In fact, they 
were sent to every state in the 
Union. The new ad rea@s: 

WASTE PAPER HELPS BRING 

"EM HOME 

Peace does not end the need 
for waste paper. Far from it. 
The millions of men we have on 
the seven seas and seven con- 
tinents still need food, clothing 
and medical supplies. We cannot 
fail those who have done such a 
magnificent job for us. We must 
keep salvaging all paper. 

L. K. Boutin, 

Business Manager, Philadel- 

phia Waste Paper Salvage 

Committee. 

vy¥eey’ 


Support 4-H Club Work 
With Special Ads 


To the Editor: We are sending 
you a copy of the Aug. 24 Janes- 
ville Gazette showing the job it 
has been doing in promoting pub- 
lic interest in Rock County’s 4-H 
club work. 

From a brief study of the 26 
special advertisements devoted to 
4-H club activity, you will ob- 
serve that the effort provides for 
a lot of good will. 
club is “written up” in news style 


with recognition given to the 
highlights of the organization’s 
program. 


We started this advertising idea 
last year, and we have been sur- 
prised at the number of favorable 
comments paid us by the 4-H 
headquarters, club members, yes, 
even by the sponsors of the ads. 
It isn’t hard to understand why 
we find it so easy to sell this kind 
of advertising because of the good 
will coming back to the sponsor. 

This is the kind of advertising 
we like to sell because it not only 
provides some good revenue for 
us, but is considered by the re- 
tailers to be something very 
worthwhile for them. 

G. W. GRESSMAN, 

Advertising Director, Janes- 

ville Gazette, Janesville, Wis. 


‘Copy Cub’ Rings Bell 


To the Editor: In speaking of 
the current Chique Creations ads 
featuring mother and baby ani- 
mals, your Rough Proofs column 
of Aug. 6 asked, “Wonder if 
they’ll ever have the nerve to 
show a mama hippopotamus and 


The individual | 
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TwO -Gay STRETON Gambels AMD faNTa GDLIS 


ke 


HERE THEY ARE—AA's Copy Cub ey. 
pressed the doubt that Chique Cres. 
tions would have the nerve to use hip. 
pos in its “feminine curves” series, but 
here's the proof that mama and 
daughter fatso made the grade. 
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her baby daughter?” That ques 
tion was an uncommonly clos 
guess at the origin of the cam 
paign. 

Our client had asked for 4g 
series of ads that presented hi 
name to the trade, without actu 
ally inviting customers during the 
time of shortage. In four year: 
of war, every institutional a 
proach had been used so ofte 
that our weary copy chief wa 
ready for something new. After 
many different themes had beer 
suggested, and as quickly re 
jected, the copy department sar 
castically suggested the mama an 
baby hippopotamuses. “That’s it 
That’s it!”’ shouted the chief. Anc 
the result? The enclosed ad whic 
proves that we did, and still d 
have the nerve to try the uncon 
ventional. 

ANNE M. LESSER, 


Copy Department, Shappe- 
Wilkes, Inc., New York. 
, F & 


Praises ‘AA’ Report 

To the Editor: I want to také 
this opportunity to thank yo 
very much for the nice article or 
B&O advertising appearing in th 
Aug. 27 issue of ADVERTISING AGI 

We have always placed a grea 
deal of importance on keepin 
our officials, representatives 
other employes informed in ad 
vance of our advertising plans 
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re-convert .. 


production to finish the war and to 
Lettre - Operating men in all 
vaeiaten «tS industries need up-to-the-minute 
i eae product information. 

More than 40,000 (52,000 before and as pe 
after rationing) operating men who a re 
buy and specify for the larger plants 
in all industries use TEN to look for 
their current requirements. 
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Advertising Age, September 17, 1945 


Experience has proved time and 
again that it gives the employe a 
keen sense of responsibility in 
his or her job—particularly those 
employes whose duties bring them 
in contact with the public—and a 
price in the organization for 
which they work. 

This goes a long way in helping 
the Baltimore & Ohio manage- 
ment maintain its high standard 
of service. 

While the article is based on 
what might be termed “within the 
organization” material, neverthe- 
less I believe it will be of inter- 
est to others. 

I am sure you will be pleased 
to learn that ApveRTISING AGE is 
read by every member of this de- 
partment. And frequently marked 
copies are sent to officials in other 
departments. 

R. C. MacLean, 
Advertising Manager, Balti- 
more & Ohio Railroad Com- 
pany, Baltimore, Md. 
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Adman Scores Beat 
with Victory Issue 


To the Editor: I am sending you 
a copy of the Victory issue of our 
Base newspaper which the Chief 
Yeoman of this base and myself 
edit I don’t know as you'll be 
particularly interested in the 
paper except that it shows what 
ean be done out here in the South 
Pacific on a mimeograph that is 
n its last legs, a sharp-pointed 
instrument from a mechanical 
lrawing set, and a lot of typing. 

This particular issue was in the 
ands of the men within an hour 
iter we received word that Presi- 
lent Truman proclaimed peace. 
f course we did a little antici- 
pating and had practically the en- 
tire job done two days ahead of 
time, even to the headline, which 
almost quoted the President. 

Meeting deadlines at my old 
agency, McCann - Erickson, prob- 
bly helped a lot in getting this 
edition out ahead of the other 
papers on the island. It was long 
past two hours before they had 
their papers in circulation — and 
—they were but one page. Sounds 
a little like bragging—and it is— 
out we can’t help it. 

MacCormMack McENDREE, 

P. T. Base 21, c/o Fleet Post 

Office, San Francisco, 

P. S. The first thousarid copies 
were better, but the Chief had to 
pick the stencils out of the G.I. 
fan and wash sand off them so 
that we could print up additional 
opies, 

7» @V 


Victory Issue Scores 


To the Editor: Under separate 
ver we are sending a copy of 
sur special supplement issued 
sept. 8 as a tribute of Phoenix- 
ile and vicinity to the service- 
men and women who have done 
"eir best to bring victory to the 
Allied Nations. 
Needless to say, this issue has 
roused widespread comment 
from our subscribers. Three thou- 
and extra copies were printed 
or distribution to all personnel 
and patients at the Valley Forge 
General Hospital and copies were 
listributed there free of charge. 
Churches and organizations in 
this area have requested extra 
pies to be sent to their members 

he armed forces. The sup- 
lenent went over with a bang 


Public Relations 
Association Expands 


R. J. Morfa, vice-president in 
charge of public relations, Chesa- 
peake & Ohio Railroad, Cleveland, 
and J. Handley Wright, director 
of industrial and public relations, 
Monsanto Chemical Company, St. 
Louis, have joined the National 
Association of Public Relations 
Counsel, New York. 

Others elected are: Charles R. 
Konselman, Wickwire Spencer 


New York; Hal 
American Home} 


Steel Company, 
W. Hazelrigg, 


Products Corporation, New York; 
Milton Henry Frank, Wisconsin 
Power & Light Company, Madi- 
son; George FitzPatrick, George 
FitzPatrick Pty. Ltd. & Associates, 
Sydney, Australia, and Sallie E. 
Bright, National Publicity Coun- 
cil for Health & Welfare Services, 
New York. 


Appoints Wilson 

William W. Wilson Jr. has 
joined the sales promotion depart- 
ment of American Broadcasting 
Company in Chicago. 


Rexon Names Agency 


The advertising of Thorens 
lighters, imported from Switzer- 
land and distributed by Rexon, 
Inc., New York, has been placed 
with Anderson, Davis & Platte, 
New York. 


Joins Mercready 

Dorothy A. Drury, formerly 
with the industrial division of A. 
W. Lewin Company and before 
that with Charles Dallas Reach 
Company, Newark, has been ap- 
pointed media relations manager 
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of Mercready & Co., Newark 
agency. 


Argus Names Loudon 


Argus, Inc., Ann Arbor, Mich., 
manufacturer of cameras and pre- 
cision optical instruments, has ap- 
pointed Henry A. Loudon, New 
York, to handle advertising. 


Ohio ‘News’ Appoints 
News, Lima, O., has appointed 

Story, Brooks & Finley, Inc., New 

York, as national representative. 


ind the hard work that went with 
‘ yas well worth the effort. 
JOSEPH P. UJOBAI, 
Eiitor and Manager, Daily 
f publican, Phoenixville, Pa. 
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Pe manent Casualty? 
the Editor: I wonder if 


‘y Strike Green will come | 


from war? 

J. M. Cowan, 
les Promotion Manager, 
e Dobeckmun Company, 
eveland. 


2) conta ie — . P P P P ‘ 
ume cs COTTON, Serving the Textile Industries, maintains a continuous 
” Bees readership survey through its representatives in New England, in 
° joes the South and in other textile centers. In addition, during the war 
3 oon questionnaires have been sent to every reader, to determine likes 


and dislikes — thus assuring a paper that has a continued live 


and active readership for advertisers who want to sell the impor- 


tant textile market. 


Recent research also included personal interview reports on 


postwar changes in machinery, operation, production — building 


and mill improvements. An intensive study, by personal investi- 


gation, was recently made of Latin and South American textile 


markets. 


This policy of giving readers what they want has built COTTON 
circulation to the highest point in its history. In spite of paper 


shortages 1600 new subscribers have been added in the last 18 


months. Today, COTTON has the largest paid circulation among 
textile mills in the United States. 


Place your advertising in the magazine that’s read — because 


it gives mill management men the help they need. 
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Buy Keeler Publication 


Keeler’s Pacific Hotel & Res- 
taurant Review, San Francisco, 
38-year-old monthly publication 
serving those two fields, has been 
purchased from the estate of the 
late Irvin Keeler, its founder, by 
James L. Rogers and LeRoy W. 
Page, owners of Beverage Indus- 
try News, and Joseph B. Sheridan, 
for the past seven years city edi- 
tor of the San Francisco News. 
The September issue 
under the new management. 


SELLING NEW HAVEN'S 
WAR WORKERS 


The Journal-Courier goes into war plants 
by the thousands daily—each copy read 
by many, and passed on from shift to 
shift — each copy working 24 hours daily 
to bring you coverage of today's best- 


spending customers . . . 100,000 readers 
daily! 
* * THE «x * 


NEW HAVEN, CONN. 
JOURNAL-COURIER 


appears | 


Federal Agencies 
Shape Plans for 


| ahi 
New Building Boom 


| Manpower and 
| Supplies Constitute 
| Major Problems 


Washington, Sept. 12.—If there is 
any single thing uppermost in ad- 
|ministration plans for providing 
jobs for all who are willing to 
work in the coming months, it is 
a determination to unleash the 
long-discussed boom in residen- 
tial construction. 

Throughout Washington that 
building boom has become an ob- 
session, with agencies all over 
town drawing up calculations, 
and trying to determine where, 
|when and how to get the thing 


ie on its way. 
| Two temporary war agencies 
‘are bearing the brunt of the re- 
sponsibility: WPB with its con- 
trols over materials, and OPA 
| with its concern for prices and 
rents. But some of the prewar 
agencies sense the smoke of battle 
once again, and they are having 
their say in working out the hous- 
ing program. 


NHA Plans Program 


The National Housing Agency, 
for example, is in the front row, 
with expanding plans for provid- 
ing the financial backing for a 
privately - financed home building 
program. The Department of 
Commerce is setting up a con- 
| struction division to assist the 
business men who are to partici- 
pate in the boom. The Labor De- 
partment is assembling and an- 
alyzing information about the 
trends in home construction. 

Just when the lid will come off 
for the building boom is still un- 
answered. If it dared, the ad- 
| ministration would turn the build- 
lers loose immediately. But 


|Messrs. Krug, Bowles and NHA 
Chief Raymond Foley, the parties 
responsible for this baby, are a 
little unsure of themselves. 


Balk Free Market 


The problem is this: While 
military cutbacks have released 
the raw materials needed for 
building, neither the manpower 
nor the finished components exist 
to support a free market in home 
construction. 

As Chester Bowles sees it, the 
shortage of materials would tempt 
builders to cater to the $40,000 
home, and neglect the $5,000 to 
$6,000 home, which OPA consid- 
ers our most important housing 
need. 

Down - to- earth Mr. Krug has 
another approach: He says he 
doesn’t want to turn housing loose 
until he is sure there is sufficient 
material to permit completion of 
whatever building is started. 


Inventories a Problem 


At the moment, the government 
is trying to figure out how to get 
the wheel turning; to encourage 


- 


\ wf 


rin. 


HE impact of 2,000,000 substantial citizens is BIG! 


2,000,000 men who buy cigarettes, cigars, candy, cloth- 
ing, shaving needs, toilet accessories — all the thousand and 
one purchases of the typical American male. It’s a whale of 
a market for alert manufacturers — all wrapped up in an 


easy-to-open package — the two million plus inhabitants of 


Thrilling, U. S. A. 


YOU CAN TAP THIS MARKET 


FOR wae” | ? 5O 


It’s a bargain—only $1,250 a page 
—that national advertisers of qual- 
ity products are now cashing in 
on. For all the facts, write for a 
typical Thrilling Group maga- 
zine and the latest ABC report. 


PER PAGE 


THE Thrilling GROUP 


10 East 40th Street, New York 16, N. Y. 


347 circulation, ABC 6 months average June 30th, 1945 


production of the buildin; 
terials, and to restore dea! 
ventories, now in _ prett, 
shape. 

Housing has been picki 
momentum in recent mo 
under a program worked . 
NHA and WPB to allow son 
orities for veterans and 
workers. The Department 
bor reported last week th: | 
four-year trend of decr 
home construction was re 
in the second quarter of this yea 
when 60,400 nonfarm dv 
units were under constru 
more than double the 
started in the first quarter 

Under the so-called H-2 
gram of NHA, it had been jp. 
tended that 400,000 new home; 
would be built by July, 1946, 
bulk of them in the first h ‘ 
1946. While current construction 
figures have not departed from 
the original schedule, Commis. 
sioner Foley now says that 400,09) 
is a conservative figure. 


Loans All Set 


More than 10,000 financial jp- 
stitutions in all parts of the coun. 
try are equipped to make the 
loans which FHA backs up. In 
the past these institutions hay 
advanced more than $8,500,000, 
000 under FHA programs, to aid 
6,500,000 families in buying 
| building or improving their home: 
| FHA itself has a $2 billion insur- 
|ance fund, and President Trumar 
has Congressional authorization | 
|}add another $1 billion. 
| The housing problem will come 
'in for some attention up on the 
hill in the coming weeks, to 
|for Senator Wagner and a brace 
|of other senators are pushing ; 
|new housing bill, which, among 
|other things, sets up a “yield” in- 
surance plan, enabling NHA t 
guarantee large investors, such as 
| insurance companies, a regular in- 
,come for 30 or 40 years on houses 
| they build to rent. 
| The “yield insurance” is advo- 
|cated as the answer to the $20 
ito $40 “problem” home, whic! 
| private investors have avoided. It 
|is this type of house which 
holds the interest of Mr. Bowle: 
and other government peopl 
who see a market for as man} 
as 1,500,000 of them a year. 


Bowles Supports Plan 


Mr. Bowles discussed the mat- 
|ter at a recent press conference 
|advancing the hope that the low- 
|priced housing industry could d 
\for America during the postwa! 
period what the automobile in- 
dustry did during the ’20s. 

The question, as he sees it is 
“Will the builders see _ it; 
it look profitable to them: 
they move in? Or will they | 


ket?” 


OPA and NHA agree that con- 


|trols over building materials sh 
| be retained for some time to co! 
|With these controls, they ai 
‘it will be possible to steer the 
building materials into 
critical housing market. 


Seek Quick Go-Ahead 


| Home builders, on the o he 
|hand, would like to get into t 


| higher-priced building marke 4: 


|;soon as possible. Many of ten 
feel sufficient material is avail! 


| 92% of all radio-applian © 
‘| sales and service in te 
U. S. A. is handled by “RS! ° 
subscribers. 

Advertising Space Open 
COWAN PUBLISHING CORPORATI( \ 


themselves right out of the mar- 


the most 


342 MADISON AVE., NEW YORK, N 
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rve their needs now, if the 
nment would let it go. 

» Department of Labor sur- 
.y shows that the average valu- 
of private dwelling units 
taried in the second quarter of 
4945 was 15% higher than those 
taried in the first quarter, and 
44% higher than in the same 
ericd of 1944. It was pointed out 
hat the H-2 program permits 
higher cost ceilings for construc- 
ion of individual units than did 
the earlier wartime NHA pro- 
prariis. 

Meanwhile WPB has already 
lifted all controls from industrial 
ynstruction, with contemplated 
xpenditures in that field esti- 
mated at $4,500,000,000 for plant, 
quipment and alterations. 

With lumber, cast iron soil pipe, 
ick. hardboard and certain types 
f steel critically short, WPB is 
roviding priorities for additions 
nd alterations to plants making 
ivilian products, It is permitting 
| types of manufacturing plant 
nstruction, as well as transpor- 
ation, health and safety altera- 
ions, Without priorities. 


o Almon Brooks Wilder 


T. Barry Hodge Packaging 

Products, Chicago, has appointed 
\imon Brooks Wilder, Inc., Chi- 
azo, to handle its advertising. 


Shulton Enters Canada 

The first Canadian consumer 
ampaign for Shulton, Inc., New 
York, will appear in color in 
‘anadian magazines and weekend 
togravure sections in October. 
Four Leigh perfumes will be pro- 
noted, with A. J. Denne & Co., 
Mronto, placing the campaign. 


baldwin Names Walsh 


Baldwin Locomotive Works of 
fanada, Toronto, plans to begin 
lvertising in Canadian trade and 
ndustrial publications, through its 
ewly-appointed agency, Walsh 
Advertising Company, Toronto. 


ALL 
RESTRICTIONS 
LIFTED 


e are all set to handle all the 


ational advertising sent our way. 


ABSOLUTELY NO RESTRIC- 
ONS on size of copy or dates 
Hf insertion in newspapers who are 
embers of the 


INDIANA LEAGUE 
of 
HOME DAILIES 


exandria Times-Tribune 
knell News 
2omfield World 
2omington World-Telephone 
lumbia City Post & Commercial 
Mail 
Jecatur Democrat 
vood Call-Leader 
inkfort Times 
©’eensburg News 
‘untington Herald-Press 
Linton Citizen 
irtinsville Reporter 
Vernon Democrat 
‘-w Castle Courier Times 
mouth Pilot & News 
tland Commercial-Review & Sun 
chester News-Sentinel 
shville Republican & Telegram 
2lbyville Democrat & Republican 
encer World 
on City Times-Gazette 
paraiso Vidette-Messenger 
cennes Sun-Commercial 
shington Democrat 
nchester News & Journal-Herald 


er of the American Association 
' Newspaper Representatives 


Natinal Advertising Representatives 


Advertising Age, September 17, 1945 


Food Survey Reveals 
Teen-Age Preferences 


Teen-agers prefer meat, poul- 
try, eggs, vegetables, and fish,— 
in that order—reports B. Meier & 
Son, Inc., New York food sales 
agent and distributor, which re- 
cently distributed questionnaires 
to more than 5,000 teen-agers 
through teen canteens. Favorite 
vegetables are spinach, potatoes, 
and green peas, with string beans 
and carrots as runners up. 

When eating out, this group 
wants hot dogs, hamburgers, spa- 
ghetti dinners and Chinese food, 
the study found. 

Ice cream and donuts rate first 
in the delicacy category, with pie 
(preferably apple), fresh fruit, 
candies and canned fruits follow- 
ing. The company reports a 
growing interest in nutrition 
among teen-agers, with many 


|seeking added natural vitamins 
|by eating raw vegetable salads 
and special foods, such as toasted 
wheat germ. The average teen- 
ager going to school, it was 
learned, likes a hearty breakfast 
including cold cereal with milk, 
medium-boiled egg, and _ toast. 
Among fruit juices, 70% replying 
prefer orange, 20% _ grapefruit, 
and 10% prune. 


Forms New Screen Corp. 


Foreign Screen Corporation has 
been organized at 55 West 42nd 
St., New York, for the production 
and distribution of Spanish com- 
mercial motion picture shorts in 
Latin America. H. Alban-Mes- 
tanza, formerly Latin American 
supervisor for Monogram Pictures 
Corporation, Los Angeles, is presi- 
dent and general manager and 


formerly producer of 


Eliane Henno de Alban-Mestanza, | denly 
foreign- | 
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language versions for PRC Pic-| cause we want you to get this de- 

tures, Inc., is vice-president in/licious product now, we are using 

charge of production. temporary heavy cream labels on 
bottles and containers.” 


Unplated Ad Announces Directs Portable Sales 


Borden Whipping Cream John C. Sykora, formerly vice- 
|president and sales manager of 


An assortment of variously-set | the industrial division of Gould 
advertisements appeared recently | Storage Battery Corporation, De- 
in Metropolitan New York papers) pew, N. Y., has been elected vice- 
to announce that “Borden’s heavy | president and director of sales of 
whipping cream is back again.” |} the Portable Products Corpora- 
With copy prepared the day after|tion, Pittsburgh. His headquar- 
Labor Day for Wednesday release,|ters will be in the Woolworth 
newspapers left without a plated| building, New York. 
ad used their own ingenuity in| ‘ 


running the message. P 
nor.| Publisher Returns 


The insertion, placed by 

den Company’s farm products di-| William J. Davenport, recently 
vision through Young & Rubicam,| with WPB, has rejoined Universal 
Inc., New York, says that govern-|Commerce, New York, as co-pub- 
ment release “occurred so sud-|lisher and treasurer. While with 
that heavy cream labels|WPB, he served as head of the 
are not yet available. But be-| critical tool service for New York, 


Proof of Pulling Power 
in the Washington Market 


Analysts have found 


that in markets having competing 


newspapers the paper which carries the largest volume 


of Classified advertising nearly always commands the 


highest reader acceptance. 


So when judging newspapers in the great Washington 


(D.C.) market consider the tabulations above. 


NEW YORK. 


DAN A. 


They 


CARROLL, 110 E. 42ND STREET 


oH 


The Evening Star 


show how Classified advertisers used the newpapers 


in Washington on a recent typical Sunday. 


Incidentally, The Star space restrictions on Classified 
are the most rigid in its history, yet Classified lineage 


increased more than 32 per cent in July over July 1944. 


o CHICAGO. J E. LUTZ, TRIBUNE TOWER 
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Collyer Joins Roxalin 


Robert Collyer, formerly ad- 
vertising manager of the Galco 
chemical division and of the tex- 
tile resin department of American | 
Cyanamid Company, New York, | 
has joined Roxalin Flexible Fin-| 
ishes, Inc., Elizabeth, N. J., in a 
similar position. He will super- 
vise the company’s promotion of 
product finishes and_ technical 
coatings. He was previously an 
advertising executive for the Ches- 
apeake & Ohio Railroad. 


Few Factory-Made, 
Low-Cost Houses 


Seen for Postwar 


Building Trade 
Forecasts Widely 
Varied, AA Finds 


Chicago, Sept. 11.—Despite ex- 
tremely varying  estimates—all 
highly optimistic—about coming 
construction of houses, one salient 
fact stands out clearly: Some 
200,000 contractors are all set 
now to build millions of houses 
which will not vary startlingly 
from prewar concepts. 

Rounding up scores of predic- 
tions by builders, dealers, trade 
groups, suppliers, government 
agencies, realtors, etc., ADVERTIS- 
Inc AcE has found that: 

1. Regardless of the myriad 


|of new plastic, metal and other | 


|materials developed during the 
'war, the vast majority of homes 
| built in the next year or two will 
|use these materials sparingly, if 
}at all. 

| 2. Although several large in- 
|dustrial firms are backing pre- 
| fabricated housing, only a frac- 
| tion of houses built next year will 
|be of this type. 


No Agreement on Volume 


3. Little agreement exists 
the industry as to how many 
houses will be built for how much 
money next year or in the next 
five or 10 years. 


in 


4. Lumber and building sup- 
ply dealers, excepting those in 
larger cities, will handle many 


fixtures and appliances that they 
did not handle before the war. 

5. Most trade publications in 
the field can expect to sell more 
space than they have in the past. 

For those who doubt that the 
building picture is a hard one 
to assess, there are such conflict- 
ing predictions as that only 
400,000, or possibly 2,000,000 


Advertising Age, September 17 
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lo rtist 
houses, will be built annually;|serious intention of sup) \y ule, for 
the five-year dollar volume of|homes within the wallet say. no «contr 
this construction will be less than| of low income families. No ue placed. Ww 
$16 billion, or more than $26|most of these will be well .. gp’ are 
billion; prefabricated houses will] structed permanent home: ‘a utty the 
cost as much, or only half as|tracting thousands of pot wie jow fran 
much as standard-built houses. home owners and selling for al inion gle 
Prefabrication Hot Subject less than comparable $5,0() ;,—P° °f © 
ba $8,000 homes of standard op, jet?) U0?. 
Current industry opinion about} struction, despite the clai) 2- alumi 
mass production of houses and| many contractors that such h, tBoors. TI 
integral parts of houses points| will be flimsy, drab and si pe requent 
up many of these conflicts. tible to theft... °e)- homes 
Several types of prefabricated comes 
houses will be offered on the Relatively Small Market ' 
market after the war, with at These houses will not se] a 
least 200 manufacturers in the|great quantities, nevert! 7] “BB The ce 
field. These will range from novel First, the market will be bivaiae house po 
houses like the circular “units |to the immediate area in wha introducil 
built by Dymaxion Dwelling Ma-|the manutacturer’s factory js ‘. ials afte 
chines, Inc., of Wichita, Kan., to| cated. Second, building trade he numt 
conventional appearing one and|unions in the larger cities wil ther 1o\ 
two-story units of Gunnison|certainly make no concession a fewer wi 
Homes, Inc., New Albany, Ind., these manufacturers. More ta materials 
a subsidiary of United States | portant, most new houses wil] he erials, 1 
Steel Corporation. in the higher price range, to be rescent 
That U. S. Steel, Goodyear|made for and bought by uppe,jupndoubte 
(Wingfoot Homes, in Arizona) | income groups—always the Ms wn, but 
and Beech Aircraft Company} purchasers of new homes ‘ua resting 
(Dymaxion ) _are putting money/as is the case in the automobile insulatiny 
into prefabrication indicates| feld. Probably two-thirds of the bnnovatio 
homes built in the next threegmeneaper | 
years will range in price fromm next 
: $6,000 to $10,000, one-fourth wi) Mpullt in- 
. be cheaper and one-tenth or gee pricec 
= c more expensive. nd will 
Pt at a : The home builders curiously,mpike thos 
: enough appear to favor preas-(™ Radica 
sembled houses as much as they” the 1 
disapprove of prefabricated org whe 
wholly factory-made houses, nger ¢€ 
Uses Conventional Methods ste , 
| Formation recently by Henrygpriced hi 
Kaiser and Fritz B. Burns, Losjgmanner - 
Angeles contractor, of Kaisergmmie low 
Community Homes, Inc., wasimilfficult 
| taken in stride by other builder: Mark 
as well as by materials suppliers, ; 
|Mr. Kaiser emphasized that hisqg Wheth 
| homes selling for $5,000 or less, q™esemble 


including cost of land, air con- 
ditioning system, hydraulic dish- 
washer, garbage disposal unit, 
laundry machine, full insulation, 
'ete., would be only partly pre- 
fabricated (AA, May 14). 

His plans meet with little op- 
position because he will mak 


Fee 
‘only the central utility section a 
and one or two other parts of CE 
the houses, buy the land andi -¢ 


|market the homes, subcontracting 
for most of the actual construc- 
tion work. 


x 
man 


Unions Are Potent 

Operator builders, who build to 
rent or sell, and who now ac- 
count for the erection of nine- 
tenths of new homes, hope to buy 
from such factories as Kaiser's 
in the future. To buy in-built 
cabinet, door and window sec- 
tions and the like, however, they 
must first break down resistance 
from the building trades unions- 
something Mr. Kaiser’s associate: 
started working on here last wee! 
during an AF of L central council 
meeting. 

Contractors foresee a_ lion 
period of negotiation with th¢ 
building trades unions over coun! 
less rules and codes. One AF of ! 


SAMPLING 


is the oldest form of 
advertising and still ‘he 
most effective. 

Sample your product 
and get quick resui's. 
Complete facilities throughout U. $. and Conald 


ADA 


Advertising Distributors of » ™. 


| NEW YORK: 400 Madison Ave \vé Bo 
— CHICAGO: 20 East 8th Street 

| ST. LOUIS: 1918 Washington ‘ve ff A/EI 
| TORONTO: 1162 Dundas Stree: W. 
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0 
Ip} ly ule for example, provides that | tures like movable walls, floor _ This increase in the number of;only in trade publications, many;of others have formed the Pre- 
; “ng. contractor shall install pre-/heat radiation and light steel|lines handled by dealers, who so|have persistently used space in| fabricated Home Manufacturers’ 
a ‘Ne Bh jarod wooden windows, because | walls come into use soon or late,| frequently control contractors in| other magazines, principally in| Institute and have begun planning 
31] tt ere are AF of L union men who prospects are that there will be|smaller towns, stems from lib- | home and building consumer | toward advertising on a national 
m= “N- Bitty the panes into wooden win- little change in marketing, dis- | eralizing of FHA policies, In 44|monthlies and general weeklies. | scale. 
nt Ree ww frames. Since no AF of L| tribution and advertising patterns. | of the 48 states now, it is possible | Expenditures in home and build- 
ae ie mion glazes a metal frame, the Most homes will continue to be | to include appliances and other|ing monthlies, general magazines, 
-, ifr of L does not object to in-| built by so-called operator build- | equipment under FHA mortgages.| women’s magazines, and national 
000 to i ; f factory-made steel ither f t ie Cam. rue : as Rigen pad, The Kodachromes and Carbros 
rd con, paliation © y-made steel/ers, either for rent or sale. Con deans tus Cisne and sectional farm papers already | Yau teat 
sims Mer aluminum hung windows or tractors and subcontractors will & j}are running at about $4,000,000 a The largest file of superior pictures, for 
v aad iors. There is likely to be more continue to buy almost all their Although most building mate-| year and will increase markedly | “ handle color only. Magazine covers; 
Pe Br. requent use of metal windows| materials from lumber-building | rials manufacturers, makers of | later. te occu J a eee Beno 
“PH, homes as better, cheaper metal|supply-hardware dealers. Wall-| prefabricated houses and allied| Half a dozen prefabricated || raphers on the east and west coast. 
yecomes available postwar, board makers and other suppliers|manufacturers have in the past|house manufacturers have begun | THE SHOSTAL PRESS AGENCY 
ket “ow Materials Will Enter will not change their habit of|and will continue to advertise | advertising. incidentally. A score | 545 Fifth Avenue New York City 17 


sell in enfranchising retailers and sell- 
rtholeg Mm Tre case of the prefabricated |ing through them only. 

limites suse points up the problem of In larger cities, lumber yards 
1 Which pate’ jucing new building mate-| have given little indication of de- | 


y is lo. fqpials after the war. The fewer|sires to enlarge their income by | 
traded he number of prefabricated and | branching into sales of appliances. | 
ies wi mupthe: low-cost homes built, the|The disposition to supply every- 


ssion fewer Will be the number of new| thing going into the equipping of | 
re im. fpnaterials introduced. Some ma-|a home seems likely to remain | 
will be terials, like plastic fixtures, flu-| that only of building supply deal- | 
> to he rescent lighting and the like,|ers in smaller towns, and some- | 
“Biindoubtedly will come into their} what more widely among dealers | 


y Upper ; 
e iad wn, but many of the more in-|in New England states, 
es, jusmercresting new heating, flooring, Dealers to Handle Appliances 


fomobilegusulating and air conditioning | 
s of the innovations will go into the The number | of small-town | 
t three jmeheaper houses only, especially in | dealers who will handle appli- | 
ce frome next two years. Most houses | ances will doubtless increase sub- | 
rth wi/qMpuilt in the next 12 months will|stantially. A recent survey of 


h or eofmpe priced at from $6,000 to $8,000| 25,000 dealers by Practical 
* find will be conventional homes | Builder shows that 3,140 handled 
uriously xe those of the past. major electric appliances before 
- reas. Radical innovations must come|the war but that about 7,500 plan 
as theyg™in the lower priced house, later|to handle these postwar. 
ated orp”, when ne ee Gane ema nerainte aettiaine aun ECHNOLOGICAL DEVELOPMENTS in plastics make news. Yet, 
Ses. nger e@xXl Ss in . ‘ > . ~ : : , al 
trenuously to compete for low| Plies, including fittings, will in- | long before World War II and its revolutionary uses of plastics, 
thods income groups by building lower|crease by about 50% to some Rapid developed what became known as The Plastic Mat 
Henryf™riced houses in the most efficient | 4,800 of all the dealers. This is | (trade-mark registered). Its acceptance was immediate. It is still the 
‘ns, Losgmanner possible. By all accounts,|quite a jump, considering that’ fi e mats articuiar ns ond pene k 
Kaiser the low price home is the most plumbing manufacturers have| nes a or particula newspaper an magazine work. 
c., wasgifficult to engineer. long maintained an _ extremely | . ; . P d 
builder iMavtieting Plesis Ueshaneed rigid control of distribution, sell- | With the introduction of The Plastic Mat, Rapid also began to search 
uppliers. ing through wholesalers only to| for other possible applications of plastic compounds to one or another 
that hisq™ Whether prefabricated and pre-|authorized plumbing supply| £ the duplicati 
or less ™esembled houses, and new fea-|dealer-contractors. - e duplicating processes. 
air con- | 


To date such applications, as successful as The Plastic Mat, have still 


ic dish- | 

al unit to be discovered and recommended by Rapid technicians. The elec- 

aggro trotype, for instance, continues as the reliable duplicate plate ...a 

cla | metallic replica of original engravings and type as exact and durable 
| 


ittle op- weet as is humanly and mechanically possible today. 
ll make 

section z= SING & $s SALES TUNE As the largest producer of newspaper ad electros and mats, Rapid 
> igh Ze 4 . naturally looks to the future. Meanwhile, Rapid provides quality 
vung Be, electrotypes and mats for all newspaper releases that require depend- 


onstruc- ability, economy, fast production and distribution. 


Zs -——— 
: | eo | NEWSPAPER 
cong — | Raped's ®viriisins Dreducte 


of nine- FREEZONE DAGGETT & RAMSDELL 

to buy LAX | Speci 
"Kaiser's poe nies was fast | ELECTROTYPES: Newspaper ad plates RAPID AD MATS: Special flong, molded 
Bangles st, oueen acon DON JUAN LIPSTICK = — a , , povins made ona and baked under direct pressure. 
ver, thes McKESSON & ROBBINS MURINE | volume basis tor ine reproduction. RAPID SUPER MATS: Special, heavy 
esistane MENNEN’S SHAVING CREAM = CUTICURA | STEREOTYPES: For both job work and flong, molded and baked under direct 
unions- newspaper advertising. pressure. 
issociate ‘ 
ast week *RAPID PLASTIC MAGAZINE MATS: A superior flong, coated 


. | 
1 council to the harmony | with original plastic coating made only by Rapid; hot molded, 


baked and dried under direct pressure; top quality for particular 


i - of KCMO Advertising | newspaper and magazine black and white, and color work. 


ar count 

AF of! | OTHER RAPID PRODUCTS 

— | ALUMINOTYPES: A durable duplicate ATLANTICTYPES: Solid copper dupli- 

i; Shown above are only a few of the many built for punishment; light weight. Low cates of engravings; accepted as origi- 
drug and cosmetic items that have proved cost shipping. Exclusive with Rapid. nals by magazines. Exclusive with Rapid. 

rm of KCMO advertising is sweet sales music. JOB ELECTROTYPES FOR ALL COMMERCIAL PURPOSES 

ill the Join the chorus. Consult your nearest | 


John E. Pearson office for popular availa- 
roduct 


a % Reap ExeerroryPe Co 


and Canada 


World’s Largest Advertising Plate and Mat Makers Specializing in 


+ ¥ 5 Represented by Distribution Direct to National Newspapers and Local Dealers 

wd , SON ; 

a 000 So eee Main Plant: CINCINNATI 14, OHIO * Parkway 3577; Teletype: Cl 496 

5 of / m. WATTS CHICAGO NEW YORK PLANT: DETROIT PLANT: PHILADELPHIA PLANT: j 
A ‘ NEW YORK Atlantic Electro. & Stereo. Co. Northern Electrotype Co. Rapid Electrotype Co.) | ie 

) Ave ie . Vanderbilt 6-3286; Teletype: NY 1-1323 Madison 6780; Teletype: DE 91 Rittenhouse 5902 = 3 

KANSAS CITY 

, Street iy Basie Station SAN FRANCISCO PLANT: CHICAGO OFFICE: ATLANTA OFFICE: : 

ton ve i AMERICAN Broadcasting Co. Rapid Electrotype Co.; Douglas 8427 Rapid Electrotype Co.; Superior 2782 Rapid Electrotype Co.; Walnut 8113 
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Americans Prefer 
Native Fashions, 
‘Companion’ Finds 


New York, Sept. 11.—A_ total 
54% of 2,000 Woman’s Home Com- 
panion readers, polled recently on 
the question “Do you want Paris 
fashions?,” said they weren’t in- 
terested at all, the October issue 
of the magazine will report. Forty- 
three per cent said they were mod- 
erately interested, and 3% were 
greatly interested. The study is the 
34th Companion poll, which repre- 
sents a cross section of 3,500,000 
readers. 

Among the reasons given by the 


Sell it with MOSS 
PHOTOS , 


1,000 lets. No order too 
small. Posteards, 2c. We 
photograph everything. 


Super special: mount- 
ed blowups,20x30,$2.50; 
30x40, $3.85; 40x60,$6.50. , 

Write for free samples, price list A. 


MOSS PHOTO SERVICE 


(55 W. 46th St, N. Y. C. 19, BRyant 9-8482 


of | 


| 
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majority group for indifference to | “competition is the life of any en- 
Paris fashions were that they are| terprise. And our American de- 
“so luxurious that they have no| signers will do better when the 
effect at all on the clothes of the | French are functioning too.” 


average woman,” or that they are | ees 

apt to be so extreme they should Adds N. Y. Office 
be worn only “after dark, in the| Agricultural Advertising & Re- 
country, alone. search, Inc., Ithaca, N. Y., agency, 
opened a New York office Sept. 
sakes New Mons 15 at 29 W. S7th St. Charles Z 
Among the 43% moderately in- Reisner, recently advertising man- 
terested in Paris fashions and the | “8°: oe <r edge ae: 
greatly interested 3%, a news basis pany, New York, will be in charge. 
was most commonly advanced. 
Reasons included “curiosity,” “be- 
cause I like new ideas,” because 
“current Paris fashions are those 
that American women will be 
wearing next year. Since I 
make my own clothes knowledge 
of Paris fashions makes my clothes 

last longer.” 

Both groups expressed some con- 
cern about ‘“‘the fashion center of 
the world” but reached opposite 


7 ’ 
Army News’ Ceases 
“Army News,” War Department 
news and picture service prepared 
by the department’s bureau of 
public relations, Washington, D. C., 
has been discontinued. The re- 
leases were prepared especially 
for business paper use during the 
war. 


Treadwell to Fawcett 


positions—the 54% believes “the| Bill Treadwell, formerly with 
fashion center has shifted  to| crencgg 4 Banga 2 ee oe 
America” while the other still |P&?Y ee ee ee 


with WOR, has been appointed 
publicity-promotion manager of 
True, a Fawcett publication. 


holds to Paris. 


Some observed, however, that 


Washington.. 


1013 13th St. 


H TIll; WASHINGTON DAILY NEWS 


today & 
tomorrow! 


“We sincerely hope that ‘Washington Today 
& Tomorrow’ will receive wide distribution 
and recommend it to the business commu- 
nity, both for employers and employees, as 
an excellent report on Postwar Washington." 
Postwar Planning Committee 
Washington Board of Trade 


Copies are available 


for sales executives 
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Advertising Age, September 17. 


The partnership of Curtis, Curtis & Curtis announces a new n 
ber as of Aug. 18—James Robert Curtis II. His dad is Jame 
Curtis, pres. of KFRO, Longview, Tex. .. Carol D. duPont, pa: 
of duPont & Cahalin, Springfield, Mass., agency, has flown to | n¢g- 
land, which will be her take-off point for a continental trip to s! 
postwar manufacturing conditions. .. Maj. Charles A. White Jr.. 0) 
leave from the Earle A. Buckley Organization, Philadelphia, s ; 
August, 1942, was recently promoted to his present rank at A, 
headquarters of the Middle Pacific Command in Honolulu. . . 

The engagement and approaching marriage of Virginia Gay org 
to Maj. Thomas R. Davis of the Army air forces has been announ:ed 
Miss Gaylord’s father is Edward K. Gaylord, ed. and publisher of the 
Daily Oklahoman and Times, Oklahoma City, and a directo 
SNA... 

Roger E. Ritter, mgr. of the Czechoslovakia branch of R. 
Macy & Co., boarded an American Export Airlines plane Sept, | 
for Foynes, Ireland, enroute to Prague, where he’ll reopen the Macy 
office. . . From over- ? 
seas to America is 
E. J. Fielden, JWT’s 
Bombay mgr., now 
visiting U. S. and Ca- 
nadian offices of the 
company after spend- 
ing several weeks in 
the London branch. . . 

Joseph W. Kane, 
gen’] mgr. of Iodent 
Chemical Co., unrolled 
$39.50 to take his golf 
clubs by plane from 
Detroit to Colorado 
Springs, only to find 
four inches of snow 
on the course upon 
arrival. Deborah 
Collyer, daughter of 
John Lyon Collyer, 
pres. of B. F. Good- 
rich, was married 
Sept 1 in Jacksonville, Fla., to Lt. George Brownell Shepard, 
USNR... 

In a recent canoe upset on Long Island Sound, Jack -McCarthy, 
McCann-Erickson’s v.p., was rescued by his 10-year-old Girl Scout 
daughter. . . R. M. Gillham, new JWT v.p. and just-resigned ad & 
publicity director of Paramount Pictures, was guest of honor at a 
cocktail party Aug. 27 in the College Hall of the Hotel Astor given 
by John Hertz Jr., chairman of the bd. of Buchanan & Co., agency 
on the Paramount acct... 

From General Mills’ Pres. Harry A. Bullis on down, the ad dep’t 
and G-M agencies must be receiving kudos for the recent ads in 
Life & Health offering samples on request. A letter was received 
last month from Miss Della Hanson, housekeeper to Haile Selassie, 
Emperor of Ethiopia, with a request from the Emperor for a sample 
of each of the products listed. According to G-M, “His Majesty has 
been sent a gift package containing two of each of the company’s 
nationally advertised products”. . . 

V. Winfield Challenger, director of printing for N. W. Ayer & Son, 
and sec’y of the Poor Richard Club, has been awarded the War 
Department’s “commendation for meritorious civilian service’ for 
his work in organizing the Signal Corps catalog branch in Philly 
and designing, planning and assisting with production of the eight 
catalogs for which this branch is responsible. . . 

Albert T. Miller, prewar art director of Contractors & Engineers 
Monthly and the American City Magazine and owner of his own 
agency, Advertisers Art Service, has just received a direct commis- 
sion as 2nd lieutenant in the Philippines, where he is serving on the 
staff of Lt. Gen. Robert L. Eichelberger, 8th Army commander. . . 
T/3 Sgt. Al G. Smith, on leave from Carl Byoir & Associates, has 
been awarded the Bronze Star for “meritorious achievement in the 
performance of outstanding service” in the Persian Gulf Command 
at a special parade at Roosevelt Field, Amirabad Post, Teheran, 
EAR, 3.3 

Walter Guild of Garfield & Guild, Advertising, San Francisco, 
discussed the ad agency’s function in radio when he appeared, for 
the third year, as guest speaker at Stanford University’s annual 
Radio Institute. . Fred Peery, prom. mgr. of WOAI, has been 
selected as instructor of the advertising class sponsored by the San 
Antonio Ad club at San Antonio Junior College. A committee he'p- 
ing him draw up a practical course is composed of Charles Bal- 
thrope, mgr. of KABC; Bob Whitehead of the Express, and Tom 
Conroy, of the Conroy ad agency... 

Donald Danforth, pres. of Ralston Purina Company, St. Lou! 
celebrated his 25th anniversary with the company Sept. 1. . . Chester 
H. Lang, v.p. of General Electric, was one of the leaders in the s1'c- 
cessful campaign to raise $1,250,000 for a new Catholic hospita! ! 
Schenectady. Clyde D. Wagoner, of the G-E news bureau, «1d 
Winslow P. Leighton, of the Leighton & Nelson ad agency, ser: ed 
as team captains... 

Fred I. Archibald, publisher of the Albany Times-Union, will 
cuss advertising at one of the 10-session series on business op} 
tunities for veterans on schedule at the Veterans Administrat 
camp at Tupper Lake, N. Y. .. Comdr. Peyton Anderson, pres 
the Telegraph, Macon, Ga., now on leave after 16 months’ N 
duty in the Pacific, expects to be assigned to the Naval Acadé 
Annapolis, for new public information duties now being set 
there. .. 

The American section of the Society of Chemical Industry 
chosen Sidney D. Kirkpatrick, ed. of Chemical & Metallurg 
Engineering, as recipient of its Chemistry Industry Medal for 194! 
Howard J .London, director of radio & motion pictures for the N 
Foundation for Infantile Paralysis, left New York Sept. 10 fi 
three-week trip to San Francisco and Hollywood to complete r: 
plans for the 1946 March of Dimes campaign. . . 


ol 


LIFER—Gov. Phil. M. Donnelly, of Missouri, right 

was awarded a life membership in the St. Louis 

Adclub at a luncheon ceremony Aug. 28. At jhe 
left is Al Maescher Jr., president of the club. 
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iverage Auto Is 
Fight Years Old, 
Polk Study Shows 


e) R. Detroit, Sept. 11.—Another look 
the market for new automo- 


ar’ ney al 
Eng. files is provided in a set of sta- 
study [istics released yesterday by R. L. 


Ir. on Mppolk & Co., showing that the aver- 
ige of all cars still on the 
is nearly eight years and 
hat they have been driven an 
verage Of 56,000 miles. 

of July 1, 1944—the date of 
first official tabulation of auto 
gistrations since 1941—Polk fig- 


ah. res disclose the average age of 
R. i passenger cars to be six years 
ept. | snd nine months. About 6,000,000 
Macy fgpt the 24,000,000 cars still oper- 


iting are ten years old or more, 
t was estimated. 

The oldest cars in the country, 
he Polk study has determined, 
are in the West Central farm belt. 
In each of the seven states com- 
prising the region, the average 
car age Was greater than 7.5 years. 
“Youngest” cars in the country 
are in the mid-Atlantic states, 
from which, proportionately, more 
old cars were shipped out to west- 
em buyers, thus leaving more 
newer models in the region. 


Regions Show Similarity 


The nation was divided into 
eight zones for purposes of the 
study. In average auto age, there 
js a reasonable similarity among 
the states comprising each zone. 
three Pacific seaboard 
for example, the average 


i, right 
t. Louis 
At the [agin the 
club. states, 
ge of cars is almost exactly the 


epard, Hjsame—seven three 
months, ' 

varthy, On the basis of the Polk study, 

Scout Hthe best trade-in markets for 

| ad & HMued cars probably will exist in 

rata Hith New England and mid-East 

given @jstates, because newer cars there 


agency #§will command higher 


years and 


| prices, 


trade-in 


1 dep’t 
ads in 
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lassie, 
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pany’s 
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> he!p- 
s Bal- 


A MORE PULL ;. 
"ROM YOUR ADS 


hes (er OTLING like EYE*CATCHERS ever 
1e sue Proluced before . .. the talk of the 
: ‘tisig world. An outstanding success 
ita 1 only by mail It’s got to be good. 
u, ( month . . . 100 new, smartly mer- 
ser’ ed dise’ photographic eye catchers to give 
tan —« to your promotions. All 
tions . all kinds of businesses . . . 
il] cis- ties . . , ONE PRICE. 
opp. °- RRR >: New York’s top models . . . shot 
ra “r on big studio Inspirational, clever, 
tra PE ACTICAL. GREAT FOR IDEA 
res I vast library of over 10,000 sub- 
Ney J fo meet every advertising need , 
‘ r N YOUR OWN OFFICE. 
ad¢ [CHERS brings you a monthly re- 
set e 100 high class, dignified timely 
yy subjects . . . equal to any you 
ANYWHERE .. . at a tremendous 
ry : né cost. 
urg RE. proofs and details of unique, 
194: “ MONEY SAVING subscriptions 
‘ on -equest. No obligation. NO SALES- 
e N rite Now! 


soo ME® CATCHERS, Inc. (2.5 3th 
Se OSE. - ee 
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The West Central region 
probably will contribute the great- 
est number of “junkers’—aged 
models which will be scrap-pile 
candidates on being traded in for 
newer cars. 


based on the assumption that all 
cars are “born” on July 1 annu- 
ally. Thus, it was assumed that 
1942 models were two years old 
on July 1, 1944, regardless of 
when they were produced. As of 
V-J Day, the average age of all 
passenger cars is estimated to have 
been close to eight years, due to 
the proportionately more rapid 
disappearance of old cars. 


Gets Political Account 


Blaine-Thompson Company, 
New York, has been appointed to 


Polk’s calculations on age were 


direct campaign advertising for 
the City-Wide Independent Citi- 
zens Committee. Newspapers, 
radio, posters and special litera- 


‘ture will be used locally. 


Ekco Promotes Two 


Frederick Keller, general sales 
manager, housewares division, 
Ekco Products Company, Chicago, 
has been elected vice-president. 
Francis J. Holland, recently presi- 
dent and general manager, Little 
& Co., Chicago food processor, has 
been elected secretary of Ekco. 


Two Name Kelso 


M. H. Kelso Company, Los An- 
geles, has been appointed to 
handle the account of Tastee Bev- 
erages, maker of Mother’s Pridé 
beverages, and lLudford Fruit 
Products, both of Los Angeles. 


| Rejoins Daniel Starch 


| Howard A. Stone has joined 
Daniel Starch & Staff, New York, 


as vice-president. He has been 
market analyst for Campbell- 
Ewald Company for more than 


two years, and before that served 
with Starch for five years. 


McCurdy Shifted 


Royden W. McCurdy has been 
transferred from the Boston office 
of the Christian Science Monitor 
to the New York sales staff at 500 
Fifth Ave. 


Armfield Joins Agency 
Richard L. Armfield, former bu- 

reau chief of Press Association, 

Inc., Indianapolis, has joined the 

radio division of Agricuitural Ad- 

vertising & Research, Inc., 

> B 


Ithaca, | 
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Joins Acme Steel 

Robert A. Morris, with WPB for 
the past three years, has been ap- 
pointed advertising manager of 
Acme Steel Company, Chicago. 


HARRY €. BURKE STUDIO 
230-€: OMO'ST.. “SUPERIOR s094 a 


Che tcago TE 


Because it has more than 800,000 
circulation among thinking ... and 
buying ... men and women the country 
over, The New York Times Magazine is a 
“must” on the schedules of foresighted na- 
tional magazine advertisers. 


An important name on the lists 


of national magazine advertisers . : . 


A key medium for 


PERMACEL 
INDUSTRIAL TAPES 


Campaign prepared and placed by 
KENYON & ECKHARDT, INC. 


The New Pork Simes Magazine 


A SECTION OF THE SUNDAY NEW YORK TIMES 
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58 
Joins N. Y. Staff | 


Barbara Baer, formerly with 
the editorial staff of Modern 
Plastics, has joined the New York 
staff of Prefabricated Homes as 
associate editor. 


Guild to Capital | 


Cordial Guild of America, Chi-| 
cago, has opened Washington, | 
D. C., offices in the Munsey build- | 


ing, under the direction of —" 
ham Tunick. 


Sy How Business and Industry Are Preparing for a Peacetime World | 
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/men, plus the financial coopera- 


Sees Half Million Jobs 
in Frozen Food Industry 


Jobs for more than 500,000 indi- | 


viduals within the next 18 months 
in the frozen food industry are 
predicted by John M. Bess, presi- 
dent, Refrigeration Corporation of 
America, manufacturer of Frigid- 
Freeze home lockers recently put 
on sale by R. H. Macy & Co., New 
York. 

In the next year, he pointed 
out, anticipated production of 
farm and home lockers has been 
set at about 2,000,000. As the 
basis of his employment estimate, 
Mr. Bess indicated that thousands 
of new workers would be needed 


in every part of the country by 
|every branch of the industry—by 
‘the growers, processors, packers, 
ifreight carriers, warehousemen 
and distributors, as well as by the 


: 
;}manufacturers of equipment and | 


lockers will 
stabilize prices and encourage the 
farmer to plant increased acreage, 
Mr. Bess added: 


Declaring that 


started is not large, he‘said. 
Asserting that the U. S. is prin- 

cipal heir to Japan’s now defunct 

export trade, Robert S. Breyer, 


“A very impoer= | regional director, U. S. Smaller 
tant fact about frozen foods is|pjants Corporation, told members 
that, stored at zero temperature,|of the Los Angeles Advertising 
they are no longer perishables.|Cjyb that aggressive action in 
Instead they are staples which|their field will be necessary to 
can be carried in stock for a year} guarantee the success of Cali- 
or more at peak quality. They are | fornia’s postwar industry. 
branded merchandise which can Mr. Breyer said that producers 
safely and profitably be adver-|must use advertising because, of 
tised nationally.” 
To further the education of the|mately 8,000 industrial plants, 
public in frozen foods, the Refrig- | more than 7,000 have been in war 
eration Corporation of America| work where advertising was not 
minimum-size | necessary. He painted an opti- 
Frigid-Freeze Center for a cost | mistic picture for those producers 
of approximately $5,000. This in-| who take advantage of vigorous 
cludes essential store fixtures in|selling campaigns, and also de- 
addition to three open top, self|clared that Southern California 


Southern California’s approxi- 
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Hil in Harvest Encome 


Old MacDonald had a farm (lucky guy) in ee-i, ee-HI-o 


... in the HI-spot of oHIlo — billion-dollar market influenced 


by The Columbus Dispatch. Not the least of the things that 


a grew was his bank account. 


Here is one of the United States’ most prosperous agri- 


cultural districts. Gross annual farm dollars in Franklin County 


alone are more than Eleven Million. (’Tain’t hay, mister!) 


eo 7 


for farm products from this territory. 


lly by O’MARA & ORMSBEE, Inc. 


Columbus is the trade center, assembling and processing point 


Come **** or Highwater, the farmer is in there pitching 
all the time. So is the daily newspaper. A schedule in The 


Columbus Dispatch is a down-to-earth plan sure to sell him. 


Informed people rely on the 
daily newspaper for ALL the news. 


|tion offered by the company, the | 
cash requirement for getting|Commerce survey has 1 veaj 


service cabinets with a capacity; should take steps now to f£ iin i. 
of 1,000 pounds of frozen foods} share of naval contracts, sii ce ya : deli 
each. With the government finan-| Pacific will be the principa) |o¢q) 
cial aid plan to back ex-service-|of the fleet. \ 


| 
| 


| 
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;}ensembles for “out of basemen 
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, and o 
ge en grea 
An Oakland, Cal., Champer , nee 
that there will be fulltine ef > ye 
ployment in Oakland for 4639 eli 
craftsmen and essentia wa .* 
earners and new construction ; = jr 
postwar business expansion wo, ners 
$231,623,400. cau 
Individual firms, manufac : re 
and business establishments J Pr 
Oakland announce construc‘ oe ms 
135 new industrial and cx [= ait 
cial buildings, with other featuy wad poet 
of the chamber’s work pile bei, mele 
city and county public improv. fe 
ment projects, exclusive of fe es alate 
eral and_ state appropriatioy ges 
$75,000,000; and private busing O°“ 
expenditures for apartmey ring 


buildings, plants, homes, store 
utilities, etc., amounting to $155 : 
635,400. linwo: 
. 2 © Ray El 

More than 25% of al! honfihresident 
laundry equipment will be sold #icts Core 
concern 


installation, a majority of appig™mpancuncec 
ance dealers believe, according { oan 
a survey made by Edison Gener " ae 
Electric (Hotpoint) Applian@.g cell 
Company, Chicago. Respondenf, the ; 
to Hotpoint’s survey were 23@Mhparine ec 
specialty appliance dealers, 1,()j—hine and 
furniture stores, 816 hardwa Associat 
stores, 256 department stores, @™pill be Ri 
auto accessory shops, 81 varieqmp stant t 
stores and 495 miscellaneous deaf Long 
ers. The survey showed only bam 
3,006 were “downtown” dealefi..tt; Car 
while 1,190 operated in neighbotiector of 
hood shopping centers. raft, and 

Commenting on the answe™ment and 


which indicated that over 60% 
the dealers look for 25% or mofo Heat 
of the laundries to be design4 


: ; Arthur 
for rooms adjacent to kitchens @nd merct 
otherwise “out of basement,” Fra@jam Hens 
C. Margolf, manager, Hotpoinfbr the p. 


home laundry sales division, sagmign Nov. 


that he attributed much of tig¢ mana 
trend to interest in “complet it ae 
laundry ensembles of applianc¢ ay ere 


The figure showing that mo 
than 60% of the dealers will s¢ 


metal cabinets, and more thé eaves 


50% will sell tumbler cloth Melvin 
driers, give a line on the higgeneral <¢ 
percentage who will design “co! = »! Ta 
plete” laundries, he said. fn ae 
bee é his pre: 

In addition to conventional aon.) m 
automatic washers, Hotpoint wa, comps 
make tumbler driers, cabinet fa@as form 
plate ironers, portable rota@iger and 
ironers and metal wall and bajresident | 
cabinets. Production on the {gj of M 


line will be under way by 

tober, with the exception of t 

automatic washer, which will ! 

| be produced until well into 19 EVEN A 
cg ue < 


ae 
Peacetime applications of cd MAN Wi 
bat ingenuity for shipping hu HIS OW 
cargoes by air freight will oP 
new horizons for printers 4 
|Publishers, C. J. Grant, manag 
| fine paper division, Ecusta Pal 


Corporation, Pisgah Forest, N. a 
believes. at 
As an example, Mr. Grant cil 

the nine-ton freight load cartijjteardles 

at 200 m.p.h. by the Foirchijfream hom 

Flying Boxcar “at a cost compgg™nsion, “ 

able to surface transportation.” 0 Want” 
“Super cargo carriers such Hye 

this Fairchild Packet will inc! 32 pages 

t packed 
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RACINE, WISCONS 


THE ALLEN-KLAPP CO. «REPRESENTA 
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ne scope of printing operations, 
eed deliveries throughout Amer- 
4 and overseas, and make pos- 
ble greatly increased shipments 
¢ printed matter by air,” he said. 
moer qa * * & 
eal come of the new products soon 
available include: A brush 
eliminates sweeping com- 
nd, having a reservoir of fluid 
“00 of nich results in dustless sweep- 
; hen it moistens the dust par- 
es caught in the tufts; a new 
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“If you want to say 
thanks-buy bonds’ 


VICTORY LOAN 


‘SPONSOR'S NAME GOES HERE 


VICTORY CAR CARD—This G.|., painted by James Bingham, does the selling 
in the official Victory Loan car card for local sponsorship in the coming bond 


campaign. 


Name McDowell 


Best Shoe Company, De Haan 
Company, importer of Mexican 
footwear, both of Boston, and 
Parkway Furniture Mfg. Com- 
pany, Chelsea, Mass., have placed 
their accounts with Charles Mc- 
Dowell & Staff, Boston. 


WTHT to American 


WTHT, Hartford, Conn., owned 
by the Hartford Times, has joined 
the American Broadcasting Com- 
pany, effective Dec. 1. 


Viscose Ups Benson 


Kemmerrer Expands 


Inc., 
its office space at| Spring Company, New York, has 
its present address to handle in-| been placed with Schacter, Fain & 


Kemmerrer, 
has doubled 


creasing accounts. 


Yankee Names Agency 


Hollywood, Advertising of Yankee 


| Lent, New York. 


Bed 


William D. Benson, manager of 
the rayon sales division of Ameri- 
can Viscose Corporation, New 
York, for the past six years, has 
been appointed general sales 
manager, succeeding Alfred C. 
Werner, who resigned to become 
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president of Fabritex Corpora- 
tion, New York. William G. Luttge, 
previously assistant manager of 
the rayon sales division, succeeds 
Mr. Benson. 


Philip Cohen Joins R&R 


Philip Cohen, formerly director 
of the American’ Broadcasting 
Station in Europe, and previously 
director of the OWI domestic 
radio bureau, has joined the radio 
division of Ruthrauff & Ryan, New 
York. 


ALMANACS! CALENDARS! 
Year Around Advertising Mediums 


We supply complete copy for U. 8. and 
foreign countries — Astronomical Mat- 
ter, Weather Forecasts, Astrological 
Data, Planting Tables, Fishing Calen- 
dars etc. 


HART WRIGHT CO. 


Penn Yan, N. Y. 


O° LUeE oe of vacuum cleaner, weighing 
ents Gout six pounds, with a plastic 
icon @t-cup, and a flexible nozzle 
POmim hat can be changed in action 
featu rom suction, to sweeper or to 
le bein ct-mop; a mew floor wax that 
™prov@lh:.infects the floors, and a new 
Of fe yre-resistant paint, proved on 
rr iati ood and other combustible sur- 
businegi.ces to have prevented their 
tm en wring. 
» Store 
to $156 . 
linwood Forms Firm 
Ray Ellinwood, until recently 
ll honfiresident of Adel Precision Prod- 
e sold #ggcts Corporation, Burbank, Cal., 


concern he founded in 1937, has 


semen 
aa nounced formation of a new 
dine | mpany, Ellinwood Industries, 
...° Mavith headquarters in Los Angeles. 
Gener@ine new company will produce 
\pplian@™&nd sell materials and machines 
Pondenf™#, the agricultural implement, 
sre 23f—Mmarine equipment, business ma- 
rs, l.0g—mhine and home products fields. 
hardws Associated with Mr. Ellinwood 
tores, @@pill be Robert S. Furst, who was 
| varioqmssistant to the president in charge 
_, at postwar development at Adel; 
ous dea nert Berns, a development di- 
ved sion engineer for Timm Air- 
dealemrft; Carl Campbell, formerly di- 
neighbomMector of purchases for Vultee Air- 
aft, and Emil Seltzer, develop- 
answemment and research expert. 
r 60% 
or mio Head McCreery 
design@™# arthur Stelzer, vice-president 
tchens @¥nd merchandise manager of Wil- 
nt,” Frafjam Hengerer Company, Buffalo, 
Jotpoinf™r the past four years, will re- 
sion, sagen Nov. 1 to become president 
h of tod manager of James McCreery 
complet Co., New York department store, 
ppliane¢ ucceeding J. Edward Davidson, 
‘at mol has resigned, 
on eaves Lord & Taylor 
r cloth Melvin Rivard has resigned as 
the higgeneral operations manager of 
ign “cot rd & Taylor, New York depart- 
4 rent store, effective Oct. 1. Prior 
a his present position, he was di- 
‘ional “Bgsonal merchandise manager of 
point “ge company for four years and 
binet | formerly advertising man- 
rota@™ger and assistant to the vice- 
and bag™resident and general sales mana- 
1 the fer of Montgomery Ward & Co. 
y by | 
on of t 
n will! 
into IMM EVEN AN ere 
or col MAN WANTS A HOME 
sing nul HS OWN. 
will op 
nters 4 
mana 
ista Pa 
est, N 
ral amas 
ad carrifftsardless of whether YOUR 
F. irchiifteam home” is a cozy cottage or 
+ compa@g@ansion, “How to Plan the Home 
rtat.on." get Want” will bring you up-to-the- 
S s ch Mute 
Il incre 32 pages, profusely illustrated. 


ce 


< 
wo 
> 
= 
i=] 


7 
& 


f 


Fe? + 


t packed full of home planning 
(new equipment ideas. 

tt own staff of practical authori- 
‘whose lives have been dedicated 
building progress have put into 
ht easy-to-read chapters the 
nds and possibilities of a much 
tussed industry. Covering every 

biect from financing to solar 

iting. it therefore can be used as 
lexthook on building industry 

men lature. 


. | 


id {© your copy today. 
RSCTICAL BUILDER 


an Buren Street, Chicago 5 


5c | can’t lose—Send me “How To 
"1 © Home You Want.” 
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| items are from one of the most popular 
departnients of Inside Detective. This is typical 
of the type of editorial fare that attracts to the 
Dell Detective Group more readers than any 


INSIDE DETECTIVE - 


HM Not only does everyone have a personal 
set of fingerprint patterns, but 29 duplicate 
sets as well! The skin on the fingertips is 
arranged in 30 layers like sheets of paper in 
a scratch’ pad. 
As the top layer 
wears off, the 
next thickness 
appears on the 
surface and a 
new layer forms 
on the bottom of 
the pad to keep 
the count up to 
30 copies at all 
times. 


@ Cons in the hoosegow south of the bor- 
der have the use of two private swimming 
pools in the Penitenciaria Del Distrito Fed- 
eral, Mexico City, for aquatic sports when 
it gets too hot for them in their cells. 


MA glance at the alias file in any police 
identification department reveals some beauts. 
A few of these picturesque and alliterative 
monikers from the front of the drawer are 
Abie the Ace, Bennie the Beanbag, Charlie 
the Chisler, Dave the Dip, Ernie the Early 
Bird (pronounced of course, Oiny the Oily 
Boid), right down the. list to Zeke the Deac. 


@ Dissatisfied with such good old words as 
stinko, blotto, blind or pifflicated, a Massa- 
chusetts Prohibitionist offered a $200 prize in 
1924 for a new crime-fighting word with 


which to point the finger of scorn at dis- 


ciples of John Barleycorn. The answer to the 
$200 question was “scofflaw” which had a 


is vogue with teetotalers until repeal in °33. 


M Two of the most 
remarkable crimi-? 
nals in this country . 
are a pair of mental 
defectives in a 
New York state in- 
stitution. One of 
them can tell what 
day of the week 
any date within the 
past 300 years fell. 
Q. September 16, 1789? A. Wednesday. He 
has a partner who has memorized the census 
of every city, village and town in the U. S. 
Q. Highland, Ind.? A. 2,732 inhabitants. 


Yet these two quiz kids are so mon compos 
mentis in every other respect that they are 
up for life as a menace to society. 


nothing but the TRUTH 


ROBERTS 


@ Dips who operate on victims asleep in sub- 
way trains are known to the trade as “lush 
workers.” Their working hours are 12-7 A.M. 
A pair of pickpockets pretending to be 
strangers enter a train and take seats on 
either side of their victim. One gets out a 
late edition and spreads the paper to cover 
up while his partner relieves the sleeper of 
his valuables. The dips then leave by differ- 
ent doors at the next station. 


M@ Married men in the clink stand a better 
chance of being granted a parole than bache- 
lors. The con with kiddies at home is con- 
sidered by parole boards to be the best bet 
to make good-given a break—while single 
fellows living in rooming houses have been 
found to be much more likely to get into 
trouble again. 


M All details assigned to the New York 
City police laboratory are not on the seamy 
side. In cases of alleged violations of the 
liquor laws it is the 
duty of the scientific 
sleuths to examine 
confiscated scotch, 
rye, corn, gin, cor- 
dials, beer, porter, 
ale and wines to de- 
termine whether 
they are fit for hu- 
man consumption. 
..- Nice work if you 
can get it! 


@ Prison censors invariably read between the 

ines of the correspondence that passes 
through their hands. Cons fussy about who 
reads their mail make futile attempts to 
smuggle out secret messages or “kites” writ- 
ten with homemade invisible ink—lemon 
juice, dissolved aspirin or milk—in the blank 
spaces of their regular letters. The routine 
use of an ultra-violet lamp shows up the 
secret writing plain as day. 


@ A cruel and unusual punishment meted 
out by law in olden times consisted of a 
surgical operation to remove the tear glands 
from a lawbreaker’s eyes. Any person thus 
afflicted can no longer shed a tear or pro- 
duce the necessary moisture to lubricate 
his eyeballs. In a short space of time the 
eyeballs dry up and the individual becomes 
blind as a bat. 


other similar group. These 1,087,369 regular 
buyers, a cross-section of the urban male audi- 
ence, are an important market for any product 
that appeals to men. 


DELL DETECTIVE GROUP 


FRONT PAGE DETECTIVE Dell Publishing Company, Inc., 149 Madison Ave., New York 16, N. Y! 
World's largest publisher of fact-detective magazines — and detective mystery books, featuring Agatha Christie, Dashiell Hammett, Helen Reilly, Carter Dixon, Ellery Queen and other noted writers 
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Marketers Help Vets 


To disseminate placement infor- 
mation, the national committee on 
personnel and placement of the 
American Marketing Association 
has started an “AMA Jobletter” 
bulletin. To be issued weekly, the 
bulletin will list marketing jobs 
available and names of veterans 
and other marketing men looking 
for jobs. 


Rose Bialick Joins B&B 


Rose Bialick, formerly with 
CBS Press Information and Ben- 
jamin Sonnenberg, Inc., New 


York, has joined the New York 
publicity staff of Benton & Bowles. 


“Cover Catholic ! 
Schools, Churches, | 
and Institutions ! 
‘ 
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135 W. WELLS ST., MILWAUKEE 3, WIS. 


30 Days After V-] Day... 


Many Problems Still 
Remain, But Progress 


Is Called Good 


By STANLEY E. COHEN 


Washington, Sept. 13.—Key ad- 
ministration planners wish they 
had a lot more facts to work with, 
but they are nevertheless con- 
fident that in the month since 
fighting stopped, government and 
industry have approached their 
reconversion problems with the 
same drive that enabled this 
country to outproduce friend and 
foe combined during the war. 

So far, the office of Reconver- 
sion Chief John Snyder ‘feels that 


Planners Look at Economy, 
Find Encouraging Signs 


all has been proceeding well, and 
that with continued good fortune 
the nation will emerge from its 
unexpectedly early reconversion 
problem in good shape and well 
prepared to sustain a long period 
of record prosperity. 


Proud of Record 


As reconversion chief, Mr. Sny- 
der faces the responsibility of see- 
ing that industry gets all the help 
it needs in setting up peacetime 
production lines, and that the 
postwar industries are established 
in such a way as to minimize the 
“booms” and “crashes” that have 
rocked the economic system in 
the past. 

With considerable pride, at the 


"We Know Our Brands t 


In the Small Towns of GRIT AMERICA, Kae 


we're strongly influenced by brand 


advertising. Every year the GRIT 


Reader Survey shows the 


* fall of brand preferences in the 
GRIT Small Town market. And every 
dies more and more national 
advertisers are realizing that 
oe advertising in GRIT results in a 
steady sales growth in GRIT AMERICA. 
GRIT’s advertising lineage increased 


nearly 50% in 


climbing in 1945, with a host of famous 


rise and 


1944... and it's still 


names (see pages 98-99 of the new 
1945 GRIT Reader Survey). 


GRIT PUBLISHING CO., WILLIAMSPORT, PA 
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GAIN AND LOSS PERCENTAGES - 52 CITIES 
L SF 
JULY 1945 - 1944 LOSS GAIN 
CLASSIFICATIONS -30 -20 -10 0 10 20 3 
RETAIL 5.5% 
Generar -2.5/ ne 
AUTOMOTIVE -18.7 SNES MRR Cot 
FUNANCIAL 26.5 
Tota Diseray 3.0 = 
CLASSIFIED 10.3 
TOTAL ADVERTISING 4.8 — 
DePaRTMENT Stores 2.8 = 
JANUARY | -JULY 31, 1945 - 1944 
RETAIL -0.7 ‘ 
GENERAL -6,3 emerald 
AUTOMOTIVE -l2e1 Leen 
FUNANCTAL 11.9 nomena 
Tota DisPLay 2.2 ed 
CLassiFieD 0.2 
TOTAL ADVERTISING -1.6 -“ 
Derartment Stores -3.7 am 
-30 -20 -10 1) 10 20 x» 


SEPTEMBER NEWSPAPER LINAGE—Financial 


led other classifications jn 


Media Records’ July tabulation of newspaper linage in 52 cities, showing an 
increase of 26.5% over July, 1944. Total display gained 3.0% and tota| 


advertising, 4.8%. 


In the Jan. I-July 31 tabulation, only financial and 


classified showed gains compared with the same period a year ago. 


moment, Mr. Snyder’s associates 
are pointing to the promptness 
and determination with which 
government has stated its recon- 
version aims, and the faithfulness 
that it has demonstrated in re- 
moving the wartime controls as 
soon as they become unnecessary. 


Wage—Price Dilemma 
In the four weeks since fight- 


ing stopped, the administration 
has proceeded on two major 
fronts: 


Industrial reconversion: “To get 
out of the way, but stand by 
ready to grease the way when- 
ever necessary.” 

Economic Stabilization: “To hold 
the line on prices, and ease the 
shock of wage income deflation.” 

Of the two problems, adminis- 
tration people are much more 


worried over the the price-wag 
dilemma, for they feel that q 
important reduction of incom 
and spreading unemployment , 
a time when prices are movin 
up, might nip in its bud the post 
war boom that everyone has ex 
pected. 

One of the top administrati 
economists works on the assum 
tion that the next six months wi 
bring a 20% drop in the gross nz 
tional product (estimated at a 
annual rate of $206 billion for th 
first half of the year), and a $2 
billion loss in take-home wagd 
and income. While he is expec 
ing business activity to flouris 
this winter, he thinks this pro 
perity will exist despite the faq 
that a minimum of 8,000,000 en 
ployables will be out of work. 

It is because of this sort « 
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starts your schedule. 


CHICAGO 
CLEVELAND 


“ 


Each of these stars represents one of the 49 dailies 
of the Ohio Select List. Together they offer mer- 
chandisable coverage in 58 of Ohio's 88 counties. 


This is Ohio's primary "grass roots" market. It is 2 
basic buy in any campaign to cover Ohio. Make you 
plans as fixed as the stars themselves—get cover-to- 
cover coverage of this billion-dollar market with the 
Ohio Select List of 49 daily newspapers. One ord:' 


JOHN W. CULLEN COMPANY 
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ninking that President Truman 
cates federal unemployment 
ompensation funds, a higher na- 
ional minimum wage, and certain 
ypes of public works projects, 


ay 


4 ¢@ that OPA has been given 
vw instructions to “hold the 
yne 
Fear Constricted Buying Power | 
The President’s advisers feel | 
any hourly wage rates could go | 

without hurting prices. They | 

o ite the $1 an hour worker, whose 
vartime wage was $40 for 40 

‘a urs plus $12 for eight overtime 
urs, a total of $52 or an aver- 
ce of $1.0842 an hour. They 
ay he could continue to get that 
108'5 for his 40-hour week. 

Mr. Snyder warns that future 
sperity may be linked with 
ese measures to bolster buying 

4 ower. A few days ago, he told 
he House ways and means com- 

ons in (piittee: “We must insure that the 

‘ing ps santic drop in consumer income 

4 totsl Maps 2 Tesult of reduction in hours | 

al and fi work, unemployment and other 

Jo. actors does not lead to a restric- 
ion on consumer purchases that 

ice-wag vill delay resumption of pur-} 

that agmpases at high levels.” 

income More Facts Needed 

gece About this time, administrators | 

ia Dod re beginning to regret Congres- | 

| : nal unwillingness to appropriate 
has ex unds last spring for the “recon- | 

: rsion census” program = that | 

ustrati uld have provided a_ bench-| 

aSSUMPR ark to map reconversion trends. 
nths Wil: the moment, they are working 

TOSS NAMth faulty statistical tools. They 

d at Mve very little dependable in-| 

1 for timation about the ability of 

id a SMMncumers to stand up to the in- 

© WatGome deflation, or the areas in 

| EXPCCH hich the new postwar opportuni- | 
flouris ies are likely to appear. 

MS PIO Here is what they believe hap- 

the fa@iened during the past four weeks: | 

000 eral war production: Munitions 

— iedules for September fell to 


APERS 


16 billion, half the August rate. | 
pending for the final four months 
{1945 was scaled down from $14 
$4.4 billion. 


See Earnings Drop 


Employment: The Bureau of | 
abor Statistics estimates that 1.6 | 
nillion jobs have disappeared. 
sing a somewhat different ap- 
roach, War Manpower Commis- 
ion reported that nearly 3 million 
workers bad been dismissed, esti- 
nating that the total would be 5 
nillion by November, 6.2 million 
y Christmas. 

Earnings: BLS said that take- 
ome pay dropped immediately 
with elimination of overtime pay 
eriods; it guessed that wage sal- | 
income will eventually fall | 
16.7 billion as a result of shorter 
week, loss of shift premiums and | 


MILLER & 
HUTCHINGS 
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transfer to lower paid civilian in- | 


dustries. 

Government planners wish they 
knew more about how this loss of 
income is likely to influence the 
buying plans of a nation which 
in 1944 demanded $22 billion more 
in consumer goods than its econ- 


omy was able to produce. 


Study Psychological Effect 


They assume, for instance, that 
the speed with which new jobs 
open up will have an important 
psychological effect on spending, 
particularly with the BLS living 
cost index at 129.4, a wartime 
high. It is somewhat assuring to 
them that industry approves of 
the WPB industrial reconversion 
program, and promises that by the 
end of the year civilian produc- 
tion will be 112% (in inflated 


dollars) over the 1939-41 base, | 
and employment 96% of the base. | 

They are convinced that in re- 
moving controls wherever pos- 
sible, maintaining ceilings on in- 
ventories of scarce materials and | 
components, standing by with a 
civilian “bottleneck priority,” and 
virtually scrapping its priority 


system, WPB has fulfilled its re-| 


sponsibility of getting out of the 
way, yet remaining nearby to pre- 
vent inequities. 


Little Data on Savings 


Nevertheless, planners feel that 
they would be much better off if 
they had a new sample census of 
population, and new census re- 
ports on manufacturing and busi- 
ness to show where unemploy- 
ment would develop and new 
opportunities appear. They are 


of consumer income, expenditures | billion in 
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particularly grieved that they|ernment savings bonds compared 
were unable to make the studies; with $6.1 billion in 1941; $39.7 
savings accounts in- 
and savings which the President | stead of the prewar $27.7 billion, 
recommended to Congress. | and $34.6 billion in life insur- 

Actually, the government hasjance, as against $26.6 billion in 
very little information about war-| 1941. 


time savings. d 
the Life | Small Holdings for Most 


Figures reported by 

Insurance Institute, from private | Moreover, it is known that 85 
and public sources, show that at/ million persons bought war bonds, 
the end of 1944, individuals had | and that at the moment, there are 


$39.9 billions of all types of gov- | $29,790,914,000 of “E” bonds—the 


ELL eatve] PECHNICIANS 


25 WEST BROADWAY NEW YORK 7, N. Y. 


“Sometimes I wish they‘d listen 
to something besides WBZ.” 


“Sometimes I wish they‘d listen 
to something besides WCSH.” 


“Sometimes I wish they’d listen 
to something besides WJ] AR.” 


“Sometimes | wish they’d listen 


to something besides WRDO.” 


“Sometimes I wish they‘d listen 
to something besides WTIC.” 


“Sometimes I wish they’‘d listen 
to something besides WLBZ.” 


“Sometimes | wish they'd listen to something besides NERN.” 


NERN’s peak program and power impact does a fine job of 
mating New Englanders’ spending money with cash registers. 
And that spending money is well worth attracting. Concentrated 
in only 2% of the nation’s land area, it accounts for nearly 8% 
of the nation’s retail sales. 

NERN attracts and holds its responsive audience with thrice 
the power of any other combination, with capably planned local 
programs, and with the top NBC shows — carried because all 
NERN stations are NBC affiliates. 

A quarter-hour of profitable NERN time costs only $292, with 
no line charges and with free studio facilities in Boston, Hartford 
or New York. When you buy NERN, you buy a network. 


NERN STATIONS 


Frequency Watts 


WBZ _ 1030 
WCSH 970 
WIJAR 920 
WLBZ_ 620 


Boston, Mass. 
Portland, Maine 
Providence, R. I. 
Bangor, Maine 
WRDO 1400 Augusta, Maine 
WTIC 1080 Hartford, Conn. 


Nationally represented by 
WEED & COMPANY 


New York, Boston, Chicago, Detroit, 
San Francisco, Hollywood 
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poor man’s ENE 2 REINS, | 
But not even the Treasury has | 
much information on the distri- | 
bution of these holdings. | to bolster earnings and hold prices 
Most government planners pro-|during the reconversion period, 
ceed on the theory that low in-| it is recognized that the real an- 
come groups never had many |swer is to get through reconver- 
bonds, or were unable to hold on|sion as quickly as possible, and 
to many. This position is illus-|to beat both the inflation and 
trated by a survey of Braddock, | deflation problems with more and 
Pa., steelworkers, made by the|more production. 
CIO. The survey reports that the Show Jeb Docket Leds 


average steelworker in wartime 
made $50.85 for a 48-hour week, By June, 1946, the 42 industries 
polled by WPB expected to turn 


out 187% as much goods as they 
AUTHORITY 


did in 1939-41, and to employ 
Staff writers for American Restaurant Maga- 


had $313 in war bonds, $287 
cash reserves. 
Whatever steps are necessary 


in 


133% as many workers. Yet even 
with that production record, WPB 


zine are the industry's outstanding authorities ry ; 

56 ‘ wo D. ‘Freeman, quantity food stylist : Chairman Krug points out that 
essie Alice Cline, practical menu planner: i j j 
Charles Wagner, kitchen engineer, and ‘nee manufacturing industry will be 
others. Your advertising surrounded by such fortunate if it climbs back to the 


authority shares their prestige, 
faster. 
service. 


gains buy ents . 
Write for details of merchandising 17 or 18 million job employment 
peak of the war. 

To provide work for the other 


millions who will re-enter the 


5 SOUTH 
WABASH 


\ avenue, | labor force from the armed forces, 
AERA SESTALRA CHICAGO |he points to the service trades, 
eacazvat 3, ILL. | agriculture, construction indus- 

tries and others. He is among 


|booming construction industry to 
| provide new jobs. 


| V-J Day coming as early as it| 


|along toward transfer of workers 
|into peacetime 


| worked out, wage income by July 
had declined to a point 10% be- 
low the wartime high. 


| 


| 
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flation, and the changes that re- 
sult in local activities with the 
shift from war to peace, has be- 
come a headache, as well as the 
‘future of the 3.8 million that War 
Manpower expects to leave the 
metals-chemical-rubber industries 
| by December, and the million that 
are to be dismissed from ordnance 
|plants; 1.1 million from aircraft; 
|600,000 from shipyards and 400,- 


|000 from government agencies. 
| 


| 
‘Mitchell Forms Agency 


Samuel Mitchell has resigned 
as retail and national advertising 
. : | director of I. Miller & Sons, New 

plan, the gradual reduction of | x ’ 

: : : | York, effective Oct. 1, to open 
ound production over . nine-month | Dana-Mitchell Advertising Agency 
period was to permit reconver~| at 229 W. 42nd St. Telephone is 
sion” of the bulk of the 6.6 mil-| Longacre 3-2708. Mr. Mitchell was 
lion workers in admittedly war | formerly president of Sullivan- 
industries, while it was assumed | Mitchell Advertising Agency. 


that there was no need to worry 
‘Hicks Joins Funt 


about 44.6 million workers in 
agriculture, railroading, steel, re- | Lawrence Boles Hicks, formerly 


oe pore Rvs ry oe | advertising director of Blue Swan 
a ” pe oe y PanPacs regere- Mills, New York, has joined Theo- 
ess of munition scnedules. |dore J. Funt Company, New York, 
Now the fate of many of these| as an executive. He will handle 


If WPB could have planned on 
did, it might have been further 


it is 
it has 


industries, 


conceded, but even as 


Industrial 
production was 6% below Febru- 
ary, 1945, and industrial employ- 
ment was down 5%. 


Decline Already Begun 
According to the pre-V-J Day 


the most ardent advocates of a/44.6 million, as a result of de-/|the Blue Swan account. 


There were plenty of folks who 
thought it impossible to fill a 
downtown theater in midmormning 
with busy housewives. Yet in Ev- 
ansville that is being done twice 
a month, every fall and winter. 


Evansville’s homemakers by the hundreds hurry 
to the Courier and Press box office to buy season 
tickets to the popular Women’s Institute. At cost 
prices they hear Will Durant, Carl Van Doren, Con- 
rad Thibault, the Trapp Family Singers, Emily Kim- 
brough, and many other famous lecturers, artists, 
and entertainers present outstanding programs. 


It started when the Courier and the Press set 
out to deliver customers to local merchants prac- 


THE EVANSVILLE COURIER 
The Evansville Press 
Che Sunday Courier and Press 


ADDRESS NATIONAL ADVERTISING DEPARTMENT, SCRIPPS-HOWARD NEWSPAPERS 


tically “in person.’’ Now merchants count on and 


plan for Institute Day, when Evansville women jam 
their favorite shops after each Institute program. 


This is just another of the reasons why over 88,000 
families read these two Southern Indiana papers 
with pride every morning and evening, for Evans- 
ville folks look to the Courier and the Press not 
merely for efficient news presentation, but for friend- 
ly, understanding leadership. 


The Trapp Family Sing- 
ers, famous Austrian group, 
one of many Women's 
Institute attractions. 


ie 
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‘ - a 
Business Girl’ io Fran 
Start Newsstand Fy lc 
Sale in October fhcia 
Dallas, Tex., Sept. 12—Wih th Hamilte 
commendation of agency preg om Pap 
dent Will C. Grant, Busines; Gj am bute 
—monthly magazine serving wh; at ie 
collar girls—will go nationa: wif, . 
its November issue, with ney MM Jon 
stand distribution to be hand) “ ori 
by American News Company. Ale 
The digest-size publication, {,, on pars 
merly published as a _ region, a, vee 
magazine, plans to add distrib, oe tt 
tion of 17,000 copies to newly. re 
stands throughout the couniry qj he 
its present mail subscriptions { sovahel 
a total'circulation of 22,000. é nie 
First national ad schedules ay sam nt 
to appear in the November iss er | 
out in October, with full page at os 
already reserved for such proj . ps 
ucts as Gage hats, Mars candy al Be 
Doleith cosmetics, and others, a¢ tl i . 
cording to Betty Oliver, managin ; sank 
editor of the magazine. aces 
Original page rate of the magaiil’ age 
zine, launched earlier this yea’... 
is $125 and will be maintain Frans 
for the present, but will go y eg nad 
to $250 effective Jan. 1. de 
Covering a_ heretofore up apes 
touched editorial field, Businesgg™™ $0 
Girl looks forward to a potentig@pC?> _ 
15,000,000 business woman mar’ °°" 
ket, which controls a sizable ingg’® P°S* 
dependent buying income. Edi 
torially, it is seeking to promot@ighnso! 
closer working relations betwee t 
management and the white coll port: 
girls. Although the magazine ig Harold 
primarily concerned with pr pinted 
lems and opportunities of bus core 5 
ness women, it also covers thei ‘\oyic, 
lives from other angles _insofa { Magui 
as they relate to the job—financegJ yr. Jo! 
hobbies, books, beauty, style, lovalf Elect 
marriage, etc. ormed 
R. T. Gidley is business mangg™piance : 
ager of the publication, Franceggf "lcs, s 
Preston is advertising manag { Magu: 
The company recently opened Chi 
cago offices at 1055 McCormicutts P 
building, 332 S. Michigan Avel ponald 
with A. J. Tatge in charge of thaiirector 
area. Business and editorial officaifommiss: 
here are maintained at 513% een app 
Ervay, Dallas 1. ising an 
ive Nov 
Wolff Promotes Boll & 
Ed Wolff Associates, Rochest@™ “\ovie 
N. Y., has announced the ing in 
lowing promotions: Earl B. Hons moti: 
dren, to senior account executinent toc 
Caroline I. McCall, from assistafel) g 
production manager to productind ma: 
manager, and Mrs. Judith harge, f 
Brown, former copywriter, to 4 
count executive. 
Nusbaum Enters Publicity Gree 


Mort Nusbaum, former manag 
of WSAY, Rochester, N. Y., 2 
more recently account executl 
with 20th Century-Fox Film © 
poration, New York, has open 
a public relations office at 1 i 
Broadway, New York, where ! 
will specialize in radio, scre 
and stage star promotion. 


ae Re Weal 
Heads Faraday Sales 


K. K. Gordon, eastern <istriff the Nev 
manager of Faraday Electric C practical 
poration, Chicago, for the [a 
two years, has been elected vit Trade 


president in charge of sale su 


ceeding Paul H. Hill, who 3 

resigned to join Schick, Inf lade 

Stamford, Conn., as genera 

manager. Trad 
! e 
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hampion Paper 
xplains Finance 
Nata to Employes 


amilton, O., Sept. 11.—Cham- 
Paper & Fibre Company has 
istributed a 32-page, two-color 
report to its 6,000 em- 
covering the company’s 
rations in the fiscal year end- 
\pril 29 and explaining how 
hampion’s growth has resulted 
om cooperation of management, 
loyes and stockholders during 
e Jast half century. 
1e report is a sort of primer 
yr the employes, on_ business 
economies, explaining in simple 
rms how a small original in- 
estment led to gradual expan- 
ion of plant, additional invest- 
nents and larger, steady pay- 
oils and greater production of 
aper and chemicals. It points 
the relative stability of em- 
oyment in the paper industry, 
) Champion’s production of war 
gods and to the continued need 
or paper after the war. 
Graphic illustrations explain | 
he financial report, which shows | 
evenues Of $48,623,148, wages 
ind salaries of $15,629,793, stock- 
lders’ interest of $550,000, and 
n earned surplus of $583,516 for | 
he past fiscal year. | 


} 


nnual 


ohnson Heads Maguire 
port-Import Division 
Harold E. Johnson has been ap- | 
yinted managing director of 
faguire Internacional, S. A., new 
xport-import organization formed 
n Mexico City to handle products | 
f Maguire Industries. 
Mr. Johnson was formerly head | 
f Electronics, S. A., which he 
ormed to represent several ap- 
lance makers in Mexico. Elec- | 
ronics, S. A. is now a subsidiary | 
{ Maguire Internacional. 


butts Promoted 


Donald A. Butts, assistant sales 
lirector of the Florida Citrus 
ommission, Lakeland, Fla., has 
een appointed director of adver- 
ising and sales promotion, effec- 
ive Nov. 1. 


Bell & Howell Booklet 


‘Movies Go to Work,” a booklet 
ving industry reasons for adopt- 
ng motion pictures as a manage- 
nent tool, has been released by 
ell & Howell Company, Chicago, 
nd may be obtained, free of 
harge, from the company. 


Greensboro, N. C. 


NEWS-RECORD 


predominates 


in its 


Wealthy* Trade Area! 


The News and Record are read in 
practically every other home... . 


Trade Area Population 
532,7002 


Tade Area Families 
131,400 
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Cabot Elects Four 


Harold Cabot & Co., Boston, an- 


nounces that Frank R. Blank, ac- 


count executive and manager of 
the agency’s Portland, Me., office, 
and Edward F. Chase and William 
H. Ganick, account executives, 
have been elected vice-presidents. 
Mrs. Lillian MacLean has been 
elected assistant treasurer. 


Bruce Co. Promotes 


E. L. Bruce Jr., vice-president 
and general manager of E. L. 
Bruce Company, Memphis, manu- 
facturer of hardwood flooring, 
has been elected president, suc- 
ceeding the late Robert G. Bruce. 
Cc. Arthur Bruce, vice-president, 
has been elected executive vice- 
president, and Walter J. Wood, 
general sales manager, has been 
elected to the board of directors. 


Furniture Group 
Seeks Relaxation 
of Credit Rules 


Chicago, Sept. 12.—Efforts to ob- 
tain relaxation of restrictions on 
consumer credit purchasing are 
being made by the National Re- 
tail Furniture Association’s com- 
mittee on consumer credit, Clar- 
ence Haverty, chairman, revealed 
last week. 

The Federal Reserve Board has 
received the association’s recom- 
mendations that consumers’ be 
allowed to make purchases of 
home goods on a 20% down-pay- 
ment, rather than 33 1/3% pay- 
ment; that “add-on” purchases be 
permitted without need for down 


|payments, providing total credit 
|does not exceed that of the orig- 
inal contract, and that no down 
|payment be required on any 
|article costing $50 or less. No 
|change of the limitation on time 
|for credit payments, now set at 
12 months, is sought. 


crease,” 
tional 


Mr. Haverty said, “addi- 
relaxation will be neces- 


on the basis of purchasing power, 
and if reconversion is not to be 
retarded through a slowing up of 
the flow of merchandise.” 


“As supplies of merchandise in- | 


sary if goods are to be distributed | 
on the basis of need, rather than | 
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Ziv Adds Stars 


Frederic W. Ziv Company, New 


| York, producer of the transcribed 


quarter-hour variety show, “‘Pleas- 
ure Parade,’ sponsored by Grove 


| Laboratories and others, has added 


Vincent Lopez and Dick Brown to 
the cast. 


Miller Promoted 


Howard F. Miller, with B. F. 
Goodrich Company, Akron, O., 
since 1928, has been appointed 


manager of the petroleum com- 
pany tire sales department, suc- 
ceeding William Sewall, assigned 
to special duties. 


ADVERTISING 
OO BAY STREET 


TORONTO, MONTREAL, WINNIPEG, 


| 


GIBBONS KNOWS CANADA 
J. J. GIBBONS 


- TORONTO 
REGINA, 


LTD. 


MERCHANDISING 


CALGARY, EDMONTON VANCOUVER 


CIRCULATION 


from 26,000 to 


EDITORIAL 


coast to coast. 


ment methods, 


ade Area Circulation 
62,303** 


*Effective Buying Income 
$424,384, 0002 
“SALES MANAGEMENT 
**Publisher Statement 3-31-45 


E GREENSBORO RECOR 
EVENING EXCEPT SUNDAY 
JANN & KELLEY, 


National Representatives — 


A McGRAW-HILL PUBLICATION - 


tive medium. 


ELECTRICAL MERCHANDISING’S circulation — 
always the greatest in its field—jumped in September 


30,000! Restricted only by paper 


quotas, the slightest easing of regulations meant big 
increased circulation . . 
continue month after month. 


. And these increases will 


ELECTRICAL MERCHANDISING is geared to 
really help dealers and retailers in these fast chang- 
ing postwar days. New editors have been added to 
its already fine staff, together with fifty field corre- 
spondents located in strategic marketing centers 


Authentic reports and articles on products, manage- 


selling and personnel problems, 


finance, collections, display methods, and many other 
timely subjects command interested readership. 


Surveys show 


that retailers prefer ELECTRICAL MERCHANDISING by as much as 7 to ]. 
Such overwhelming 
ELECTRICAL MERCHANDISING is your logical choice for reaching those it 
will pay you best to reach. 


ELECTRICAL MERCHANDISING & 
The Retailers’ Choice by 7 to7 


330 WEST 42nd STREE 


reader-preference means 


RESULTS for 


< Here they come! 


a At last the new appliances and radios are in production—and it’s high 
time to tell your product's story, most effectively, in the most effec- 


This means—tell your product's story in ELECTRICAL MERCHANDISING. 
Why? Read these facts: 


MARKET AND FIELD RESEARCH 


This service is unequalled by any other electrical 
appliance publication! Although it has been the ac- 
cepted source of authentic information for 37 years, 
ELECTRICAL MERCHANDISING has not rested 
on its laurels. Its statistical research and market analy- 
sis have been expanded again and again until, today, 
its “right-from-the-front” data is accepted and used 
by the U.S. government, and by research and statis- 
tical authorities everywhere. 


ADVERTISING VALUE 


Appliance and radio retailers, department managers 
in furniture, department, and other departmentalized 
businesses, commercial and merchandising managers 
of public utilities, and the sales forces employed by 
all these men just naturally turn to ELECTRICAL 
MERCHANDISING for guidance. They have con- 
fidence in what it says—and its advertising pages help 
them make up their minds as to what they need. 


advertisers. 
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Franceaux to Capital 


Howard de Franceaux, recently 
resigned as sales manager of 
Rochester Can Company, Roches- 
ter, N. Y., has opened offices at 
605 14th St., Washington, D. C., 
where he will operate a service 
bureau for manufacturers han- 
dling problems such as contract 
terminations, reconversion pricing, 
etc. 


<2 
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World War | Ad 


| 


Division Set Stage 
for Record-Breaker 


| Admen Raised 
$1,594,000 to 
Help Beat Kaiser 


Washington, Sept. 
ury’s announcement recently of 
the record-breaking $42,000,000 
contribution of advertisers, agen- 
cies and media to the 7th War 
Loan represents the ultimate in 
promotion of a war effort mes- 


12. — Treas- 


|II may reach half a billion dol- 


government 


sane and proper conception of the 
place of advertising 

plishing governmental 
has 
previously lacked the opportunity 


sage, since the old World War I) 
|“Division of Advertising” 


against the Kaiser. 


of investigating the subject. 


pio-| its daily work for winning the | 
neered by mobilizing $1,594,000 | war, the members of the Division 
worth of space during the war|of Advertising have been able to 
bring the American public and 
War advertising in World War | the advertising world together in 


Advertising Age, September 17 194 


thanks to the running start made | 
by government and advertisers, 
on the basis of experiences passed 
down by the late William H. 
Johns, World War I Division of| || 
Advertising chairman, in a final| || 
report to information chief) |) 
George Creel. { 


Creates Better Understanding 

Losing no time in liquidating 
his organization, Mr. Johns re- 
ported on Nov. 27, 1918, that both 
and industry had 
benefited by the fact that through 
the Division of Advertising “a 


lars at the present rate of activity, | 


in accom- 
purposes 


——— 


I Am Public Opinion 


ye 
" There 
Lam Public 


an 


not created until Jan. 20, jgy 
and it was still building its neq 
contacts when the German. «, 
rendered. 


Many Commitments Mace 


During the 10 months of « pe,, 
tion it lined up commitmen's 4 
approximately $2,250,000 worth , 
contributed space, howeve: » 
actually used $1,594,000 of it ; 
campaigns for the War Sh ppiy 
Board, Treasury and Red (Cy 
Its reckoning includes only spx 
contributed for official gover 
ment copy, no ‘converted 
ads, 

As in this war, Treasury yw, 
advertising’s biggest client 
its Liberty Loans, war 


been available to those who 


“In other words, besides doing 


the other world war. 


WAR | STYLE—This is one of the Lib- 
erty Loan ads that sold bonds during 


sales and “hang on to your bop 
messages. War Shipping Bog 
needed help in recruiting ship 
yard workers; Red Cross, “Th 
Greatest Mother in the Worl 


better understanding.” 

Mr. Johns hardly had time to 
more than break ground with the 
Division of Advertising, for it was 


was out to raise $100,000,000. 

The Division of Advertising ws 
part of George Creel’s “Commit 
tee on Public Information,” apy 
they operated side by side, in cy 


= 


Here’s Your Approach... 


to the Top Men in Radio Production 


Executives, Engineers, Designers, Scientists in Electronics, 
Radar, Communications, Television, Maintenance, Research 


RADIO ELECTRONIC ENGINEERING is the advertiser’s “main entrance” for 


reaching men of authority and influence in the vast radio market. Published monthly 
as a 48-page executives’ magazine, it is a separate and unique section of highly 
technical editorial material, bound within the covers of RADIO NEWS. RADIO 
ELECTRONIC ENGINEERING is written exclusively for qualified leaders. In 
their hands is concentrated the buying power of the industry. No other publication 
penetrates this “top-drawer” market of radio with such sales impact—and economy. 


Edited on a highly technical level for top- 
ranking leaders who plan, design, and specify. 


Now going to more than 10,000 paid sub- 


scribers each month. 


at Day, 


"mG 


Flying Plastics 


4) ZIFF-DAVIS PuBLisHING COMPANY 


Popular Photography - Radio News - Radio Electronic Engineering 


‘ vision. radar. electronics and research. 


from a RADIO NEWS representative. 


Provides basic coverage of key men in tele- 


It’s to your advantage to get all facts now - 


185 North Wabash Avenue, Chicago 1, Illinois 
New York + Washington + Los Angeles + London + Toronto 


Industrial Aviation 


operation with the Division , 
Pictoral Publicity, which ha 
many famous artists  drawin 
posters and other display matd 
rial. 

No WAC Then 


Organization of the Division 
Advertising differed somewh; 
from the current OWI, in that th 
advertising industry had no W; 
Advertising Council to work wit 
the government. 

Advertising men in the Diyj 
sion of Advertising determin 
the needs of their governm 
clients, then channeled them 
the public with the assistance 
trade associations, advertisin 
clubs and dozens of other grou 
Agencies contributed copy, an 
at times, rough and __finishe 
proofs. 

In all, the Division of Adverti 
ing had promises from about 8 
publishers of monthly and week 
| periodicals for space worth $159 
275 a month “for the duration 
and the amount was increasing 4 
the time of the Armistice. | 
the annual basis, the publish¢ 
commitment was $1,911,000, pl 
$340,981 worth of space in nh 
| tionally circulated periodicals col 
| tributed by advertisers. The 1% 
port lists 139 firms, many of 1 
names familiar today, whi 
sponsored the official governme 
copy. 


600,000 Window Displays 


Window displays were an i 
portant part of World War I g0\ 
ernment information, with m 
than 60,000 reported, arrangé 
largely through the cooperat! 
of the International Associati 
of Display Men, with groups 
600 cities. 

Mr. Johns made no estimate 
the value of these windows, or 
the outdoor support for recru 
ing, food conservation, Liber 
Bonds, war stamps, Red Crd 
and United War Fund drives. 


Aid 
| The report names scores 
tional advertising groups 

cooperated with the governmnel 
first venture into contribul 
advertising. Among them wé 
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NA, American Association of . — 
ig advertising Agents, Agricultural ABC Plans Small Steele Joins Flack 1S 
~S ‘Ned, .plishers Association, Associated e Gordon J. Steele, formerly head | 
aD" Sufi uciness Papers, College Publica- Meeting Oct. 19 A ig et eee | We ¢ Fle Hi uf ae 
jons, Direct Mail Advertising As-| Chicago, Sept. 13.—Despite the| Flack Advertising Agency, Syra- C/C C/] Y 24 
Mace Fo. ee ee eee lifting of the ban on conventions, | cuse, as chief artist. 
of oper the Audit Bureau of Circulations ee ith i 
1s ee cal Publishers. Association, |PIams_on holding a “corporate” | Polargex Returns Yes, Fort Smith is a 
wort goer cnaeebiik ‘saaiinmanh i. annual meeting, set for Oct. 19 at Polargex, hay fever remedy Dill -of q Market! 
ve rm ting of 250,000 shipyard aaiiies the Stevens Hotel here. ABC of-| manufactured by Marion Phar- y : 
of iti was undertaken in coopera-| =°i@lS report that plans to hold a/ macal Laboratories, New York, is : 
Sh pple’ Meith A “00 ad B pera~ | small- attendance meeting were| being offered to Canadian con- You see—with plenty of Natural Gas and 
d Cron wi a ae . Payne made before the convention ban| sumers, after an absence of five water, a lot of us Dillys have gone “Indus- 
ily “I De neal, aaa intan olan WAS COINS BNE St THe or Senin sae c- oat *% Manufacturing in the Fort aes pce tn ae ihe Acces pro 
Or * * age probably will not be changed. o Xe aie noun 3 : neries, furniture factories, smelters an 
ed” mend gga ge gd ace There will be a meeting of the| & Son, Toronto. seiting, Bottles Lane other big operations doing business all over 
per ger T1 the insert of] ABC poard of directors Oct. 18. a ge Chimneys, Brick, Cotton- the nation. BUT say—what about You? 
ur setgte Bod globes > oh cee | At 9:30 am. the next day the} McNally Heads Bureau Seed Oil, Lumber, Handles... What do You have to offer us? 
nt printed = pos ms pane 2n au, | various divisions, representing T. H. R. McNally, executive Tents, Caskets, Auto and — Dito 
r 44 inset 1ons oO oan 4 ising in different types of publications, vice-president of the Toronto Trailer Bodies, and Furni- oe ie 
ur b rade magazines and 36 in general | i) meet to nominate directors.| Convention and Tourist Associa- cesar 
g Boagnasazines with a total circulation The general session will begin at| tion, has been elected president! »% Foiks in the Fort Smith 
ng shige! 8.194,000 were used, the total/ 1) 2m. at which time new direc-| Of the International Association | area are doing Okay-making 
Ss OM ontribution being recorded at tors will be elected. of Convention Bureaus. He is the plenty of money. 
Ver) E19, 716. first Canadian to hold this post. . 
cane] siisiet en Geted tom reinememeneniss * EFFECT in the Fort Smith PSouthwest_ American 
line Sal kaveliiaan eatin ten tiie KCOK Joins Don Lee Morton Salt Transfers papers... and that’s a FACT! Front SHIT TIMES RESCE 
‘Commi sn dine wih the Third Lib.|..KCOK, Tulare, Cal. will join| Effective Oct. 1, advertising of 31,016 ABC Southwest Gin 
it,” We Loss on deed 6, 1k tee Don Lee Broadcasting System on Morton Salt Company, Chicago, uy mt 
le. ing rty a7 : ti a BP 1 Oct. 1, bringing the network’s | will be placed through Hill Black- Represented Nationally by BURKE, KUIPERS &. MAHONEY, INC. 
sion | + pa ae fees affiliates to 40. ett & Co., Chicago. A A CCU EERE a aN RNR 
ich haf ewspapers, house organs, college 
Rocke pers and outdoor, with a total 4 
Y Mate irculation of 15,972,299, and esti- 
sted value at $53,593. ow many empty seats are you paying for? 
An additional $72,942 went to Yy Yy P Y g 
visior ‘old your bonds” through ads 
omewhgmn =: Seneral magazines, farm 
that papers, college papers, news- 
no wagers, house organs and trade 
ork _fagpublications reaching 28,359,000. | 
oF By the Fourth Liberty Loan | 
he Divi sePt- 28-Oct. 19) the advertising | 
sera vision was in full swing, pro- | 
vernmel iding “the greatest single cam- | 
thom aign carried out for any gov- | 
stance nment war need.” It reached 
ivertisin 9,899,845, and involved $235,338 
r crouse contributions, 


py, an Magazines Led List 


finish@l Broken down, the advertising 
nvolved $134,552 of general mag- 
zine space, $35,000 each in farm 
nd trade publications, $22,000 on 
house organ space and _ posters, 
3691 in college papers and $3,254 
n newspapers. 

In addition, there were 40,000 
window displays in 500 cities, and 
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about 8 
d week 
‘th $159 
luration 
"easing 4 
tice. | 


publish hotographs of a Liberty Loan 
000, Plivster, with over 4,000,000 dis- 
> in "tributed by 200 important house | 
icals “°"Hrgans. Other World War I cam- 
The “Mixigns included $255,000 of adver- 
ry “3 sing for War Savings stamps 
Sie end $177,000 for the $100,000,000 | 


Red Cross fund drive. 

Among advertisers mentioned 
plays were: A. T. & T., Autocar, Amer- 
tan Car & Foundry, Bausch & 


> an i 


ae ta mb, Bayer Company, BVD, 

ith mae peer Me ce tng = MAGAZINE page with low 
oodyear, Har affner arx . 

arrang@i, ,° : : : readership means vacant 

wba H. J. Heinz, National Lead, Pru- | penal er ri te PR ier 

OF ati ential Insurance Company, L. C. | No sted le eg saivi 

ssociegpnith, Stromberg Carlson, Swift | No matter how low the page rate 

groups HE Co. Texas Company, United | you are charged, the real cost 
10e Machinery of your advertisement is boosted 


timate Hivectinghouse, Willys - Overland 


Corporation, | 
| every time a dull editorial page 


agg rnd Wrigley. | is turned—for part of your audi- 
Liber | ence has walked out! 

ed Cra parade’s high page-by-page 

drives. If it’s editorial readership (highest of 


Aid 


2,000,000 audience in their seats 
—and wide awake to your adver- 
tising. (This audience of over 
2.000,000 families represents a 


ot a 4 


Highest Readership 


parade’s leadership in readership doesn’t 


A TEST 


you want... 


any Sunday magazine ) keeps its | 


90% OF MEN READERS 


OBSERVED BY 795, woweN READERS 


Lowest Cost per 1000 


TAKE 


NEW HAVEN 


The Register is rated* the 
7th test market in the U. S. 
—2nd in New England.With 
a@ minimum cost you reach 
urban and suburban popu- 
lation. 


: Independent Survey of Providesce Bulletie 


“Indianapolis Star 


just happen. It is planned, built, page 
by page. Pre-tested editing of pictures, 
captions, articles provides continuous 
peak interest—stimulates response to ads 
~brings lowest cost per reader, To get it 
read, put it in parade! 


potential bigger than the six 
New England states combined. ) 
parade rouses to quick action 
—hammers real cost per sale way 
down. Make us prove it! 


parade excels in low cost per 1000 read- 
ers. To know why, ask us to show you in- 
dependent surveys which prove that top 
readership results from parade’s selec- 
tion of subjects with pre-proved power to 
compel attention. No yawns in parade! 


TO GET IT READ—PUT IT IN PARADE 


Akron Beacon Journal 
Bridgeport Sunday Post 
Chicago Sun 

Denver Rocky Mountain News 
Detroit Free Press 

El Paso Times 


Newark Star-Ledger 


Syracuse Herald-American 
Toledo Times 

Washington Post 
*(Beginning September 16, 1945) Youngstown Vindicator 


Total Circulation over 2,000,000 


Jacksonville Florida Times-Union 
New Bedford Standard-Times 


Portland (Me. ) Sunday Telegram 
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| BEAVERITE PRODUCTS, INC. 


bate iitisicg a «ak Swing-O-Ring, Gal Weapeadl Choars oF ESTEX ian 
heater, ond Paper Cover Stocks; for Looseleat, Plastic and Wire Bindings 
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FCC Moves Against 
‘Infringement’ of 


Radio by Outsiders 


Hearing on Sale 


of WINS, New York, 
Starts Wednesday 


Washington, Sept. 12.— Round 
two of the far-reaching FCC re- 
view of Aviation Corporation 
radio activities is scheduled to get 
under way here next Wednesday, 
when the commission takes up the 
proposed $1,000,000 sale of WINS, 
New York, to the new owner of 
the Crosley radio properties. 

At issue at the WINS hearing 
again will be the nature of the 
would-be licensee, an investment 
organization, referred to by the 
commission last week as an “in- 
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dustrial empire” in an opinion 
explaining its reluctance in ap- 
proving the sale of WLW, Cin- 
cinnati, to the company. 

Already the Aviation Corpora- 
tion’s entry into radio has raised 
implications for the entire indus- 
try, for the FCC has decided to 
appeal to Congress for assistance 
in preventing further “infringe- 
ment” of corporative interests 
upon radio. 


Asks Kevision of Law 


While the commission had not 
come up with any concrete pro- 
posals by mid-week, it has al- 
ready notified the chairman of 
the House and Senate interstate 
commerce committees that it 
wants revision of the Communica- 
tions Act to define the types of 
interests that should be kept out 
of radio and help hold down the 
sale price of stations. 

Although it is waiting for Con- 
gress to act on the _ proposals 
which it Will submit, FCC has an- 
nounced its intention of changing 
its own procedure in 
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o LAWRENCE 


Now the war is over, there are industrial war- 
time centers which are doomed as bad risks by 
advertisers. A dismal future of mass layoffs, idle 
machinery, boarded buildings is inevitable for 
some plants. But not in Lawrence! 


The worsted textile mills have been working 24 
hours a day for Uncle Sam. Now in Victory, the 
Lawrence mills have countless orders to fill for 
clothing manufacturers. No unemployment .. . 
no lessening of buying power . . . no shifting 
population. Always a vital market, Lawrence is 


destined to remain so. 


EAGLE-TRIBUNE 


Read in 95 out of 100 
Homes 


Net Paid Average Circula- 
tion over 35,000 


+ EAGLE-TRIBUNE 


_ LAWRENCE, MASSACHUSETTS | 


WARD-GRIFFITH CO. - NATIONAL REPRESENTATIVES 


| 


REPRES 


ENTED NATIONALLY 


‘ Le allie” aaaliiitaaa — = 


of California.” 


“We are investing over 
$15,000,000 in new stores 


and store modernization. 


That’s what Bullock’s 
thinks of the future 


1943 MF Advert 
cases so that all who can Nee Mand 0 
the terms of sale will ha © afm permit 
chance to bid for stations tha ate fl tions. 
offered for sale. The 
In justifying approval of the ff remini: 
Crosley sale, the commission ma- mowners 
jority contended that the ; ce. iB former 
dent involved in turning dow)fMrence | 
the sale on the grounds that Avis. MM when 
tion Corporation was ren Otemmany li 
from radio would “throw thf should 
broadcasting industry into a Statef/and 1 
of chaos.” Insisting that it could im against 
not overlook the precedents of 1) Sum 
years, the majority pointed oyfMside i 
that it should not place in d: nger fam lished 
the licenses of dozens of stationfMthe f: 
owned by a wide variety of many. repres¢ 
facturing interests. kil “a 
manuli 
World Set Qualifications a 

In its opinion, the commissio,mm !!°"* 

suggested that Congress ought t) 

consider the advisability of fy. It fo 
ther defining the qualification of ‘59; 
licensees and particularly to de. aint 
termine to what extent holding sono 
companies, investment banking Sahel 
groups, large industrial empire’ — or 
large manufacturing companies sey 
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THE BULLOCK’S-I. MAGNIN GROUP OF STORES 


Dominant National Advertising Medium 


of Southern California 


LOS ANGELES FAMIMUIWER 


NOW — Daily over 350, ,000 —Sunday over 750,000 


BY 


HEARST ADVERTISING SERVICE 
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finding otherwise will result in 
dismissal of the application, with 
the seller allowed 30 days in 
which to complete a contract with 
the successful party. 


Pepsodent Promotes 


Edward R. Behlke, formerly as- 
sistant manager of the Minneapolis 
division of Pepsodent division, 
Lever Brothers Company, has 
been appointed manager of the 
Atlanta division, succeeding Tom 
Santacroce, who has transferred 
to New York. Monty Brine has 
been named supervisor of the 
Minneapolis area. 


Nu-Enamel Names Boyd 


Lee Boyd, advertising and sales 
promotion manager of Nu-Enamel 
Corporation, Chicago, has been 
elected a vice-president. 


Lovitt Named 


Sydney S. Lovitt Company has 
been appointed to direct advertis- 
ing for N. B. Spurgeon Company, 
Chicago, maker of Super-Jack, an 
adjustable steel structural support 
for industrial and private use. 


67 
Pieper Enters Publicity 


Nat J. L. Pieper, special agent 
in charge of the San Francisco 
office of the FBI for the past eight 
years, has resigned and will head 
his own firm of public relations 
consultants in San Francisco, 


| 


17, 1943 
[aN meetf/#and other businesses should be|hearings on a rule providing: 
have aMpermitted to control radio sta-| 1. When a station is sold, FCC 
5 that arelf tions. will announce the terms, and re- 
The issue, as raised by FCC, is| quire that the seller give similar 
1 of theffreminiscent of the newspaper | notice in a newspaper in the com- 
Sion m3.Mownership controversy raised by|munity where the station is lo- 
i@ prece.fformer Chairman James Law-| cated. 
ng cdownfMrence Fly, and settled a year ago 2. Terms of the sale will be 
hat Avia. when congressmen protested that| stated, and other interested par- 
r€moteMMany limitation on ownership|ties will be invited to appear. 
TOW themshould follow a general policy 3. If other applicants appear, 
© a state/and not discriminate solely|they will be considered on their 
t it couljfi against publishers. merits. If the commission decides 
mts of yf Summarizing the types of out-|the original applicant is best 
inted 9 side interests that were estab-| qualified, the sale will be ap- 
in dange f/m lished in radio, FCC reported that | proved; if the commission is un- 
f stationfthe following businesses were | decided, a public hearing will be 
of many. represented among owners of 50-| called. 
kilowatt stations: Publishing 11;| 4 At the conclusion of the 
a mal St 7; imsurance 33) hearing on which applicant is best 
s education 2; theaters 2; and re- qualified, a finding for the appli- 
mmission OS i. cant will end the matter. A 
ought ty Others Are Listed 
y Of fur-M 3: found 66 publishers in the 5 
ering OU. 20-kilowatt group as well as 12 
4 ha! “ej manufacturers, 13 stores, 19 edu- 
on cational institutions, 4 insurance, 
anking#ils theater, 2 religious and one la- 
empires or group. In all, 544 licenses 
-OM Panies 


were reported to have other than 
broadcast interests. 

Admitting that the high level 
of broadcast earnings had been 
attracting outsiders into radio, the 
commission insisted that if radio 
is to perform a public service, it 
must be not only competitive, but 
must stand squarely on its Own 
feet and must not be operated as 
the adjunct to other and unre- 
lated activities. 

The majority — Chairman Paul 
Porter and Commissioners Jett, 
Denny and Willis—felt that de- 
spite the absentee ownership 
problem, and a number of other 
considerations raised by the WLW 
sale, the present law provides no 
specific grounds upon which to 
deny the transfer. 


Charge FCC Evasion 


The minority — Commissioners 
Durr, Wakefield and Walker— 
contended that the record pro- 
vided ample evidence that Avia- 
tion Corporation might not be in 
a position to provide adequate 
public service. Moreover, Com- 
missioners Durr and Wakefield 
insisted that in forwarding the 
problem to Congress the commis- 
sion was evading its responsibili- 
ties. “If Congress could legislate 
on all these problems,” they de- 
tlared, “there would be no need 
for the FCC.” 

The majority complained that 
habit of the past 17 years had re- 
duced the power of FCC in con- 
sidering station sales to a point 
where it had much less to say 
about the sale of a license than it 
did about the original grant. As 
a result, it said, the record shows 
that more than half the stations 
berating today were not selected 
by the commission on the basis of 
competitive applications. 


Suggests Rule of Action 


To restore competition to sta- 
lon sales, and “prevent owners 
from selecting their own succes- 
sors,’ the commission proposed 
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WE FUTURE 


A profitable 

ready made, expand- 
ing market. Reach 
key men. They are 

| planning today 


for the future. 


EDITED AND 
PUBLISHED BY 


REX W. WADMAN 
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A yes year, as United Air Lines marks the 25th 
Anniversary of its coast-to-coast airway, we are, 
simultaneously with our wartime job, giving special 
attention to the nation’s postwar air transportation 
needs so that we will be ready for prompt transition 
from war-time operations to peace-time activities. 
These studies are based upon day by day develop- 
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W. A. PATTERSON, President, UNITED AIR LINES 


ments in a multitude of fields affecting our business. 
For this reason, my associates and | refer daily to 
The Wall Street Journal as a news source containing 
much exclusive information of vital importance to our 
planning.” 
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Plans Extensive 
Ad Program for 


New Skyrangers 


Mandel Bros. to 
Sell Piper Cubs 
at $2,010 Apiece 


Kansas City, Sept. 13.—Com- 
monwealth Aircraft, Inc., an- 
nounced this week that it expects 
to complete its initial Skyranger, 
postwar light plane, before the 
end of the month and to build 
more than 1,000 planes within the 
next year. 

Operating on an _ international 
basis, it expects thereafter to step 
up production considerably. The 
new aircraft will be marketed 
through a regular distributor- 
dealer setup, and an extensive 


advertising program is being pre- 
pared, details of which have not 
yet been disclosed. 

Commonwealth’s Skyranger had 
been in production before the war, 
having been built by its predeces- 
sor, the Rearwin Company. The 
new model, now being rushed to 
completion on a newly-established 
production line, is greatly im- 
proved in range, rate of climb, 
general performance and passen- 
ger comfort, officials say. Powered 
by an 85 horsepower Continental 
engine, the ship is expected to 
cruise at 105 mph with a top speed 
of slightly over 115 mph. Cruis- 
ing range of the two-place side by 
side plane is 700 miles. 


Other Models Planned 


Definite price figures have not 
been released, but the Skyranger 
is expected to be in the $2,250- 
$2,500 class. 

For the past three and a half 
years, Commonwealth has been 
building CG-4A gliders for the 
Army air forces and had turned 
out nearly $41,000,000 worth of 


these motorless craft before can-| first time in aviation history—yet 


cellation of its war contracts. 

The Kansas City company re- 
cently announced a_ three-place, 
twin-engined amphibian, the 
Trimmer, which is scheduled to 
go into production in the early fall, 
and four-place land and amphi- 
bian planes also will be manu- 
factured. 

Carter Advertising Agency han- 
dles the Commonwealth account. 


COSTS ‘CUT IN HALF’ 


Alliance, O., Sept. 12.—The fam- 
ily plane now costs only half as 
much as its prewar counterpart, 
Taylorcraft Aviation Corporation 
tells the public in a current two- 
color page advertisement in maga- 
zines. 

Prospective purchasers of the 
four-passenger Taylorcraft are 
asked to “See your local Taylor- 
craft dealer” for full particulars 
and arrangements for convenient 
budget plans. 

“The new Taylorcraft ‘Four- 
some’ takes the family plane out 
of the luxury price bracket for the 


ILLUSTRAVOX... 


The One Best May 


to introduce new products 


= 


N training salesmen and edu- 


cating the public as to the 
advantages of new products, 
Illustravox sound slidefilm equip- 
ment is the most effective . : : the 


least expensive. 


@@ Truly the scientific training 
method .. . Illustravox is a portable 
sound slidefilm projector that uses 
records and slidefilm to present your 
story in attention- arresting 
pictures and spoken words. 
@ @ Quick, efficient train- 
ing. With Illustravox 
presentation, your story 


easytocarry Can be told everywhere 


effectively. 


at the same time in the same way 
... always accurate. In individual 
consultations or mass demonstra- 
tions, Illustravox proves its supe- 
riority, presenting your training 
message quickly and convincingly. 


@ @ Field-tested and proved be- 
fore the war by leading industrial 


concerns, IIlustravox efficiency 


To salesmen. ... trains speedily, effi- 
ciently and uniformly. 


To distributors. ..explains products 
and company policy dramatically and 


To consumers... reaches public in 
their homes or in mass demonstrations... 
always doing a thorough selling job. 


was further proved in military 
training programs. Accelerated 
courses were cut from as much 
as six months to six weeks! Over 
75% of all sound slidefilm equip- 
ment now in use is Illustravox. 


@ @ Send for booklet. You will 
find the Illustravox booklet, 
“The Illustrated Voice’ helpful 
in planning your postwar train- 


ing program. Commercial film | 


producers are experienced in the 
writing and production of film 
and recordings for use with 
the Illustravox. The Magnavox 
Company, Illustravox Division, 
Dept. AA-9, Fort Wayne 4, Ind. 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 


DIVISION OF THE M a navox COMPANY: FT. WAYNE 


MAKERS OF FINE RADIO-PHONOGRAPHS 
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Advertist 
mark the first time in history th, 

provides luxury features never be- | Piper Cub has been placed on sa\, fiwit) Pai 
fore obtainable in an airplane,|by a department store. Orde,f—Service, ! 
regardless of price,” the company | will be taken for spring delivery he depé 
states. Before the war, it says,| with the price $2,010. The com.—pigits to 
four-passenger planes were heavy,|pany also has arranged for cigh; Mago area 

high-powered and costly—and sold | hours of basic flight instructio, : 
from $7,500 to $15,000 and more.| free with each plane purchase1, ; TESTS S 
The new models, already flying,|be given by Dwight Morrow ™ Si. Lou 
are superior in performance and| World War I ace and forme pers Of 
are powered by “the most eco-| flight instructor at Randolph Fiejg Mreaces f 
nomical engine ever built for a|Tex. Col. Mandel is a World Wa, mmon-schec 
four-passenger plane.” II veteran of the Army’s air trans. MBwil! cond 
Griswold-Eshleman Company, | port command. ield locat 
Cleveland, is the agency. Will Sell Other Planes err 
MANDEL BROS. TO Mandel Bros. intends to adjfmypes of 
SELL PIPER CUBS other types and makes of aircraf:{Mpnstratior 
Chicago, Sept. 13.—Mandel Bros. | to its airplane department, on th: {MForest Pa 
department store has opened aj| seventh floor of the State St. build. Moutine r 
new airplane “department” andj|ing. It claims to have sent the erprise, | 
next Monday will place on per-| first department store bid to the {ids will 
manent display a floor sample of a| Civil Aeronautics Board for per. (heir val 
light two-seater Piper Cub plane.| mission to use airplanes in the The tes 
Charge account buyers will be in- | delivery of retail purchases. trate th 
vited to place orders, or use the Marshall Field & Co. announced flose-!n | 
store’s deferred payment plan. last June that it expects to put §ronvenier 

Col. Leon Mandel, vice-presi- | its first Ercoupe airplanes on dis- 

dent of the store, said this will| play about Oct. 1, under a contract it a-! 
in Cc 
Pa ae. 2) . Ye ge ¢ St. Lou 
: : — = oratories, 
i“ sales of 1 
D liquid 
bs ” i 1 in stand 
How a “local” Public Service See 
gun mak 
a dispose 


Program Can Enrich 
Tomorrow’s Musical World 
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On August 20, 1945 a new singing 


star was introduced to the musical 


world. Under the distinguished lead- 


‘ , entuall 
ership of Leopold Stokowski, Phyl- eer 
: Vailable 
lis Moffet made her debut at Holly- 1000. OC 
‘ ; Copy t 
wood Bowl, and her beautiful lyric nd aa 
This outstanding musical event 
e: ; e vill em 
soprano voice is destined to bring \ is just another way of expres Mion 
‘ ial ; ing KFT’ -onviction that Miiquid. 
joy to millions in the years ahead. he Pull canes 4 and 
public service is “an obligation a illian 
ew Yor 


The KFI-Hollywood Bow! Audi- 


a privilege and an opportuni) 
tions is only one of several public e 


service programs designed to inspire higher ideals among 
youth of Southern California. From 317 young people audi- 
tioned, 33 aired their talents during a 15 week series of Monday 


evening half hours. Phyllis was the winner. 


KFI _... NBC for tos ancees 


50,000 WATTS + CLEAR CHANNEL: 640 KILOCYCLES 


Fanta ©. Qiong. Dre 


he | a | 
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Ty the 
n bs vit) Parks Aircraft Sales and 
Order: [Eervice, East St. Louis, Ill., giving 
livery MRhe department store exclusive 
- com. pights to Ercoupe sales in the Chi- 
’ eight Jago area (AA, June 25). 
U"on iresTS SMALL FIELD 
Orrow St. Louis, Sept. 12.—Local mem- 
forme gpers of the National Aviation 
Fielg (grades Association, a group of 
lid War »on-scheduled aviation operators, 
trans. pvill conduct a test of a small air 
‘eld located in a congested metro- 
olitan area here, Oct. 1-Nov. 30. 
Restricted to personal-owner 
o adiimypes of aircraft, the airpark dem- 
‘ircrasfgpnstration, located in St. Louis’ 
on the(mrorest Park, will be handled as a 
build. {routine non-scheduled flying en- 
nt themmerprise, but radio and other flight 
to thefmpids will be invited to demonstrate 
r per.ggneir value to private flying. 
in thea The test is intended to demon- 
trate the need of establishing 
ounced @lose-in airparks in large cities, 
to put(™eonvenient to the business centers. 
n dis- — 
ontract . : 
“BVita-Baby Selling 


in Capsul Dropper 


St. Louis, Sept. 12.—Grove Lab- 
oratories, Inc., has discontinued 
sales of Vita-Baby, vitamin A and 
D liquid concentrate for infants, 
in standard packages containing 
bottles and droppers, and has be- 
gun making Vita-Baby Dropettes, 
a disposable capsul dropper con- 
taining a measured dose of the 
concentrate. 

Advertisements on Vita-Baby, 
which appear in 11 infants’ and 
women’s magazines, currently 
suggest that parents “Ask for 
Vita-Baby in the dropper bottle, 
or try Vita-Baby in the new 
Dropettes.” Copy explains that 
the concentrate may be squeezed 
rom the capsul dropette after 
the tip of the dropette is clipped 
ff. By next month, the ads will 
romote only the dropettes. 

Russel M. Seeds Company, Chi- 
cago, handles this part of the 
rove Laboratories account. 


ROVE LAUNCHES ‘VALE’ 

St. Louis, Sept. 13.—Grove Lab- 
ratories, Inc., is launching a 
’wspaper campaign in three 
ities to introduce Vale, a new 
eodorant. Present plans will call 
or the largest newspaper cam- 
aign ever run to launch a deodo- 
ant, company officials say. 


First insertions will appear 
pept. 24 in newspapers in San 
rancisco, St. Louis and Pitts- 


ugh. The campaign will be ex- 
anded to include dailies in the 15 
argest cities in the country and 
ventually to hit other cities as 
nore of the product becomes 
Wailable, Advertisements will be 
000, 600 and 450 lines. 

Copy theme will be “Wear Vale 
nd be bath fresh always” and 
vill emphasize that Vale is a 


isscal event 


of expre* Mibtion, rather than a cream or 
iction that lguid. 

obligation. fm William H,. Weintraub & Co., 
rportwnity’ ae” YOrk, is the agency. 

ng ae 

6 ILORIDA’S MOST POWERFUL 
di- 

ay 

LES 

LES 


ITATIVES 


AMERICAN 


Kreml Re-enters 
Dailies, Boosts 
Air Coverage 


New Canaan, Conn., Sept. 13.— 
R. B. Semler, Inc., this week is 
launching its first newspaper cam- 
paign in many years on behalf of 
Kreml shampoo and hair tonic. 
The two products will be adver- 
tised concurrently in 200 papers 
throughout the country. 

First advertisements for the 
shampoo ran 250 lines and is cap- 


Kreml now has a total 
of approximately 200 MBS stations 
airing the show. 
the company announced sponsor- 
ship of the 15-minute newscast 


| over WABC, New York, featuring 
| John 
| Tuesday, 


Daly and commentators, 
Thursdays and Satur- 
days at 11 p.m., EWT. 

Erwin, Wasey & Co., New York, 
is the agency. 


Heads Creo-Dipt 


Paul H. Puffer, former vice- 
president and general sales man- 


Simultaneously | 


| ly carrying the Gabriel Heater | Joins Cotton Council 
| broadcast. 


69 
New Closing Dates 

Paul M. Jones, for the past year United States News has an- 
general manager of Model Laun-| nounced new closing dates, effec- 
dry, Memphis, and formerly ad-/|tive immediately, for black-and- 
vertising director for American| white and two-color ads. Orders 
Institute of Laundering, Joliet, | may reach the publisher by Tues- 
Ill., has joined the National Cot-| day each week, with copy and 


ton Council, Memphis, to operate 
sales projects dealing with wear- 


plates arriving in Dayton, O., by 
noon Thursday for the following 


ing apparel and household goods. | Monday’s issue. 


| 
| 


Visible Record 


soo \$ 245 


Cards / complete 


25 Card-Sheets Show FACTS on 500 Cards 


: “ : Sociad E Use Cards only. Join together. File sheets Cost 
tioned “Advises Powers models to|ager of the Norge division of . poo of Cards on edge in correspondence folders Sales 
use only this shampoo” and fea-| Borg-Warner Corporation, has| 7S Flexible © —Half inch visible margin. Send order. _—Stock 
tures a picture of John Robert | been elected president of Creo- Scewn’kw Cards 6x4 inch $3.45—10x4 $5.30 Ruled 

, Dipt Company, North Tonawanda 3 S Durable = 500 Blank Cards 6x41 

Powers and one of his models. N PY he ' SS “3553 Portable 500 Printed Cards 6x4 inch $6.70—10x4 $8.50 Credit 
Copy says that models are famous} ~*~ ~° a ZAP SH Compact Use Visible Indexing, ss Signaling, Visible Mes. os 
for their beautiful hai : . ee Low Cost Tabulation of vital information. Ten years 
alter es nang dle a =e Joins Maxfield ro rt Convenient national use. Send no money. Satisfaction mi tase 

ae ; _| George Perreault, formerly with = Saves Time Guaranteed. Write for Catalog bearisica: 
In addition to the above ex the Cooper Press, has joined a t NR. Tenth 
pansion, the company has added | Joseph Maxfield Company, Provi- Sess Ross-Gould Co., 335 N. Tent 

27 stations to the number current-| dence, R. I., as account executive. Sheets of Cords VISIBLE CARD RECORDS ST. LOUIS 

~ 
= 


‘> 
<= 


WSIX, with an increase of 81.5°/, in the all-day 
average Hooper for the two years ending last Jan- 


uary, is ready to run interference for your sales 


message to make sure it reaches the “pay dirt’ in 


the rich Nashville area. Here are other reasons why 
WSIX is an All-American: The best daytime 


REPRESENTED NATIONALLY 


e 
MUTUAL 


5000 — 
WATTS 


The 


ic 


BY THE KATZ AGENCY, 


Hooperating of any Nashville station. Top shows 
of both AMERICAN and MUTUAL networks. Ex- 


cellent coverage at a very low unit cost. In this 


booming market there are over a million potential 


buyers ready to help your product score a touch- 


down in middle Tennessee. 


NASHVILLE fannie Blnn ny 
Hu ULE 
F HAAS 


SEX 


e of lennessee's 


cc ( nlaplta / City } 


INC. 
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| THE ADVERTISING MARKET PLACE ory 
Ory M 
| Here is Everything —°':..” 
OPPORTUNITY! The rates for this department are as follows: “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” . la 
and “Representatives Available,” 50 cents a line, minimum charge $2. Terms cash with order. Forms close Some young ecessar. 
Wednesday noon preceding publication date. Display advertisements take card rates. orn far 
ré 1 
We offer a young veteran a real ; onene. + acomenis : : Copywriter as res 
opportunity to develop a career HELP WANTED P WANTE HELP WANTED is "lookin for anoged 
e.° ir POSITIONS OPEN Excellent opportunity for a top-notch g © re 1904 Far 
as an advertising solicitor. With agencies, advertisers, pub- WANTED man to function as Assistant to the Somewhere there is a youn ,——— 
lishers and in radio for both men| CREATIVE USED CAR PROMO- | Director of Advertising ‘and Sales young Man with Bemcient, 
We are publishers of a large and and women. ; ae TION MAN FOR AUTOMOBILE Promotion for large mid-western — writing ability, who is |c oking MEwork 5 
. . z No o ation to register. ) manufacturer. renue 
growing list of magazines that FRED J. MASTERSON , peat pad 1 wy — pn aso hove @mmvenue 
have won the interest and accept- ADV. & PUB. PERSONNEL The man we are looking for will | Knowledge of the mechanics of ad- oa y P © writing Me orch on 
on £ many tmsertes? + | 185 N. Wabash Ave., Chicago have a broad knowledge of the au-| vertising production, budget control industrial and consumer copy. At the Hesse ntia! 
wed - , See warren ONE a? . tomobile business and a useable un-| and a willingness to handle a steady moment, he may be batting out Copy ral erik 
advertisers. Combination commercial artist and derstanding of the mechanics of cars | flow of detail are the essentials re-|] in the Big City, but getting fed Box 7 
layout man wanted for newspaper | and trucks. quired. Ability to write would be Ye ee Up E. 
advertising service department. Send : y ; da with battling the rush hour crowd - 
Th fyl li Rye helpful but not demanded. s, 
e successful applicant need not original samples of your work; +s Perhaps he is an assistant advertising Wanted: 
have had advertising or sellin state salary wanted; age; marital | Sometime during his business career|In replying please give a complete Vell est 
° Ith h : Idh Me status; experience. Permanent _posi- he will have worked ‘in or. directly history ear cee rience, background, manager weighed down with so many th thr 
ne igh hee eae ae sella taagee .i tion in congenial atmosphere. Write | out of the home office of an auto-|age and salary desired. A snapshot || @etails, his pencil never has a chance Mhrough 
We will do the training and pay ieee a — Dir.| mobile or truck manufacturer. would be appreciated. Reply to to release the ideas from his croatiy, Meer ies 
a reasonable salary to start. Ad- SS pvansville 5 “ind. Box 618, ADV ERTISING AGE mind. Or, he may have just steppe Me 
vancement will be quick depend- SERRE RTOS ——————— | He will have demonstrated his abil- at PMR ee cele ttn a ene ser into “civvies”, eager for an opporty. MEwritir a 
ing upon individual's initiative and ADVERTISING & _PUBLISHING | ity to create and produce literature ; nity to put his prewar writing expe fmpy "il. 
All types of Positions to dealers, merchandising campaigns Unusual Opportunity for slenes to week ta the dale of ng and 
performance. Placements anywhere in the and copy of a semi-technical char- EXPERIENCED ACCOUNT all agg ertising 
United States acter. = EXECUTIVE : This is it! No fancy figure to stan—MBhing in s 
H ° GEORGE WILL 1A MS—Personnel 4 BY , a but lent of o ortuni to i hittle 
Replies will be treated confiden- 209 S. State St., | Har. 2063, Chicago. with Creative Ability his nal ie wa one Increase a y ‘ul 
tially. Please send full particulars, =a ens — ———————|In addition to creative writing, he A well established, successful * f of P ow 08 the BR ne pel 
age when discharged from Serv- ARTIST with agency experience—| will have had experience in con- Misia whnhara aac adie creative staff of a growing, well es. esired. 
ig * | d one who is versatile—who can han-|tacting dealers in the management ee ee eee tablished advertising agency. A chance EAU’. AS’ 
ice, education, salary expected. dle layout, finished art and letter-|of their used car departments and another executive to partici- t “ae é iicazo 
a eget ap : en hae a ee : Pee é a and, ; : o get the most out of living, in 
ing. One who wants to join a,small, | jn holding dealer meetings. pate in serving present na- . : __——— 
7 congenial group in an established, ; ; q clean, pleasant, progressive city nes. Wi 
Box 6244, Advertising Age well thought of agency—Ohio city = are ae tional accounts and develop tled in the hills of eastern Pennsyl, fmsomewhe 
eee aan et :!l[C CC ee ee vania—a delightful place to raise the gms’! [!' 
New York 18, N. ‘2 statement of experience, schooling , 7 cig en rene sign . ie ~ sf m" ‘ es kids. niche vs 
and state salary expected. Send|If you think you can qualify and as to character, successiul ex- If you would like to know more, telj Mmcated, ar 
photograph. are interested ina connection with perience and creative ability. ve Ghent woureall. weur teatal Mis siness 
Box 7597, ADVERTISING AGE a splendid postwar opportunity, give Please give outline of qualifi- snl ws ING, Your MMinclude ¢ 
100 E. Ohio St. Chicago 11, Il. age, complete experience and avail- : ar ae experience, your ideas about income, MBajvert isi 
a nett . Piste _|ability in first letter. Include sam- cations and salary expected. to qualify for a personal intervi lage 
ee . <ohin = ager * ices nie , re PTISING <7 iew pace st 
x a a + sina | Dles of work which will be returned. Box 7619, ADVERTISING AGE Sa haan a 
EDITOR: Large Casualty and F ire ‘ : magazine 
° Insurance Company is seeking com- 100 E. Ohio St., Chicago 11, Il. BEAUMONT, HELLER & SPERLING, INC Micesirable 
Art sts--Photo fa hers petent young man or woman to edit] Address Personnel Division, The | ———— = 121 North Eighth Street, Reading, Po. mm e?ro °°"! 
| rng phe house mags azine and hi nae og Studebaker Corporation, South Bend Advertising Executive needs a “right Attention: Robert F. Heller A yorne 
miscelianeous wri ing assignme n 27, Indiana. é ffice to follow through » . ing anc 
‘am ° A permanent position for one with < — ogee cyndicates  Gaineelane P. S. Opportunities for experienced crea. fli you a 
Positions open for quali- the ideas and initiative to produce | Mlustrators and retouchers for art|for banks. Must be aggressive with tive men in expansion of our agency andgmmpage lett 
successful publication for us. Fine | division of large auto manufacturer. | personality and punch. Strong let- |] Art Department. << 
fied photographers and organization to work with. Attrac- | Permanent positions. Give age, com-|ter writer. Some writing exp. an 30x 7 
. tive small town living conditions.| plete experience and education in|jasset. 25 to 40. State salary and 100 E. 
artists. Permanent work, Prefer i; ar pa with onde first letter. Address exp. LaSalle St. — 
e Give complete istory, salary ex- . Box 7637, ADVERTISING AGE Salesman 
good pay, good working pected and enclose photo. Address The Seudaaaee Osemenithen 100 E. Ohio St., Chicago 11, I). publicati 
a ° - Personnel Dept., Box 150, Wausau, South Bend 27, Indiana cnisasientioaenilia oaseiaetal i : tacts an 
conditions, paid vacations, Wisconsin. ; | en ea lOneweiter—Free-Lance INDUSTRIAL aviation | 
° ogg STATISTIC i-RESE: {HE Chicago advertising promotiona vACKETOU 
group insurance. Former SALES PROMOTION — Young man Mature womnl Wun Tee hed meen aie eae commen eMine atime ADVERTISING se phe 
| h under 30 wanted to handle adver- my oa or trade paper publishing om = with writer capable of producing _ Box 7 
employees who are now tising and circulation promotion ac- | jerience in digging out essential|all types of promotional literature COPY WRIT — 
“Lt h tivities of a national trade journal/focts ana figures for publisher’s|for publishers and advertisers. Pub- RITER PLUS! g—— 
striking for closed s op oe ee ag? gy —, en aig sales staff. Excellent opportunity to] lishers Service Bureau, 6 N. Michi- Medium 
os portunity for one who wants ~g , De > i xan Ave., Chicago 1, Illinois. ; Wi : : pi 
are invited to return. in and work. Inquiries from ex-|Deblishor Stare oxparienwe mea | — Ss Beside ability to prepare highest type in MMtion in 
ccperieaae wil wae Ca Utes salary desired. Artist, by large syndicate, for es- || dustrial advertisements, should be ablegcopywrit 
ai H H experience will be welcomed. Give |" 3.y 7eo5 ADVE tablished comi trip. Modern, il- to anit teed of madi dvertis-MEDave eX! 
Vogue Wright Studios, Inc. experience and salary expected in pas 7826, ABN SRTENG AGP pola ety ad — — ae, — a. ' ist head o me ium sized a verti Ml ial ace 
469 E. Ohio Street your reply. Chicago headquarters. ota repatag eaie meee alge knows about this advertisement. |] ."9 *9°"cY 'P Preparing en plansiiexperien 
e Box 7614, ADVERTISING AGE Production Manager Wanted Send full details on experience and || for clients in industrial equipment and x. expe 
100 E. Ohio St., Chicago 11, Il. Small, Rapidly growing New Eng-|samples of current rain ach building products fields. Creative ability Cs - 
land agency wants a_ production Box 7623, ADVERTISING ii H A tsi 
Se STI manager with ability to organize 100 E. Ohio St., Chicago 3, Bah, of high order a prime requisite. You 


and direct a production department | 7. gs wil be working with the head of the 
handling both industrial and con- | Automobile manufacturer wants agency at all times, and the opportunity 
sumer accounts. Write stating age,| district sales representatives with is just what your ability and capacity 
experience, education, salary ex-|five years or more experience in 


pected. wholesale automobile operations for make it. Agency is 26 years old and has 
Box 7624, ADVERTISING AGE districts in several parts of country. sound background and excellent reputa- 
AN D ECLOR 100 E. Ohio St., Chicago 11, M1. |High school education. Age 30-45. || tion in the country's seventh largest cit 
. Traveling expenses and factory car Gi os 

fly furnished. ive full details in your first letter. No 
Lf | Box 7621, ADVERTISING AGE age limit. Good salary to right man 

ZO 7 LL: - + 100 E. Ohio St., Chicago 11, Il. with bonus arrangement eventually 

WANTED Large auto manufacturer needs men BOX 6250, ADVERTISING AGE 
With thorough Mm SeB an los! SHG! 100 6. Obie Steet, Chicnge 11, tithe 
: W W : 2 pleasing personalities to advise oJ ' ' 0 

* THAT in the Post- ar orld, Boston is com dealers on service and merchandis- 


ing problems. Age 25-43. Liberal 


muting-time from New York, and only slightly Sale Ss salary. me zpenses paid. 

’ f Calif . 7 100 E. Ohio St., Chicago 11, Il. 
longer flying-distance trom California — ie; p ti ARAM BRGMARGN AssisTany || MOVERTISING SALESMAN 
that, in the complete sense, the National Field romotion Chicago professional research  or- Pittsburah-Cleveland 
b OP SES et aa man = with s Son ‘+ evelan 

ecomes EN AME. M 3 n a g a r researc techniques, samp ng, ques- erri ory 


tionnaires and tabulations to be 


at gg to ee of oomeens- — 
ine : refer man in twent es or th rt es. One of the 10 largest trade 
* THAT a small advertising agency, firmly pares Prag tiga - = ve man's capabilities justify. ” Papers 7" an opening for ex- 
. ours from New York wants we Box 7620, ADVER wG +E i - is- 
planted on the road to national glory, offers sdiebied. shank Gen whe enn 100 KE. Ohio St., Chicago 11, Il. sigalg gel 
write copy, and has had good major territories. Interested in 
more challenge and more money, eventually, gp —— in advertis- man not over 35. Please send 
ing and sales promotion work. photograph and record of ex- 
than presentmoment Behemoths. teed Hhde Mads oh os WANTED perience. 
: and preferably worked on pack- = ty ADVERTISING AGE 
% THAT he is a good artist—as good as they aged merchandise or other con- 00 E. Ohio Street, Chicago ||, | - 
; ; sumer articles sold through retail ASSISTANT TO 
come—fast, smart, progressive—progressive channels. ADVERTISING to 
in technique and thinking processes. Write giving age, education, ex- 


) Ve 
opiate to salary desired. (Photo MANAGER ARTIST AND VISUAL!ZE 


an 
. ' ae 4A New York Ci , 
% THAT his work speaks for his ability (for- is tents tae al hi ak The opening is in the advertising a i es ae i. “ad Cc 
: —: department of a large national ad- my 
warded samples will be returned, definitely). Box 6249, Advertising Age vertiser in the major appliance ||| roughs and comprehensives (vi " 
100 E. Ohio St., Chicago 11, Ill. field, located near Cincinnati. imagination), and knows mecianicé 
o, for a future or tremendous scope, Applicant should be in thirties, ||] Preperation. Permanent spot, ext Ve 
with ability to write copy for house lent opportunity with fast  owi to 
he is BUSINESS PAPER organs, catalogues, direct mail lit- organization. Write in full: ace. ¢ 


erature, etc. He should have good education, experience and sala y 4 


SALES-PROMOTIONAL working knowledge of printing and dead. 


engraving processes and ability to 
MANAGER WANTED prepare simple layouts; he should Box 6248, Advertising Ag: 
Np otal Must be able to write advertising be fluent in dictating letters. 330 W. 42nd St., New York 18 N 


and sell advertising for well - known Please give full details—age, edu- 
technical magazine in mining field. 


= } ic | e ° ; cation, experience, etc. in letter of 
by Boston's fastest Qrow1ng advertis Experience with manufacturers’ adver- application, which will be treated 


; tising would be helpful. Must be able : wre ry WANTED 
ing agency. Write fully to | rege - rc gogo . — as strictly confidential. Men’s Wear Advertising and | ’!e* 
ising sales now or at an early date. ; ne Promotion Manager 
||] Good salary commensurate with Write fully to Box 6245 
BOX 6243, ADVERTISING AGE | ability to produce. ADVERTISING AGE well established, expanding ‘taldwes 
ufacturer. Give full details of back 
a ee ee ee eee Write Box 6247, ADVERTISING AGE, 100 E. Ohio St., Chicago 11, Ill. and experience in letter and in 
100 E. Ohio St. Chicago 11, Illinois. Age, 100 E. Ohio St., Chicago 
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HELP WANTED 


Advertising Age, September 17, 1945 


HELP WANTED 


POSITIONS WANTED — b 


‘oP Y MAN who can also do rough 
ayouts wanted. Broadside and cir- 
u layout and copy experience 
sary. Baby chicks and hybrid 
farm paper and printed litera- 
ure our specialty. Good salary 

lu real future for right man. 

‘rance-Duff Advertising Agency, 
© + «,Mpo04 Farnam, Omaha 2, Nebraska. 


Na! with sficient, fast-working secretary can 
5 looking york 5 days weekly for Michigan 
| have g yenue publisher and earn $40 to 
es start, more if she shows she is 
Writing orth more. Vacation with pay. 
At the Hess ntias; fast action on dictation 
t ranserl Ding. 
ey. pox 7617, ADVERTISING AGE 
| Fed up E. Ohio St., Chicago 11, Il. 
crowds, = ra 
Avertisin Vanted: Sales Advertising Manager 
§@weil established proprietary, selling 
$O many oth through wholesalers and 
a chanefehrough small-town drug store 
| Creative Mee cies who buy direct, has won- 
oe jerful opportunity for experienced 
Pped al Must be successful letter- 
Opporty. riter as most orders are solicited 
ng expe Mey ! ail. Must be careful in watch- 
‘ll ng and interpreting records of ad- 
. vertising and sales. Copy now run- 
to start- Mining in some 1700 newspapers. Very 
increase Mit tie traveling. Headquarters in 
st. Paul. Write thoroughly, stat- 
, On the ing experience and salary and bonus 
well es esired. O’Neil, Larson & McMahon 
A chanes Ad Agency, 230 N. Michigan Ave., 
ng, ina Chicago 1, Il. 
city nes. WHERE IS THIS MAN? 
Pennsyl. Mmsome here in the Middle West is a 
raise the hard hitting advertising salesman 
vho has never quite found his 
niche He is personable, well edu- 
more, tell ited, an analytical student of his 
ing vou business. His background should 
3 include either experience in sales or 
t income, MBadvertising of consumer products or 
interview, mmspace selling for newspapers. or 
magazines. Public speaking ability 
ING, INC, desirable. The job is in Chicago 
. representing prominent newspaper 
— Po. rcanization. The work is lntaront- 
oiler ing and the salary is above average. 
nced crea- ft YOu are this man, write a two- 
gency and mmncee letter in confidence about your- 
Box 7616, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
Salesman wanted for new aviation | 
publication. One with agency con- 
and thorough knowledge of 
iation advertising field. State 
kground, salary expected. En- 
se photo which will be returned. 
Box 7627, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. 


PLUS! 


COPYWRITER | 


ADVERTISING ASSISTANT 
Young man or woman. Production 
or Sales Promotion experience pre- 
ferred but not essential. Position 
holds bright future; rapidly grow- 
ing mfgr. Creative ability not es- 
sential. Write fully, age, experi- 
ence, salary. 

Box 7630, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


Wanted—young man 25 to 40 with 
advertising and editorial experience 


to help sell advertising and edit 
long established business publica- 
tions. College graduate preferred. 


Give full particulars and send photo. 
Box 7628, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


WANTED—Commercial Artist, cap- 
able and experienced, by progres- 
sive Southern Photo-Engraver. Per- 
manent position, excellent commu- 
nity. 

Box 7631, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
Would you like to make a change? 
We are looking for an experienced 
layout man capable of smart, mod- 
ern visual layouts for magazine, 
fashion, booklets, ete. Wanted as 
key man in studio. Excellent prop- 
osition. 

30x 7632, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, IIl. 


Layout man and art director for 

modern art in direct mail and trade- 

papers by progressive, growing 

agency. Salary according to ability. 
H,. George Bloch 

Advertising Company 

704 Shell Bidg., Saint Louis 


3, Mo. 


______POSITIONS WANTED 
Assistant to Advertising Manager 
Pleasing personality, common sense 
and dependable. Over 20 years ex- 
perience in Outdoor and Theatrical 


Displays also layouts as well as 
production control. Would sacrifice 
some salary to get started. Prefer 
Chicago or vicinity. 

Box 76338, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
TO PUBLICITY-WISE 
EMPLOYERS 
Could your diet stand 5,000,000 


words a year? 

That is my record for one year. You 
have read my efforts in the nation's 
top magazines (with the exception 
of TIME and LIFE). The desire to 
move up is here. My Boss, a top 
executive and you have seen his 
picture many times, hates to see me 


PUBLIC RELATIONS 


Labor relations counselor—advertis- 
ing—promotion. Twenty-five years 
varied, successful background. Cur- 
rently executive editor-general 
manager chain of seven labor pap- 
ers. Wish to put my labor knowl- 
edge, experience to work for sub- 
stantial, progressive firm seeking to 
avoid labor troubles during certain 
strife torn reconversion. 

Box 7629, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


Public Relations executive, 37, in in- 
dustrial field, seeks spot where he 
can use to the best advantage pro- 
motional ability, wide press contacts 
and 15 years’ newspaper experience. 
Understands farm field thoroughly. 
Present income $6,500. 

Box 7606, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


PRODUCTION MAN AVAILABLE 


Twelve years of sound training in 
all phases of mechanical production 


make me a logical candidate for 
any present openings in this de- 
partment. 

My experience has been with three 
top-flight advertising agencies giv- 
ing me good experience with many 


varieties of accounts. 
Box 7613, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


OUTDOOR ADVERTISING MAN 
with many years experience in sales 


promotion and field work, desires 
position in Outdoor Dept. of na- 
tional advertising agency. 

Box 7636, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Il. 


Position wanted with top-notch 

Chicago agency or studio. Layout 

artist exp. in production and copy. 
Box 7626, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


ART DIRECTOR 
Top-notch idea and layout man 
with broad experience handling all 
phases of creative artwork and pro- 


duction Desires Chicago agency 
connection. 
Box 7612, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Ill. 


__ POSITIONS WANTED _ 


SPACE SALESMAN 

Twenty years successful, outstand- 
ing sales experience on 
newspapers and national magazines. 
Desire to represent one or more 
good dailies or magazines in Chi- 
cago and midwest territory where I 
am acquainted with contacts. 

Box 7635, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


NAVAL AVIATOR—9 years business 
experience: advertising agency — 
market research and media; con- 
sumer product sales and promotion; 
magazine ad sales; office manage- 
ment. Navy duty: instrument and 
primary flight instructor. Hold single 
and multi-engine commercial pilot's 
license. Age 31 years. College train- 
ing. Married, 2 children. Interested 
in sales or advertising job with agen- 


cy or manufacturer. Not particular 

where we go. Available about Oct. 15. 
30x 7640, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


- * PRODUCTION MANAGER 
14 years experience in all phases of 
production work with exceptional 


| knowledge of typography. Age 38. 
Desire change from present con- 
nection. Salary $5,500. 

Box 7639, ADVERTISING AGE 


100 E. Ohio St., Chicago ih a 
~ MISCELLANEOUS 


Space, telephone service, plus steady 


ldress., 
2, ADVERTISING 
Ohio St., 


c 
757 


Rox 
100 E. 


AGE 
Chicago 11, Ill. 


| 


top-flight | 


cash work for Freelance Artist, do- | C@80 office ot Selvage & Lee in 

ing primarily layouts, with some | the Field building. He will be 

Spe bon Convenient. Michigan- | assisted by Helen Billups, pre- 
« Le é 


Emerson Drug Names 


Bonham President 


Kenneth A. Bonham, formerly 
executive vice-president and gen- 
eral manager of Emerson Drug 
Company, Baltimore, has been ap- 
pointed president and chairman 
of the executive committee, suc- 
ceeding Walter W. White, who 
retired after 45 years’ association 
with the company. Before join- 
ing Emerson a few years ago, Mr. 
Bonham was business manager of 
American Druggist. 

H. L. Grafer, with the company 
since 1943, has been elected vice- 
president in charge of sales; John 
H. Kelly has been appointed vice- 
president in charge of advertising, 
and Hamilton Shea was elected 
treasurer. 


Selvage & Lee Expands 


Ralph N. Swanson, formerly 
manager of public and internal 
relations of Curtiss-Wright Cor- 
poration, St. Louis, has been ap- 
pointed manager of the new Chi- 


viously with the National Asso- 
ciation of Manufacturers. 


ASSISTANT ART DIRECTOR 


‘ Medium size and growing organiza-|£0,. but agrees that my place is}10 years with present agency, na- 
st type in MMtion in Detroit has opening for|higsher up. If you like to spend|tional accounts, ideas, visuals, lay- 
i be ablemmcopywriter. Must be creative and|800d money for better results then | outs. Versatile & creative. 35. Seeks 
. ened have experience contacting indus-|Put this hard-hitting advertising | a more responsible position as Ass’t 
Primi *“Bitrial accounts. Write fully covering | 2nd publicity expert to work. Scrap|Art Director with larger agency or 
ising plansMMexperience, age, education and sal. | books and testimonial letters galore | Art Director for smaller oganiza- 
pment andmmary expected. to prove my worth. | tion. 
tive ability J- Puffer, 215 Fox Theater Bldg. Box 7638, ADVERTISING AGE Box 7634, ADVERTISING AGE 
‘isite. You Detroit 1, Michigan 100 E. Ohio St., Chicago 11, Il. 330 W. 42nd St., New York 18, N. Y. 
ad of the 
opportunity 
d capacity 
Id and has 
ent reputa- 
argest city a + 
on ol This MAN’S 
right man 
tually. 

. AGE 
11, Iino 


ESMAN 
land 


NEWS! 


+ trade 
for ex- 
dvertis- 
of its 
ssted in 
se send 
| of ex- 
1G AGE. Val Clare is our News Editor... 
me recently returned from a six months 
— tour of the European battlefronts. 
yALIZER Val's inherent "news sense" both on 
_ and off the air is the guide to 
to produe CKLW's alert news-programming 24 
coe Ye hours a day. The fact that we, and 
spot, excel Val, know that NEWS is so important 
" ney today, is evident in the smart way we 
| sala-y 


spot it across the program schedule 
. . . and reason, too, why so many 
dials in The Detroit Area are kept 
permanently parked at 800. 

Knowing what the listeners want in 
this, America's Third Market, and 
delivering it, is a giltedge formula. 
Our listeners and advertisers like it 
a lot! 


J. E. Campeau, Managing Director 


In The Detroit Area, It's 


5,000 WATTS MUTUAL 
AT 800 KC. BROADCASTING 
DAY AND NIGHT SYSTEM 


Adam J. Young, Jr., Inc., Nat'l Representative 


HERE’S FIRST AID for the man who 
wants to sell his share of this 
$3,000,000 account. 


So many people to sell—sales re- 
search, engineering, advertising, 
etc. So many divisions to diagnose 
- Apparatus, Electrical Appli- 
ances, International, Lamp, Ele- 
vator, Supply, X-Ray, Radio, etc. 
So many spots to cover — East 
Pittsburgh, Mansfield, Cleveland, 
New York, Bloomfield, Spring- 
field, etc. 


Use these five advertising-market- 
ing magazines to supplement your 
own good selling—-with over 180 
monthly calls at Westinghouse, 


Sg 


How to find your way ‘ 
around WESTINGHOUSE 


on 


S 


more than 250 calls at agencies 
Fuller & Smith & Ross and Wil- 
liam B. Remington. 


Yes, 430 regular account-agency 
calls every month—reaching sales 
and advertising executives Clark, 
Perry, Neal, Bowman McKibbin, 
Carr, Sullivan, Plishker, Bolin, 
Montague, Kohler, Hughes, War- 
ing — agencymen Billingsley, An- 
drew, Duncan, Wiley, 
worth, Staab, Remington, etc. - 
and key district and promotion 


Leaven- 


managers in 12 cities. 


Where else SO MUCH ... for so 
relatively little? 


* ADVERTISING AGE 


ADVERTISING & SELLING + PRINTERS" INK 
SALES MANAGEMENT + TIDE 
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Boston Conference 
Set for Oct. 15-16 | 


W. T. Snaith, partner in the in- 
dustrial design firm of Raymond 
Loewy. 


j Berge Scheduled 
12.—The 


Boston, Sept. 
Wendell 


Boston Conference on 
tion, set this year for Oct. 
at the Hotel Statler, will 
with two major themes—‘Price 
Trends in the Period Ahead” and 
“Distribution Costs—Will 
Rise?” 

Some attempts to gauge the an- 
swer to the question of rising dis- 
tribution costs will be made by 
Walter D. Fuller, president of 
Curtis Publishing Company; Mal- 
colm P. McNair, Harvard pro- 
fessor of marketing, and Forrest 
Walker, R. H. Macy & Co. econo- 


15-16 


mist. 

Also, Dr. Charles F. Phillips, 
Bates College president; Saul 
Cohn, president of City Stores 


Mercantile Company; T. B. Free- 
man, president of Butler Brothers; 
Franklin Johnston, publisher of 
American Exporter; A. Edwin 
Fein, general manager of Re- 
search Company of America, and 


annual | 
Distribu- | ‘ : 
|ney general; Kent Cooper, execu- 


deal | 


They | 
| the 


Berge, assistant attor- 
tive head of the Associated Press, 
and Dr. Donald H. Powers, vice- 
president of Monsanto Chemical 
Company, will also participate in 
sessions. Murray Shields, 
vice-president and economist for 
the Bank of Manhattan Company, 
will preside at a special all-day 
panel discussion Oct. 16 on coming 
price trends, to be aided by the 
following speakers: W. W. Cum- 
berland, partner, Ladenburg, 
Thalmann & Co.; Dr. Lewis H. 
Haney, professor of economics, 
New York University Graduate 
School of Business Administra- 
tion; Dr. John H. Williams, dean 
of Harvard Graduate School of 
Public Administration; Stacy May, 
assistant to the president of Mc- 
Graw-Hill Company, and Dr. 
Harold G. Moulton, president of 
Brookings Institute. 


Scrivener to Pan Am 
as First Ad Manager 


Elroy Scrivener, formerly 
the advertising 
partment of the 


head 
| of 

Times-Union, 
Rochester, N. Y., 
has 
Atlantic divi- 
sion of Pan 
American 
World Airways, 
La Guardia 
Field, N. Y., as 
its first adver- 
tising manager. 
He will handle 
all advertising 
for the division 
in Europe, 
Africa and 
India. 
Lundberg, formerly 
with the St. Paul Dispatch and 
Pioneer-Press, has joined Pan 
American as public relations rep- 
resentative of the Atlantic divi- 
sion, 


Named by Elks 

Simpson-Reilly Ltd., Los An- 
/geles and San Francisco, has been 
;named West Coast representative 
lof Elks Magazine. 


Elroy Scrivener 


Marjorie 


? . e e a e e e e e e - e e o ” . e e + e e 2 e . oa as 6 e 
Symbolic of big elevators filled to capacity 
with the new wheat crop, throughout the 
length and breadth of Kansas is the Larrabee 
Elevator at Topeka with a capacity of 

\ 150,000 bushels. 
KANSAS!...FIRST! 
J ” 
° In Winter Wheat Production 
¢ Summer Cash Income 
HE photograph above of the huge ele- Rank of States 
vator is typical today of Kansas elevators in Winter Wheat 
where the state’s bumper wheat crop is al- ‘ 
ready garnered and stored. Despite the in- Production 
pws a ap age — of eh (000 omitted) BUSHELS 
time con ations the ig crop was harveste oe 214.624 
safely and is a reassuring factor to a world, Nebraska 84 962 
whose demands today are primarily for Oklahoma 73.332 
basic food. Ohio 62,508 
This giant crop also means a golden har- Washington 46,712 
vest for sales—if the farmers of Kansas Texas 37,881 
know you and your product! This great Indiana 37,536 
crop is worth more than 300 million dollars. Colorado 30,840 
Montana 28,917 
Kansas Farmer is the ideal way to reach Illinois 27,358 
these folks with your sales message. For Michigan 26,156 
three quarters of a century Kansas Farmer Missouri 24,360 
has been privileged to be the agricultural Source—U. S. D. A. August 1, 1945 
counsel of Kansas. 7, i 
CAPPER PUBLICATIONS, INC. 
Business Office — Topeka, Kansas 
-“¢c¢ © @ © © © @® © © © © © © © e@ © © © ee © ee ee hele 
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Advertising Age, September 17. | 


Point of Purchase 
Institute Adds 
New Directors 


New York, Sept. 13.—Directors 
|of the Point of Purchase Adver- 
| tising Institute voted at an an- 
|/nual meeting here this week to 
expand the directorate from nine 
to 19 members, to dissolve the in- 
stitute as an Illinois corporation 
and incorporate in New York 
state, and elected officers, headed 
by Homer Johnson of Snyder & 
Black, New York, president. 

The board of directors, formerly 
composed of three lithographers, 
three mounters and finishers, and 
three national advertisers, now 
consists of four lithographers, 
four mounters and finishers, three 
representatives of other phases 
of display production and eight 
advertisers. The advertiser direc- 
tors are appointed by the Associa- 
tion of National Advertisers, and 
Paul West, ANA president, is an 
ex-officio member. 


Others Are Elected 


In addition to Mr. Johnson, 
officers elected were Frederick L. 
Wertz, Window Advertising, Inc., 
New York, Ist vice-president; 
Edgar Reutner, William Howe & 
Co., Cleveland, 2nd _ vice-presi- 
dent, and George Rose, Mounting 
& Finishing Company, Brooklyn, 
secretary and treasurer. Clifford 
E. Hodder remains as executive 
secretary. 

Jacques Dunlany, for two years 
chief of the graphics bureau of 
OWI, and now special graphics 
consultant to the Treasury for the 
Victory Loan drive, has joined 
the institute as consultant on 
|}evaluation and circulation prob- 
| lems of the medium. 

The institute represents the dis- 
play industry in the War Adver- 


| tising Council. 
| 


igs 


‘Truman Will Aid 
Marketing Forum 


| New York, Sept. 11.—‘Marke 
ling, including merchan 
styling, selling and adver sip 
|must function effectively if m ie 
production is to produce ful! ey. 
ployment and a higher standars, 
of living,” President Trumay ¢. 
clared in a conference yesterday 
with Elon G. Borton, president ¢ 
the Advertising Federatio 
America, Don G. Mitchell, . 
president of the Sales Executive 
Club of New York and vice-presi. 
dent of Sylvania Electric Prodye 
Inc., and Charles E. Murphy, 3. 
torney for the federation and Skc 

The President also stated 
we can produce on a tremendoys 
scale and must now demonstrate 
our ability to sell with like eff. 
ciency. 


that 
Wa 


His message will be sent to the 
forum on marketing to be held 
in New York on. Oct. 22 unde 


the auspices of the Sales Execy- 
tives Club, Advertising Federation 
of America and National Federa- 
tion of Sales Executives. 


Business Editors Named 
Hiram McCann, who recently 
headed public relations activities 
for the Canadian Wartime Prices 
and Trade Board, has joined Mod- 
ern Plastics as eastern editor with 
headquarters in New York. Val 
Wright, former managing edito 
of National Provisioner, Chicago, 
and midwest correspondent for 
Modern Packaging since 1942, has 
been appointed midwest editor of 
both Modern Plastics and Modern 
Packaging, with offices in Chicag 


Lennox Promoted 


F. C. Lennox, former manager 
of the food container division of 
Somerville Ltd., London, Ont., has 
been appointed general sales man- 
ager. 


In the Ark-La-Tex area, KWKH—with 
its 50,000 watts—is the No. 1 medium, 
with full coverage and SELLING 


POWER in this prosperous market. 


| Represented by The Branham Co. 
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Batten, Barton, Durstine & Os-|through Raymond Morgan Com-| Sept. 11, will sponsor broadcasts; Detroit News; Aubrey Murray, 


id ; utry Returns born handles the account. [Pany, Los Angeles. over WIND, Chicago, of all home be Ww a gate kon ae 
z ; il : ere ; reorge tewart server 
Ul Shell Airs Football | NBC and abroad games played by the | BCOTBe on. eee E 
7 or Wrigley as Shell Oil C il ee aa ae |Chicago Bears, professional foot- Fat teainary Peis teaaiaee 
Market. e i ompany will sponsor Bozeman Canning Company,!ball team. The 12-game schedule y ” Pe 2 ee 2 
INC ising Niher Shows End accounts of the outstanding mid-| Seattle, Wash., to promote its | will run through Dec. 2. Olian Ad- piglet oe ee ee 
er ising Continued from Page 1) western football games over Sta- PictSweet fruit products, began |vertising Company placed the ac- | tee. se 
if m ely, were both replaced imme- tion WBBM, Chicago, beginning| sponsorship Sept. 1 of a quarter- | count. —_—__— 
full ¢ ” Aa ater the dep surrender with the Iowa State-Northwestern| hour news roundup by Wilson| —_—_—__—- lo ] N Schett 
sti lard _ . “Just Entertainment ” a University game on Saturday, Foster on NBC’s Pacific Coast net- B - R i G | Tos ey ames Cc e er 
nan defer at vate dure and both | 5¢Pt- 22, and other leading games| work. The 52-week contract was | ureau § etal roup A. E. Scheffer, formerly assis- 
esterday ce spots will be discarded on| 0" 10 succeeding Saturdays. John | placed by Ruthrauff & Ryan. Meets in New York tant to James D. Shouse, vice- 
ident of: f tract ‘ding | Harrington and Tom Foy will oe , | The retail mittee of the| President of Crosley Corporation 
tion af gare lig Fos ve *Tueedan handle the description. J. Walter Sponsors ‘Singin’ Sam cacti fr gg cn ti gh Pre Mn in charge of broadcasting, has 
A vial pres > ay | ho ‘ any, New York, a yA He ’ 4 TUISiNs, saint € een appointed director of public 
ecutive mm handled by Meyerhoff, will hi og aaa sails ga Mills peter Newspaper Publishers Association, relations of Station WLW. He 
a oa “Hh pire Oct. 13, and the Saturday | ~ . wig change wa om Sept. , 4 egms | held a meeting Sept.10-11 in New) succeeds Marshall Terry, who 
a cs tne. handled by J. Walter Thomp- Knox on Associated | sponsorship of Singin’ Sam on | York to discuss projects it will| will devote full time to develop- 
Poduc a Company, expires Sept. 25. |nine Ohio, Indiana and West Vir-| undertake thi; fall and winter. ment of the merchandising de- 
phy, at-a ‘ Knox Company, Los Angeles,| ginia stations. The radio program} No announce.:nent of plans will) partment. 
nd SEC Harvester Signs Massey to promote its Mendaco, has|/is part of an extensive campaign + —"S Oct. 1, - eee 
fed that : ‘ —s as per ; > airman of the group is Don}! . . 
that . a. ..a:, |Signed to sponsor “Graeme Flet-|for the company’s Old Reliable . ae Group 2’ Campbell Joins Hicks 
nendousm FO" its cmt ~ ona vineenig cher and the News” over the full| coffee. Agency is Kircher, Hel- | Bernard, Washington Post, with p Ic 
onst nternational Harvester Company, Rw Pie -| other members including George Donald L. Campbell, formerly 
ke wn fnicago, has signed Raymond network of the Associated Broad-| ton & Collett, Dayton. G. Steele, Philadelphia Bulletin;| with the Chicago Daily News, has 
fassey as narrator and Howard casting Corporation, Sundays, 4-| Atlas Signs Bear Games Charles J. Davis, Providence Jour-| joined the Joseph W. Hicks Or- 
‘low's 70-piece orchestra to 4:15 p.m., EWT, effective with the | _ | nal-Bulletin; William Waddell, ganization, Chicago. He will serve 
t to the - Oct. 7 on the full NBC net- | 2° network’s opening Sept. 16. Atlas Brewing Company, Chi-| Kingsport Publishing Company,/as an account executive of the 
4 7 an on a 52-week basis. The The 52-week contract was staves | cago, beginning with the game of! Kingsport, Tenn.; W. H. Moore, public relations firm. 
2 undergmp Ors goal rie 


Execy-qgprogram, which will originate in 
derationgmew York, will be heard Sun-| 
Federa.AMey. 2-2:30 p.m., EWT. It will also 
ature prominent classical sing- | 
rs each week. 
Early in August (AA, Aug. 6), | 
med MRarvester appointed McCann-| 
rickson, Chicago, to handle the | 


PORTLAND’S No. 1 STATION ON 
AMERICA’S No. 1 NETWORK 


otivitie ew institutional radio program. 
> Prices G-F Adds CBS Outlets 


2d Mod- 
tor with Effective with the Oct. 1 broad- | 
rk. Val the 69 CBS stations, which | 


shia eneral Foods Corporation, New 
ent to rk, dropped from the ‘Kate 
949 haspmith Speaks” hookup at the end 
ditor of™™! 1944, again will carry the pro- 
Modernfmram. Added to the present list 
Chicag {65, the network again will to- 


| 134 stations. Heard for Post’s 
Bran Flakes and Raisin Bran, 
program is aired weekdays, 12 


nanager nto 12:15 p.m., EWT. Agency 
sotag Benton & Bowles, New York. 
nt., nas 

es man- Drop CBS Shows 


[wo CBS Advertisers, Bendix 

ation Corporation, Detroit, and 
ral Corporation, Chicago, are 
ping their half-hour program 
month, while Ford Motor | 
pany, Detroit, is planning a 
musical series on CBS, proba- 
tarting in October. 

The Bendix show, “Men of 
: heard Sunday, 7-7:30 
EWT, went off the full CBS 
rk Sept. 9, and Admiral’s 
sorship of “World News To- 
* Sunday at 2:30 p.m., EWT, 
be discontinued Sept. 23. 

vant Advertising, Chicago, is the 

endix agency and Admiral radio 
rtising is placed by Crutten- 

n& Eger, Chicago. 


_ af 
lhe new Ford show will be 
d Tuesday, 10-10:30 p.m., . ° . “ i . 
iS sind’ ty ceil ic tae Oregonians, with Money in the Bank, Account for 620 Time’ — Outstanding Program Devoted 
lafford. Starting date and exact ° Th . 
at ous net aek Gl. Aaa | Retail Sales of 250 Million Dollars Annually! to Selling War Bonds 
Valter Thompson Company, 
CagZo, 
‘Report’ Shifted The Portland Trading Zone—one of the five major The KGW Bond Show,"620 Time” is a tradition in 
tinental Can Company, New Pacific Coast markets — accounts for more than half of Portland. Selling more than $14,261,000.00 worth of 
shifts its “Report to the Oregon's total retail sales. Its industrial payrolls alone bonds. This and other equally popular programs — plus 
on CBS to Saturday, , , Re 
10:45 p.m., EWT, effective average more than 48 million dollars per month! And exclusive Western Division shows, plus NBC's trans 
15. More entertainment blanketed by KGW, the Portland Trading Zone is just continentals —are the “reason why” in Portland, as in 
me front news will be fea- 
ed on the program, formerly one of the sales-healthy markets you cover so thoroughly every good trading area in the west, most of the people 
Sunday evenings on CBS. when you buy NBC Western Division time. listen to an NBC station most of the time. 


OK IT UP in 
J WBie MARKET DATA BOOK! WESTERN DIVISION or te National Sroadcasting Company, Inc. 


HOLLYWOOD Sunset and Vine *® SAN FRANCISCO UTiylor and O'Farrell Bat V4 , 


i . —_ 4 
i WE MARKET DATA BOOK INOUSTRIAL Station City Station City Station City aay A = 
Tamme mAEEETS HOTTIE " MA, ARRKETING KDYL... Salt Lake City, Utah KMED Medford, Oregon KTAR Phoenix, A “ 

, =e Los Angeles, California KMJ Fresno, California KTFI Twin F s ; - 
; 1945 i KFSD San Diego, California KOA Denver, Colorado KTSM EI! f Tex a A 
MARKET DATA KGHL Billings, Montana KOB Albuquerque, New Mexico KVOA T on. Ar na eA mA 

— BOOK NUMBER KGIR Butte, Montana KOMO Seattle, Washington KWwJB Ar ] cael 
| saat KGLU Safford, Arizona KPFA Helena, Montana KYCA Pre a ’ a4 = 
=; ’ KGW Portiand, Oregon KPO Scn Francisco, California KYUM Y A ) soe 2] 7m 
KHQ Spokane, Washington KRBM Bozeman, Montana KCRA S amento, California scoed ~ 

KiIDO ‘ Boise, Idaho KSEI Pocatello, Idah KOH Ren ] a mS 

° A Service of Radio 
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Fare War Begins 
as ODT Lifts Ban 


and today, through its new agency, 
Batten, Barton, Durstine & Os- 
born (AA, Aug. 13). 

The announcement has already 
been followed by several news- 
paper ads by United Air Lines, 
through N. W. Ayer & Son, Chi- 


cago, about its routes, services 

on rave Opy and rates—the latter showing how 
its transcontinental fares have 

(Continued from Page 1) dropped from 15c per airline mile 

: ae to 41%4c per mile now, while 

$12.74. The round-trip airline speeds have increased from 100 


fare between New York and Chi- 
cago is now $65.70, or $75.56 in- 
cluding tax, as against a round- 
berth 
in- 


lower 
or $78.08 


trip rail fare and 
charge of $67.90, 
cluding tax. 


Airlines Run Ads 


The Army’s announcement Sept. 


to 300 m.p.h., from 1927 to 1946. 
United was first to announce the 
end of priorities in an ad in Fri- 
day’s Chicago Sun. 

The Baltimore & Ohio this week 
lis running an ad headed, “Now 

. as before ... the B & O is 
the way to go,” in which it men- 
tions that “some wartime restric- 


4 that priority air travel will end 
Oct. 15 was quickly reported by 
Continental Air Lines in news- 
paper ads in 22 newspapers Mon- 
day, through Galen E. Broyles 
Company, Denver, and by Chi- 
cago & Southern Air Lines in 13 


tions” on travel 
laxed, and lists 
services. 


are being re- 
its leading train 


Railroads on Spot 


A railroad spokesman admitted 


on-line newspapers and the Wall 
Street Journal between Saturday 


the rail lines are alert to the air 
|competition, but he explained 


that during the redeployment 
period, for the next several 
months, the roads will be carry- 
ing all they can handle, without 
soliciting additional travel by ad- 
vertising attractive rates. 
Moreover, it appears that the 
railroads cannot expect relief from 
their wartime passenger load other 


than by completing the redeploy- 
ment assignment, for a WPB 
study of passenger car construc- 


tion possibilities reveals that con- 
struction is to be at an eight-car- 


a-month rate in December, but 
by June, 1946, it will be 175 a 
month, three times the préwar 


rate. 
Not Inviting Travel 


The ODT action in rescinding 
the “no advertising” pledge on 
travel is not to be interpreted as 
an invitation to travel, a spokes- 
man said, but merely as a sign 
that the government no longer 
feels justified in interfering with 
the normal activities of business. 
While ODT is still hoping to hold 
down travel for the present, it 


“Chicken. thachs--my. optic!” 


That my dear friends, is the early Babylonian wayfof 


expressing this profound truth: 


LOCAL MERCHANTS BUY MORE 
THAN TWICE AS MUCH TIME 
ON WHK AS ON ALL OTHER 
CLEVELAND STATIONS COMBINED! 


“RETAILERS’ CHOICE IN CLEVELAND” 


Represented by Paul H. Raymer Co. 


Basic Mutual in Cleveland 


the size of its 


Ad 
has also suspended its ‘Don’t 
Travel” and “Vacation at Home” 
campaigns. 


What effect the renewed com- 
petition will have on the coop- 
erative advertising of the rail- 
roads through the Association of 
American Railroads remains open 
to question, since the‘ roads in 
the past have handled the bulk 
of their own advertising. 

The development came, how- 
ever, at a time when the asso- 
ciation’s public relations advisory 
committee, made up of public 
relations representatives of the 
leading roads, were holding a 
two-day meeting in New York 
to consider the AAR program for 
next year. 

Whether they will suggest ex- 
pansion of the $1,000,000 cam- 
paign, conducted largely in maga- 
zines through Arthur Kudner, 
New York, must eventually be 
worked out within the committee 
and forwarded to the directors 
for consideration at the annual 
meeting of members this Novem- 
ber. Whatever decision is made 
on changes in media, or size of 
the program, it is almost certain 
that a new copy policy stressing 
the importance of railroads to} 
the public will be develcped. 

The advisory committee 
headed by Col. Robert F. Henry, | 
Washington. 


} 


Airlines Get Competitive 


Meanwhile, the Air Transport 
Association is reported to be plan- 
ning competitive copy in its $600,- 
000 campaign, also largely in 
magazines, placed through Erwin, 
Wasey & Co. Paul Brattain of 
Eastern Air Lines, New York, is 
chairman of the ATA committee 
supervising the campaign. 

Developments in the air-rail 
competitive situation include yes- 
terday’s reports that Douglas 
Aireraft Company, in cooperation 
with the General Motors Allison 
division and the Curtiss-Wright 
Corporation, has a new DC-8 48- 
passenger plane on its production 
schedule which will permit slash- 
ing direct passenger-mile oper- 
ating costs to one-half present 
airline costs, and that General 
Motors “Astra Dome” rail cars 
will make up half the cars of 
six new 10-car high-speed diesel 
trains to be operated between 
Chicago and San Francisco by the 
Denver & Rio Grande Western, 
Burlington Route and Western 
Pacific. The “Astra Dome” cars 
have raised compartments per- 
mitting penthouse views of the 
passing scenery. The Edward G. 
Budd Mfg. Company will build 
the six trains. 

Delta Air Lines has revealed its 
decision to spend $5,000,000 on 
new flight equipment, add ap- 
proximately 1,073 miles to _ its 
routes and double its personnel 
list, following Civil Aeronautics 
Board authorization of a new air 
route from Chicago to Miami and 
extension of other services. 
Through Burke Dowling Adams, 
Montclair, N. J., it will increase 
ads in Newsweek, 


vertising Age, September | 


The New Yorker, Time and finan 
cial, trade and business p 
tions effective Oct. 1. 


Outdoor Admen Use 
50-City ‘Phone Hook-'Jp 
Officials of the Treasw 
partment’s war finance  \jgj 
and representatives of the oy 
door advertising industry, - pea, 
ing to local war activities dir. 
tors during a special 50-city tog 
phone hook-up Sept. 11, outline 
promotion details for the ‘ 
coming Victory Loan campaigy | 
The 15-minute ’phone 


Dlicg 


Ney 
ence, originating in New York ay, 
reaching cities from coast + 


coast, included as industry spoke 
men Kerwin H. Fulton, direc 
of war activities, and George 
Kleiser, president, Foster 
Kleiser Company. Those spea 
ing for the war finance divigsjg 
were Ted Gamble, _ directo 
Thomas H. Lane, director of x 
vertising, press and radio: Jac 
Delehanty, his assistant; Joh 
Donnelly, chief of the outdoor ge 
tion, and Jacques Dunlany, chid 
of the OWI graphics section. 


Ad Groups Create 
Vets Job Fund 


An annual budget of $36,000 ¢ 
finance the work of the veteran 
tee of the Advertising Club , 
New York has been agreed y 
by representatives of 26 advertis 
ing organizations cooperating wit 
the committee. 

In the 10 weeks of the com 
mittee’s existence there have bee 
450 referrals to job openings afte 
interviewing prospects. Sixty 
one placements have already r 
sulted and the committee knows 
an equal number still “in 
works.” More than 660 vetera 
have already received guidance ; 
the Tuesday evening panels. 


NBC Names Nelson 


James H. Nelson, sales prom 
tion manager of NBC, on Oct. 


will become assistant director 4 


advertising for the network, su 
ceeding James M. Gaines, wi 
has been named assistant dire 
tor of the recently created plar 
ning and development divisio 
Replacing Mr. Nelson will 

Charles H. Vaill, promotion mar 
ager of WEAF, NBC’s New Yor 
outlet. Charles Philips, prom 
tion manager of KOA, Denve 
will take Mr. Vaill’s position. 


Weiss to Textile Firm 


Lillian Weiss, assistant 


sald 


promotion manager of  Allid 
Stores Corporation, New Yor 


for the past ten years, has beq 
appointed fashion’ director 

Hartford Textile Company, Ne 
York. The company is plannil 
to promote Beutanol, a_ plastit 
finished fabric which will be us¢ 
in the home and apparel field. 


Rejoins Albany Paper 
Henry W. Stock has rejoing 
the Albany Knickerbocker New 
as advertising manager allt 
serving in the U. S. Navy for ¥ 
past two and a half years. Fra 
T. McCue, who has been acti! 
advertising manager, has _ Dé 
appointed promotion manage! 


Webb 
captures the elusive human qualities 


The Diary er an Ad Man, 
Young, 
which make advertising successful 

When the material in this book first began to 


by James 


appear, week by week, in Advertising Age, the 
reader response was terrific For this is a book 
about advertising—and business—and life—dif- 


ferent from any other ever published. In it one 
of the country’s best known advertising men has 
put down, day by day, for eighteen months, what 
he saw, did, felt, thought, and read. And put 
it down with such a gift for words, such wit 
and wisdom, as will make you want to read and 
reread this book throughout your life! 

Jim Young, as he is widely known, has had 
the kind of career many men long for. He 
started as an office boy and became one of the 
country’s highest-paid advertising copywriters 
and idea men Later he headed the Bureau of 
Foreign and Domestic Commerce in Washington, 
and taught at the University of Chicago He 
nas traveled all over the world for business and 
pleasure 


NEW BOOK 
PUTS SALT 
ON THE TAIL 
OF 
ADVERTISING 


The Diary of an Ad Man brings x 
tillation of his experience, and of the | 
which grew out of it. It is a human 
of our times, and will, I predict, be 
to in the future as historical source 
in the business life of our day. It ! 
that will inspire you and excite you; t * * 
make you chuckle and make you mad; ' : 
pay you dividends in usable ideas, * 
thinking, and pure enjoyment 

I want to put a copy of this fruitfu 
the hands of every man who has anyt! 
with advertising—or hopes to—because 
he will relish both its contents and its 
format. So I make you this offer: Send J 
order for a copy of The Diary of an 
today, and if you are not satisfied t 
worth all I say. I will refund your mo! 
out question. The price is $3 per cor 
paid Send for it now. G. D. Cr 
Publisher, Advertising Age, 100 E. ‘ 
Chicago 11, Ill 
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More Magazines N. ¥. Newspaper 
Boost Ad Rates Representatives 
and Circulation § Elect McDonald 


Continued from Page 1) | 


New York, Sept. 14—Gerald B. | 


ile to print in the last 12 McDonald, vice-president of Wil- 
months.” Macfadden has eight |liams, Lawrence & Cresmer Com- 
magazines. The new average pany, today | 

id be nearly 1,000,000 maga- | was elected 


zines a month. 


president of the | 
Contrary to earlier reports, | 


Newspaper} 


Macfadden emphasized that “the | Representatives | 
jrst additional paper secured goes | Association of 
) the editorial department to in- | New York. 
crease the editorial content, and Other officers | 
to the circulation department.” named include: 
When these objectives have been | Vice - president, | 
reached, “or until conditions | | Leslie H.| 
change, advertising ceilings must | Brownholt z, 
remain at the 1945 levels plus | G. B. McDonald O’Mara &) 
four pages a month.” |Ormsbee; secretary, George J. 


: : |Allan, J. P. McKinney & Son, 
Keports New ‘Post’ Goal | and treasurer, Herbert Hatfield, 
The Wall Street Journal re-| Reynolds-Fitzgerald, Inc. 
ported this week that The Satur-| Following the customary rota- 
iay Evening Post “has set its|tion of nomination for officers of 
sights’ for eventual circulation of |the American Association of 
6,000,000, compared with a pres- | Newspaper Representatives, the 
ent 3,500,000. |New York group elected Frank 
Chilton Company, Philadelphia | Meeker, Osborn, Scolaro, Mecker 


‘Plexiglas “Dream-Suite” 


will remain as an ex-officio mem- 
ber of the directors’ board. 

Other officers 
reelected at to- 
day’s annual 
meeting in- 
clude: Paul V. 
Eisberr y, 
Scheerer & Co., 
vice - president; 
George E. Gil- 
bertson, John 
W. Cullen Com- 
pany, secretary 
and __ assistant 
treasurer, and F. F. Parsons, 
Ward-Griffith Company, treasurer. 


Dep't Stores to Exhibit 


J. Donald Scott 


A three room apartment-of-to- 
morrow exhibit, a ‘“Flexiglas 
Dream-Suite” designed by the 
Hohm & Haas Company, Philadel- 
phia, developer of “crystal-clear’’ 
acrylic plastics, opened last week 
at the John Wanamaker store, 
marking the beginning of an 18- 
month national tour of department 
| stores and architectural centers. 
| Local newspaper publicity 
expected to arouse initial interest 
jin the exhibit, to be followed up 


seid & Streo™ 


is smon 


Ourdoe® 


nd New York, business paper|& Co., as vice-president of the | oa Sepmees ‘ 
: ; reid by insertions placed by each store. 
36.000 ¢ publisher, announced that com- | national association. Several manufacturers participat- 
veteranggmencing with the first issues in| Earlier in the week, Chicago | jing in the exhibit will utilize their 
commit January, 1946, 12 of its publica-| representatives had selected John | cyrrent copy to promote it, among. 
Club g@@ftions will resume the use of 50-| T. Fitzgerald, Reynolds-Fitzgerald,| them Dorothy Gray, Inc., New 
ed upo™™pound (25x38 basis) run-of-book | as president, and F. F. Parsons,| York, in 400-line newspaper ads 
a stock. | Ward-Griffith Company, as trees. | eee 3 _ a oe 
ing wit reo llliam Ss oO. onm 
Gourmet Up to 75,000 splicing /Haas will sin ads in newspapers 
oe: At that time these publica-| 7 : fr<J Bg omer yn aie on 
ngs afta O'S ill revusn ere stand- | Scott President definite plans have not yet been 
Sixty 1 size — 6% : — eee set. 
eadv ragine exception of Department Store "I | snipeeninianimaaigiin 
onl Economist and Optical Journal of Chicago Group ‘Lan Named Sales Chief 
“in | Review of Optometry, which; Chicago, Sept. 12.—Members of | 1g : 
veterar ntinue at present sizes. ‘the Newspaper Representatives). William F. Lang, since 1941 
idance Effective with the January,| Association of Chicago today | Washington representative of 
pls. ‘< jae “ |Sponge Rubber Products Com- 
1946, issue, Gourmet, New York, elected J. Donald Scott, of Os- | pany Derby and Shelton, Conn 
s increasing circulation to 75,000 | born, Scolaro, Meeker & Co., as} ja. been appointed sales manager. 
a] aid boosting advertising rates ac- | president, succeeding A. J. Irvin, | succeeding W. F. Newton, who has 
$ prom rdingly. of John B. Woodward, Inc., who’ resigned. 
m Oct. 


rector q 
Ork, SU 


nes, wi 
nt dire 
ted plar 
divisio 
will 
ion mat 
lew Yor 
, prom a a | 
Denve 
ition, 
d by “THE VOICE OF ST. LOUIS” 
recaptured by Sf. 
fm 
nt sale 
f Allie 
w York 
has bed HE story of St. Louis...and the great Mississippi Valley region sur- 
_"s rounding it...is a fragment of American legend that rivals fiction. It 
ny, Ne ounding it...is a fragment of American legend that rivals fiction. Its 
oo years are rich with the passage of covered wagons, river boats and barges. 
1 plasti 
1 be usd = new railroads running West, horsecars and Midwest industry—rich, too, with 
l field : P ; m..: - , ; . . 
- the diverse achievements of Mark Twain, Gilmore’s Band. the St. Louis 
rper Exposition, and W. C. Handy. From this deep well of American folklore 
rejoin KMOX has drawn a program as colorful as the early days it tells about. 
cer New The Land We Live In, first created in 1937 for the Union Electrie Com- 
er afte : . 
'y for t of pany, has won the warm acclaim of St. Louis listeners. No program, before 
rs, Frail : ‘ ‘ : ae - Bl : 
mn acti wi gel. or since, has done so much to bring St. Louisians a vivid appreciation of the 
las bet historical heritage of this mid-Mississippi Valley area. Clergymen and judges 
nage! 


have quoted from it, historical societies and educators requested scripts. 


Copies have even been placed in cornerstones. 


DOK 
ALT 
TAIL 


Skilfully narrated by Del King. supported by a large dramatic cast and 
the KMOX concert orchestra, The Land We Live In reflects superbly the 
creative ability, expert production and technical facilities offered to a// 
advertisers by The Voice of St. Louis—an example of how KMOX prograin- 
ming is second to none. 

The Land We Live In has 
been of inestimable value to 


its sponsor. But KMOX has 


other unusual program ideas 


for other sponsors. A call to 
Radio Sales will find 


out about them for you. 


COLUMBIA OWNED 
50,000 WATTS 
CLEAR CHANNEL 


us Ol 


A 


Represented by Radio Sales, 
the SPOT Broadcasting Division of CBS 
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Council Assumes 


OWI Radio Bureau 
Allocated Plans | 


Washington, Sept. 13.—The War | 
Advertising Council announced | 
today that following the liquida- 
tion of the OWI’s domestic radio 
bureau Sept. 15, it will admin- 
ister the network allocation, na- | 
tional spot and special assignment | 
plans at least through the Victory 
Loan drive which ends Dec. 8. 


James W. Young, chairman of 
the council, pointed out that “sud- 
den termination of the OWI do- | 
mestic radio bureau not only left 
certain war-related campaigns | 
without adequate organized radio | 
support, but threatened to put. 
the industry into the same cha-| 
otic conditions which _ existed | 
prior to the formation of the radio | 
bureau.” 


| 
| 


The decision arose out of the re- 
quest of a number of federal | 
agencies, headed by the Treasury | 
Department, to the council to | 


keep intact the machinery of the 
domestic radio bureau. Heading 
the operation will be former staff 
members of the bureau with 
Joseph A. Ecclesine, formerly head 
of the bureau’s allocation divi- 
sion, in charge. Assisting him will 
be Gordon Kinney, Lee House and 
Virginia Russell in Washington; 
Harold Rosenberg in New York; 
Mrs. L. S. Schwartz in Chicago, 
and Robert Coleson in Hollywood. 

Agencies whose _ information 
needs will be covered in radio 
allocations between Sept. 15 and 
Dec. 8 are: Treasury Department, 
OPA, War Shipping Administra- 


tion, U. S. Army, U. S. Public 
Health Service, American Red 
Cross, National War Fund and 


Department of Agriculture. 


Rose Laird to Sackheim 


Rose Laird, New York, manu- 
facturer of beauty preparations, 
has appointed Ben Sackheim, Inc., 
New York, to handle advertising. 
Women’s magazines, school papers 
and business publications will be 
used, 


Ea 
ie. 


Fifty-Year Brand 
Advertisers Cited 
by Foundation 


New York, Sept. 13.—At least 
10 American brand names have 
been on the market for 100 years 
or more, the Brand Names Re- 
search Foundation disclosed today 
in releasing first findings in a na- 
tionwide study. These 10 were 
among 300 brand names which 
have been in active use for 50 
years or more. Thirty have served 
for 75 years. Additional qualified 
names are still being filed. 

The holders of these brand 
names will be recognized by the 
foundation at ceremonies in vari- 
ous cities—the first of which will 
be a luncheon at the Queen City 
Club, Cincinnati, on Sept. 25, 
where several Ohio firms will be 
awarded “certificates of public 
service.” 

The names so far qualified as 
centennial brands are “AO” (ap- 
plied to lenses) of American Opti- 


SIGN 
LONG 


2 FOR 
, QUANTITY 
BUYERS 


S OF | 
LIFE’ 


The World’s 
Largest Manufacturer 


of Signs 


PITTSBURGH | 
PAINTS == 


NOW IS THE TIME 


FOR ALL GOOD SALES MANAGERS 
AND ACCOUNT EXECUTIVES 


to come to the aid of their advertising program 


Leading merchandisers and national advertisers today 
fully realize the importance of the part played by a 
It affords the surest way 
of making other forms of advertising pay out. 


successful sign program. 


Artkraft* signs increase sales 14.65%, and make na- 
as effective, by actual 
Ask us for the proof. 


tional advertising 5 times 


audited research. 


Expanded plant facilities, most 


streamlined production methods, and concentration on 
quantity orders permit us to now offer the finest signs 
ever produced at the lowest cost in history. 


PRODUCTION 


Place your order at once in order to get a good posi- 


tion in our production schedules. 


foreseen, especially to customers ordering the same 


signs as before the war. 


Artkraft’s* exclusive features 


Bos’d letters (raised out of the 


background by patented 
attractive and readable); 


tion (no rust, no vibration); and 
poreclain enamel. 


Thousands of Artkraft* signs everywhere today—a 
substantial part of which have been up for many 


years, all since before the war 
superior quality. 


HAS STARTED 
We Are Now Booking Quantity Orders 


process, 
999 1000°%, perfect neon 
(actual average record); Galv-Weld frame construc- 


modern equipment, 


Quick delivery is 


Porcel-M- 
heavy sheet steel 


‘ pn O/ 
and 75%, 


include 


> 
‘ 


more 


10-vear guaranteed 


are proof of their 


Division of Artkraft * 


THE ARTKRAFT 
SIGN COMPANY 


Vlanufacturine Corp 


900 Kibby St., 


The Artkraft* 


900 Kibby St., 
Signs 


neon signs 


Lima, Ohio. U. S. A. Name 
TRADEMARKS REG Firm 
U. S. PAT. OFF 
Citys 


THIS COUPON FOR YOUR CONVENIENCE 


Sign Company 
Division of Artkraft* 
Lima, Ohio, 


Please send, without obligation, full details on Artkraft 
We are interested in a quantity ef outdoor dealer 


We are interested in a quantity of Porcel-M-Bos'd 
Storefront signs 


Manufacturing Corporation 
U.S.A 


Advertising Age, September 17, jg, 


cal Company, Southbridge, Mass.; 
Burnett’s (vanilla extract) of 
Joseph Burnett Company, Boston, 
Mass.; Curtis (woodwork) of Cur- 
tis Companies, Inc., Clinton, Ia.; 
Heywood-Wakefield (furniture) of 
the Heywood- Wakefield Co., Gard- 
ner, Mass.; Knox (applied to 
headwear) of Hat Corporation of 
America, New York; Lee & Per- 
rins (Worcestershire sauce) of 
Lea & Perrins, Inc., New York; 
Mallory (headwear) of Mallory 
Hat Company, Danbury, Conn.; 
Miller (lighting equipment) of 
Miller Company, Meriden, Conn.; 
Spode (chinaware) of Copeland 
& Thompson, Inc., New York, 
and Whitman (chocolate candy) of 
the Stephen F. Whitman Com- 
pany in Philadelphia. 

Brand Names Research Foun- 
dation, organized in December, 
1943, by a group of apparel manu- 
facturers, now also embraces drug, 
food, soap and other advertisers. 


Eckstein Appointed 


Paul H. Eckstein, formerly as- 
sistant sales manager of Westing- 
house Electric Corporation’s radio 
receiver division and prior to that 
sales promotion manager of Stew- 
art-Warner Corporation, has been 
named sales manager of Halli- 
crafters Company’s Echophone di- 
vision, Chicago. The unit will 
handle the company’s output of 
Echophone home radios, 


Starts Coiffure Campaign 


American Hair Design Institute, 
New York, through Small & Seif- 


'fer, is launching a campaign of | 
full-page advertisements in class | 
magazines featuring “Coiffures for | 


American living.” Copy will list 
many of the country’s leading de- 


| partment stores. 


| Resigns Parfait Account 


| Advertising Agency Associates, 
Chicago, has resigned the account 
of Parfait, Inc. 


be d a: 


= 
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s unt 
Sonora Drives - : 
a 
for Records and ¥.79% 
Radios Increased ¥’*." 
Chicago, Sept. 12.—Fal! amis year) 
winter advertising by Sono,gput the ¢ 
Products, Inc., for its record je end ¢ 
be the most extensive since ray for F 
company entered the record fig@me poh 
in 1941. An increased number anerree 
insertions will appear in Amcrig ee 
Home, Cosmopolitan, Liberty am?” pa 
Redbook, used last year, and qm’ ce 
American Magazine and Loo, peee™ent 
Each insertion will feature o,@m© pee 
new Sonora album, and all! yj oget iS 
emphasize a “clear as a bell” tog 2° °SUE 
: . “Wivith U. & 
in the recordings. Sonora wij ith . 
also promote the records by jp pill bs 
cluding two or three album illygg’'S'@? rn 
trations in its advertising of & agp 2 
nora radio-phonographs and othe” AGve! 
radio products. a 
The radio set campaign wiggV¥ew Cc 
also be stepped up this fall, prifBet for | 
marily by running ads in roto Edwin 
gravure sections of newspapers j ublisher 
42 metropolitan cities. The radifffonthly 
ads will appear in Esquire, Housiounced 
& Garden, Newsweek and the simmtrictions 
magazines in which the record irculatior 
will be promoted. he first 
Weiss & Geller handles the acgovembe! 
Dorot 
count. rmer Cl 
oe fashion Ct 
American Names Wilson = m 
William W. Wilson Jr. has beef ervise 
named sales promotion manage material, 
of American Broadcasting Com@overing 
pany’s central division, ChicagofMrotics ar 
Formerly assistant to the 
manager of the National Gypsungiy . 
Company, Chicago, Mr. Wilso eric 
replaces Karl Sutphin, who lef Americ 
for Army service last May. pany, Ne 
a account 1 
‘Standard Ups Erhard * 
Herbert G. Erhard, former ie 
| general sales manager in charg bassen gel 
of advertising of Standard Gaqq.omlin 
Equipment Corporation, Balti ot ae 


more, has been elected vice-presi 
dent in charge of sales. 


anna 


se 


. 


manufacture 


such as Du Pont’s rayon and cellophane. shoes, printing and 


(NASHVILLE )f 


The 314 industrial establishments in metropolitan Nashville 
products valued at 


™ 


‘ 


$220.655.000 annually ... 


publications, stoves and ranges. railway shop repairs, meat 


products. hosiery and 


textiles. 


tobacco products. clothing. 


food products, beverages. confectionery. flour and grain mill 


products, boats and barges, structural steel, wood products. 


furniture, millwork and flooring. chemical products. fertiliz- 


ers. and insulation materials. 


Industrial Nashville is covered 


day by day by Nashville’s two great newsnaners. REPRES 
NATIO 
NASHVILLE CITY ZONE POPULATION..... .257,72 ™” 8 
NASHVILLE MARKET POPULATION......... 2081; FUSE 
d } + “: 7 7 + : )) 
Nashville Banner = The Nashville Tennessea’ 


EVENING 


MORNING SUNDAY 


NEWSPAPER PRINTING CORPORATION. ACENT 


Represented by 


The 


Branham C om p an 
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acunches New 
agazine Series 


New York, Sept. 13.—United 
tes Time Corporation is launch- 
its first consumer campaign 


all an@mhis year in 14 magazines through- 
$00, gut the country from now until 
ord: wine end of the year to pave the 
inc ary for product advertising when 

ord gagmeconversion 1s completed. 
amber ; Running in full-color, full-page 
Amoric®me” rtisements, the current cam- 
ert, an gpaisn pictures a girl reading a let- 
andl r, Captioned “Code letter from 
Look reamland,” the insertion tells of 
ture he moment when families can be 
all z ogether again. Copy says, 
ell” ton Treasure every happy moment 
ith U. S. Time, for U. S. Time 


iJ] soon bring you the world’s 
tstanding timers.” 
Advertising is handled by Comp- 
on Advertising, Inc. 


ew ‘Chicagoer’ 


ign 

fall, pret for November 

in Too@ pawin C. Dunas, editor and 
apers i/blisher of The Chicagoer, new 
he radiffonthly publication, has  an- 
e€, Hou@—ounced that easing paper re- 
1 the simmtrictions have permitted increased 


irculation and a revised format. 


record 
he first issue will appear in 
the a November. ; 
“B Dorothy Laughlin McGuinn, 
rmer Chicago newspaperwoman, 
fashion columnist and literary re- 
Jilson @pearch_ authority, has been ap- 
: nointed woman’s editor. She will 
has bee@Mkunervise fashion and career girl 
managem@—material, and will direct a staff 
ig Con overing women’s activities, cos- 
Chicagg metics and home furnishings. 
e al€ 
ae, American Car to L&M 
who lef American Car & Foundry Com- 
Ly. pany, New York, has placed its 


aig with Lennen & Mitchell, 
rd w York, The company plans to 
Kevmnnell ue institutional, consumer and | 
. heel trade advertising for the railroad | 
ara Ga passenger cars, freight cars, 
. “Bistreamliners, and subway, mine| 


alt 
ve saad nd refrigerator cars it produces. | 


JAMES M. MATHES JR. 


Greenwich, Conn., Sept. 
Lieut. (j.g.) James Monroe Mathes 
Jr., son of James M. Mathes, presi- 
dent of J. M. Mathes, Inc., New 
York agency, was killed in action 
Aug. 9, the Navy Department has 
informed his widow, Mrs. Mary 
Chapman Mathes. Earlier he had 
been reported missing while serv- 
ing on a PT boat in the English 
Channel. Lieut. Mathes was as- 
sociated with his father in the ad- 
vertising agency before entering 
the Navy. 


CHARLES F. BRYAN 

Cleveland, Sept. 12.—Charles F. 
Bryan, 73, one of the founders of 
General Outdoor Advertising Com- 
pany, died here Sept. 9. For many 
years Mr. Bryan was secretary 
and treasurer of the National Out- 
door Advertising Association, and 
was that group’s fifth president. 
In 1890 he founded the Charles 
F. Bryan Company, which in 1916 
merged with the Thomas Cusack 
Company. 


THOMAS P. HENRY 

Detroit, Sept. 11—Funeral 
services were held here yester- 
day for Thomas P. Henry, 67, 
president and founder of the 
Thomas P. Henry Company, ad- 
vertising typography firm. He 
died Sept. 8. Mr. Henry was a 
founder of the Detroit Automobile 
Club and was president of the 
American Automobile Association 
from 1923 until his retirement last 
year, 


‘GEORGE LYONS 
Haddonfield, N. J., Sept. 12.— 


Funeral services were held here 
_ today for George Lyons, 53, di- 


Corporation, Chicago, in Pennsyl- 
| vania and western New York, who 


died suddenly Sept. 8. During the 
war Mr. 
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|pediter on material for war pro-|and R. C. Smith & Son Ltd., both 


| 
| 
| 


| visional manager for Zenith Radio | 


Lyons was eastern ex- | 


Kent. 
THOMAS DUNN 


New Orleans, Sept. 11.—Thomas | 


Dunn, veteran New Orleans ad- 
vertising specialty executive, died | 
here Aug. 27. He was 76. 


CYRIL HESSEY-WHITE 

Montreal, Sept. 12.—Cyril Hes- 
sey-White, 51, sales manager and 
director of the Canadian Celanese 
Company, Montreal, died last 
week. He had been associated 
with the company since its forma- 
tion in 1926, and previously was 
sales manager of the British Cel- 
lulose Company. 


ARTHUR ACKERLEY 

Toronto, Sept. 11.—Arthur Ack- 
erley, well known in Toronto ad- 
vertising circles, died at Atlantic 
City Sept. 5. Mr. Ackerley came 
to Canada from England in 1916, 
and following association with the 
Baker Advertising Agency Ltd., 


12 | duction, and before joining Zenith | |of Toronto, formed the Acker ley- 
was sales manager for Atwater | Langley organization which syn- | 


dicated dry cleaning and laundry | 
advertising in the U. S. and Can- 
ada. 


WILLIAM J. BRYANS 

| Toronto, Sept. 11.—William J. 
Bryans, president and a founder 
of Wrigley Publications Ltd., died 
here Sept. 6. He was vice-presi- 
dent of the Business Newspapers’ 
Association and a director of the 
Periodical Press Association. Mr. 
Bryans was at one time associated 
with Maclean-Hunter Publishing 
Company, and later with Com- 
mercial Press. 


MARSH K. POWERS 

New York, Sept. 14.—Marsh K. 
Powers, advertising executive, 
died here this week after a brief 
illness, at the age of 57. He was 
advertising manager of the Dicta- 
phone Corporation, and was. for- 
merly president of Powers-House | 
Company, Cleveland agency. 


|WPB Corrects Paper 
‘Black Market’ Report 


WPB’s New York regional of- 
| fice reported last week it erred 
in announcing it had ended a 
“black market in the business of 
publishing comic magazines” in- 
‘volving illegal use of ‘“approxi- 
mately 621,498 tons of newsprint 
paper” (AA, Sept. 10). Gilbert- 
son Company, New York, pub- 
lisher of Classic Comics, used 
621.498 tons of newsprint in vio- 
lation of WPB limitation orders, 
and the matter did not involve 
“the black market as such,” WPB 
says. 

It adds that a suspension order 
issued by a WPB compliance com- 
missioner has been appealed by 
the defendants, Gilbertson and 
_three Long Island newspaper pub- 
lishers accused of transferring 
paper to Gilbertson without au- 
thorization. 


Joins Daugherty 


| Mollye Wilcox, former copy- 
| writer with Liller, Neal & Battle, 
| Atlanta, has joined Jimm Daugh- 

erty, Inc., St. Louis, in the same 
| capacity, 


To A. your conferences on the beam... 


Send for this Free Book... 


IM’S meetings 


Get your free copy of this book which thou- 
sands of businessmen have found so helpful. 


No salesman will call. 


LOOK FOR 


MMERMW 
we BOND mh 


Companion papers for office use include 
Hammermill Mimeo-Bond aed Hammermill Duplicator in 


i i rr a ll ac 


“get things done” because he 

plans them in advance—on paper—decides 
who is to be there, and exactly what is to be 
covered. Hammermill’s management-idea book, 
“How to Harness a Conference,” 
do the same. More important still, it will show 
you how “putting it in writing” fixes respon- 
sibility for decisions reached and turns those 
decisions into prompt action. 


@Rely on Hammermill Bond for office 


JIM 


will help you 


THAT CONFERENCE 
WAS GREAT... 


HOW TO GET 
THINGS DONE! 


SURE KNOWS 


7 business time-saver published by 


, Company 
Hammermill Paper ‘ 


printing—it's the 


paper MADE for business use. 


THE WATERMARK --- IT IS HAMMERMILL’S WORD OF HONOR TO THE PUBLIC 
Hammermill Paper Company, 
1459 East Lake Road, Erie, Pa 
Please send me—free—-a copy of ‘‘How to Harness 
a Conference 
Name 
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Changing production requires changing layouts; Vice President Ralph S, Jenkins and President Glen A. Bassett of Gar W ood Industries inspect the models. 


Seale model of prosperity 


Reconversion to peace is only part of the job. Management’s goal is 
reconversion to prosperity. In Gar Wood Industries, Inc. FORTUNE 


found a prototype of Management’s answer to this two-fold challenge. 


Job No. | was to get the plant into efficient shape for peacetime produc- 
tion, and that was practically accomplished by V-J Day. 


Peace Arrives at Gar Wood, October issue. 


FORTUNE 


Job No. 2—to find an outlet for increased productivity. It’s a job that 
Gar Wood’s management shares with all managements . . . and with 
FORTUNE. Powered by the most experienced industrial reporters and 
writers in the United States, pulling the combined weight of 500 leading 
industrial advertisers, FORTUNE is a prime mover in the nation’s recon- 


version to prosperity. 


FORTUNE — THE MAGAZINE OF MANAGEMENT — IS A STUDY OF 
BUSINESS FOR THE ENLIGHTENMENT OF MANAGEMENT MEN. 85% 
of FORTUNE’s 188,000 subscribers are management men, and survey after 
survey shows that advertising in FORTUNE reaches management more cer- 
tainly, more effectively, and more economically than in any other magazine. 
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FROM FRANCE—This page, scheduled for the Oct. | issue of Vogue, was 
prepared by George H. Hartman Co., for LaSalle Products, Inc., Chicago. 
he perfumes, recently imported for introduction in the U. S., have been 
wid in France for the past 40 years. An extensive campaign is being planned 
for leading women's magazines as space becomes available. 


DISCUSS RMA'S AD PLANS—Admiral Corp., Chicago, was host at this recent 
eeting of the Radio Manufacturers Association's advertising committee. Left 
o right are: S. D. Mahan, ad manager, Crosley Corp.; L. E. Pettit, ad mana- 
ger, electronics division, General Electric; Lee Chesley and Theodore Sills, 
heo. R. Sills & Co.; Bond Geddes, executive vice-president, RMA; Richard H. 
oper, sales promotion manager, RCA; Seymour Mintz, director of adver- 
ising, Admiral Corp.; John Garceau, director of advertising, Farnsworth Tele- 
vision & Radio Corp.; E. |. Eger, Cruttenden & Eger; Hugh Burros of the 
Sills company; Victor Irvine, ad manager, Galvin Mfg. Corp.; W. B. McGill, 
#0 manager, electronics division, Westinghouse radio stations; W. E. Kress, 
Philco Corp., and Edgar Hermann, who resigned last week as vice-president 
in charge of advertising, Zenith Radio Corp. 


PACK FROM OVERSEAS—Ernst Mahler, left, executive vice-president, and 
\rtour Wakeman, center, have a home-coming chat with J. R. Kimberly, vice- 
president in charge of sales of Kimberly-Clark Corp., Neenah, Wis. Mr. 
er has been overseas for the past year on various government assignments 
teeing on the paper industry. Mr. Wakeman, director of the pulp and paper 
on, WPB, at the beginning of the war, has been studying the paper 
situation in Germany and Sweden. 
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‘HIS NIBS'—National Biscuit Co.'s 

comic strip character appearing in 52 

metropolitan Sunday comic sections 

helps sell Nabisco Shredded Wheat in 

grocers’ counter displays which tie in 
with the fall campaign. 


ALL IS SMOOTH SHAVING AGAIN ~ lmice ar Ace 


SCHICK “wevee SHAVER 


RESUMES—Shick, Inc., went back to 

product copy with this four-color page 

featuring the “Colonel” and “Super” 

(AA, Sept. 10). Arthur Kudner, Inc., 
New York, is the agency. 


Here comes a blue star 
turned into a blue chip 


STAR RETURNS—The returning serv- 
iceman gets a boost in this ad spon- 
sored by B. F. Goodrich Co. in co- 
operation with the War Advertising 
Council. The page was prepared by 
Griswold-Eshleman Co., Cleveland. 


CONFEREES—The value of advertising and selling in the postwar scene was 

the subject of a meeting at the White House last week. Grouped around the 

President's desk with the Chief Executive are Charles E. Murphy, attorney for 

the Advertising Federation of America and for the Sales Executives Club of 

New York; Elon G. Borton, president of the AFA, and Don G. Mitchell, vice- 

president, Sales Executives Club of New York and vice-president of Sylvania 
Electric Products. (Story on Page 72.) 
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See “Floodlight” the guide to evening classes 
Price 6d. at bookstalls and newsagents 


E. G. Savage. Education Officer The County Hell, $.£4 


BRITISH HUMOR—Britain is using humorous cartoons in approaching a seri- 
ous subject in this poster series by the London County Council urging people 
to complete or refresh their education in evening classes. 
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NEW DRESS—New wrappers, packaging and names have been provided for 
Johnson & Johnson's oldest product, medicated plasters. The new setup will 
be backed by an extensive fall and winter campaign, which includes the use 
of newspapers, farm and medical publications, foreign aw er and Negro 


papers, Sunday supplements and drug trade publications. N . Ayer & Son, 


Philadelphia, is the agency. 
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What's the cost per bushel, Boss? 


— corn in a greenhouse suits the 


Boss’s personal taste, but he’d be the last 


One (Oo try it on a commercial scale. 


The Boss knows that such “‘ high-falutin’” cul- 
ture just can’t cultivate fast enough or wide 


enough for mass production and mass sales. 


So do the 47 smart business firms who year 
after year consistently plant their advertising 
seeds in Puck-The Comic Weekly. Big oper- 
ators, they know they’ve got to harvest a huge 
sales crop on a low-cost basis. To do that 
they use the publication that cultivates the 


millions. 


No stuffy greenhouse, Puck has the vitality 


of America in its colorful pages. Every week 


its all star cast entertains over 20,000,000 of 


the people you want to cultivate. There's 


“Jiggs and Maggie,” ‘‘Blondie,” ‘‘The Katzen- 


jammer Kids,” “Skippy,” “Little King,” “Tillie 
the Toiler,” “Little Annie Rooney,” “Toots 
and Casper,” “Popeye,” ‘Jungle Jim,” ‘Donald 
Duck,” “Snuffy Smith,” ‘‘ Flash Gordon,” “The 


o> «fC 


Phantom,” “Prince Valiant,” ““Tippie’ and 


others. 


Distributed through 15 great Sunday news- 
papers from coast to coast, Puck, the only 
national publication of its kind, is read in 


over 6,500,000 homes every week. 


For those companies who have products to 
sell today or brand names to impress on the 
minds of millions there are big color pages, 
half pages or one-third pages available in Puck. 
To learn more about how your company can 
effectively sponsor advertising in this publi- 
cation, write or telephone Puck-The Comic 
Weekly, 959 Eighth Avenue, New York 19, 
N. Y., or Hearst Building, Chicago 6, Ill. 


She Advertisers 


Following are the names of 
the manufacturers whose 
advertising has appeared in 
Puck during the last year. The 
majority have run consistent 
schedules—year after year 


Armour & Company 

Baver & Black, Ltd. 

Bendix Aviation Corporation 
Walter J. Black, Inc. 
Bristol-Myers Company 
Campana Sales Co. 
Chesebrough Mfg. Co. Consolidated 
The Coca-Cola Company 
Colgate-Palmolive-Peet Company 
Corning Glass Works 

The Cudahy Packing Co. 
Derby Foods, Inc. 

Doubleday, Doran & Co., Inc. 
Eversharp, Inc. 

F. W. Fitch Company 

General Electric Co. 

General Foods Corp. 

General Mills, Inc. 

A. C. Gilbert Co. 

Gillette Safety Razor Co. 
Geo. A. Hormel & Company 
International Cellucotton Products Co. 
The Andrew Jergens Company 
Kolynos Company 

Lambert Pharmacal Company 
Lamont, Corliss & Company 
Thomas Leeming & Co., Inc. 
Lever Brothers Company 

The Lionel Corporation 

Mars, Incorporated 

Maybelline Company 

The Mennen Company 
National Biscuit Co. 

National Carbon Co., Inc. 
Pepsi-Cola Company 


Pepsodent Division of 
Lever Brothers Co. 


Pillsbury Flour Mills Co. 
Procter & Gamble Co. 

The Quaker Oats Co. 
Ralston Purina Co. 

R. J. Reynolds Tobacco Co. 
Serutan Company 

W. A. Sheaffer Pen Co. 
Standard Brands, Inc. 
Twentieth Century Fox Film Corp. 
Wildroot Co., Inc. 

Wilson Chemical Co., Inc. 
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